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1. IlepeyeHb IVIAHUPYEMBIX Pe3YJbTATOB 00YUYE€HUsI MO JUCIUILJIMHE, COOTHECEHHBIX C
IUIAHMPYEMbIMH Pe3yJIbTATAMM 0CBOEHHUSI 00pPa30BaTeJbLHOMH NPOrpaMMbl

1.1. Hucnummuna b1.B.JIB.02.02 «MccnenoBanue OH3HEC-TIPOIECCOB B HHAYCTPHH
nenoBoro u cooprTuitHoro Typusma / Research of business processes in the industry of business
and event tourism» o0OecrieunBaeT OBJIAJICHUE CICAYIOIIMMU KOMIIETCHIIUSAMH C yu4€TOM 3Tara:

Kon
Kon HaumenoBanue HauMeHoBanue KOMIOHEHTA
KOMIIOHEHTA
KOMIIeTeHUUH KOMIIeTeHUUH KOMIIETEHI[U U
KOMIIETeHI[U U
Crioco6eH ocyIIecTBISATh
KPUTHUYCCKHIA aHAIIN3
. Crioco6eH aHaTM3UpOBaTh MPOOIEMHYTO
MPOOJICMHBIX CUTYAIlMid Ha B
YK-1 YK-1.1 CUTYAIIMIO U OCYIIECTBIATD €
OCHOBE CUCTEMHOTO
JICKOMITO3HIIMIO HA OTJCIIbHBIC 3a]a4H.
MOJIX0J1a, BEIPa0aThIBATh
CTpATETHIO JICHCTBUI
Crnioco0eH OIlCHUBATh
3P PEKTHBHOCTh
b . CriocoOeH MPOBOIUTH OLICHKY
YIPaBICHUYECKUX PEIICHUH
3¢ (EeKTUBHOCTH YIIPABICHIECKUX
10 BBIOOPY KOHIICIIIINHY, .
IKc-5 IKc-5.2 pelIeHni Mo cTpaTeTH4ecKUM
pa3paboTKe u IIaHa
HaTPaBJICHUSM JCATELHOCTH
pealin3aluy CTpaTeruu .
. MpeanpusITHiA cepbl Typu3Ma.
Pa3BUTHS TPEATIPUATHUIH
cdepsl TypuzMa

1.2. B pe3ynbTaTe OCBOGHUS TUCIMILIMHBI Y CTYJIEHTOB JOJKHBI ObITH C(HOPMHUPOBAHBI:

OT®/T®
NP HAJTHIUH
np()olc)l)CTaH;[apTa)/ Koz
TPYAOBbIE BN KOMIIOHEHTA Pe3yabTaTsl 00yueHust
npogeccuoHanbHbIE KOMHIETCHIINN
AercTBUSA
HA YPOBHE 3HAHMi: 3HATh TEOPETUYECKHE OCHOBBI MPOILIECCHOTO
MOJIX0/1a B OpPraHU3alud; OCOOCHHOCTH METOJOJOTUH OIMHCaHUS
OM3HEeC-TIPOIECCOB; ATalbl BHEAPEHHUSI MPOLECCHOTO TOAXO0Ja B
OpraHM3alliy; MPOTpaMMHBIE MPOAYKTH ISl MOJEIHPOBAHUSA
OM3HEC-TIPOLIECCOB; TEXHOJIOTUH YIIy4LIEHUS] OHM3HEC-IIPOLIECCOB;
METO]IbI MOJICTTMPOBAHMS 1 OTIMCAHUS OM3HEC-TIPOIIECCOB.
YK-1.1 HAa YpPOBHe YMEHMii: yMeThb CpaBHMBaTh (DYHKIIMOHAIBHBIH U
MIPOLIECCHBIN MOAXO/BI; BBIAENATH, OMHCHIBATH U MOJEIHPOBATH
Om3HEeC-TIpoIecChl B OpTaHW3allMi; PACCUYUTHIBATH [MOKA3aTENN
OuM3Hec-Tipoliecca; NPOBOAUTH MpOLENypy ayauta Ou3Hec-
MIPOLIECCOB;  AHANU3WUPOBaTh  OW3HEC-TIPOIECCHI;  BBISABIATH
npobneMbl OW3HEc-TIpollecca W HAXOJUTh MYTH YCTpPaHEHUS
pobeM.




OTD/TD
(nMpu HATUY UK

Ko
npogcrangapra)/ A
KOMIIOHEHTA Pe3ysabTarsl 00y4yeHus
TPYAOBbIE WIIH
npogeccnoHalbHbIE KOMHETCHIMH

aeiicTBUs
HA YPOBHE HABBIKOB: BJIaJICTh HaBBIKAMH BBIJCICHUS, ONMCAHUA
1 aHaju3a OM3HEC-IPOLECCOB; METONUKOW IPOBEINCHUS ayAuTa
mpoLecca; METOJUKOM MOCTPOEHHUs MPOLECCHOIO IMOAXO0Ja B
OpraHu3alMy; TEXHOJOTUSMH YIy4YlIeHUS OW3HEC-IPOLECCOB;
METOJIMKAaMH BHEAPEHUS KOPPEKTHPYIOIIMX JACHCTBHH IO
yIy4IIeHHI0 OM3HEC-TIpoLecca.

OT®.D.7. Ha YPOBHE 3HAHHUIA: CTPYKTYPY U COZepKaHue OU3HEC-TIPOLIECCOB

Crpareruyeckoe C yYeTOM crnenu(UKH AEATEIHbHOCTH TYPHCTCKON OpraHHU3aIlHu;
YHPABJICHUC BLICTABOYHON 0COOEHHOCTH OU3HEC-TIPOIECCOB HA MPEANPHATHAX TYPUCTCKOM

JICATEIRHOCTRIO WHAYCTPUH; TEXHOJOTHIO YIPAaBIECHUS OW3HEC-TIpoLeccaMu

OpraHu3alui - o

TYPUCTCKUX OpPraHU3alNi; HCTOYHUKH PHCKOB OU3HEC-TIPOEKTOB B
po¢eCCHOHATHHOTO
TypHU3ME.
OpraHu3aTopa TOproBo- -

TPOMBIIILTEHHBIX Ha YpPOBHe YMEHMii: peanu3oBbIBAaTh HA MPAaKTUKE OH3HecC-
BbicTaBok/ T®. D/01.7. IpPOLECCHl C YYeTOM CHelU(UKU AEATEIbHOCTH TYpPHCTCKOMN
VYrpasieHue peanuzanueit opraHusanmnu, MIPUMEHATH COBPEMCHHOC IIporpaMMHOE

CTpaTeruy pa3BUTHSI oOecriedeHue 71 BBINOJHEHUSI OM3HEC-TIPOLIECCOB TYPHUCTCKOM

OpraHu3aluH - [1Kc-5.2 OpraHu3aluy; IMPOCKTUPOBATL W BHEAPATH TEXHOJOIMYECKHE

PO(hECCHOHANBEHOTO HOBAIlMM JUIsI ONTHUMH3AINK OW3HEC-TIPOIIECCOB B TYPHUCTCKOM

OpraHu3aTopa TOProBo-
IMPOMBINIJICHHBIX BBICTABOK

OT®.E.7. Opranmzanus
9KCKYPCHUOHHOM
nesrensaocT/ TO.
E/01.7. Onpenenenue
KOHIICTIIUU U CTPATETHH
Pa3BUTHS S9KCKYPCUOHHOM
OpraHu3aIiu

OpraHu3aluy; ONPEIeTSITh PUCKU OU3HEC-TUIaHa B TypH3ME.

HAa YypOBHe HABBIKOB: HaBbIKAMH yINpaBiieHH OW3HecC-
IpoLeccaMl C yYeTOM CHEIM(UKU [eSTEIbHOCTH TYPUCTCKOM
OpraHu3alvy; HaBbIKaMK paboTHl MPUMEHEHUs mporpamMm Project
Expert u Camo-Typ mns ympasieHust OW3HEC-TIPOLIECCaMU
TYPUCTCKMX  OpraHu3aluid;  HAaBBIKAMH  NPOEKTHUPOBAHUS
TEXHOJIOTMUYECKHE HOBAIMU JUIsl ONITUMH3ALIMN OM3HEC-TIPOIIECCOB
B TYPUCTCKOH OpraHM3alliM; HaBBIKAMH BBISBICHHS BO3MOXKHBIX

PHUCKOB OM3HECTIPOLIECCOB.

2. O0beM U MeCTO JMCUMIIMHBI B CTPYKTYpe 00pa3oBaTe/bHOI NPorpaMMbl

O0BbeM THCHUILINHBI

OO01mast TpyI0eMKOCTh TUCITUIUIMHBI COCTaBIIsIeT 3 3a4eTHbIe equHuIbl, 108 akanem. gacor

/ 81 actp. yacos.

Bun padorsi TpyroemkocTs
(B akaaeM. yacax)
Ounas/3aouHast

OO0mas Tpy10eMKOCTh 108/108
KonTtakTHas pa6ora 48/16
Jlexnun 16/4
[TpakTryeckue 3aHATUS 32/12
JIaGopaTopHBIE 3aHITUS -/-
CamocTosiTe1bHas1 padoTa 60/92
Kontponb -/4




@OpMBI TEKYILETO KOHTPOJISA

[13 — npakTuyeckue 3aHsITUs

®opMa NPOMEKYTOUHON ATTECTALUM

3auer

MecTo AuCHMILVIMHBI B CTPYKTYpe 00pa30oBaTe/IbHOM NPOrpaMMbl

Hucoummuaa 51.B.J1B.02.02 «MccnenoBanue Ou3HEC-TIPOIIECCOB B UHAYCTPUU JCITIOBOTO
u cobwrTuiinoro Typusma / Research of business processes in the industry of business and event
tourism» OTHOCHTCS K IUCHUIUIMHAM MO BbIOOPY BapHATUBHON 4YacTH MPOQECCHOHATHHOIO
nukiIa yuyeoHoro miaaHa HampabieHus 43.04.02 «Typusm» npoduns «AHIYCTpUS HE€T0BOTO U
COOBITUITHOTO TYpHU3Ma.
OcHoBHasl Leb U3yYeHHs] Y4eOHOM JUCIHUILUIMHBI COCTOMT B TOM, YTOOBI CPOPMHUPOBATH

NPaKTUYECKHE HABBIKM B (POPMHUPOBAHUM OW3HEC-TIPOLIECCOB TYPUCTCKOM OpraHU3alii Ha

OCHOBE BHEJIPCHHSI TEXHOJIOTMYECKUX HOBAallMA M MPOTPaMMHOrO obecriedeHuss B chepe

TypHU3Ma.

COI{Cp)KaHI/Ie AUCHUIIJIMHBI OCHOBBIBACTCSA Ha 3HAHUAX, IMOJIYYCHHBIX IIPU H3YUCHUU

JUCIUITIINH «CTpaTer WA Pa3BUTUA PBIHKOB JICJI0OBOI'O U COOBITUIHOIO TypusmMa» u «MapKeTI/IHF
JCJI0BOI'O U COOBITUIHOIO TypU3Ma.
PGSYJ'IBTaTbI ocBoeHus agucuuiuinHel «MccnemoBaHue 6I/ISHCC'HpOI_[CCCOB B UHAYCTPpUU

JCJI0OBOIO H

COOBITHHHOIO Typu3sma»

«PerHXUHUPUHT OU3HEC-TIPOLIECCOB HA MPEANPUATHSIX UHIAYCTPUH TYPU3MAY.

JucuumimHaa — MOXKET

PCATIN30BbIBATLCSA C IMPUMCHCHUEM

oOpa3zoBatenbHbIX TexHOsOru (nanee — J10T).

SABIIAIOTCA  Oa3oil AJIiL A3YYCHUS JUCHUIIIIMHBI

JAUCTAaHIIMOHHBIX

I[OCTYH K CUCTEMC AHMCTAaHIIMOHHBIX 06p330BaTeJH>HI)IX TEXHOJIOTHI OCYHICCTBJIACTCA

KOKIBIM O0YYaroIUMCA CaMOCTOSATEIBHO € JI00Oro ycTpoicTBa Ha moprane: https:/sziu-
de.ranepa.ru/. [1aposip W JIOTMH K JTIMYHOMY KaOWHETY / MPOMUITIO MPEIOCTABISIETCS CTYICHTY B

JCKaHaTe.
Bce (l)OpMLI TCKYIIETO KOHTPOJIA, MPOBOAUMBIC B CUCTECME JUCTAHIIMOHHOI'O O6y‘{eHI/I${,

OLCHUBAIOTCA B CUCTEME NHUCTAHIMOHHOI'O O6y‘~I€HI/I$[. HOCTYH K BUACO U MaTcpHaiaM HCKHI/Iﬁ

IIPEIOCTABIISIETCS B TEUEHHE Bcero cemecrpa. Jloctyn K Kaxaomy BHUIY pabOT M KOJIUYECTBO

IOMIBITOK Ha BBIMIOJIHCHUC 3aJaHus MPEAOCTABIACTCA Ha OrpaHUYCHHOC BpPEMsA COIrJIaCHO

PErIIaMCHTY JUCHUITIIINHBI,

onyonukoBannomy B CJ1O. IIpenonaBarens

OLICHUBACT

BBIMIOJTHEHHBIE 00y4aroImuMcss paboTel He no3aHee 10 pabouux IHEH Mociie OKOHYAaHUS CpoKa

BBITTOJIHEHUSL.
W3yuenne AMCUUIUIMHBI OCYHIECTBISIETCS B TEUEHUE OJHOTO CEMECTpa: sl CTYIEHTOB
ouyHOU (opmbl 00yueHus — Ha 3 cemectpe 2 Kypca. st cTyneHToB o4HOM (hopMbl 00ydeHuUs
U3y4eHHe JUCLUIUIMHBI OCYILECTBIISETCS B T€UEHHUE 2 Kypca.

3. Coep:xkaHue U CTPYKTYPa AUCHHUILIAHBI

3.1. CTpyKkTypa THCHUIJIMHBI
Ounas popma 0dyuenusn

Ne i/l

HanMenoBaHue Tem
/WM pa3nenoB

O0beM qUCHUIIMHBI (MOaYJIsT), Yac.

Bcero

KonTakTHasi padoTa 00y4yaromuxcs
¢ mpemnoaaBaTeIeM
0 BHJIaM y4eOHbIX 3aHSITHI

Cp

dopma
TeKyIero
KOHTPOJIsI
ycneBaeMoCTH™,

6




JIP/

3/

J/A0T KCP NMPOMEKYTOYHOM
A0T HOT aTTecTaluu
Topic 1 | The main types of
business processes of a 17 2 5 10 113
tourist organization
Topic 2 | Features of business
processes at enterprises 17 2 5 10 113
of the tourism industry
Topic 3 | Evaluation of the
effectiveness of business 18 3 5 10 I3
processes
Topic 4 | Management of business
processes of tourist 19 3 6 10 113
organizations
Topic 5 | Software in the
management of bu_smess 19 3 6 10 3
processes of a tourist
organization
Topic 6 | Business process design
feasibility study and risk 18 3 5 10 113
evaluation
IIpomexxyTouHas aTTecTanus 3auér
Bcero (akajn/actp): 108/ 16/12 39/24 60/
81 45
Ipumeuanue:* I[13 — npaxmuueckue 3aHamus.
3aounan hopma odyuenun
Ne ni/mm HaumeHoBaHue TeM O0beM qUCHUNIMHBL (MOYJIs1), Yac. Dopma
W/MJIN pa3/iesioB Bcero | KonrTakTHasi paGora o0y4yarommxcs | CP TEKYyILero
C rmpenogaBartejaemM KOHTPOJIs
1o BUAM Y4eOHBIX 3aHATHIl ycrneBaemMocTu™,
J/A0T JIP/ 3/ KCP MPOMeKYTOYHOMI
AOT AOT arrecTanuu
Topic 1 | The main types of
business processes of a 12 1 2 16 113
tourist organization
Topic 2 | Features of business
processes at enterprises 12 - 1 16 113
of the tourism industry
Topic 3 | Evaluation of the
effectiveness of business 14 1 2 16 I3
processes
Topic 4 | Management of business
processes of tourist 14 1 1 16 113
organizations
Topic 5 | Software in the
management of bu_smess 13 ) 1 16 3
processes of a tourist
organization
Topic 6 | Business process design 14 1 1 16 113




feasibility study and risk
evaluation

IIpomexyTouHas arTecTanus 4/3 3auér
Bcero (akan/actp): 108 4 ‘ ‘ 8 ’ ’ 92

3.2. Conep:xkaHue TUCUHMILINHBI

Topic 1. Main types of business processes of a tourist organization

The concept and essence of business processes. The main, auxiliary and business
processes of managing a tourist organization. Technology and sequence of implementation of
business processes by a tourist organization.

Topic 2. Features of business processes at enterprises of the tourism industry

Instability in the development of the tourism business. Types of tourist organizations and
their place in the structure of the tourism industry. Features of tourism business management.
Factors influencing the formation and development of business processes of a tourist
organization. Participants in the business processes of a tourism organization. Material and
technical base of business processes of a tourist organization. Implementation and use of CRM-
systems in the management of a tourist enterprise.

Topic 3. Evaluation of the effectiveness of business processes The concept of the
effectiveness of entrepreneurial activity and the result of a business process. Criteria for
evaluating the effectiveness of a business process. Performance and efficiency indicators of
business processes. Key performance indicators KPI (Key Performance Indicators), development
of a KPI system for a tourism organization. Process approach in evaluating the effectiveness of
business processes of a tourist organization. Using the Norton-Kaplan Balanced Scorecard
approach in evaluating the effectiveness of business processes. EFQM Business Excellence
Model.

Topic 4. Management of business processes of tourist organizations

Stages of business process management of tourism organizations Process and functional
approaches to business process management. BPMN model. Economic and mathematical
modeling of business processes in a tourist organization. Simulation-optimization models of
business processes in a tourist organization. Methods and methodologies for business process
modeling: SADT Methodology Functional Modeling Method (IDEFO0); workflow modeling
method of the SADT methodology (IDEF3); Hein-Sarson diagram (data flow diagram); methods
of the ARIS methodology (EPC ERM, UML).

Topic 5. Software in the management of business processes of a tourist organization

Characteristics of software products used in the preparation and analysis of business
processes of a tourist organization. Purpose and functions of the Project Expert and SAMO-Tour
programs. Composition of data for calculating a business plan in Project Expert. Preparing data
for business plan calculation in Project Expert. Characteristics of Project Expert output reports.
Business project analysis by means of Project Expert and SAMO-Tour.

Topic 6. Feasibility study of business process design and risk assessment
The difference between a feasibility study and a business plan. Assessment of the technical and
economic feasibility of introducing business processes. The main tasks of the feasibility study of
business processes. Participants in the process of preparing a feasibility study. The structure of
the feasibility study. Stages of a feasibility study. Features of the feasibility study of the hotel
enterprise. The main indicators of the feasibility study of the tourist enterprise.




4. MaTepuaJjibl TEKYIIero KOHTPOJIsI YCIIEeBAeMOCTH 00y4alommxcst
4.1. B xoae peamu3zanuu aucuuniaunbl b1.B./[B.02.02 «Hccnedoeanue 6usnec-npoyeccos 6
unoycmpuu 0enoeozo u coovimuitnoco mypusma | Research of business processes in the
industry of business and event tourism» HCHOJB3YIOTCSI CJeIyIOIIHEe METOAbI TEKYIIero
KOHTPOJISl yCIIeBAeMOCTH 00y4aloUIUXCs:

ITpu npoBeneHUM 3aHATUN JEKUMOHHOIO THIIA: JIGKLIMOHHBIM MeTon (Jiekuus-Oecena),
YCTHBIH OIpOC.

[IPU MIPOBEJICHUU 3aHATUII CEMUHAPCKOTO TUIIA: PellieHNe MPAKTUUECKUX 3a/1a4.

IpU KOHTPOJIE PEe3yNbTaTOB CAMOCTOATEIbHOW pabOThl CTYIEHTOB: CaMOCTOSTEIbHOE
U3Y4YEeHHUE JIMTEpaTypbl; JOMAIllHUE 3a/laHds, KOTOpble BKJIIOYaeT B ce0s BBINOJIHEHUE
Pa3IMYHOTO pojia 3aJaHMii, KOTOPbIE OPHEHTHUPOBAHBI Ha OoJiee rIIyOOKOe YCBOCHHE MaTepuaa
M3y4aeMOW TUCIUILINHBIL.

B cnyuae peanusayuu oucyunaunvr ¢ JOT ¢hopmam 3adanuit adanmuposan 0is
nramgpopmor Moodle.

4.2. TunoBble MATEPHUAJIBI TEKYIIET0 KOHTPOJIS YCIIEBAEMOCTH 00yYAKOIIUXCSH
TumnoBble OLleHOYHBbIE MaTepHaJbI 10 Teme Nel-6

I[IpumepHbIe MPpaKTHUYECKHE 3aAHATHS

Buinonnume 3aoanus (pewume npeonoxcennvie 3adavu). Obpamume 6HUMAHUE HA
NOSAICHEHUSL U YKA3AHUA K GbINOJIHEHUI0 pabomul (eciu ouu umeromcs). 3anuwiume omeem 8
COOMEEemMcmauU ¢ yCMaHo81eHHOU opMoIl.

Lesson 1. Modeling various business processes of a tourism organization

1. Students' messages about the content and types of various business processes in a tourism
organization

2. Development of a business model for a tourism enterprise: domestic tourism tour operator,
inbound tourism tour operator, outbound tourism tour operator, travel agency. 3. Development of
a graphical model of the correspondence of the main, supporting and managerial business
processes of a tourist enterprise to the activities of the structural divisions of the tour operator.

Lesson 2. Business process management technology of a tourist enterprise

Issues under consideration:

1. Ways to optimize sales of a tourist enterprise

2. Optimization of key business processes of a tourist enterprise through the use of CRM systems
3. Features of using "Amo CRM" in the activities of a tourist enterprise

Practical task:

1. Development of a funnel scheme for the sales process of a tourist enterprise

2. Development of instructions for the implementation of the tourism business process
enterprises (tour selling process)

3. Drawing up a script for consulting a client on the selection of a tour by phone

Lesson 3. Application of the KPI (Key Performance Indicators) system to evaluate the
effectiveness of a tourism enterprise

Practical task: Determine the effectiveness of the tourism enterprise, based on the values of KPI
indicators



Indicators Calculation, Percentage of completion | Indicator coefficient

revenue from the provision | sales fact /sales plan *
of tourism services 100%

number of sold tourist | sales fact /sales plan *
vouchers 100%

the number of tourists | revenue for the period /
served, the cost of one | (number of tourists *
person-tour, the | average tour cost) *100%

implementation of the plan

Complex tours sales fact /sales plan *
100%
number of new attracted | (number of people in this 1,5
clients period / number of people !
in the previous period) *
100%

Develop a set of measures to optimize the business processes of a tourist enterprise, based
on the results of calculating the values of KPI (Key Performance Indicators).

Lesson 4. Modeling business processes of a tourist enterprise in BPMN
Issues under consideration:

1. Algorithm for modeling business processes in BPMN

2. Typical mistakes in business process modeling in BPMN

Practical task: Development of a BPMN 2.0 diagram for the following business processes:
formation of a final invoice, approval of the form of a cooperation agreement between a tour
operator and an airline

Lesson 5. Main features of Project Expert

Questions for study and discussion:

1. The main stages of developing an investment project model in Project Expert
2. Investment plan in Project Expert

3. Operational plan in Project Expert

4. Analysis of the sensitivity of the project to the parameters of the project

5. Statistical analysis of the project by the Monte Carlo method in Project Expert

Lesson 6. Basic business process modeling software Questions for study and discussion:
Students learn the functionality of using these programs through video instructions:

1. BPWin (developer - Computer Association);

2. Rational Rose (developer - IBM);

3. Visio (developer - Microsoft)
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5. OneHo4YHbIe MaTEePHUAJIbI IPOMEKYTOYHON ATTECTANMM 10 TUCHUIIJIMHE

5.1. 3auéT NMpoBOAMTCA ¢ MPUMEHEHUEM CJeAYIOIMX METOA0B (CPeACTB): B paMKax CIadd

3auéTa MpeayCMaTPUBACTCS YCTHBIE OTBETHI CTYICHTOM I10 OUJIETY.

B cnyuae nposedenusi npomexcymouHou ammecmayuu 6 OUCMAHYUOHHOM pedcume
ucnoawvzyemcs naamgpopma Moodle u Teams.

5.2. OueHoYHbIe MATEPHAJIBI IPOMEKYTOYHOM ATTECTAIUH
KoMmnionent IIpomexyTOYHBIN/KII0OYEBOM Kpurepuii oueHnBanus
KOMIIETeHIIHHU HHAUKATOP OLCHUBAHUSA
YK-1.1 CrniocobeH | AHanusupyeT mnpobiemHyro cutyanuio u | CoOpana monHas wuHpopMmanus 00
aHAJIN3HUPOBATH OCyHIeCTBISIET ©€  JEKOMITO3MLHUIO Ha | OOBeKTe.
NpOOJIEMHYIO CHTYAIHIO | OT/IENBHBIC 3a1a4H. HasBaHbI Bce CTPYKTYpHBIE SJIEMEHTEI.
U OCYIIECTBIATh €& Mexny  9/eMEHTaMH  yCTaHOBIICHBI
JIEKOMIIO3HLIUIO Ha psiMbIe u OIIOCPEIOBAHHbIE
OT/EJbHBIC 3aJa4H. B3aHMOCBSI3H.
BeicTpoeHa uepapxust 3J1€MEHTOB.
COOTHOCHUT CHUCTEMBI U pazinyaeT X B
3aBUCHMOCTH OT YPOBHS CIIO’KHOCTH.
HasbiBaeT Bce cHCTEMBI, B KOTOpBIC
BCTPOEH O0BEKT KaK MOJICUCTEMA.
Touno ompenenser mMecTo 0oOBEeKTa B
cucreMe 0ojiee BEICOKOTO YPOBHSL.
XapakTepuszyeT BiIMsSHHE OOBEKTa Ha
CHCTEMBI 00JIee BBICOKOTO YPOBHSL.
I1Kc-5.2 CriocobeH | YMmeer npoBonuTh olieHKY 3¢ dexktuBHocTH | CHOpMUpPOBaHBI  3HAHHS  OCHOBHBIX
HPOBOJUTH OLICHKY | YIPaBJICHYECKUX perIeHui 0 | IOIXOMOB M CIIOCOOOB  pa3paboTku
3¢ EeKTUBHOCTH CTpaTEruYeCKuM HaTpaBJICHUSIM | KOHKYPEHTHBIX, (YHKIMOHAIBHBIX |
YIIPaBICHYECKUX JEATEIBHOCTH IpEeANpUATHN cdepsl | orepaluoHHbIX CTpaTerum, 1504
penIeHuit 10 | TypH3Ma. CONPSDKEHHS IPYT C APYTOM.
CTpaTernyeCcKumM OOyvaromuiicss ~ yMeeT  OIICHHBAThH
HaIpaBIeHUSIM 3¢ PEKTUBHOCTD yIpaBICHYECKUX
JeATeIbHOCTH pemieHuii 1o  BBIOOPY  KOHIICTIIHH,
HpeNPUSITHI chepsr pa3paboTke ® IUIaHa peATn3alnu
TypH3Ma. CTpaTeTHH  Pa3BUTHUS  NPEIINPUATHI

chepsl Typu3Ma

Tunosbie OLIEHOYHBIE MATEPHAJbI IPOMEKYTOYHON aTTeCTALMU
ITepeyeHb BONIPOCOB K 324€Ty

H3noxcume meopemuueckue OCHO8bL NO OAHHOU meme (Oaiime onpeoeyeHusl,

nepeuucaume u Hazosume) u 000CHyiime (apZymeHmupyiime u npooemoncmpupyiime) ceoe
omHouwienue K OaHHou meme (Ha KOHKpemHoOM npumepe):

1. The concept and types of business processes of a tourist organization

2. The main business processes of the tourism organization

3. The main business processes of the tourism organization

4. Business processes for managing a tourist organization

5. Business process management technology of a tourist organization

6. Factors influencing the formation and development of business processes of a tourist

organization

7. Participants in the business processes of a tourism organization
8. Material and technical base of business processes of a tourist organization
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9. Implementation and use of CRM-systems in the management of a tourist enterprise

10. Criteria for evaluating the effectiveness of a business process

11. Features of business processes at enterprises of the tourism industry

12. Key performance indicators KPI (Key Performance Indicators) of the tourism
organization

13. Process approach in evaluating the effectiveness of business processes of a tourism
organization

14. Performance and efficiency indicators of business processes

15. EFQM Business Excellence Model

16. BPMN model in the formation of business processes of a tourist organization and risk
assessment

17. Business project analysis by means of Project Expert

18. Technology for assessing the technical and economic feasibility of introducing
business processes

19. Directions for optimizing the business processes of a tourist enterprise

20. Modeling business processes of a tourist enterprise in BPMN

IlIxana oneHUBaHUsA

OueHka pe3ynpTaTOB MPOU3BOAMTCA Ha OcHOBe [lonoxkeHHs O TeKyIleM KOHTpPOJe
yCIIeBaeMOCTH  OOy4aromMXcsi M HPOMEXKYTOYHOW  arrectauuu  oOerarpoummxcs 1o
o0pa3oBaTeNbHBIM IIPOrpaMMaM CpeIHEro NpoeCCHOHAIBHOIO M BbICIIEr0 OOpa30BaHUS B
¢denepambHOM  TroCylapCTBEHHOM  OOJDKETHOM| OOpa30BaTENbHOM  YUPEXKJIEHHM  BBICIIETO
obpa3zoBanus «Poccuiickas akaJjeMUH HapOJHOIO XO3sIMCTBAa M TOCYJApCTBEHHOH CIIy»KObl mpu
IIpesunente Poccuiickoit denepanun», yreepxkacHHoro Ilpukazom Pexropa PAHXul'C mpu
[Ipesunente PO ot 30.01.2018 r. Ne 02-66 (m.10 pasnena 3 (mepBbiit a63amn) u m.11), a Takxke
Pemenuss VYuenoro cosera CeBepo-zanaaHoro wuHcturyra ympasienuss PAHXul'C npu
[Ipesunente PO ot 19.06.2018, npotokon Ne 11.

OneHnka «3a4TeHO» - CTYJEHT I0Ka3bIBA€T JIOCTATOYHBIN YPOBEHb TEOPETUYECKUX U
NPaKTUYECKUX 3HAHWH, CBOOOJHO OMNEpUPYET KAaTEeropualbHbIM  almapaToM. YMeer
AQHIN3UPOBATh INPAKTUYECKUE CHUTyauuH. OTBET INOCTPOEH JIOTMYHO, MaTephall M3JaraerTcs
IPaMOTHO.

OneHka «He 3a4TEHO0» - CTYJIEHT [TOKa3bIBaeT C1a0blil ypOBEHb TEOPETUUECKUX 3HAHUH,
HE MOXKET IPUBECTH IIPUMEPBI U3 pEAIbHOM MNpPaKTUKUA. HeyBepeHHO W JIOrM4ecKH
HEIOCIIEN0BATENbHO U3JIaraeT Mareprail. HempaBuiibHO OTBEYAET HA TOMOJHUTEIBHBIE BOIIPOCHI
WJIU 3aTPYJIHSETCA C OTBETOM Ha HUX.

6. MeToguyeckue MaTepuajbl 10 0CBOCHHIO TUCHHILINHBI
CTyzneHT JOoMyCKaeTcs K 3a4eTy 10 JUCLUIUIMHE B CIydae BBINOIHEHHS UM BCEX 3aJaHUN
Y MEPONPUATUH, IPEYCMOTPEHHBIX IIPOrPaMMON JUCIIUIINHEL.
3ayeTbl OpPraHMU3yIOTCS B TIEPUOJ CECCHM B COOTBETCTBHM C TEKYIIUM TpaduKoM
y4eOHOTo Ipoliecca, yTBEP)KICHHBIM B COOTBETCTBUHU C ycTaHOBIeHHBIM B C3UY mopsakom.
[TponomKUTENPHOCTh 3ayeTa Uil KaKJIOro CTYJEHTa HE MOXKET MPeBbIIIaTh YeThIPeX
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aKaJIeMMUYECKMX YacoB. 3adeT He MOXKeT HauuHartbecs paHee 9.00 yacoB M 3aKaHUYMBATHCS
no3anee 21.00 gaca. 3auer npoBOAUTCA B ayJUTOPHH, B KOTOPYIO 3aIlyCKalOTCsl OJTHOBPEMEHHO
He Oozee 5 uenoBek. Bpems Ha MOATOTOBKY OTBETOB MO OWIJIETYy KaXJAOMy OOYYaromeMycs
orBoautcs 30-40 munyT. Ilpu siBKe Ha 3aueT 00yUyarOMUKCS JODKEH UMETh IpU cebe 3aUeTHYIO
KHIKKY. Bo Bpemst 3auera oOydarommecs MO PELICHHIO IMPENOoAaBaTelisi MOTYT MOJIb30BaThCS
y4eOHOM TpOorpaMMOi TUCIUIUIMHBI U CIIPABOYHOM JIMTEPATYpPOH.

O6yuenne mo muctummHe b1.B.JIB.02.02 «VMccnenoBanne OM3HEC-TIPOIECCOB B
HHIYCTPHH JIEJI0BOr0 U cobbrTuiinoro typusma / Research of business processes in the industry
of business and event tourism» mpexamonaraeT W3ydeHHE Kypca Ha ayJAMTOPHBIX 3aHATHIX
(IeKMM ¥ TPaKTHYECKUE 3aHATHS) U CAMOCTOATENBbHOM paboThl CTYACHTOB, BKIIOYAs
noAroToBKy K 3auéry. Ilpaxtmueckue 3anarus aucuuniauasl b1.B.JIB.02.02 «MccnenoBanue
OM3HEC-TIPOIIECCOB B HMHAYCTPUHU JEJIOBOro M coObiTHitHOro Typusma / Research of business
processes in the industry of business and event tourism» mpennonaraloT UX HPOBEICHUE B
pa3iauuHbIX (QopMax ¢ MeNbl0 BBIABICHUS TIOJNYYCHHBIX 3HAHUN, YMEHUH, HABBIKOB U
KOMIIETCHIINH.

Iloozomoeka K nekyuu

C uenbto obecrieueHus yCrenHoro 00y4eHus CTyIeHT JI0JKEH TOTOBUTHCSA K JICKIIUH,
MIOCKOJIBKY OHA SIBJIIETCS BayKHEHeH Gpopmoii oprannzannu yaeOGHOTro Iporecca, MOCKOIbKY:

— 3HAKOMUT C HOBBIM Y4€OHBIM MaTE€pHaJIOM;

— Ppa3bsCHSET yueOHbIE JIEMEHTHI, TPYAHbIE JIJIsl IOHUMAHUS;

— CHCTeMAaTHU3UpyeT yueOHBI MaTepuar;

— OpPHUEHTHPYET B yueOHOM Mpoliecce.

Ilo0z0moeKa K neKyuu 3aKn0uaemcs é c1e0yruiem:

— BHUMATEJbHO IPOYUTANTE MaTepUall IPEIbIAYIIEH JIEKIUY;

— y3HaiiTe TeMmy mpeicTosiied JeKnuu (M0 TeMaTH4YeCKOMY IUIaHy, 1Mo HH(opManuu
JEKTOpA);

03HAKOMBTECH C Y4eOHBIM MaTE€pPHAJIOM MO y4eOHUKY U y4eOHBIM OCOOUSIM;
nocrapanTech yACHUTh MECTO U3y4yaeMOl TeMbl B CBOEH MPOQecCHOHATBHOM MOATOTOBKE;
3aMMIIUTE BO3MOYKHBIE BOIIPOCHI, KOTOPBIE BbI 3a1aJUTE JIEKTOPY HA JIEKLUH.
Iloozomoeka Kk npaKkmuuecKkum 3aHAMUAM:

— BHUMATENbHO MPOYUTANTE MaTepuai JEKUUNH OTHOCSIIUXCS K JaHHOMY CEMHUHApCKOMY
3aHATHUIO, 03HAKOMbBTECH C YUEOHBIM MaTEpHAIIOM 10 YU€OHUKY M YU€OHBIM ITOCOOHSIM;

— BBIIUIINTE OCHOBHBIE TEPMUHBI;

— OTBETBTE HA KOHTPOJIBHBIE BOMNPOCHl IO CEMHHAPCKUM 3aHATHUSAM, T'OTOBBTECH JATh
pa3BEpHYTHIN OTBET HA KaXK/IbIi U3 BOIIPOCOB;

— YACHUTE, Kakue Y4YeOHbIE HJIEMEHThl OCTAJIUCh JJIsi Bac HESCHBIMU U IOCTapalTech
MOJIyYUTh HA HUX OTBET 3apaHee (10 CEMHUHApCKOro 3aHsSTHs) BO BpeMs TEKYIIUX
KOHCYJIBTAIIMI IPEToJaBaTes;

— TOTOBUTHCSI MOKHO MHAWBUIYabHO, TApAMU WJIM B COCTAaBE MaJlOil IPpyIIIbl, OCIEIHNE
ABISAIOTCA 3 HEeKTUBHBIMU (hOpMaMu PabOTHI.

Iloozomoexka K omnpocy TpeNCTaBIsSET COOOW MPOCKTUPOBAHHE CTYICHTOM OOCYXXIEHUS B
rpytmre B popme AUCKycCHu. B 3TUX Mensax CTy/IeHTy HE0OX0AUMO:
— CaMOCTOSITENFHO BBIOpATh TeMy (TIpobieMy) Al TPOBEAEHUS OMPOCa;
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— pa3paboTarh BOINPOCHL, NPOAYMaTh MPOOJEMHBIE CHUTyallud (C HCIOJIb30BaHUEM
MEePUOINYECKON, HAYYHOU JTUTEPATYPHI, a TAK)KE HHTEPHET-CANTOB);
— pa3paboTarh IUIAH-KOHCHEKT OOCYXKICHHS C YKa3aHUEeM BpEMEHH OOCYXKICHUS,
BOIIPOCOB, BAPMAHTOB OTBETOB.
BriOpannas crymenTom Tema (mpoOiieMa) HobkHa OBITh akTyallbHA Ha COBPEMEHHOM
JTane pa3BUTHS, JOKEH OBITh MPECTABIICH MOAPOOHBIN MIaH-KOHCIEKT, B KOTOPOM OTpPa)KEHbI
BONPOCHI JIJIsl JTUCKYCCUM, BPEMEHHOH periaMeHT OOCYXAEHHUS, aHbl BO3MOKHbBIC BapHAHTHI
OTBETOB, UCTIOJIb30BaHBI TPUMEPHI U3 HAYKU U MPAKTUKH.

MeToanyeckue yKa3aHus 10 OPraHU3aIlUM CAMOCTOSITEIbLHOI PadoThI

YcenemHoe OCBOEHHE JUCLHUIUIMHBI IPEANONAracT AakTUBHOE, TBOPYECKOE Yy4yacTHE
o0yJaromuxcs Bo BceX popmax yueOHbBIX 3aHATHH, OMPECICHHBIX I JAHHON JIUCIUTUTHHEIL.

CamocrosiTenbHas paboTa CTyICHTOB 10 AWCIUIUIMHE MPU3BaHa HE TOJIBKO 3aKPEIUIsTh 1
YIayOJIATh 3HAHWS, IOJYYEHHBIE HA ayJUTOPHBIX 3aHATUSAX, HO U (OPMHPOBATH YMEHUS
OpUEHTUPOBAThCS B MHOrooOpazuu marepuana, ymMeHus o000math, pedepupoBarh, YMEHHS
OpraHU30BaTh CBOE BpEMSs, CIOCOOCTBOBATH PAa3BUTHIO Y CTYJIEHTOB TBOPUYECKHUX HABHIKOB,
BBIPA3UTh CBOIO TOYKY 3pPEHUS HA HW3y4YEHHBbIE BOMPOCHl W 3anaHus. [Ipu BBINOIHEHUU
CaMOCTOSITEIILHOM pabOThI CTYJACHTY HEOOXOIUMO MPOYHMTATH TCOPETHUSCKUW MaTepuan He
TOJIBKO B y4eOHMKAX W y4eOHBIX MOCOOMSX, yKa3aHHBIX B OMOIHOrpadUuecKuX CIUCKaX, HO U
MO3HAKOMHUTHCS C MOHOTPApUYECCKHUMH HCCICIOBAaHUSAMHU. PekoMeHIanmuu 10 HayJHOU
auTepatype, HWHGOPMALMOHHBIM HMCTOYHHKAM U Y4eOHO-METOJIUYECKOMY OO0ECIeueHUI0
CaMOCTOSTENIbHON pabOThI coaiepkarcs B pazaenax 6 u 7 manHoiu PITJI.

Y4ueOHO-MeTOANYECKOE O0ecTedyeHHe CAMOCTOSITeIbHOM padoThl
1. KamennoBa, M. C. MonenupoBanue OusHec-mporieccoB. B 2 4. Yacte 1: y4eOHUK U

npaktukym s By3oB/ M. C. KamennoBa, B. B. Kpoxun, U. B. MamkosB. — Mocksa :
WznatenberBo FOpaiir, 2020. — 282 ¢. — (Bwicmee obOpaszoBanue). — ISBN 978-5-534-
05048-6. — Tekcr : oanekrponnsid // 3BC IOpait [caiit]. — URL:

https://urait.ru/bcode/450294
2. Kamennosa, M. C. MogenupoBanue OuzHec-mipoueccoB. B 2 4. Yacte 2 : y4eOHUK U

npaktukyMm Juis By30B/ M. C. KamennoBa, B. B. Kpoxun, U. B. Mamkos. — Mocksa :
UznatensctBo FOpaiit, 2020. — 228 c. — (Bwicmiee obpazoBanue). — ISBN 978-5-534-
09385-8. — Tekcr : onektponsbii /  ObC IOpaiit [caiit]. — URL:

https://urait.ru/bcode/456169
3. IlaBnmueBa, E. H. Beenenne B mHQOpPMAIIMOHHBIE CUCTEMBI YIIPABICHUS MPEIIPUATHEM :

yuebHoe nocobue / E. H. [laBnuueBa, B. A. JlukapeB. — M. : MockoBckuil ropoJckoit
neparorndeckuii  yauepcurer, 2013. — 84 c¢. — ISBN 2227-8397. — Tekcr
DIIEKTPOHHBIN // DnekTpoHHO-OmOmMoreynass cucrema [PR BOOKS : [caiit]. — URL:

http://www.iprbookshop.ru/26456

3a11anml JIA CaMOCTOSATEJILHOM MOJATOTOBKHU K 3AHATUAM JICKIHUOHHOIO H CEMUHAPCKOI0
TUIIOB
Tasks for repetition and deepening of acquired knowledge.

1. Give examples of the main and auxiliary business processes of a tourist enterprise
2. Give examples of business processes in the management of a tourism enterprise
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http://www.iprbookshop.ru/26456

3. Describe the specifics of the implementation of business processes in the field of tourism

4. List the activities of the tourist enterprise where CRM systems are used

5. List the factors influencing the formation and development of business processes of a tourist
organization

6. Describe the role of the personnel of various services of the tourist enterprise in shaping the
business processes of the tourist enterprise

7. Describe the material and technical base of the business processes of the tourist organization

8. Describe the features of the implementation of CRM-systems in the management of a tourist
enterprise

Tasks aimed at the formation of professional skills.

9. Make a list of key performance indicators KPI (Key Performance Indicators) of the tour
operator of domestic tourism

10. List the KPIs (Key Performance Indicators) of the travel agency

11. Make a list of software used in the management of business processes of the tour operator

12. Make a list of software used in managing the business processes of a travel agency

13. Develop a business project feasibility study algorithm

14. List the data you need to use to develop a business plan in Project Expert

15. Make a list of indicators indicating the calculation formulas for the feasibility study of the
tourist enterprise.

16. Develop a flowchart for use in business planning for the activities of a tourism enterprise

Tasks aimed at the formation of professional skills.

17. ldentify the most typical mistakes in the management of business processes of an outbound
tourism tour operator and suggest ways to prevent them

18. Identify the most common mistakes in managing the business processes of a travel agency
network and suggest ways to prevent them

19. Perform a comparative analysis of the advantages and disadvantages of using Project Expert
and SAMO-Tour in the use of tourist enterprises for business process management

20. Evaluate the business plan done in Project Expert

21. Suggest ways to optimize business processes in a tourism organization where you had an
internship or have work experience

22. Perform an analysis of periodic professional literature in the field of tourism over the past 2
years and compile a list of technological innovations used by tourism enterprises to optimize
business processes

23. Perform an assessment of the technical and economic feasibility of introducing business
processes in a particular tourist enterprise (at the student's choice or based on business case
information)

24. Develop a list of key indicators for a feasibility study for a tourism enterprise

Meroanyeckue peKOMeHAALUH 110 MPAKTHYECKUM 3aJaHUAM
[Tpu BBIMOTHEHUHM 3a/1aHUI MPAKTUYECKON pabOThI CTYJAEHTY HEOOXOAUMO BHUMATEIHHO
IIPOCMOTPETh KOHCHIEKTHI JEKIIUA IO COOTBETCTBYMOIIEH TeMe. [Ipountars Marepuan mo teme,
oOcyxgaeMoll Ha 3aHATUM, B yueOHHKe. IlpounTaTh JOMONHUTENBHYIO JHUTEpaTypy IO
COOTBETCTBYIOIIEH TeMe. BBINOJHUTH MPEUIOKEHHBIE MPENOJaBaTeIeM 3aJaHds IO
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npakTuueckod pabore. I[IpoBepuTh NPABMWIBHOCTH BBHIIOJHEHHUS IMOJYUYEHHBIX 3aJaHHM.
[ToaroToBUTHCS K YCTHBIM OTBETaM K BONpPOCAM, MPEUIOKEHHBIM A oOcyxaeHus. [lpu
HE00XO0JMMOCTH 33JaTh BOIIPOC IIPENOAABaTEII0 HA 3aHATUH.

7. Y4eOHas quTepaTypa u pecypcbl HHPOPMAIMOHHO-TEJIeKOMMYHUKAIIMOHHOM CeTH
HNuTepHeT

7.1. OcHOBHas JUTEpaTypa
1. Berutnes, A. M. MH}popManMOHHbIE TEXHOJIOTUU B TYPUCTCKOW MHIYCTPUH : YUCOHUK IS

By30B / A. M. Betutnes, B. B. Kosanenko, B. B. KoBanenko. — 2-¢ u3n., ucnp. u 101, —
Mocksa : U3narensctBo FOpaiit, 2020. — 340 c. — (Bricmee o6pazoBanune). — ISBN 978-
5-534-07375-1. — Tekctr : oanektponneii // DObC IOpaiit [caéit]. — URL:

https://urait.ru/bcode/452006

2. TI'pomoB, A. . VYmnparieHue OH3HEC-TIPOIIECCAMU: COBPEMEHHBIE METOJIbI . MOHOTpadus /
A. U. I'pomos, A. @asitmman, B. muar ; nox penakumeir A. Y. 'pomoBa. — Mocksa :
WznatenserBo FOpaiit, 2020. — 367 c. — (AktyansHble MoHOrpadum). — ISBN 978-5-
534-03094-5. — Tekcr : oanekrponnei // OBC IOpaiir [caiit]. — URL:
https://urait.ru/bcode/450272

3. Honranosa, O. 1. MonenupoBaHue OU3HEC-TIPOLIECCOB : YUCOHUK M MPAKTUKYM IS BY30B /
O. U. Jlonranosa, E. B. Bunorpamosa, A. M. Jlo6aHoBa ; oo penaxkmnuen
O. U. donranoBoit. — Mocksa : M3zgarensctBo HOpaiit, 2020. — 289 c. — (Bricuiee
obpazoBanue). — ISBN 978-5-534-00866-1. — Tekcr : snekrponnsii // DBC IOpaiit
[caiiT]. — URL.: https://urait.ru/bcode/450550

4. Ecaynoa C.II. HMHopMamuoHHBIE TEXHOJIOTMH B TYPUCTUYECKOW HMHIYCTPUHU
[DnexTpoHHBIH pecypc]: ydeOHoe mocobue/ EcaymoBa C.II.— DIeKTpOH. TEKCTOBBIE
nanaele.— CapatoB: AW Ilm Dp Memma, 2019.— 152 c.— Pexum nocryma:
http://www.iprbookshop.ru/80359.htmi

5. Jlomapesa, Anbdus MyxamenosHa. busHec-mnanupoBanue : ydeOHUK it By30B / A. M.
Jlomapesa. - Mocksa : FOpaiit, 2020. - 273 c. - (Cepus "Bricuiee oopazoBanue") . - Tekcr :
anekTpounbiit / DBC Opaiit [caiit]. — URL: http://www.biblio-online.ru/bcode/465851 -
ISBN 978-5-534-13541-1.

6. MopenupoBanue OHM3HEC-TIPOLIECCOB [DIEKTPOHHBIM pecypc]: ydeOHOe mocobme/ A.H.

baiinakoB [u ap.].— OnekTpoH. TekcToBble AaHHble.— CraBpomnoib: CTaBpONOJIbCKHMA
rOCyJapCTBEHHBIN arpapHbelii  yHmBepcureT, 2017.— 180 c.— Pexum gocryna:
http://www.iprbookshop.ru/76036.html

7. CkobxkuH, C. C. Crparernyeckuii MEHEI)KMEHT B UHAYCTPUHU T'OCTETIPUMMCTBA U TypU3Ma !
yuebHuk a1 By30B / C. C. CKOOKMH. — 2-€ u3A., uchp. u gon. — Mocksa : 31aTenscTBo
FOpaiit, 2020. — 442 c. — (Bsiciiee oOpa3oBanue). — ISBN 978-5-534-04473-7. — Tekct
: anexktpouubIit // DBC FOpaiit [caiit]. — URL: https://urait.ru/bcode/453851

7.2. JlonotHUTEIbHAS JIUTEpPaTypa
1. Epomnkuna, A. C. CoBpeMmeHHble HH(DOPMAIIMOHHBIE TEXHOJOTMU Jii aBTOMATHU3alUU

ousnec-iporieccoB / A. C. Epomnkuna, 0. A. 3006HmMH. — Tromens : TroMeHCKUH
UHAyCTpHaIbHBIN yHUBepcuTeT, 2018. — 156 ¢. — ISBN 978-5-9961-1709-3. — Tekcr :
DIIEKTPOHHBIN // DnekTpoHHO-OMOmMoreynas cucrema [PR BOOKS : [caiit]. — URL:

http://www.iprbookshop.ru/83729

16


http://www.iprbookshop.ru/80359.html
http://www.iprbookshop.ru/76036.html
https://urait.ru/bcode/453851
http://www.iprbookshop.ru/83729

2. Kuwmses /.. UnpopManinoHHbIE TEXHOJOTUH B TYPUCTUUECKOW MHAYCTPHUU [ DICKTPOHHBIN
pecypc]: yuebnoe mocobue/ Kumsie .M., Koctun I'.A., Kypnos B.B.— D3nextpoH.
TekcToBble naHHble.— Cankt-lIlerepOypr: Tpounkuit moct, 2014.— 208 c.— Pexum
noctyna: http://www.iprbookshop.ru/40862.html

3. MamonoBa B.I'. MoaenupoBanue OuW3HEC-TIPOIIECCOB [DIEKTPOHHBIA pecypc]: ydeOHOe

nocobue/ MamonoBa B.I'., I'amenuna H./[., MamonoBa H.B.— DiekTpoH. TeKCTOBbBIC
nanubie.— HoBocuOupck: HoBocHOMpPCKHiA TOCY1apCTBEHHBI TEXHUYECKUM YHUBEPCUTET,
2012.— 43 c.— Pexum pocryma: http://www.iprbookshop.ru/44963.html

4. CrpebkoBa JI.LH. busnec-nmnanupoBaHue B COLMAIbHO-KYJIBTYPHOM CEpPBUCE U TYypHU3ME

[DnexTpoHHBIN pecypc]: yueObHo-meroamueckoe mocooue/ Ctpedkosa JI.H., LITeldHTOMBIT
B.U.—  DnekrpoH.  TekcToBele  JaHHble.—  HoBocuOupck: HoBocubupckuit
rOCyJapCTBEHHbIN TexHWuYeckuil yHuBepcurer, 2011.— 56 Cc.— Pexum pgocryma:
http://www.iprbookshop.ru/44902.html

5. ®ponos, IOpuit BukropoBuu. CtpaTernueckuii MeHeDKMEHT. DOpMUPOBAHUE CTPATETHH U
MPOEKTUPOBaHUE OWM3HEC-TIPOLIECCOB [DIEKTPOHHBIN pecypc] : yueb. mocobue ans
OakanaBpuata u maructpatypsl / 0. B. ®pomnos, P. B. Cepsities ; nopg pea. 0. B. @ponosa
; MOCKO. TOPOJCKO# men. yH-T. - 2-€ W3[., UCHp. U AOM. - DIEKTPOH. AaH. - MockBa :
FOpaiit, 2017. - 165, [1] c. - (Cepus "Yuuepcurersl Poccun") . - 3arn. ¢ skpana. - ISBN
978-5-534-05448-4.

7.3. HopmaTuBHBIE IPaBOBbIe JOKYMEHTHI M HHAS NIPaBOBasi HH(oOpMaLus
He npexgycmorpeno.

7.4. UnTepHeT-pecypchl
C3UY pacnosiaraer JAOCTYIOM uepe3 cailT HayuHow OumOmmorexu http://nwapa.spb.ru/

K CJIEAYIOIIUM MOANUCHBIM 3JIEKTPOHHBIM PECYpPCAM:
Pycckoasviunsie pecypcol

o DNEeKTpOHHBIE Y4YeOHUKU DJIEKTpOHHO - OubmuoreyHoit cucremsl (DBC)
«ANOYKCY

. DNeKTPOHHBIE YUeOHUKHU dNIEKTPOHHO — Onbnmuorednoit cuctemsl (ObC) «Jlanb»

. Hayuno-mpakTideckue craThdl 1Mo (pUHAHCAM W MEHEIKMEHTY M3maTenbckoro
noMma «bubnuoreka I'peOeHHIKOBA»

. CraThu W3 TIEPHOAMYECKUX HW3JAHWKA MO OOMIECTBEHHBIM W TYMaHHTapHBIM
HaykaM «lcT - Bero»

o DHIMKIIONEIUH, CII0BAapH, CIPABOYHUKH «PyOpHUKOH»

o [TonmHble TekcThl AMccepTanuii U aBTopedepaToB OiekTpoHHas bubianoreka
Huccepranuit PI'b

. NudopmannonHo-npasosbie 0a3bl - KoHcynbranT mmoc, ['apanT.

AHIJI0M13bIYHbIE PecypChl

J EBSCO Publishing — moctynm k MyJIbTHAMCIMIUIMHAPHBIM TOJTHOTEKCTOBBIM
0a3zaM JaHHBIX pAa3IMYHBIX MHPOBBIX H3JATENbCTB 1O OH3HECY, SKOHOMHKE, (rHaHcaMm,
OyXTaJITepCKOMY YYeTy, TYMaHUTAPHBIM M €CTECTBEHHBIM OO0JacTsIM 3HaHWUU, pedeparam u
MOJIHBIM T€KCTaM MyOIMKaUi U3 HAYYHBIX U HAyUYHO-TIOMYJISPHBIX JKYPHAJIOB.
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o Emerald — xpymHeiiniee MHPOBOE H3IATEIBCTBO, CIEHUAIM3MPYIOMICECS Ha
SIIEKTPOHHBIX JKypHajdax M 0a3ax JaHHBIX IO JKOHOMHMKE W MeEHeIKMeHTy. Mmeer craryc
OCHOBHOTO MCTOYHHKA MPO(eCCHOHaIbHOM HH(POPMAIIUK IS TIPEToIaBaTeieii, uceieaoBaTesei
Y CIIEIHATIMCTOB B 00JaCTH MEHEKMEHTA.

B03MOKHO HCIIONIB30BaHHE, KPOME BBIIIEIIEPEUYNCICHHBIX pPECYpPCOB, M JIPYTHX
SJICKTPOHHBIX PECYpCoB ceT MHTEpHET.

7.5. UHble HCTOYHUKH
1. http://russiatourism.ru — odunuanbHbIi caiiT deepaabHOro areHTCTBA M0 TYPU3MY
2. http://economy.gov.ru - odunmanbHelii calT MUHHCTEPCTBO SKOHOMUYECKOTO Pa3BUTHS
Poccuiickoit denepanu
3. http://www.minfin.ru/ru/ - odunmaneHeli caiit MuHHCTEpcTBa (UHAHCOB Poccuiickoit
®denepaunn
4. http://www.tourpom.ru — Accoranusi TyporeparopoB B cdepe BBIC3THOTO TypH3Ma
«Typnomorpb»
5. http://www.atorus.ru — Accoranus Typorneparopos Poccun
6. http://www.cfin.ru/business-plan/— caiitr «KopmnopatuBublii MeHemKMEHT», «busHec-
IUIAHUPOBAHHE.
7. http://biznesplan4u.ru — caiit « bu3Hec-11anel U OU3HEC-HICHY.

8. MaTepuanbHo-TexHHYecKas 6a3a, HHGOPMALMOHHbIE TEXHOJIOTHHU, IPOrPAMMHOE
o0ecrnieyenue U MH(POPMAIMOHHBIE CIIPABOYHbIE CHCTEMBI

Ne i/ | HaumenoBanue

1. CHGLII/IaJII/ISI/IpOBaHHI)IG KJIACChI AJId POBCACHUA J'IGKLII/II;'I " MPAKTUYCCKUX 3aHATHI

2. CHeHI/IaHI/BI/IpOBaHHaﬂ Mebens U oprepeacTBa: ayqJuTOprUU U KOMIIBIOTCPHBIC KJIACCHI,
O60py,Z[OBaHHbIe mocaa04YHbIMHM MECTaMHU

3. Texnuueckue cpeacTBa O6y‘~IeHI/I}IZ HepCOHaHBHBIC KOMIIBIOTCPBI; KOMITIbFOTCPHBIC

Busieodaitios B popmarax AVI, MPEG-4, DivX, RMVB, WMV.

Ilpozpammnisie, mexnuueckue u 31eKmMpoHHbIE CPEOCHEA 00YUEHUA U KOHMPOJIA
3HAHUI CMYOEeHmMO08:

[TakeTsl mporpaMMHOro ooOecreueHusi OOIIero Ha3HaueHUs (TEKCTOBbIE pPEAaKTOpBI,
rpaduyeckue peJaKTopsl).

Kypc Brirouaer mcrnonb3oBaHue mporpamMmmHoro obecredenusi Microsoft Excel, Microsoft
Word, Microsoft Power Point a1 TOATOTOBKM TEKCTOBOIO W TaOIHMYHOIO MaTepHaa,
rpaduyecKux UIUTFOCTPALUH.

Metoapl 00ydeHHUs MpeanojaraloT HCHOJIb30BaHWE HH()OPMAIIMOHHBIX TEXHOJOTHIM
(KOMIIBIOTEPHOE TECTUPOBAHUE, JEMOHCTPALINS MYIbTUMEIUUHBIX MATEPUAIIOB).

3aneiicTBoBaHbl MIHTEpHET-CEPBUCHI M JNEKTPOHHBIE PECYPCHI (CIIPaBOYHBIE CUCTEMBI, H-D,
Koncynbrant mim ['apaHT, MOWCKOBBIE CHCTEMBI, JJEKTPOHHAs TI04YTa, NMPO(eCcCHOHAIbHBIC
TeMaTh4eckue 4YaTbl U (QOpPYMBI, CHUCTEMBl ayAuo U BUAECO KOH(pEepeHUui, OHaiH
SHIMKJIONENH, CIIPABOUYHUKH, OMOJIIMOTEKH, AJIEKTPOHHbIE y4eOHblE U y4eOHO-METOANYECKHe
MaTepHasbl).

JlomyckaeTcsi TpUMEHEHHE CHCTEMBI JUCTAHIIMOHHOTO OOYdYeHHS C UCIOIb30BaHUE
miatpopm TEAMS, Zoom, Skype for Business, C/10 Moodle

HNHpopmManHoHHBIE CIPABOYHbIE CHCTEMBI !
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MPOEKTOPHI; 3BYKOBbIE TWHAMUKHU; MPOTpaMMHBIE CpPEACTBA, OOECIEUMBAIOIINE MPOCMOTP




[TpaBoBast cucrema «[ apant-UHTepHeT» [DneKTpoHHBIN pecypc]. — Pexxum goctyna: http: //
WWW.garweb.ru.

[paBoBas cucrema «Kouncynprantllmtocy [DnekTpoHHslid pecypc]. — Pexxum nocryna: http:
/I http://www.consultant.ru/
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