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1. IlepeyeHb MIAHMPYEMBIX Pe3yJIbTATOB 00YUYE€HUS M0 TUCHHUILINHE, COOTHECEHHBIX C
IUVIAHMPYEMbIMH Pe3yJIbTATAMHU 0CBOCHUA 00pa30BaTeIbHON MPOrpamMMbl

1.1. Jucuummuua bB1.0.02 «Crpareruss pa3BUTHS PHIHKOB JEJIOBOTO M COOBITUHHOTO
Typusma / Strategy for the development of business and event tourism markets» oGecneunBaer

OBJIAJICHUEC CICAYIOIMUMU KOMIICTCHIUAMU C y‘IéTOM oTara:

Kon
Kona HaumeHnoBanue HauMeHoBaHUE KOMIIOHEHTA
KOMIIOHEHTA
KOMIIETEeHI[M U KOMIIeTCeHI[U U KOMIIeTCeHI[U U
KOMIIeTEeHIIUH
Croco6eH HCIoIb30BaTh OCHOBHEIE
MCETOJbI U IIPUEMBI aHaJI1M3a,
Crioco0OeH OCyYIIECTBIATh
MOACIUPOBAHUA U CTPATETUUCCKOI'O
CTpaTeruyecKoe yrpaBicHHEe .
o IIJIAaHUPOBAHUA TYPUCTCKOU
OIIK-2 TYPUCTCKOM JEATENBHOCTBIO OIIK-2.1
JIESITENTEHOCTH U OCYIIECTBIIATh
Ha Pa3IUYHBIX YPOBHSIX
CTpaTernyeckoe yrpaBiicHHE
YIIpaBICHUS .
TYPUCTCKOM JCSITETHHOCTHIO Ha
Pa3IMYHBIX YPOBHSX YIPABJICHUS.
CriocobeH o0ecneurnBaTh
000CHOBaHHE, Pa3pabOTKy U CrnocobeH obecrieunBaTh
BHEIPEHUE SKOHOMUICCKOM obocHOBaHHE, pa3pabOTKy U
CTpaTeruv NpeanpuiaTru BHCIAPCHNE DKOHOMHNYCCKHUX
OIIK-5 " OIIK-5.1 .
NPUOPHUTETHBIX HAMTPABICHUH CTpaTeruii ¥ MPUOPUTETHHIX
€ro JICSITeTbHOCTH U YMETh HarnpaBlIeHUN TCATSITHHOCTU
OILICHUBATh 3PPEKTUBHOCTH MPEeINPUATHH CPephl TypU3Ma.
YIPaBICHYECKUX PEIICHUH
CriocoGeH oCyIIecTBIATh CriocobeH mpoBOINTh
CTPATETUICCKOC CTpaTeI‘I/I‘IeCKI/Iﬁ aHaJIn3, BBISABIIATH
TUTAHUPOBaHUE, (bakTophl ycrexa, SKOHOMHUYECKH
MKc-1 OpraHu3alui0 U KOHTPOJIb IKc-1.1 000CHOBBIBATh KOPITOPATUBHBIE U
JIESTeLHOCTH B cepe (hyHKITMOHAIBHEIE CTPATErvH
TypHU3Ma Ha Pa3THUYHBIX Pa3BUTHUS MPEINPUATHIA CHephl
YPOBHSX YIPABICHUSA TypH3Ma.

1.2. B pe3ynbraTe OCBOGHUS TUCIMILINHBI Y CTYI€HTOB JOJDKHBI OBITh C(HOPMUPOBAHBIL:

OTD/TD
(npu HATMYMH
npodcrangapra)/ Koz
KOMIIOHEHTA Pe3yabTaTrhl 00yueHust
TPYAOBBIE HJIH
KOMIIETEeHI[ MU
npodeccuoHaJIbHbIE
aefcTBuAa
OIIK-2.1 HA YpOBHe 3HaHHUi: (akTopbl (HOPMHUPOBAHUS, OCHOBHBIE
TEHICHIUH DPAa3BUTUS  TEPPUTOPHAIBHBIX  TYpPHUCTCKO-
PEKpEallMOHHBIX CHCTEM Ha TI00ajJbHOM, PETHOHAIBHOM H
JIOKAJIbHOM YPOBHSIX; TEXHOJOTMHM M HHCTPYMEHTApH
pelieHHs] Pa3NMYHBIX THIOB TNPOOJIEM B COBPEMEHHBIX
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OT®/T®
(mpu HAJIMYMH
npogcrannapra)/
TPYAOBBIE WJIH
npogeccuoHaJbHbIC
AeHCTBHUA

Kon
KOMIIOHEHTA
KOMIIETCHIINA

Pe3yabTaThl 00y4yeHus

CcHUCTEMAxX TypHCTCKOﬁ HUHAYCTPUU, MCTOOO0JIOTHIO
OPOrHo3upoOBaHusd nu IJIaHUPOBAHUA TprICTCKOfI
ACATCIIBHOCTH, CHCTEMY IIJIAaHOB, HWX COACPKAHHUEC U

B3aNMOCBA3b C Pa3BUTUEM TYPHUCTCKOI'O PbIHKA.

Ha YpPOBHE yMeHHﬁ: NPUMCEHATH 3aKOHOAATCJIbHBIE U
HOPMAaTHBHO-IIPABOBBIC aKThl B TypHCTCKOfI JCATCIBbHOCTH,
IIPUMCHATH KOMILICKCHBIN noaxoa K OHLCHKE TYpPHCTCKO-
PEKPCAITMOHHOTO MMOTCHIHAIa TCPPUTOPHUH, AHAIIU3UPOBATH
CTCIICHb €ro COBPEMECHHOT'O HCIIOJIb30BaHHUA u
MEPCIICKTUBHBIC  HAIlpaBJICHUSA IL&.J'II:HCIZIHGF O pasBUTHUA

TYPHUCTCKO-PEKPEALIUOHHOIO CEKTOPA.

HAa YpPOBHEe HABBIKOB: HAaBBHIKAMH OIICHKH COCTOSHUS
TYPUCTCKOW HHAYCTPHUM M TYPUCTCKOTO MPEeNNpHUsITHSA, B
YaCTHOCTH; METOAAaMH IUIAHUPOBAHMS, OPraHU3aLUM U
YOpaBIEHHUS [EATEIBHOCTBIO MPEANPHUSATHEM TYpPUCTCKOU
UHIYCTPUM B YCIOBHSAX  JWHAMHUYHOM  CpEIbI;
KOJINYECTBEHHBIMH U KayeCTBEHHBIMH METOJIaMHU OLIEHKU
TYPUCTCKO-PEKPEALMOHHOTO paliOHUPOBaHUS, TOIX0JaMH K
IIPOCKTUPOBAHUIO, PAa3BUTUIO U YNPABICHHUIO TYpPUCTCKO-
peKpeanroHHBIMI CHCTEMaMHU Pa3IMYHOTO paHTa U BHUJa Ha
OCHOBE  IPUHLUUIOB  YCTOWYHMBOILO  Pa3BUTUS U
MOTPEeOUTENBCKOTO CIpOCa.

OIIK-5.1

HAa YpPOBHe 3HAHWI: CHCTEMY COIMAIbHO-I)KOHOMHUYECKUX
rapaMeTpoB pa3BUTHUA TYpPUCTCKOTO PBIHKA;
KJIACCU(PUKALUIO YYACTHHKOB TYPUCTCKOTO DPBIHKAa WU HX
XapaKTepUCTUKY; COBPEMEHHBIE MOAXOABl K H3YYEHHIO
TYPHUCTCKO-PEKPEALIMOHHBIX norpebdHoCcTeR Kak
OCHOBOTONArapmero (akropa pa3BUTUSA pEKpealuu u
TypuU3Ma; TEOPETUYECKHE W METONOJIOTUYECKHE OCHOBBI
TYPHUCTCKO-PEKPEALMOHHOTO PAafOHUPOBAHHSI TEPPUTOPHH.

HA YpPOBHe YMEHHIii: MHCIIOJIb30BaTh HAay4HbIE METOJIbI
U3y4YCHUSI  TYPUCTCKO-PEKPEAllMOHHBIX  MOTPEOHOCTEH,
MIPOTHO3MPOBAaTh HM3MEHEHHS B TYPHCTCKOM CIIpOCE U
MPEUIOKEHUH  TYpUCTCKOTO  TPOJIYKTa; HCIOJIH30BAThH
HayYHO-METOJMYECKHE TIOAXOAbl B  IPOEKTHPOBAHUH,
OpTraHM3alMU W YIPABICHUN TYPUCTCKUMH TPEATPUITHIMA
U TYpPUCTCKO-pEKpPEallHOHHBIMH CHCTEMaMH Ha OCHOBE
YCTOMYMBOTO Pa3BUTHS U MOTPEOUTENHCKOTO CIIPOCa.

Ha YPOBHC¢ HABBLIKOB: IIpUHIUIIAMH, MGTOI[OJ]OFHeﬁ n
OCHOBHBIMH 9KOHOMHWYCCKHMMU, COIIMaJIbHO-

OKOHOMHNYCCKHUMHU IOHATHUAMU o0Jactu Typu3sma )41
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OT®/T®
(mpu HAJIMYMH

npogcranmapra)/ Kon
KOMIIOHEHTA Pe3yabTaThl 00yueHust
TPYAOBbIE HJIH
KOMIIETeHIUH
npogeccuoHaJbHbIC
AeHCTBHUA
TYPUCTCKOU UHIYCTpUU;
OT®.D. Crpateruueckoe HA YPOBHE 3HAHMII: KOHUENTYaJIbHbIE OCHOBBI CTPYKTYPbI
YNPaBJICHHUE BHICTABOYHOH U HampaBJE€HUH  pa3BUTHS  TYPUCTCKOIO  PBIHKA;
ACATCIIBHOCTBIO METOJIOJIOTHIO ~ M3YYCHHs  PBIHOYHOH  OKOHOMHKHA U
OPTaHH3ATIHH - SKOHOMHUKH  TYPHCTCKOM  HHIYCTpHUHM;  HOPMAaTHBHO-
po(heCCHOHATIBHOTO
MpaBOBYl0O W  HH(POPMANMOHHO-TEXHHYECKYIO  0asbl
OpraHu3aropa TOproBo- o
HKLIMOHUPOBAHUS bIHKA  TYPHUCTCKHX CIyr u
TIPOMBIIIIIIEHHBIX BBICTABOK/ YHKI 1?' p o M yery
Td. D/01.7 Yipassene NpEeNNpPUATUH TYpPUCTCKOH WMHIYCTPUM; TEHACHUUH H
peanmaneii cTpaternu MEPCIEKTUBBl Pa3BUTHA TYPHUCTCKOTO PBIHKA B MUpPE U B
Pa3BHUTHS OPTaHH3AINH - Poccuu.
po(heCCHOHATBHOTO HAa ypPOBHE YMEHHH: OIpPENENATh IEPCIEKTHBHEIE
IKc-1.1

OpraHu3aTopa TOProBo-
MPOMBIIICHHBIX BBICTABOK

OT®.E. Opranuzanus
SKCKYPCHUOHHOM
nesrensaocti/ TO. E/01.7
OnpeneneHrne KOHICINHA 1
CTpaTeruu pa3BUTHS
SKCKYPCHUOHHOM
OpTaHU3aIIH

HaNpaBJeHUS TYPUCTCKOH NEATENIbHOCTH M (POPMHPOBATH
XO3SIIICTBEHHYIO CTPaTErHi0 TYPHUCTCKOTO TPEANPUITHS;
aHaJIM3UPOBATh OCHOBHBIC (DAaKTOPBI PA3BUTHUS PEKPEALH U
TypU3Ma Ha TEPPUTOPHIX PA3HOTO PaHra.

HA YpOBHe HABBIKOB: HaBbIKaMH (OPMHPOBAaHHS Ha
OCHOBE IpPHUHLMIIOB IUIAHUPOBAHUS U IPOTHO3MPOBAHHSA
MIPOrpamMM pa3BUTHS TYPUCTCKOTO PBIHKA.

2. O0bemM U MeCTO JUCHHUILUINHBI B CTPYKTYype 00pa30BaTe/IbHON MPOrpaMMbl

O0beM TUCHUTIINHBI

OO01mmas Tpy10eMKOCTh JUCIUTUINHBI COCTABIISICT_6 3a4eTHBIC eqUHUIBI, 216 akajeM. 4acos /

162 actp. yacos.

Buj pa6orsl TpyroemkocTh
(B akageM.uyacax)
Ounasi/3a0uHast
OO0mas Tpy10eMKOCTh 216/216
KonrakTHas pa6ora 82/26
Jlexumn 28/8
[IpakTuueckue 3aHATHS 52/16
JIaGopaTopHbI€ 3aHATHUS -/-
Koncynbranun 2/2
CamocrosiTesibHas padoTa 98/181
KonTponb 36/9




@OpMBI TEKYIIETO KOHTPOJISA YO — yctHslii onpoc, P — pedepar, [13 —

MPAKTUYCCKUC 3aTaHUA

DopmMa NPOMEKYTOYHOMN aTTeCTANNHU JIK3aMeH

MecTo AUCHMILIMHBI B CTPYKTYpe 00pa30BaTe/ibHOM NPOrpaMMbl

Hucuuruinna b1.0.02 «Ctpaterust pa3BUTHsI PbIHKOB JI€JIOBOTO M COOBITUMHOTO Typu3ma /
Strategy for the development of business and event tourism markets» oTHocUTCS K 6a30BO# yacTu
yueOHoro tutaHa HampaBieHus 43.04.02 «Typusm» mnpoduns  «MHAycTpus nemoBoro u
COOBITUHHOTO TypHU3MaY).

Heabo ocBoenuss mucuuiuinabl b1.0.02 «Crparerust pa3BUTHS PBIHKOB JI€JIOBOTO M
coobpTuitHOTO Typm3Mma / Strategy for the development of business and event tourism markets»
ABIIETCS O3HAKOMJIGHHE CTYJCHTOB C OCHOBHBIMH TEOPETUYECKUMHU KOHILENIHUIMU U
TEPMHUHOJIOTMYECKUM allllapaToM AUCLUIUIMHBL, CTPYKTYpOHl M OCOOEHHOCTSAMU COBPEMEHHOIO
pPBIHKA TYPUCTCKUX YCIYT; HaMpaBJIeHUSIMH, IEPCIEKTUBAMU U MPoOIeMaMH pa3BUTUS TYPUCTCKOTO
phIHKa B MHpE; OpraHu3alued AeATEeIbHOCTH M YIPaBIEHUEM TYPUCTCKUX MNPEANpUATUN B
YCIIOBUSIX JUHAMHMKH PBIHOYHON Cpenbl, M3MEHSIOIIENHCS PHIHOYHONM KOHBIOHKTYPBI; HOBBIMHU
BUJAMU CTPYKTYp TYPHCTCKUX TMpPEIIPUATHI; CBOMCTBAMH M OCOOCHHOCTSIMH  Pa3BUTHS
TYpPUCTCKOTO OM3HECa C YYE€TOM COBPEMEHHBIX peaJuidi MHUPOBOIO pbIHKA, IOJUTHYECKOH,
IIPaBOBOM, COLMAJIbHOM, JKOJOTMYECKOM Cpelbl; NPUMEHEHHUEM COBPEMEHHBIX TEXHOJIOTMH B
yOpaBIe€HUU IUHAMMYHBIMM H3MEHEHUSIMU, HOBBIMU IOAXOJAAMHU K pa3paboTKe M peaau3aluu
TYPUCTCKOTO MPOAYKTA IPEAIPUATUNA TYPUCTCKON UHIYCTPHH.

3agaum AMCUMIVIMHBI:

1. ChopmupoBaTh ycTOMUUBBIE TIPEACTABICHUS 00 OCOOCHHOCTSX PhIHKA TypH3Ma.

2. BBISIBUTD aKTyajbHbIE TPOOJIEMBI OPraHU3aAIMH TypH3Ma.

3. 3yunts Bubl 1 (pOpMBI Typr3Ma U METOABI UCCIIEIOBAHUS TYPUCTCKONW OTpACIH.

4. PackpbITb TEOPETHYECKHE OCHOBBI, NPHUHLMIIBI, MOJEIHM, TEPMHHBI TypU3Ma, a TaKKe HX
B3aMMOCBSI3H.

5. Iloka3aTb MECTO TypHUCTCKON OTpacid B MUPOBON SKOHOMHKE, €€ BIMSHUM HA HAIIMOHAJIBHYIO
HSKOHOMUKY U B3aUMOCBSI3b C APYTUMHU OTPACIISIMH.

6. YMeTh CaMOCTOSITENIbHO MpUOOpeTaTh, yCBaUBAaTh M MPHUMEHATh NMPAKTHUECKYIO HH(OPMAIIHIO
aHAJIM3UPOBATH COOBITUS M CUTYAIlNH, J€JIaTh IPOTHO3bI.

7. IlpuMeHATh TEOPETUYECKHE 3HAHUS B MIPAKTUUYECKON JAESITENEHOCTH.

J171st OCBOCHUS TUCIUILIMHBI CTYICHT JOJKEH:

e VcmentHo ocBOHUTh Kypce «CTpaTernu pa3BHTHS PHIHKOB JICJIOBOTO M COOBITHIHOTO Typu3Ma /
Strategy for the development of business and event tourism markets», kypcbl 0a30Boit
NOJrOTOBKH OakanaBpa: «OCHOBBI MEHEKMEHTay, «OCHOBBI MapKETHHTa», « IKOHOMUYECKasI
Teopus», «CTaTUCTUKAY.

e lIMeTh HaBBIKM aKTHBHOTO BOCHPHUATHS W  OOCYKIEHHUS JICKIIMOHHOTO MaTepuaa,
CaMOCTOSITEIIbHOW Pa0OTHI CO CHEIMATM3UPOBAHHON JTUTEPATYPOi HA PYCCKOM M aHTIIMHCKOM
SI3BIKAX, CAMOCTOSITEIIFHOTO PEIICHUS YIIPaBICHUSCKUX 3a/1a4, aHATUTHICCKUE HABBIKU B YaCTH
NPUMEHECHUST yNPaABICHYECKUX MOJICNIeil TpU PpENICHWW 3ajiad, HaBBIKM MPE3CHTAIMH
NIOJTYy4aeMbIX Pe3yJIbTaTOB, YYacTHs B KOJUIEKTUBHOU paboTe



OCHOBHEBIE ITOJI0XKEHUS JUCHUIINIMHBI OOJIZKHBI OBITH HMCHOJB30BAHBI B I[EUH)HGI\/JIIHCM npu
HU3YUCHUU CIICAYIOINUX AOUCHUIIINH: «Hay‘-IHO-I/ICCJIC,[[OBaTCHLCKaSI pa60Ta», ((Hpe,Z[I[I/IH.HOMHaSI
[IPAKTUKAY.

I[I/ICL[I/IHJ'H/IHa MOKCT p€ain30BbIBATLCA C IPUMCHCHUECM JUCTAHIIUOHHBIX O6paSOBaTeJILHbIX
texHosoruii (nanee — 10T).

HOCTYH K CHCTEME AUCTAaHIMOHHBIX 06pa30BaTeJIBHBIX TEXHOJIOTUH OCYHICCTBIIACTCA
KOKIBIM OOYyYaIoOIUMCSl CaMOCTOSTENFHO C JIF00OTO YCTpOHCTBA Ha moprane: https://sziu-
de.ranepa.ru/. Tlaposip U JOTMH K JHUYHOMY KaOWHETY / MPO(UII0 MPETOCTAaBISCTCS CTYJCHTY B
JICKaHaTe.

Bce ¢opmbl Tekylero KOHTpPOJIS, MPOBOAMMBIC B CHCTEME IHCTAHI[MOHHOTO OOYYCHHS,
OLICHUBAIOTCSI B CHUCTEME JUCTAHLUMOHHOTO 00yd4eHus. JloCTynm K BUAECO W MaTepuayiaM JIeKIHH
NpPEJIOCTABIISCTCSl B TEYCHUE Bcero cemectpa. JloCTyn K KakaoMy BHIY pabOT W KOJIUYECTBO
MOMBITOK HA BBIMOJIHEHUE 3aJ[aHUs TPEIOCTABISICTCS HAa OTPAHUYCHHOE BpPEMs COTJIACHO
periiaMeHTy JIUCHUIUIAHBL, omyonukoBanHOMY B CJ1O. IlpenonaBaTtenb OllEHUBACT BHITIOJTHEHHBIC
oOyuarormuMmcst paboThl He mo3anee 10 pabouux AHEH MOocie OKOHYAaHUS CPOKA BBITIOJTHECHUSI.

W3yueHne IUCIMILIMHBI OCYIIECTBISETCS B TEYEHHUE OJHOTO CEMECTpa: Uil CTYICHTOB
ouHOU (opmbl 00yueHust — Ha 1 cemecTpe 1 kypca. st ctyneHTOB 3a0uHOM (hopMbI OOyUEHHS B
Teuenue | kypca.

[To muctMITIMHE OCYIIECTBIISIETCS] TEKYIIHI KOHTPOJIb B BHJIE YCTHOTO BOIIPOCA 110 TEMaM U

TECTUPOBAHHUE.
3. Conep:kaHue U CTPYKTYPa AMCUUNIMHBI
3.1. CTpykTypa IMCUUNINHBI
Ounas popma obyyeHuns
Ne i/ HaunmenoBaHnue tem O0beM TMCHUTUINHBI (MOTYJIST), Yac. ®opma
W/ MJIU pa3jesioB TeKy1lero
Bcero | KonrakTHasi padora odyuarommuxcsa | CP KOHTpOUISt
¢ npenoaapareJieM yereBaeMocTH ¥,
10 BUJAM YYeOHbIX 3aHATHH NPOMesKYTOUHOI
JUIOT | Jp/ | W/AOT | KCP* arrecranuy
JOT
Tema 1 | IIpoGnems! u cTpaTerun
pa3BUTHS TYpU3Ma B 60 10 17 33 VYO, P, 113
Poccun
Tema 2 | IIpoGiemsl pa3BuTHS
MEXTyHapOJIHOTO
TYPUCTHUUECKOTO PhIHKA!
EBpomnerickuit 59 9 18 32 VO, 113
TYPUCTUYECKUN PETUOH,
aMEpUKaHCKUM
TYPUCTUUECKHUI PETHMOH
Tema 3 | IIpoGnembl pa3BuTHS 59 9 17 33 VYO, P, 113
TYPUCTHYECKOTO PhIHKA




B BocTouHoa3zuaTckom

TYpUCTHYECKOM
peruoHe
[IpomexyTouHas arTecTanus 36/27 KoncyapTamuu - 2/1,5 JK3aMeH
Bcero (akan/acTp): 216/ 98/
28/21 52/39 2/1,5
162 ’ 73,5
Ne i/ HaumMmeHoBaHHe TeM O0beM TUCHUNIMHBI (MOYJIs1), Yac. dDopma
H/WJIH pa3ieson TeKyllero
Bcero | KonraktrHas pa6ora odyuaromuxcs | CP KOHTPOJISI
¢ mpemnoaaBaTeJieM yCIeBaeMocT**,
M0 BUJIAM Y4eOHBIX 3aHATHI TPOMEKY TOUHOi
JUIOT | JIP/ | T/AOT | KCP* arrecrauus
JTOT
Topic 1 | Problems and strategies
for the development of 60 10 17 33 YO, P, I13
tourism in Russia
Topic 2 | Problems of
development of the
international tourism
Y 59 9 18 32 VO, 113
market: European
tourist region, American
tourist region
Topic 3 | Problems of
development of the
tourism market in the 59 9 17 33 VO, P, 113
East Asian tourism
region
[IpomexxyTouHas arTecTanus 36/27 KouncyasTamuu - 2/1,5 JK3amMeH
Bcero (akan/actp): 216/ 98/
28/21 52/39 2/1,5
162 ’ 73,5
Ipumeuanue: * KCP 6 06vem Oucyuniunsl He 6X00um.
** VO — yemuwuit onpoc, P — pepepam, 113 — npaxmuueckue 3a0anus.
3aounan popma obyyeHus
Ne i/ HaumMmeHoBaHue TeM O0beM TUCHUNIMHBI (MOYJIs1), Yac. ®Dopma
W/MJIM pa3/iesioB TeKyllero
Bcero | KonraktHas pa6ora odyuaromuxcs | CP KOHTPOJISI
¢ mpemnoaaBaTeJieM ycneBaeMocTu**,
10 BUJIAM Y4€eOHBIX 3aHATHI TPOMEIKYTOUHOi
JIOT | JIP/ | 13/ | KCP* arrectatuit
JIOT | JOT
Tema 1 | IIpoGieMbl U CTpaTEeruu 72 2 4 66 YO, P, 113
Pa3BUTHS TYpHU3Ma B




Poccun

Tema 2 | IIpoGiembl pa3BUTHS
MEXIYHapOIHOTO
TYpUCTUYECKOTO PHIHKA:
EBponeiickuit 72 4 8 60 VYO, I13
TYPUCTUYECKHUH PETHOH,
aMEepUKaHCKUI
TypUCTUYECKUI PETHOH
Tema 3 | IIpoGnemsl pa3BuTHS
TYPUCTHUUECKOI'O PhIHKA
B BocTouHoa3naTckoM 61 2 4 55 VO, P, 113
TypUCTUYECKOM
peruone
IIpomexyTouHas aTTecTanus 9/6,75 KoncyabTammu — 2/ IK3aMeH
Bcero (akan/actp): 216/16 8/6 16/12 181/13
2 5,75
Ne n/m HaunmeHoBaHue Tem O0beM TMCHUTUINHBI (MOTYJIST), Yac. Dopma
W/WIH pa3/iesioB TeKylIero
Bcero | KonraktHas padora odyuaromuxcsa | CP KOHTPOJISI
¢ npenoaaBareJieM ycleBaeMocT**,
10 BHAAM YYeOHBIX 3aHATHI TIPOMEKYTOUHOI
JIOT | JIp/ | m3/ | KCP* arrecratui
JOT = JOT
Topic 1 | Problems and strategies
for the development of 72 2 4 66 VO, P, 113
tourism in Russia
Topic 2 | Problems of
development of the
international tourism 7 4 ? 60 vO.113
market: European
tourist region, American
tourist region
Topic 3 | Problems of
development of the
tourism market in the 61 2 4 55 VO, P, I13
East Asian tourism
region
[IpomexyTouHas arTecTauus 9/6,75 KoncyabTanuu - 2 JK3aMeH
Bcero (akan/acTp): 216/16 8/6 16/12 181/13
2 5,75
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3.2. ConepxaHue QJMCUMILIHHBI

Tema 1. IIpoGJiemMbl M cTpaTerun pa3puTus Typusma B Poccnn

I'ocynapcTBeHHOE perynupoBanue TypusMa B Poccuu. Mecro Poccuu B MeXIyHapOIHOM TypHU3ME.
KnroueBble nokaszarenu pa3Butus Typusma B Poccun. Ilpodaemsl ctatuctuku. @akTopsl pa3BUTHS
Typusma B Poccun. Typuctnuecknii nmoreHuuan pernoHoB Poccun. CoBpeMEHHOE COCTOSIHME M
NIEPCIIEKTUBBl Pa3BUTHs BHYTPEHHETO M BbE3AHOro Typusma. Mupyctpus typusma B Poccum:
TYPUCTUYECKHE KOMIIAHWM, TOCTUHUYHBIE KOMIIAHUH, MPEINpPUATHS OOILECTBEHHOTO IHUTaHMA.
Typuctuueckuii Tpancnopt. Paccmorpena npoOiema mnepexoja HpPEANPHUITHNH TYpUCTUYECKOH
OTpacJIi Ha MEXyHAPOIHbIE CTAaHAAPTHI.

PaccmoTpena mpoOrneMa COOTBETCTBUSI KadecTBa YCIYr MNPEANPHUATHH TYpUCTUYECKOH OTpaciu
MEXIyHapOJHBIM CTaHAPTaM.

Tema 2. IIpoGaeMbl pPa3BUTHS MEKAYHAPOAHOI0 TYPHCTHYECKOro pbIHKA: EBpomneiickumii
TYPUCTHYECKHI PErMoH, aMepPUKAHCKHUI TYPUCTUYECKHI PernoH.

Bnusnue typusma Ha 3aHATOCTh. BKilam nHAYCTpUM TypHu3Ma B HallMOHaIbHBIN n0oxo. [TokazaTenu
aKTHUBHOTO W TMAaCCUBHOTO Typus3Mma. OTpHUIIATENIHHOE M TIOJOXHUTEIBHOE CalbJI0 TYPUCTUUECKOTO
Oamanca. BmnmsHme Typu3mMa Ha OSKOHOMHUYECKOE pPa3BUTHE JCTIPECCHUBHBIX PETHOHOB.
BripaBHuBatomias GpyHKIMS Typu3Ma. DKOJIOTHUECKoe BO3jAecTBUE TypusMma. COLMOKYJIbTYpHbBIC
MOCJICACTBUA Pa3BUTHA NHAYCTPUN TypU3MaA. HpI/IBeIICHI)I OCHOBHBIC ITOKAa3aTCJIN BIIMAHUA TypU3Ma
Ha HYKOHOMHKY CTpaH.

Tema 3. IIpoOieMbl pa3sBUTHSI TYPHCTHYECKOro pblHKa B BocrouHoasmaTckom
TYPHUCTHYECKOM peruoHe

Mecto ctpan BocTouHOl A3uM B MEXAYHapOJHOM Typu3Me. BiusHue TypusMa Ha 3aHATOCTb.
Bxnax uHaycTpuM Typu3Ma B HalUUMOHAJIBHBIA noxox. [lokasaTenu akTUBHOIO M ITACCUBHOTO
TypusMa. lIpuBeneHbl OCHOBHBIEC IIOKA3aTEIN BIMSAHUA TypyU3Ma Ha DKOHOMHUKY cTpaH. Mnaycrpus
Typu3Ma B CTpaHax BocTo4yHON A3uM: TypUCTHMUYECKHE KOMIIAHUHM, TOCTUHHMYHBIE KOMIIAHUH,
OpeANnpusATHs OOLIECTBEHHOro MNUTaHMs. TypucTHYeckuil TpaHcmopT. Paccmorpena mpobGiema
nepexoja MpealnpUaATUi TYPUCTHYECKOM OTpaciaud Ha MEXIAyHApoAHbIe cTaHmapTel. PaccmorpeHa
npo0jemMa COOTBETCTBHSI Ka4eCTBa yCIYyT MPEIIPUATHI TypUCTHYECKON OTpacin MEXyHapOAHbIM
CTaHJapTam.

Topic 1. Problems and strategies for the development of tourism in Russia

State regulation of tourism in Russia. Russia's place in international tourism. Key indicators of
tourism development in Russia. Problems of statistics. Factors of tourism development in Russia.
Tourist potential of Russian regions. The current state and prospects for the development of
domestic and inbound tourism. The tourism industry in Russia: travel companies, hotel companies,
catering companies. Tourist transportation. The problem of the transition of tourism industry
enterprises to international standards.

The problem of compliance of the quality of services of enterprises of the tourism industry with
international standards.
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Topic 2. Problems of development of the international tourism market: European tourism
region, American tourist region.

The impact of tourism on employment. The contribution of the tourism industry to national income.
Indicators of active and passive tourism. Negative and positive balance of the tourist balance. The
impact of tourism on the economic development of depressed regions. Leveling function of tourism.
Ecological impact of tourism. Socio-cultural consequences of the development of the tourism
industry. The main indicators of the impact of tourism on the economies of countries.

Topic 3. Problems of development of the tourism market in the East Asian tourism region

The place of East Asian countries in international tourism. The impact of tourism on employment.
The contribution of the tourism industry to national income. Indicators of active and passive
tourism. The main indicators of the impact of tourism on the economies of countries. Tourism
industry in East Asian countries: travel companies, hotel companies, catering companies. Tourist
transportation. The problem of the transition of tourism industry enterprises to international
standards. The problem of compliance of the quality of services of enterprises of the tourism
industry with international standards.

4. MaTtepuaJjbl TeKyllero KOHTPOJIsl yCIeBaeMOCTH 00y4ar0LUXCs
4.1. B xoxe peanuzanuu aucuuiuinabl 51.0.02 «Cmpamezus pazeumus pblHKOG 0€7106020 U
coovimuiinozo mypusma / Strategy for the development of business and event tourism markets
HCIOJIB3YIOTCS CJIeAYIOlHe MeTOAbI TeKYIero KOHTPOJIsl YCIeBaeMOCTH 00y4YalommnXcsi:

Tema u/mam pasaen

MeToabl TEKYHIEro KOHTPOJIsA
yYcnneBaeMoCTH

Tewma 1. [IpoGiieMsl 11 cTpaTeruu pa3BUTHS TypHU3Ma B
Poccun

YO — yctHsIit onpoc, P — pedepar, [13 —
MMPAKTUYCCKUC 3aTaHUA

Tema 2. [IpoGiieMbl pa3BUTHS MEKIYHAPOIHOTO
TYPUCTHYECKOTO pbIHKA: EBponeiickuil TyprucTUYecKui
PErvoH, aMEpUKaHCKUN TYPUCTUYECKUI PETHOH

YO — yctubiit onpoc, 13 — npakTuyeckue
3a/1aHUs

Tema 3. [TpoGneMbl pa3BUTHS TYPUCTHYECKOTO PBIHKA B
BocTouHOa3uaTCKOM TypHUCTHUECKOM PErHOHE

YO — yctHslii onpoc, P — pedepar, [13 —
MPAKTUYCCKUC 3aTaHNA

Tema u/mam pazaen

MeToabl TeKylero KOHTPOJIsI
ycreBaeMoCTH

Topic 1. Problems and strategies for the
development of tourism in Russia

YO — yctHslIit onpoc, P — pedepar, [13 —
NpaKTUYEeCKHUE 3aJJaHus

Topic 3. Problems of development of the tourism
market in the East Asian tourism region, American
tourist region.

YO — yctHb1i onipoc, [13 — npakTudeckue
3a/laHus

Topic 3. Problems of development of the tourism

YO — yctHbI# onipoc, P — pedepar, 113 —
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market in the East Asian tourism region NPAKTUYECKUE 3aJaHUS

B cnyuae peanuzayuu oucyunnunvt ¢ JJOT chopmam 3a0anuii adanmuposan 0as niamegopmol
Moodle.

4.2. TunoBble MaTepHAJIbl TEKYLIEr0 KOHTPOJISA YCIIeBAeMOCTH 00YYAKIIMXCS

TunoBble OLleHOYHbIE MaTepUaJIbl 110 Teme Nel-3
IIpumMepHbIe BONPOCHI 1JIs1 YCTHOT'O ONpoca

H3nooxcume meopemuueckue 0CHO8bl O OAHHOU meme (Oatime onpeoenienus, nepeduciume u
Hazoeume) u 0OOCHyUmMe (apeymeHmupyime u nPoOOeMOHCMPUpylime) ceoe omHouleHue K OaHHOU
meme (Ha KOHKPEeMmHOM npumepe).
. OcobeHHOCTH BUJIOB TypH3Ma, TEHACHIIMH U NEPCIIEKTUBBI UX Pa3BUTHUS
. CoBpeMeHHbIE TEHICHIIUU Pa3BUTHs TypUcTUYECKOro OuzHeca B Poccun
. CpaBHEHUE POCCUICKOTO M MEXTYHAPOIHOTO TYPUCTHYECKOTO PhIHKA
. [Tpo6nembI 1 IepCIEeKTUBBI B3aUMOJICHCTBUS CYOBEKTOB TYPUCTHUECKOTO U CTPAXOBOTO PhIHKA.
. [Ipo6nems! pazButus Typusma B peruoHax Poccuu (na npumepe PT u PB)
. Henu u 3apauku Typuctuueckux opranusauuii B EBpone u CHIA
. OCHOBHBIE TPYIIITBI MEXKIYHAPOIHBIX TYPUCTHUECKUX OPTaHU3aIUI.

. Ocobennoctu BUJOB Typu3Ma, TCHACHIIUN U IICPCIECKTUBLI UX PA3BUTHA

O 0 3 N i & W N —

. CoBpeMeHHbIe TPOOJIEMBI M TEHACHIIUHU pa3BUTHs TypucTudeckoro 6usneca B EBpore u CILIA.

. Features of types of tourism, trends and prospects for their development

. Current trends in the development of the tourism business in Russia

. Comparison of the Russian and international tourism market

. Problems and prospects of interaction between subjects of the tourism and insurance market.
. Problems of tourism development in the regions of Russia (on the example of RT and RB)

. Goals and objectives of tourist organizations in Europe and the USA

. The main groups of international tourism organizations.

. Features of types of tourism, trends and prospects for their development

O 00 3 O L A W N —

. Modern problems and trends in the development of tourism business in Europe and the USA.

TunoBble oleHOYHbIe MaTepUaJabl 10 TeMe Nel u Ne3
IIpumepHbie Tembl 115 pedepaToB
IIpoananusupytime, oyenume, cpasHume u yKadicume c60e OMHOUIeHUe K 3ampoHymou
meme.
1. [Tpobnems! pa3zButus Typusma B Peciyonuke Tatapctan
2. TypucTcko-peKpeanoHHbIN nmotenuuan Kpoiva
3. Typusm s nroaen ¢ OrpaHUYEHHBIMUA BO3MOXHOCTAMH
4. IlepcniekTuBbl HcTOpUYeECKOro oobekTa "Benukuit bonrap" 11s pa3sutus Typusma
5. Texy1iee cocTOsIHUE U NIEPCIIEKTUBBI Pa3BUTHUS TypHu3Ma B BocTrouHoaznaTrckom permose (Ha
IIPUMEPE OJJHOW CTPAaHBbI)

1. Problems of tourism development in the Republic of Tatarstan
2. Tourist and recreational potential of Crimea
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3. Tourism for people with disabilities
4. Prospects for the historical object "Great Bolgar" for the development of tourism
5. Current state and prospects for the development of tourism in the East Asian region (on the
example of one country)
Tunosblie OLeHOYHBbIC MaTepHAJIbI 10 Teme Nel-3
I[IpumMepHbIe NpaKTHYECKHE 3aAHITHS

Buinonnume 3adanus (pewume npeonodicennvie 3adauu). Obpamume 6HUMAHUE HA
NOSCHEHUsl U YKA3aHUs K BbINOJIHEeHUo pabomwel (eciu oHu umeromcs). 3anuwume omeem 8
COOMBEemMcmauU ¢ YCMaHo8IeHHOU (hOpMOi.
Baganme 1. CpaBHHTE CTHIM YIPABICHHS W NPHUBEIUTE NPUMEPhl WX BHEAPCHUS HA MPEAIPHATHSIIX
WHJIyCTPUH TypU3MA.
Bompocs! st 00Cy K AeHUS:
Kakue ympaBneHdeckne HaBBIKM JEMOHCTPUPYET MEHEIKep B SMOHCKOM CTHJIE YIpPaBlIeHUS U B
aMepUKaHCKOM?
Kakux HaBBIKOB eMy He XBaTaet?
Kakwue ynpaBieHUeCKHEe 0COOCHHOCTH/HEIOCTATKH/OMIUOKH Bbl OTMETHIIN?

3apanme 2. ATCHTCTBO TaBalCKUX JTOCTONPUMEUATECIIEHOCTEH - aHAIH3 TIEIIeX0THOM SKCKYPCHH.

3ananue 3. ABroOycHeie Typbl o ['oHIypacy.

Bormpocs! a1t CaMOKOHTPOIS:

1. KakoBBI OCHOBHEBIE NPEATIOCHUIKH IS MOSABIEHNS CTPATErHYECKOTO MEHEIKMEHTA B TypU3Me B KOHTEKCTE
SBOJTIOLIMY TIPEANPHHIMATENHCTBA U MEHEPKMEHTA?

2. B yem pa3HuIla MEXIy CTpaTerHuecKUM YIIpaBI€HHUEM U OTIEPATHBHBIM MEHEIKMEHTOM B TypHu3Me?

3. Tlouemy HeEKOTOpble KOMIIAHMM HE TPHAAIOT OOJIBIIOTO 3HA4YEHHs pPa3pabOTKe CTPAaTEern4ecKux
HanpapJIeHUH Pa3BUTHS U UX OLICHKE?

4. Yro sBiIeTCS pe3yNbTaTOM CTPAaTETMYECKOTO YIPABIEHUS B OTENE, My3€€, TYPUCTUUECKON OpraHu3aluu?

3ananue 4. ®opmupoBaHue JIOSUILHOCTH IOTpeOuTeNnel B cepe Typusma. [Ipesenrarust.
IIporpamMmBbl CTUMYJIMPOBAHUS TYypHU3Ma:

IIpesenTarus - BUABI CKUAOK B TypU3ME.

[IpesenTarus - JluckontHas mporpamma VIG.

[Ipe3enTanus - typuctuueckas kommnanus "1001 Typ".

3apanue 5. [IpyuHIMIIEL cOCTaBIIEHU aHKET B HHAYCTPHU Typu3Ma. CaMOCTOSTENBHO pa3padoTaHHas aHKeTa
YIOBIIETBOPEHHOCTH TocTed. CpaBHEHHE C BHIOOPOYHBIMHM AHKETAMH PEANbHBIX MPEANPHUITUH HHAYCTPHU
TypHU3Ma.

3apanue 6. MeTobI HCCTIEAOBAHMS B 3aa4¢ "TypHHP 10 ToIbdy".
Meronas! ucciieqoBauus B 3aga4e "oTeNns 11l CIIOKOMHOTO cHA'.

3ananue 7. KnacrepHbiii ananu3 B Typusme. [IpoBeneHo ncciieoBanne TYpUCTCKUX KIACTEPOB Ha MPUMeEpe
Cesepo-3anagnoro perrnosa Poccun.

3apanue 8. OcOOCHHOCTH TYPUCTCKOTO TPOAYKTa M METOABl €ro (OpMHUpOBaHMS W aHaiW3a. AHaIU3
KOHKYPEHTOCIIOCOOHOCTH Typa: ImporpaMma WHceHTHB-Typa B Coun (5 AHEH), mporpaMma HHCEHTUB-TYpa B

Xopsatuto (4 mus). B pe3ynbTaTe BHIMOTHEHHS 3a0aHMS BBI JOJIKHBI TTPEICTABUTH:
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HOKa3aTCHI/I JJIsT OOCHKHM KAa4YEeCTBCHHBIX U JKOHOMHUYECCKUX XapaKTepI/ICTI/IK CpaBHI/IBaeMI)IX HpOFpaMM
I/IHCCHTI/IB-TypOB.

Pacuer mokazartenel KOHKYPEHTOCIIOCOOHOCTH TPYIIIIBI HAa OCHOBE KAaUeCTBEHHBIX W IKOHOMHYECKHX
IMOKAa3aTeIeH.

3ananme 9. TemaTuaeckoe ncciaenoBanne: otenb "Puti-Kapnron" B Cunrarype.

Bormpocsr:

®DecruBans enpl 1 BuHa U Ritz-Carlton - 3to PR-mepomnpusitie, HamipaBieHHOE Ha TPOIBM)KEHHE I HET?
KaxoBwl Mogenu ucnions3oBanust MEJIA B poaBrkeHun?

Task 1. Compare management styles and give examples of their implementation in tourism industry
enterprises.

Questions for discussion:

What managerial skills does the manager demonstrate in the Japanese style of management and the
American one?

What skills does he lack?

What managerial features / shortcomings / mistakes did you note?

Task 2. Agency Hawaiian Sights - analysis of the walking tour.

Task 3. Bus tours in Honduras.

Questions for self-control:

1. What are the main prerequisites for the emergence of strategic management in tourism in the
context of the evolution of entrepreneurship and management?

2. What is the difference between strategic management and operational management in tourism?

3. Why do some companies not attach great importance to the development of strategic directions
for development and their evaluation?

4. What is the product of strategic management in a hotel, in a museum, in a tourism organization?

Task 4. Formation of consumer loyalty in tourism. Presentation.
Tourism incentive programs:

Presentation - types of discounts in tourism.

Presentation - Discount program VIG.

Presentation - travel company "1001 tour".

Task 5. Principles for constructing questionnaires in the tourism industry. Developed independently
Guest satisfaction questionnaire. Comparison with sample questionnaires from real tourism industry

enterprises.

Task 6. Research methods in the task "golf tournament".
Research methods in the task "the sleep well" hotel.

Task 7. Cluster analysis in tourism. The study of tourist clusters on the example of the North-West
region of Russia.
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Task 8. Features of the tourist product and methods of its formation and analysis. Tour

competitiveness analysis: incentive tour program in Sochi (5 days), incentive tour program in
Croatia (4 days). As a result of the assignment, you must submit:
Indicators for assessing the qualitative and economic characteristics of the compared incentive tour

programs.

Calculation of group competitiveness indices based on qualitative and economic indicators.

Task 9. Case Study: The Ritz-Carlton-Singapore Hotel.

Questions:

Food and Wine Festival and Ritz-Carlton - is it a PR event aimed at promotion or not?

What are the patterns of using media in promotion.

5. OneHno4nblie MaTepHuaJibl HpOMC)KyTO‘-IHOﬁ aTrTeCTallui 1Mo JTMCHMUIIJIMHE

5.1. Dx3aMeH NMPOBOAMTCH ¢ MPUMEHEHHEM CJIeAYIIIUX MeTOA0B (CPeACTB): B paMKax CAadu

9K3aMCHa MPEAYyCMaTpUBACTCA YCTHBIC OTBCTBI Ha BOIIPOCHI U TCCTUPOBAHUC.

B cryuae npoeedesz npwvzemcymowoﬁ ammecmayuu 6 aucmaHI/;MOHHOM peorcume

ucnonvzyemcs niamgpopma Moodle u Teams.

5.2. OueHo4HBbIe MATEPHAJIBI IPOMEKYTOYHOMN aTTeCTALMHA
KommnonenT IIpomexyTOYHBIN/KII04YeBOH Kpurepuii oneHuBanus
KOMIIETCHI[MH WHINKATOP OLICHUBAHMNS

OIIK-2.1  CnocobeH | Ucnons3yeT OCHOBHBIC METOZABI M | 3HACT METOI0JIOTHYECKHE OCHOBEI

HCII0JIb30BaTh IIPUEMBI aHaJIM3a, MOACINPOBAHUA U OpTraHu3alun MPOTHO3UPOBAHUS u

OCHOBHEIE METOZBI 1 | CTPATETMIECKOrO TUIAHUPOBAHHS | 1 yapypoBanus B cdepe yeuyr.

TIPUEMBI aHalu3a, | TYPUCTCKOH JESITebHOCTH Uy cor AHATHEAPOBATE, OLleHUBATS,

MOJICTTUPOBAHUS U | OCYLIECTBIISICT CTpaTernyecKoe

CTPaTEruIecKOro yIpaBJeHne TYPHUCTCKON BHIOMpAaTL W HMCNONB30BATH  METOZbI

IUIaHHPOBAHHS JEATEIBHOCTBI0  Ha  pasiMuHblx | MCCTEIOBAHMS COLMATBHO-TICHXOOTHIECKHX

TYpPUCTCKON YPOBHSX YIPaBJICHHUS. 0COOCHHOCTEH MOTPEeOUTENs, HCIOIH30BAThH

JESTeTbHOCTH u 0Ty YCHHbBIE Pe3yJIbTaThI B

OCYLICCTBIIATD npodeccHoHaTbHON JESTEIIEHOCTH.

CTpATeTHHICCKOC Buageer METOIaMK TOBBIIIEHHS

YHpaBJICHHC 3G PEKTHBHOCTH peanu3anny Ou3Hec-TUIaHa.

TYypUCTCKON

JESITEbHOCTBIO Ha

Pa3IUYHBIX  YPOBHSX

YIpaBJICHHSL.

OIIK-5.1 Cnocoben | Ob6ecnieunBaet obocHOBaHue, | UETKO BBIABIICHBI KITFOYEBBIC TEHACHIIUN

o0ecreynBaTh pa3pa60TKy n BHCJPCHHUC pa3BuTHs TYPUCTCKOTO ousHeca u

obocHoBanwue, OKOHOMMHYECKHX  CTPAaTerndl M | ppyoppreTHble HANpABIEHHS AESTENLHOCTH

pa3paboTKy U | IPUOPUTETHBIX HaIpaBIeHUH OpCANpHATHS ~ MHAYCTDMM  JGNOBOTO  H

BHEpEHHE JESITENIBHOCTH  TIPEINPHUITUH  chephl .

9KOHOMHYCCKUX Typu3sMma. COBHITHHHOTO TypH3Ma.

ctpateruii " Koppekrtao orpeeseHa CYIIHOCTB

TIPHOPHUTETHBIX 9KOHOMHYECKOH CTpaTeTuu MpPEATPHATHUS

HaNpaBJICHUH UHIYCTPUU  JIEJIOBOTO M COOBITUIHOTO

AEATENBHOCTH TypH3Ma.

MIPEANPUATHH  chepsr .

— [lpaBunbHO  MpOBEAEH  CTpaTEerm4ecKui
aHam3 " OIICHKY KOHKYPEHTHBIX
MIPEUMYIIECTB  MPEINPUATHH  WHAYCTPUHU
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Komnonenr

IIpoMe:kyTOUYHBIIH/KII0YeBOT

Kpurepuii ouennBanus

KOMIIETeHIIUH HHANKATOP OLEHUBAHUSA
JIEIIOBOTO U COOBITHITHOTO TypH3Ma.

ITKc-1.1 Cnocoben | [IpoBoaut crpaTermueckuii aHanus, | Bemxwkoiemno 3HaeT COBpPEMEHHbIE
MIPOBOJIUTH BEISBIISIET (hakTopsI ycrexa, | 0cOOEHHOCTH OpraHHu3aInu
CTpaTeFI/I‘-ICCKI/Iﬁ OKOHOMUYECCKHU O6OCHOBBIBaCT HpeZ[HpI/IHI/IMaTCJIBCKOﬁ ACATCIbHOCTHU B
aHaIun3, BEISBIIATE | KOPIIOPAaTUBHBIE W (DYHKIIMOHAIBHEIE | chepe TypHu3ma.
(hakTopsI ycmexa, | cTpaterud  pas3BuTus npeanpusatuil | CaMocTOATENbHO YMEET MPUMEHSITh METOJbI
3KOHOMUYECKHU cthepsl Typuzma. U MOJENH TIpH pa3pabOoTKe SKOHOMHUYIECKUX
000CHOBBIBATh peuieHuit B chepe yIpaBIeHHS
KOPIIOpaTUBHEIC u SKOHOMHUYECKOU JEATEIHHOCTHIO.
(hyHKIIMOHATBHEIE BenukonenHo BJIa/IeET HaBBIKAMH
CTpaTeTud  pa3sBUTHUSA opraHu3anvu QyHKIHOHAJIbHBIX POLIECCOB B
pennpuaATuii - cepsl WHAYCTPUW  JIEIOBOTO H  COOBITHIHOTO
Typu3Ma. Typu3Ma.

OTIMYHO OLIEHWBAET COCTOSHUE DPAa3BUTHA
TYPHCTCKOTO OH3HEca.

TunoBbie OlleHOYHbIE MATEPHAJIBI POMEKYTOUYHOMH aATTECTALUH
IlepeyeHb BONMPOCOB K IK3aMeHY

H3znooxcume meopemuuecKkue oO0CHO6bl

no oannoii meme (Oaitme onpeoeseHus,

nepeyuciume u Hazoeume) u 000CHyiime (apZymeHmupyiime U RpPOOEMOHCHMPUpYIime) ceoe

omHouienue K OaHHOU meme (Ha KOHKPEemHoMm npumepe):

1. OcHOBHBIE TYPUCTHYECKHE TUIIBI CTPAH MUPA U UX KPATKOE OMUCAHUE.

2. EBponeickuil TYpUCTUYECKUN PEruoH: TEKYILIee COCTOSHUE U NEepPCHEKTUBBI Pa3BUTHUS;

IIPOTHO3bI PA3BUTHA TypHU3Ma

3. AMEpUKaHCKUI TypUCTUYECKHM PETMOH: TEKYyIEe COCTOSIHHE W MEpPCHEKTUBBI Pa3BUTHUS;

IIPOTHO3bI PA3BUTHA TypHU3Ma

4. CoOanaHcHpOBaHHOE HCIOJIB30BAHUE TPHPOJIHBIX, PEKPEAlMOHHBIX,

HUCTOPUYECKHUX pecypcoB ocTpoBa CBUSKCK.

KYJIBTYPHBIX H

5. ®aKTophbl, NPENATCTBYIOIINE PA3BUTHIO Typu3Ma B CHOMPCKOM pEeTHOHE.

6. Oco0eHHOCTH UCIIOIB30BaHUs TYPUCTCKO-PEKPEAIMOHHOTO NoTeHnHana Kpsima.

7. IlepcrieKTHBBI Pa3BUTHS YCTOMUMBOTO TypH3Ma B cTpaHax BocTouHoil A3uu.

8. DKonoruueckue orpaHMUEHUs Ha pa3BUTHE TypU3Ma.

9. HCTpyMEHTHI AJI yCTOMYMBOIO Pa3BUTHS TypHU3Ma.

10. Pa3zBuTne TypuUCTHUECKUX KJIACTEPOB, IPUIIEraouX K ropoay Kasanp

11. IIpo6iemMbl CE30HHOCTH B MEXIYHApOAHOM TypusMme. Crienuanu3anysi CTpaHbl - TYPU3M.

OTOGpa)KaTL OOBEKTEHL. I[OCTOHpI/IMe‘-IaTCHLHOCTI/I.

12. Pons THK B ¢pyHKIIMOHUPOBAHUU TYPUCTHUECKOTO PHIHKA.

1. The main tourist types of the countries of the world and their brief description.

2. European tourism region: current state and development prospects; tourism development

forecasts

3. American tourist region: current state and development prospects; tourism development

forecasts
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4. Balanced use of natural, recreational, cultural and historical resources of Sviyazhsk Island.
5. Factors hindering the development of tourism in the Siberian region.

6. Features of the use of the tourist and recreational potential of the Crimea.

7. Prospects for the development of sustainable tourism in East Asian countries.

8. Environmental restrictions on the development of tourism.

9. Tools for sustainable development of tourism.

10. Development of tourist clusters adjacent to the city of Kazan

11. Problems of seasonality in international tourism. The country's specialization in tourism.
Display objects. Attractions.

12. The role of TNCs in the functioning of the tourism market.

IIpumepHbIe THNIOBBIE 32IaHUS ISl TECTUPOBAHUS

Cocmasbme CcRUCOK 0mM6emo8 Ha  6ONPOCHl  mecmd, GbINOJHAA  3A0AHUA,
chopmynuposannble 6 Ka)xcoom eonpoce mecma.
1. Kakoii a1eMeHT He SIBISIEeTCS UCTOYHUKOM CO3/IaHUS IIEHOBBIX MIPEUMYIIECTB B TypuU3Me?
a) 4YETKOe MOHMMAaHHWE TOr0, KTO SBJISACTCS TOKyIaTeleM M KTO NPUHHMAET pPEHICHHUE O
MOKYIIKE;
0) HaKOIUICHHBIH OTIBIT;
B) SKOHOMHUSI Ha PAa3JIMYHBIX TPOITYKTAX;
F) ONTUMHU3AIUA JCATCIbHOCTU KOMIIAHWH BO BPEMCHHU.

2. HavanpHBbI# ponecc CTpaTernyecKoro yrpaBieHUs 3aKIF04aeTCs B!
a) OTIpeICIICHNE MUCCHH U IIEJICH;

0) BBIOOp cTpaTeruu;

C) aHAJIU3 OKPYXKAIOIIEH CPEJIbl;

d) orieHKa 1 KOHTPOJIb CTPATETUH.

3. Ilokynarenu, HOCTaBIIMKH, KOHKYPEHTHI, PHIHOK TPY/Ia - 3TO 3JIEMEHTHL....
a) MaKpocpena;

0) MuKpocpena;

C) HETIOCPEACTBEHHOE OKPYKEHUE;

d) BHyTpeHH:s cpena.

4. Meton aHanu3a OKpY’XKarolled cpelbl, KOTOPBIA IpeNnoaracT BbISABICHHE CHIBHBIX U
cJ1a0bIX CTOPOH OpPraHU3allly, a TAaK)Ke BHEIIHUX YTPO3 U BOSMOXKHOCTEH:

a) SWOT-ananus;

0) MaTpHIIa BO3SMOXHOCTEH;

C) MaTpHIia yrpos;

d) meron cocTaBieHus POGUIIS OKPYKAIOLIEH CPe/Ibl.

5. MeTop! ynpaBieHUs HE BKIIOYAIOT:
A. COIMAIbHO-TICHXOJIOTHYECKHE METOIBI,
b. atMuHUCTpaTUBHBIE METOIBI;
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B. dbopmansHBIe METO B,
I'. pxoHOMHUUECKHE METOEI.

6. [Ipenmy1iecTBa qelieHTpAIU3alMK TYPUCTUUECKOW OpraHU3aliy BKIOYAIOT:

A. ycuwieHHMe KOHTPOJs U  KOOPIMHALIMK  JIEATENbHOCTH  CHELHATU3UPOBAHHBIX
[0/Ipa3IeJICHNI IPEAIPUTHS;

b. nuc6ananc B pocte noapasiesieHuil npeanpusTus;

B. cnoco6HOCTB 3¢ (heKTUBHO ynpaBiaTh KPyIHON OpraHu3aluei;

I". BO3MOXXHOCTb MHCIIOJIb30BaHMs OIbITa M 3HAHUHW ILEHTPAIBHOIO aJMHHUCTPATUBHOIO
ammapara.

1. What element is not a source of creating price advantages in tourism?

a) a clear understanding of who is the buyer and who makes the purchasing decision;
b) accumulated experience;

¢) saving on a variety of products;

d) optimization of the company's activities in time.

2. The initial process of strategic management is:
a) defining the mission and goals;

b) choice of strategy;

c) environment analysis;

d) evaluation and control of the strategy.

3. Buyers, suppliers, competitors, the labor market are the elements....
a) macro environment;

b) microenvironment;

¢) immediate environment;

d) internal environment.

4. A method of analyzing the environment, which involves identifying the strengths and
weaknesses of the organization, as well as external threats and opportunities:

a) SWOT analysis;

b) opportunity matrix;

c) threat matrix;

d) the method of compiling a profile of the environment.

5. Management methods do not include:
A. socio-psychological methods;

B. administrative methods;

C. formal methods;

D. economic methods.

6. The advantages of decentralization of a tourism organization include:
A. strengthening control and coordination of specialized divisions of the enterprise;
B. imbalance in the growth of departments of the enterprise;
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C. the ability to effectively manage a large organization;
D. the possibility of using the experience and knowledge of the central administrative
apparatus.

IIxana oueHuBaHuA

Onenka pe3yiabTaToB NPOU3BOAUTCS  Ha ocHOBE [losokeHHMsT O TEKylLleM KOHTpOJe
ycreBaeMoCTH 00yUaroMMUXCsl ¥ MPOMEKYTOUHON aTTecTalluy 00eralLIuXcs Mo 00pazoBaTeIbHbBIM
nporpaMMaM CpeJHero Mpo(ecCHOHAIBHOIO W BBICHIEr0 00pa3oBaHHs B  (enepaibHOM
roCyJapCTBEHHOM  OIO/PKETHOM| 00pa3oBaTelbHOM  YUPEKICHHU  BBICIIEro  00pa3oBaHUs
«Poccuiickasg akageMUM HapOJHOIO XO3siCTBa M TrOCYJapCTBEHHOH ciyxObl mpu Ilpesnnente
Poccuiickoit denepannn», yreepkaeHHoro Ilpukazom Pekropa PAHXul'C npu Ilpesunenre PO
ot 30.01.2018 r. Ne 02-66 (.10 pa3nemna 3 (mepBbriit a63am) u m.11), a Taxke Pemenuss YueHoro
coseta CeBepo-3anagHoro nacrutyra ynpasiaenuss PAHXul'C npu [Ipesnnente PO ot 19.06.2018,
rpotokoin Ne 11.

OneHka «OTJIMYHO» BBICTABIISIETCSA B Cllydae, €CJIM MPU YCTHOM OTBETE CTYJIEHT IPOSBUI
(mokaszaun):
- IITy0OKO€ U CUCTEMHOE 3HaHUE BCEro MPOrpaMMHOr0 MaTtepHalia yueOHOro Kypca, U3JI0KUl OTBET
MIOCJIEIOBATEBHO U yOEAUTENBHO;
- OTYETJIMBOE U CBOOOJHOE BIIAICHNE KOHILIENITYaIbHO-IIOHATUHHBIM alapaToOM, HAyYHBIM S3bIKOM
Y TEPMHUHOJIOTHEN COOTBETCTBYIOIEH JUCIUILINHBL,
- YMEHHME MpPaBUIbHO IPHUMEHATH TEOPETUYECKHE IIOJIOKECHHUS IPU PELICHUM INPAKTUYECKUX
BOIIPOCOB U 33]1aY;
- YMEHHME CaMOCTOSTENBHO BBINOIHATH IPEAYCMOTPEHHBIE IPOIPaMMOMN 3a1aHuUs;
- HaBBIK 00OCHOBaHMsI IPUHATOTO PELICHHUS.
OneHKH «X0pOII0» BBICTABISETCS B ClIydae, €CIU IIPU YCTHOM OTBETE CTYIEHT IIPOSBHI
(mokasan):
- 3HaHUE y3JI0BBIX MPOOJIEM IPOrpaMMbl U OCHOBHOTO CO/IEPKaHU JICKIIMOHHOTO Kypca;
- YMEHHE TMOJIb30BaTbCSl KOHILENTYAJIbHO-TIOHATUIHBIM aNnaparoM YMEHHE IPEUMYIIECTBEHHO
IIPABWJIBHO IPHUMEHSITh TEOPETHUUECKHUE IOJOKEHUS IPU PEIICHUU IPAKTUYECKUX BOIPOCOB U
3ajad,
- YMEHHE BBIIIOJIHATH IPEyCMOTPEHHBIE IPOrPaMMON 3aaHus;
- B LIEJIOM JIOTHYECKH KOPPEKTHOE, HO HE BCETJja TOUHOE U apryMEHTHUPOBAHHOE U3JI0’KEHUE OTBETA.
OneHkM «ya0BJIETBOPUTENbHO» BBICTABISETCS B Cllydae, €CIU IPU YCTHOM OTBETE
CTYJEHT MPOSIBUII (IIOKa3aml):
- (pparmeHTapHBIE, MOBEPXHOCTHBIC 3HAHMS BAXHEUIIMX pA3JIENOB MPOTPAMMBI U COJEPIKAHUS
JIEKIMOHHOT'O Kypca;
- 3aTPYOHEHHUs C WCIOJIB30BaHUEM HAyYHO-TIOHATHUIHOTO ammapara U TePMHUHOJIOTUU y4eOHOM
JUCLUIINHBL,
- 3aTpyJHEHHUS C NPUMEHEHUEM TEOPETUUYECKUX TIOJOKEHUN IpH pPEIIeHUH MPAKTUYECKUX
BOIIPOCOB U 3aj1a4,
OneHka «HeyI0BJeTBOPUTEIbHO» BBICTABISETCS B Cilyyae, €CId IpPU YCTHOM OTBETE
CTYJEHT MPOsIBUI (ITOKa3aml):
- HEe3HaHMe JTMO0 OTPBIBOUHOE NPECTaBICHNE Y4eOHO-IPOrPAMMHOI0 MaTepHuaa;

- HCYMCHUC UCIIOJIb30BaTh HaquO-HOHHTHﬁHLIﬁ arrapar 1 TCpMHHOJIOTUIO yqe6H0171 JUCHUITIINHBI,
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- HEYMEHHE IPUMEHATb TEOPETUYECKUE IIOJIOKEHUs IIPU DPEIICHUM MPAKTUYECKUX BOIPOCOB U
3a1a4,
- HEYMEHHE BBINIOJIHATH IIPELYCMOTPEHHBIE IPOrpaMMOiM 3aJaHus.

TecTtupoBanue. [Ipy oreHWBaHUYM YYUTHIBACTCS MPOIEHT MPABHIBHBIX OTBETOB Ha BOIPOCHI
tecta. Menee 60% mNpaBUIIBHBIX OTBETOB — OILIEHKA «HE YJIOBJIETBOPUTEIBHO», 61 - 75% — oneHka
«yIoBJETBOpUTEIBLHO», 76 - 90% — 18 OammoB — omeHka «xopomo», 91 - 100% — omenka
«OTIUYHOY.

6. Meroauyeckue MaTepuaJibl 0 OCBOCHUIO U CHUNINHBI

Ox3amed no puctnumuinae b1.0.02 «CTparerus pa3BUTHSI PIHKOB J€JIOBOTO U COOBITHIHOTO
typusma / Strategy for the development of business and event tourism markets» mpoBomuTCsS B
CTPOTOM COOTBETCTBHH ¢ [lojlo’keHWEM O TeKyIIeM KOHTPOJIC yCIIEBAEMOCTH M ITPOMEXKYTOYHON
arrecranuu ctyaeHToB B PAHXul'C, B ycTHO# 1 muchMeHHOM (hopmax.

K mpomexyToYHOW aTTecTaliy JOMYCKAIOTCS MaruCTPaHThl BBITIOJHUBIINEC HEOOXOIMMBIE
tpeboBanuss OIl BO mno mucummummue bB1.0.02 «Crparerus pa3BUTHS PBIHKOB JICJIOBOTO H
coOwrTHitHOTO Typu3ma/ Strategy for the development of business and event tourism markets» mo
UTOTaM TEKYIIETO KOHTPOJIS yCIIEBAEMOCTH B TEUEHUE CEMEeCTpa.

BricOkuii ypOBEeHb YCIIEBAEMOCTH, BBHISBICHHBIA [0 HMTOTaM TEKYIIETO0 KOHTPOJIS B
CEMECTpe, MOXET SBIATHCA OCHOBAaHHWEM JJIsi OCBOOOXKICHHS MAarucTpaHTa oOT CIa4u
9K3aMeHa/3adera (MPU €ro COryiackuu). BBICOKOW SBISETCS YCIIEBAEMOCTh TOJBKO Ha «OTIHYHOY,
WM HAa «XOPOILIO» U «OTIMYHO» B TEUEHUE CEMECTpa.

CTyaeHT noImycKaeTcsl K 9K3aMeHy 10 AUCIUIIINHE B CIIy4ae BBHIITOJHEHUS UM BCEX 3aJaHHA
U MEPONPUATUH, TPETYCMOTPEHHBIX TPOTPAMMOM JTUCIUILINHBL.

DK3aMeHbl OpPraHM3YyIOTCSI B TEPHUOJA CECCHU B COOTBETCTBUM C TEKYIIMM TpaduKkoM
y4eOHOro Tpollecca, YTBEPXKIEHHBIM B COOTBETCTBUU C ycTaHOBIeHHbIM B C3UY mopsakom.
[TpogomKUTETPHOCTh JK3aMEHa i1 KaXAOro CTYJEHTa HE MOXET TPEBBHIIAaTh YEThIPEeX
aKaJeMUYECKHX YacoB. DK3aMEH HE MOXeT HadyuHatbcs panee 9.00 4yacoB M 3aKaHYMBATHCS
no3anee 21.00 yaca. Dx3aMeH MPOBOIUTCS B ayIUTOPUH, B KOTOPYIO 3aIyCKaIOTCS OJTHOBPEMEHHO
He Oojee 5 yenoBeK. BpeMss Ha MOATOTOBKY OTBETOB MO OWJIETY KaKIOMYy OOyYaromiemMycs
otBojuTcs 45 mMunHyT. [lpu siBKe Ha SK3aMeH 0OydYaromMiCsA JODKEH UMETh MpH cede 3a4eTHYIO
KHIDKKY. Bo BpeMs sk3amMeHa OOydYaromniuecsl 1Mo PemeHUI0 MperoaaBaTelis MOTYT MOJIb30BaThCS
y4eOHOM TporpaMMO IHUCHMIUIMHBI M CHpaBOYHOW JjuTepaTypoi. OIlleHKa 3a 9SK3aMEH
MPOCTABJISICTCS B DK3aMCHAIIMOHHOW BEAOMOCTH W 3a4YCTHBIX KHIDKKAX CTYACHTOB, IPH 3TOM

OLCHKHU KHEYAOBJIECTBOPHUTECIBHO» B 3a4Y€THYIO KHHXXKY CTYACHTOB HE IIPOCTABJIAKOTCA.

O6yuenne mno nucuurmuimHe b1.0.02 «Crpaterus pa3BUTHS pPHIHKOB [JEJIOBOTO U
coOwITHifHOTO Typu3Ma / Strategy for the development of business and event tourism marketsy»
IperoiaraeT u3yudeHne Kypca Ha ayAMTOPHBIX 3aHATUSAX (JIGKIMH M TPAKTHUECKUE 3aHITHS) U
CaMOCTOSITENIbHOW pabOoThl CTY/AEHTOB, BKIIIOYas MOATOTOBKY K 3K3aMeHy. lIpakThHueckue 3aHSATHS
TUcHUTUHBL «CTpaTerusi pa3BUTUSI PHIHKOB JEJIOBOTO M COOBITUIHOTO TypH3Ma) MpPEAIoNararoT
UX TMPOBEACHUE B PA3IMYHBIX (POPMax C LEIbIO BBISBICHHS OTYUYCHHBIX 3HAHUH, YMEHHUH, HABBIKOB

U KOMIIETEHIIUH.
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Iloozomoexa K nekyuu
C unenpro obecriedyeHus] YCHEIIHOTO OOy4eHUsS CTYACHT JOJDKEH TOTOBUTHCA K JICKIUH,
MOCKOJIbKY OHA SIBJIIETCS BayKHeHei (popmoii oprannsanuu yueGHOro mpoiecca, MoCKOIbKY:
— 3HAaKOMHUT C HOBBIM y4€OHBIM MaTepHaJIOM;
— Pa3bACHSCT yueOHbIEe FIE€MEHTHI, TPYAHbIE I TOHUMaHMS;
— CHCTEMaTU3UpYeT yUeOHbIN MaTepuan;
— OpHEHTHUPYET B yUeOHOM IIpoLecce.
Iloozomoexa K neKkyuu 3aK1104aemca 6 ciedyrulem:
— BHHUMATEJBHO [IPOYUTANTE MaTEpHal NPEAbIAYIIEH JIEKIINH;
— y3HaiiTe TeMy npeacTosIeH JeKIuu (TI0 TeMaTHUYeCKOMY IUIaHy, 10 HH(POPMAIIUH JIEKTOpa);
03HAKOMBTECH C Y4EOHBIM MATEPHAJIOM 1O YUYEOHUKY U y4EOHBIM OCOOUSIM;
— IoCTapaiTech ySICHUTh MECTO U3y4aeMOi TEMbI B CBOEH PO ECCHOHATIBHOM MMOATOTOBKE;

— 3allMIIKUTEC BO3MOKHBIC BOIIPOCHI, KOTOPLIC BbI 3a1aIUTEC JICKTOPY Ha JICKIHHU.

Iloozomogexa K npakmuuecKum 3aHAMUAM:

— BHHUMATCJIbHO HquHTaﬁTe Marcpual J'IGKHI/If/'I OTHOCAINUXCA K AJAaHHOMY CCMHHAPCKOMY
3aHATHIO, 03HAKOMBTECHh C YICOHBIM MaTEPUAJIOM I10 YUeOHUKY U y4eOHBIM TTOCOOUSIM;

— BBIIIUIIHATC OCHOBHBIC TCPMUHEI,

— OTBCTHTC HaA KOHTPOJBHBLIC BOIIPOCBI II0 CEMHUHAPCKUM 3aHATUSAM, TOTOBBTCCH JAaTb
pPa3BEpPHYTHIN OTBET HA KaX bl N3 BOIPOCOB;

— YACHHUTC, KaKuc y‘Ie6HBIe JJIEMEHTBI OCTAJINCh AJIA BaC HCIACHBIMU U HOCTapafITeCB
NOJyYUTh HAa HHUX OTBET 3apaHee (10 CEMUHApCKOIO 3aHATHA) BO BpEMsl TEKYIIUX
KOHCYJBTAIMH MPEnoaBaTes;

— TOTOBUTHCA MOXHO MHAWBUAYAJIBHO, IMIapaMHW HJIW B COCTaBC MaJlol T'pynribl, MTOCICAHUC

aBIstOTCS A PexTHBHBIMU (popMaMu pabOTHI.

Iloozomoexa k onpocy npeacTapisieT co00i MPOEKTUPOBAHKUE CTYACHTOM O0CYXJIEHUS B TPYIIIIE B
dbopme auckyccuu. B 3THX 1eNaX CTyAeHTY HEOOXO0AUMO:

— CaMOCTOSTEIBHO BBIOpATh TeMy (IIpo0ieMy) IS TIPOBEACHUS OTPOCa;

— pa3paboTaTh BONPOCH, MPOAYMATh MPOOJEMHBIE CHUTyalluk (C  HWCIOJIb30BAaHUEM

NEePUOANYECKOMN, HAYYHOH JINTEPATYPHI, a TAK)KE HHTEPHET-CATOB);

— pa3paboTaTh MIAH-KOHCTIEKT OOCYXIEHUs C yKa3aHHEM BPEMEHH OOCYKIIECHHs, BOIIPOCOB,

BAapHWaHTOB OTBCTOB.

BriOpannas crynenToM TeMa (mpobiema) 1oibkKHaA OBITh aKTyallbHAa Ha COBPEMEHHOM dTarie
Pa3sBUTHA, 1OJIKCH OLITH MMpEaACTaBJICH HOI[pO6HBIfI IJIAH-KOHCIICKT, B KOTOPOM OTPaKC€HLI BOITPOCHI
A1 JUCKYCCHUH, BpeMeHHOI\/JI pPEriiaMCHT 06CY)KII€HI/I$I, JaHbl BO3MOXKHBIC BapUAaHTbI OTBCTOB,
HCII0JIb30BaHbI IPUMEPHI U3 HAYKU U IIPAKTUKU.

MeToanueckne yKa3aHus 10 OPraHU3aluu CaMOCTOSITEIbHOM PadoThl
VYcnemHoe OCBOGHHME JUCLUMIUIMHBI NPEANoiaraeT akTUBHOE, TBOPYECKOE Yy4acTHE

0o0yyJarouxcst BO BceX popMax yueOHBIX 3aHITHH, ONPEACICHHBIX I JAHHOW TUCIIMILIAHEI.
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CaMmocrtosiTenbHast paboTa OOy4aromMXCs NpeanojiaraeT M3y4eHHEe B COOTBETCTBHH C
JAHHBIMA METOJWYCCKUMHU PEKOMCHIAIUSAMU y4eOHOW W HAydHOH JIUTEPaTypbl, HOPMATHBHBIX
JIOKYMEHTOB, JAaHHBIX HAy4YHbIX HCCIICIOBAHUM, MATEPUAJIOB HHTEPHET-UCTOYHHUKOB, a TAKKE
BBITIOJTHEHHE TPAKTHYECKUX 3aJ[aHuii, TOJTOTOBKY JOKJIAMoB U pedepara, MOATOTOBKY K
TECTUPOBAHUIO M KOHTPOJHHON paboTe, K OompocaM Ha 3aHATHSAX U K 3a4deTy. PexoMmeHmanuu mo
HAYYHOUW NUTEparype, WHOOPMAIMOHHBIM HUCTOYHUKAM U Y4€OHO-METOJUYECKOMY O0ECIICUCHHIO
CaMOCTOSITEIBHON pabOThI coziepkarcs B pa3aenax 6 u 7 manHou PII/I.

3amaHud 1J1 CAMOCTOATEILHOH MOATOTOBKH
Homawmnee 3adoanue 1:
Cobpambs unghopmayuro 01 anaiusa:
* omenu: Ambassador, Emerald, Europe, Kempinski
* 3a20poousie knyowvl "/lava”, Heopa
* MUHU-Oomenu - gploepume 4.
1. CpasHume om3wvi8bl KIUEHMOB - KAK OHU MO2YM Y3HAMb O Kauecmae c8oux yciye.
2. Hedocmamxu ux cucmemvl coopa ungopmayuu.
3. Ha kakux memamuyecKux caumax OHU PeKIaMupyiom C60U YCIy2u U yYem 3mu catmol
OMAUYAIOMCHL.
4. Ymo mM0o2HCcHO npeodnodcums Kaxicoomy omento 015 YayyuleHus Om3bl808 KIUEHNO8.

* hotels: Ambassador, Emerald, Europe, Kempinski
* country clubs Dacha, Igora
* mini hotels - choose 4.
1. Compare customer feedback - how they can learn about the quality of their services.
2. Disadvantages of their information collection system.
3. On which thematic sites they advertise their services and how these sites differ.
4. What can be offered to each hotel to improve customer feedback.

JHomawnee 3a0anue 2:
1. [TpuBeaure nmpumepsl B Poccun u 3a pyoexom:
* MPOCTHIE TMCKOHTHBIE IPOTPaMMBI B chepe Typusma;
* HaKOIUTEJIbHbIE TUCKOHTHBIE TPOrPaMMBI B cepe Typu3Ma.
2. Kakyro u3 mporpamMm (hpMHAHCOBOTO CTUMYJIMPOBAHUSA MPEANOUYTUTEIHHEE UCIIOIb30BATh
MpH pabOTe C U3BECTHBIMU "TYPUCTHIECKUMHU MTPOTyKTaMHu'".
3. Uzyunre peiHOK 4-3Be370uHbIX oTeneid B Cankt-IlerepOypre (He menee 10 oreneit) u
OTIpe/IeNIUTE, KTO UCHOJB3YeT U KaKue METObl MOOUIpeHus: KIueHTOB. CoCcTaBbTe pEUTHUHT
(ae menee 15 6amnoB).
Bomnpocs! 1151 caMonpoBepKHu:
1. Kak gacTo ciienyer KOppeKTUpOBaTh LI ?
2. Kakue ¢paxTopsl MOTYT MOBJIHATE HA KOPPEKTHPOBKY CTPATETHUH?
3. BBIABATH NpPUHIUIHAIBHBIE Pa3IMuvsg B TOHATHAX 'yrajaplBaHud"' W '"mipeaBuaeHus"

MHUCCHUU KOMITaHUH B MIPOIECCEe BHYTPHU(PUPMEHHOTO LIEJIETIOIaraHusl.
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4. Kem n Koraa ObLIa BBIZIBUHYTA KOHICIIIHUA YITPABJIICHUS 110 I_IGJ'ISIM? B gem ero CYTL?

1. Give examples in Russia and abroad:

* simple discount programs in the field of tourism;

 accumulative discount programs in the field of tourism.

2. Which of the financial incentive programs is preferable to use in working with well-
known "tourist products".

3. View the market of 4-star hotels in St. Petersburg (at least 10 hotels) and identify who
uses and what methods to encourage customers. Make a rating (at least 15 points).
Questions for self-examination:

1. How often should goals be adjusted?

2. What factors can influence the adjustment of the strategy?

3. To identify fundamental differences in the concepts of "guessing" and "foreseeing" the
company's mission in the process of intra-company goal-setting.

4. By whom and when was the concept of management by objectives put forward? What is
its essence?

Homawnee 3a0anue 3
[TpoBemqute SWOT-aHanmu3 KOHKPETHOTO Tpennpusitus B cdepe Typusma. Ompernenure,
Kakue (aKkTOpbl IKOHOMHYECKOW Cpeibl SBISIOTCS KpuThuueckumu. KakoBa TeHACHIMS HUX
M3MEHEHUS U BO3MOXHAs PeaKklus OpraHu3aluu
Bomnpocs! 1151 caMonpoBepKHu:
1. Kakue TeHACHIIMU B PA3BUTUU POCCUIICKOTO PHIHKA XOCTEJIOB MOXHO paccMaTpUBaTh Kak
BO3MO>KHOCTH, a KakHe - Kak yrpo3sl? O00CHyTe CBOI OTBET.

. Kakue nanubpie He0OXOIUMBI ISl COCTABIICHUS IPOGUIS Cpebl OpraHU3aIIHH.

. OCHOBHbBIE KOMIIOHEHTHI ¥ TUIIbI BHEITHEH CPEJIbl.

. [Ipoananu3zupyiite CyniecTBYOUIME MOIX0/Ibl K aHAJIU3Y BHEIIHEN Cpe/ibl KOMITaHUH.

. Kak oneHuTh cOCTOSIHME KOHKYPEHLIUU B OTpaciIn?

. B kakux 06macTsax MpoBOAUTCS MOTPEOUTENHCKUIA aHATH3?

. Kakoe BiusiHuEe 0Ka3bIBalOT KOHKYPEHTHI Ha MPOIIECC peATU3allii CTPATEruu KOMIIAHUN?

. B uem 3nauenune moaenun McKinsey 7C?

O 00 3 &N L & W DN

. CpaBuure nousatus 1. Aucodd u M. Iloptep. Uto y HUX 00OLIEro U 4eM OHU OTJINYAIOTCS?
10. Llenn u OCHOBHBIE 3Tambl MOPTQHETBHOTO aHanm3a. [IpenmyrnecTBa M HEIOCTATKU
matpuuHoro Metoza (Marpuubsl BCG u GE/McKinsey)

Conduct a SWOT analysis of a specific enterprise in the tourism industry. Determine which
factors of the economic environment are critical. What is the trend of their change and the
possible reaction of the organization

Questions for self-examination:

1. What trends in the development of the Russian hostel market can be considered as
opportunities, and which as threats? Justify your answer.

2. What data is needed to build a profile of the organization's environment.

3. The main components and types of the external environment.
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4. Analyze existing approaches to the analysis of the external environment of the company.
5. How to assess the state of competition in the industry?

6. In what areas is consumer analysis carried out?

7. What influence do competitors have in the process of implementing the company's
strategy?

8. What is the significance of the McKinsey 7C model?

9. Compare the concepts of I. Ansoff and M. Porter. What do they have in common and how
do they differ?

10. Goals and main stages of portfolio analysis. Advantages and disadvantages of the matrix
method (BCG and GE/McKinsey matrices)

Momawmnee 3a0anue 4:

ChopmynupyiiTe TpUMEPHl W3 POCCHUCKOW TMPAKTHKKA CTPATETMUYECKOTO YIPABICHUS B
KaueCcTBe  WJUIFOCTPALlMM  MPAKTHYECKOM  peanu3aluyd  PAa3jIM4HbIX  THUIIOB  CTpAaTeruu
JTUBEpCUPUKALIH.

Formulate examples from the Russian practice of strategic management as an illustration of
the practical implementation of various types of diversification strategies.

MeToaunyeckue peKOMEHAALMH 10 MOAT0TOBKE K OIPOCy

VYCTHBI ONpoc SBISETCS OJHUM M3 OCHOBHBIX CHOCOOOB TMPOBEPKU YCBOCHHS 3HAHUH
oOydJaromuMucs. Pa3BepHyThI OTBET CTyIEHTA JIOJDKEH MPEACTABIATh COOOM CBS3HOE, IOTUYCCKU
MOCJIeI0BAaTEIbHOE COOOIIEHNE Ha OIpPECICHHYI0 TeMy, IMOKa3blBaTh €ro yMEHUE MPUMEHSThH
onpezesieHus, IpaBWia B KOHKPETHBIX ciydyasix. OCHOBHbBIE KPUTEPUHU OLIEHKM YCTHOI'O OTBETA:
NPaBUIBHOCTh OTBETA MO COJIEPKAHMIO; ITOJIHOTA U IITyOMHA OTBETA; JIOTUKA U3JI0KEHUSI MaTepHrasa
(Y4UTBIBAETCSI YMEHHUE CTPOUTDH LIEIOCTHBIN, MOCIEI0BATENbHBIN pacckas, TPaMOTHO I10JIb30BaThCs
CHEIMAIbHON TEPMUHOJIOTHEH ); UCTIOJIb30BaHKE JOMOJHUTEIBHOTO MaTepuraa.

[ToaroToBka o0y4aromuXcs K ONPOCY IMPeNnojiaracT M3yuyeHHe B COOTBETCTBMM TEMAaTHKOU
JUCIUIIMHBL OCHOBHOM/ JTOTIOJHUTENBHOW JHUTEpaTyphbl, HOPMATUBHBIX JOKYMEHTOB, WHTEPHET-
HUCTOYHUKOB.

MeToanuyeckne peKOMeHIAIUM 110 MOATOTOBKe pedepara

Pedepar — 310 camocTosiTenbHOE, CONEpKaTENbHOE HCCIEeNOBAaHUE MO BBIOPAHHON TeMe.
[TonroroBka pedepara npeaycMaTpuBacT:

- U3y4YeHHUE JUTEpaTyphl, CIPABOYHBIX U HAYYHBIX UCTOYHHUKOB (BKIIOYas 3apyOekKHbIE) IO
TEME  HCCIEJOBaHUS;

- CaMOCTOATEIbHBIN aHAJIN3 OCHOBHBIX KOHIEHIIUII 110 N3ydaeMoil npodieme;

- YTOUHEHHE OCHOBHBIX ITOHATHN U HAYYHBIX OJIOKECHHI;

- PE€3IOMHUPOBAHUE MOJYYEHHBIX BBIBOJIOB.

CrpykTypa pedepata T0JKHA CTOCOOCTBOBATH PACKPBITUIO N30paHHON TEMBI M €€ COCTaBHBIX
AJIEMEHTOB:
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- BO BBEJICHUU JIOJDKHO OBITh YKa3aHO: aKTyaJIbHOCTh BBIOPAHHOW TEMBbI, €€ 3HAUUMOCTb, 1e]TH
U 3a7a4d, OOBEKT U IPEIMET MCCIEA0BaHUs, METOAbI JOCTH)KEHUS NIOCTABIECHHBIX LI€JEH U 3a1ad,
0030p Oubnuorpaduu no Teme padoThI;

- OCHOBHasl yacTb pabOTHI JOJKHA CO/IEPIKAaTh HE MEHEe JIBYX IJIaB, pa30UThIX Ha maparpadsl.

Jlenenue maparpadoB Ha moamaparpadsl HeuenecoobpazHo. HasBanus maparpadoB He
JIOJDKHBI TTOBTOPATH Ha3BaHUE TeMbl pedepaTta. B koHie kaxaoro maparpada M KakJOW IJIaBbl
nenaercss HeOONbIIONW BbIBOA. Bce WacTh MOMKHBI OBITH M3JIO0KEHBI B CTPOTOM JIOrMUYECKOM
II0CIIEA0BATEIBHOCTH U B3aUMOCBSI3H.

TekcT 1enecoobpa3HO WILTIOCTPUPOBATH CXEMaMH, TabIUIlaMH, JuarpamMMamu, rpapukamu,
PUCYHKAaMH U T. 1.

B 3akmioueHuH A0DKHBI OBITH CHOPMYJIMPOBAHBI OCHOBHBIE BBIBOJBI, C/EJIaHHbIE B
pe3yibTaTe UCCIIEIOBAHNUS.

Cnmucok HCMOJIb30BAHHOW JIUTEPATYphl NOJKEH coiepkaTh He MeHee 10-20 Ha3zBaHU,
BKJIFOYasi HOPMAaTUBHO-IIPABOBBIE aKThI.

TexcT pedepaTa 10KEH IPOJEMOHCTPUPOBATH 3HAHUE CTYJIEHTOM OCHOBHOM JIMTEPATYPHI 110
JAHHOW TeMe, YMEHHUE BBIICIUTh MNPOOJEeMy U OINpEAETUTh METOAbl €€ pELICHUs, YMEHHE
MOCJIEZIOBATENbHO H3JIOKUTh CYIIECTBO PacCMaTPUBAEMbIX BOIPOCOB, IPUEMIIEMBIH YpOBEHb
SA3BIKOBOM TPaMOTHOCTH, BKJTIIOUas BiaJieHUE (PYHKIIMOHAIBHBIM CTHIIEM HAYYHOTO U3JI0KEHUS.

O0beM pedepara JOKEH COCTaBIATh 15-20 cTpaHuUI] IeYaTHOTO TeKCTa. B yka3aHHbBIH 00BeM
HE BKJIIOYAIOTCS MPUIIOKEHHSI, KOTOPbIE CUIMBAIOTCS BMECTE C pabOTOM.

PaboTta uMeeT TUTYJIBHBIN JUCT, CTPYKTYPHBIA IUIaH M COOTBETCTBYIOUIee odopmiecHue. B
paboTe MCHoIb3yeTcsl CIUIONTHAS HyMepalusi cTpaHull. BTopoil cTpanuiieil sBiseTcs coaepikaHue
pabotbl. Ha TUTyIBpHOM JHMCTE HOMEp CTpaHUIIBI HE NPOCTaBIIseTCs. BBeneHue, Kaxnuas rIasa,

3aKJIFOYCHHUEC, a TAKXKE CIITMCOK HMCIIOJIb30BaAHHBIX HCTOYHHKOB HAYHMHAIOTCA C HOBOM CTpaHUIIBL.

MeTtoauyeckue peKOMeHAALMH 110 NPAKTHYECKUM 3aJaHUSAM

[Ipy BBINOJIHEHUHU 33aJaHUN NPAKTHYECKOW pabOThl CTYJEHTY HEOOXOIMMO BHMMATEIILHO
IIPOCMOTPETh KOHCIIEKTHI JIEKIIMM IO COOTBETCTBYHomIeW Teme. [IlpounTtaTh Marepuan mo TeMme,
oOcyxmaeMoii Ha 3aHATUH, B YydeOHHMKe. I[IpouuTaTth JONMOJHUTENBHYIO JIUTEpaTypy IO
COOTBETCTBYIOIIEH TeMe. BBINONHNUTE NpeIoKEHHbIE ITPEenoaBaTesieM 3a1aHus 10 NPAKTUYECKOU
pabote. [IpoBepUTh NPaBUILHOCTh BHIMIOJIHEHUS MMOMYyYEHHbIX 3aAaHui. [I0AroTOBUTHCS K YCTHBIM
OTBETaM K BONpOCaM, MPEATIOKEHHbIM i oOcyxaeHus. [Ipu HeoOXommMmocTH 3anaTh BOIPOC
IPENoJIaBaTeN0 Ha 3aHATHH.

7. YueOHasi iuTepaTypa u pecypcbl HHGOPMANMOHHO-TEJIEKOMMYHUKALIMOHHOM CeTH
HNurepHer

7.1. OcHoBHas JqUTEpaTypa
1. Mortbimmna, M. C. MeHeKMEHT B COLHAbHO-KYJIbTYPHOM CEpPBUCE M TypHU3ME : YUEOHUK
st By3oB/ M. C. Moteimmaa, A. C. bonemakoB, B. M. MuxaiinoB ; moa pemakiuei
M. C. MotplunHON. — 2-€ u3a., uclp. u pon. — Mocksa : U3parensctBo FOpaiir, 2020. —
282 c. — (Bwicmiee oOpaszoBanue). — ISBN 978-5-534-10440-0. — Tekcr : 37MEKTPOHHBIHA //
OBC HOpaiir [caiiT]. — URL: https://urait.ru/bcode/456053
2. CxoOkuH, C.C. Crparernueckuii MEHEPKMEHT B MHIYCTPUU TOCTETIPUMMCTBA U TYypU3MA :

yuebHuk i By3oB/ C. C. CkoOkuH. — 2-e u3[., ucnp. u aon. — Mocksa : M3narenscTBo
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Opaiit, 2020. — 442 c. — (Bricmiee obpa3oBanue). — [SBN 978-5-534-04473-7. — Tekcr :
anektponnbli // OBC FOpaiit [caiit]. — URL: https://urait.ru/bcode/453851

10.
11.
12.
13.
14.
15.

16.
17.

18.

19.
20.

21.

22.

23.

24.

25.

26.

Y4eOHO-MeTOANYECKOE O0ecTIeYeHrne CAMOCTOSITeIbHOM PadoThl
Bruce McKern R. et al. The Competitive Advantage of Russia. Stanford Graduate School of
Business Case No: IB73: p. 43. 2008.
J. A. Mazanec , Karl W. Wober. Analysing International City Tourism. Springer NewY ork.
2010
Pitt M., Koufopoulos D Essentials of strategic management.— London: SAGE Publications,
2012
Amuzec U.K. YnpaBnenue »u3HeHHBIM HUKIOM Koproparuu. CII16., 2008.
Anekceesa H. I1.Tourismus. Typusm. Yue6Hoe mocooue. M.: @aunTa, 2012. — 333 c.
Ananoyu ®., Kapamu A. CTpaTerndeckuii MEHEIH)KMEHT MaJIbIX U CPEAHUX MPEATIPUSTHM:
VYueOnuk 11 By30B.- M.: KOHUTU-ITAHA, 2005.- 400c.
Annepcon K., Kepp K. MeHemkMeHT, OpHeHTHPOBaHHBIN Ha otpeduTes. - M.: 2010
bapuykoB U.C. MeToapl Hay4dHBIX HCClIeIOBaHUN B Typusme: yueb. [locobue st By3o0B/
N.C. bapuykoB.- M.: M3narenbckuii neHTp «Akanemus», 2008.- 224 c.
baymrapren JI.B. Ctparernueckuii MeHekMeHT B TypusMme. M.: Acniekt-IIpecc, 2009.
bepesun W.C. [IpakTuka uccnenoBanus psiHKOB. - M.: bepatop-Ilpecc, 2003. - 376 c.
Joiins I1. MapkeTuHr-meHeskMeHT U crpareruu. - CI16: Iurep; 2007.
HypoBuu A. MapKkeTHHTOBBIE UCCIEAOBaHUS B Typu3Mme: yueb. - M.: HoBoe 3nanue, 2002.-
348 c.
Hoit JIx. Crpaterunueckuit mapketusr. - M.: OKCMO-IIpecc, 2002. - 640 c.
Kabymxkua H.1. MeHepkKMeHT TypusMa:- 2-€ u3l., nepepad. - Munck: HoBoe 3nanue, 2009.
Komnmunz K. Ot xopouero k BenukoMy. [louemy oaHM KOMIAHMM COBEPILAIOT MPOPHIB, a
npyrue HeT. CI16: CtokronbMckast mkona s5koHoMukH B CankT —IletepOypre.2001.
Kotnep ®. u np. Mapkerunr. I'octenpunmctso. Typusm: FOnutu-/ana, 2007
Jlam6en K.-XK. Crpatermueckuii mapkeTusr: EBpormeiickas nepcrnektuBa. - M.: Hayka,
2003. - 589 c.
MapkeTnHr B oTpacisix u cdepax aearenbHoctu: YueOHuk / [log pea. B.A.AnekcyHuHa. -
M.: 3narenbcko-KHUTOTOProBbIi neHTp "Mapkerunr", 2001. - 516 c.
Meckon M.X., Ans6ept M., Xenoypu ®@. OcHoBbl MeHexMeHTa — M.: Jlemo, 2000. 704 c.
Munn6epr I'., Kymnn Jx. b., T'oman C. Crparernueckuii mnponecc. Konunenuuu.
[Tpo6nemel. Pemenwnsi. CII6.: ITutep, 2001.
[Tankpyxun A.Il. Mapketunr teppuropuii: Yue6. nocobue. - M.: U3n-so PAI'C, 2002. -
328 c.
ITokpoBckuit H. E. UYepnsieea T. W.Typusm: OT conuanbHOW TEOPUHM K MPAKTUKE
ynpasneHus. YuebHoe nocodue - M.: Jloroc, 2009
Paiic D, Tpayt JI>x. Mapketunrossie BowHbI. - CII6: [Tutep, 2003. - 256 c.
Paiic On, Tpayt Jlx. [losunnonuposanue. bursa 3a y3uaBaemocts. - CII16: ITutep, 2001.
Toxapes b.E. MeTtonpl cOopa 1 UCIoIb30BaHUS MAaPKETHHTOBOM MH(MOpMaIuu: Y4ed-mpakT.
nocobue. - M.: FOpucts, 2001. - 256 c.
Tomncon A.A., mi., Crpukiiern III A.Jlx. Ctparerndeckuii MEHEIXMEHT: KOHICIIIUA U
curyanmu: YueOHuk s By3oB. — M.: UHOPA-M, 2010.
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27. YynnoBckuit A.Jl. MeHeDKMEHT TypusMa: YueO. sl CTyJIEHTOB BY30B, O0yYaromuxcs Mo
cnenuanbHocT 061100 "Menemxment opranuzanun” / A.J[. Uyanosckuit, M.A. XKykosa. -
M.: ®unancel u ctatuctuka, 2002,

7.2. JlonoJIHUTEJIbHAA JTUTEPATYypa
1. Amwupona 3.b. UadpacTtpykTypa Typu3ma U rocTeNpUUMCTBa [DIEeKTPOHHBIHN pecypc]: yueObHoe
nocobue/ AmmpoBa 3.b.— DJEKTpOH. TEKCTOBble JaHHBIe.— MockBa: MoCKOBCKas
rocy/lapCTBEHHAsl akajeMusi BoJHOro TtpaHcmopta, 2014.— 86 c.— Pexum npocryna:
http://www.iprbookshop.ru/46463.html
2. Bunmpl U TeHACHIMM pPa3BUTH Typu3Ma [DIJIEKTpOHHBIN pecypc]: ydeOHOoe mocobme/ B.A.

Hazapkuna [u ap.].— DnexkTpoH. TekcToBble aaHHble.— HoBocubupck: HoBocubupckuit
FOCYy/IapCTBEHHbIA TEXHUYECKUU yHuBepcuter, 2014.— 235 c.— Pexum pocrymna:
http://www.iprbookshop.ru/44910.html

3. Peitaronbn E.A. Croumocth Ou3Heca W cTpaTerusi pa3BUTHS KOMIAHUHM [DJIEKTPOHHBIN

pecypc]: OCHOBHBIE TPHHIMIBI IMOCTPOCHHS WHTErpUpOBaHHOM cuctembl/ Peiinronbn E.A.,
UYepnspiit FO0.M1.— DnekTpoH. TekcToBble AaHHble.— MockBa: MexayHapoaHas akajeMus
OLICHKU U KOHCAJITHHTA, 2014.— 214 c— Pexxum JloCTy1a:
http://www.iprbookshop.ru/51165.html

4. ®opMmupoBaHUE MOJEIEH YCTOMYMBOIO pa3BUTHUS Typu3Ma Ha PETrHOHAJIBHOM YpPOBHE

[DnexTponHsIi pecypc]: monorpadus/ B.I'. I'ynsie [u np.].— DIEKTPOH. TEKCTOBBIC TaHHBIC.
— MockBa: Poccuiickast MexayHapoaHas akanemus Typusma, Jloroc, 2016.— 408 ¢.— Pexum
nocryna: http://www.iprbookshop.ru/51878.html

5. Xomommnmuna O.E. MexayHnaponnsiii Typusm B cTpaHax EBpomeiickoro coro3a u AMEpUKH
[DnexTponHbIil pecype]: yueOHOoe mocobue/ XomommimHa FO.E.— DIieKkTpoH. TEKCTOBBIE
nannabie.— OpenOypr: OpeHOyprckuii rocynapcTBeHHblil yHuBepeurer, ObC ACB, 2015.—
133 ¢.— Pexwum noctyna: http://www.iprbookshop.ru/61371.html

7.3. HopmaTuBHBIC IPaBOBbIE JOKYMEHTHI M HHAS IPABOBasi HHPOPMAaLHs
He nmpenycMoTpeHo.

7.4. UnTepHeT-pecypchbl
C3UY pacnonaraeT JOCTYNIOM Yepe3 CalWT HaydyHON OuOnuoTexu http:/nwapa.spb.ru/

K CJIEAYIOIIUM ITOANUCHBIM 3JIEKTPOHHBIM PECYpPCaM:
Pycckoazviunvie pecypcol

. DNeKTpOHHBIE YUeOHUKHU 3JIEKTPOHHO - OMbnuoreyHoi cuctemsl (ObC) «AOyke»
. DNeKTpOHHBIE YICOHUKH AJIEKTPOHHO — OnbmmoreuHon cuctemsl (OBC) «Jlanpy
o HayuHo-npakTuueckue ctaTbi 1O (MHAHCAM U MEHEeIKMEeHTy M3naTenbckoro goma

«bubnmotexa ['pebeHHUKOBA»
o CraTby U3 NEPUOINYECKHUX U3JaHUN 10 OOLIECTBEHHBIM M I'yMaHHMTapHBIM HayKaM
«Hcrt - Bro»

o OHUUKIIONEINY, CJIOBapH, CIIPAaBOYHUKH «PyOpuKoH»
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o [Tonubie TekcThl auccepTanuii W aBTOopedeparoB DnekTpoHHas bubnmoreka
Huccepranui PI'b

. WNudopmanronHo-npasosblie 0a3bl - KoncynbranT mitoc, ['apanr.

AHIJI0513bIYHBIE PECYPChI

. EBSCO Publishing — nqoctyn K MyJIbTHIUCIHUILUIMHAPHBIM MTOJTHOTEKCTOBBIM Oa3zam
JAHHBIX Pa3JIMYHBIX MHUPOBBIX U3aTENbCTB MO OM3HECY, SKOHOMHUKE, (prHAHCAM, OyXTalTepCKOMY
y4eTy, TYMaHHTapHbBIM M €CTECTBCHHBIM OOJIacTsIM 3HaHWH, pedeparaM U TIOJIHBIM TEKCTaM
nyOJIMKANUi U3 HAYYHBIX U HAYYHO-TIOMYJISIPHBIX KYPHAJIOB.

o Emerald — xpynHeiimee MHpPOBOE H3AaTENbCTBO, CIEIHATU3UpPYIOMIeecs Ha
QJIGKTPOHHBIX JKypHAJIax H 0a3aX JTaHHBIX [0 3KOHOMHKE M MEHEDKMEHTy. MMeer craryc
OCHOBHOT'O MCTOYHHMKA MPO(eCcCHOHATBLHON nH(pOpMAIMK s TIPeroiaBaTeneil, ucciaenoBarenei u
CHEIHAINCTOB B 00JaCTH MEHEIKMEHTA.

Bo3MOXHO  WCMONB30BaHHWE, KPOME  BBIIICTIEPEUYHUCICHHBIX  PECypcoB, U  JIPYTHX
AJIEKTPOHHBIX PECYpPCOB ceTu MHTEepHeT.

7.5. NHbIE HCTOYHUKH
e Harvard Business Review — Poccust
o Becrauk McKinsey — Poccus
o Bectauk CIIOI'Y. Cepus «MeHeKMEHT»
e Mapxkerunr B Poccun u 3a pyb6exom
e MenemxmenT B Poccun u 3a py6exom
e [IpoGaemsl TeOpHUH U IPAKTUKU YIPABICHUS
o Poccuiickuii )KxypHaJI MEHEKMEHTA
Kypuanor:
e DKcmepr;
o Cexkpet pupmsl;
e Business Week;
T'azemeor:
e Benmomocty;
o Poccwuiickas razera;
o Kommepcants;
¢ Financial Times;
Humepnem pecypcuol:
[ ]

e HR Menemxment — www.hrm.ru

o www.cfin.ru/management/strategy
e WWW.gaap.ru

e www.management.edu.ru
e www.mgmt.ru (caiT xypHana MapKeTUHI-MEHEIKMEHT)

e  WWWw.pro-invest.com

e www.strategia.ru

e www.top-manager.ru
o www.vestnikmckisey.ru
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e Kypnan «Puck-MeHeKMEHT)» - WWW.riskm.ru
o Kypnan «Oxcnep» - www.expert.ru
e HccnenoBanus peiHKOB -www.marketing.rbe.ru

e MapxkeTtuHr MeHeKMEeHT —www.mgmt.ru
e MapkeTuHroBsle uccienoBanus - www.RomirMonitoring.ru

o HoBelil MeHEeKMEHT — www.new-management.info
e OrtpacneBbie 0030pbI, HCCIIEAOBAHUS, aHAIUTHKA - Www.vedomosti.ru/research/

e Poccuiickuii xKypHasl MEHEPKMEHTa — WWW.T]m.ru

o CaiiT ucienoBaTeIbCKO-KOHCYIbTAITMOHHON PrupMbl « AJIbT», paznen «bubmmorexar
- www.altrc.ru/?p=libr

e Caiitr kommaann UFGmanagement -www.bbest.ru/strproc/strategia

e (Caiir koHcantunropoit komnanuu bUI'- buznec Mmxuaupunr ['pynn) Pazgen myOaukanun
— CTpaTeTUYECKOe yIPABICHUE -WWW.orgmaster.ru

e (Caiit Poccutiickoro xxypHana menepkMmenTa — CI10 - www.rjm.ru

e (Cucrtema KOMIUJIEKCHOTO PacKpbITUsi HHGOpMAIUK O GUHAHCOBOM COCTOSTHUM KOMITaHUU —
HSMHUTEHTOB IIeHHBIX Oymar - www.skrin.ru

8. MaTtepuanbHo-TexHU4Yeckas 6a3a, UHOpPMaLMOHHbIE TEXHOSNOIUMU,
nporpamMmHoe obecrneyeHne u UH(POPMaLMOHHbIE CNPaBOYHbI€ CUCTEMDI

Ne n/n | HaumenoBaunue

1. Criennanu3upoBaHHbIE KJIACCHI JUIs IPOBEICHUS JIEKLIMHM U IPAKTUUECKUX 3aHATUI

2. Crneunanu3upoBaHHas MeOeb M OPrCpesicTBa: ay IMTOPUU U KOMITbIOTEPHBIE KJIACCHI,
000py10BaHHBIE [TOCAI0YHBIMU MECTAMU

3. Texuunuyeckue cpeacrBa oOyueHusi: IlepcoHanbHble  KOMIBIOTEPHI;  KOMIIBIOTEPHBIE
IPOEKTOPHI; 3BYKOBBIE TUHAMUKHU; MPOTPAMMHBIE CPEICTBA, 00ECHEUMBAIOIIME MPOCMOTP
Buzaeodaiinos B popmarax AVI, MPEG-4, DivX, RMVB, WMV.

Ilpozpammnsie, mexuuueckue u 371eKmMpoHHbIE CPEOCHEa 00yUeHUA U KOHMPOJIA 3HAHUTL
CMYO0eHmos:

[Takersl mporpaMMHOro obecrnedyeHus oOIIero Ha3HaueHHs (TEKCTOBBIE pPENaKTOPHI,
rpaduuecKue perakTopsl).

Kypc Bkiouaer wucmoip3oBaHHe IporpammHoro obecnedenuss Microsoft Excel, Microsoft
Word, Microsoft Power Point 1715t mOArOTOBKM TEKCTOBOTO M TAOJUYHOTO MaTepuaia, rpadpuaeckux
WJUTIOCTPALIHA.

Metonel  OoOydeHHsT MPEANONAraloT  HCIOJB30BaHHE HWH(POPMAIMOHHBIX  TEXHOJOTHH
(KOMITbIOTEpHOE TECTUPOBAHUE, IEMOHCTPAIHS MYyIbTUMEIUHHBIX MAaTEPUAIIOB).

3anelictBoBaHbl VIHTEpHET-CEPBUCH U AIIEKTPOHHBIE PECYPCHI (CIPABOYHBIE CHUCTEMBI, H-D,
Koncynprant wunau [apaHT, MOMCKOBBIE CHCTEMBI, 3JIEKTPOHHAs I04YTa, MNPOPECCHOHATbHbBIE
TEMATUYECKHE 4aThl U (DOPYMBI, CUCTEMBI ayJAHO U BUICO KOH(MDEPEHIINIA, OHIAWH SHIIUKIIONEINH,
CIIPaBOYHHKH, OUOINOTEKH, SJICKTPOHHBIEC yueOHbIE U Y4eOHO-METOAMYECKHE MaTeprabl).

JlomyckaeTcsi MpUMEHEHHE CHCTEMBbI TMCTAHIMOHHOTO 00YUYEHHS C MCIOJIb30BaHUE MIaT(HOpM
TEAMS, Zoom, Skype for Business, CJIO Moodle

HNHudopManHoHHbIE CIPABOYHbIEC CHCTEMBbI:
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[IpaBoBas cuctema «['apant-UHTepHer» [DnekrpoHHbIN pecypce]. — Pexum pocryna: http: //
WWwWw.garweb.ru.

[IpaBoBas cucrema «Koncynsrantllinroc» [DnektpoHHslit pecypc]. — Pexxum poctyna: http: //
http://www.consultant.ru/

31


http://www.realtitul.ru/

	1. Перечень планируемых результатов обучения по дисциплине, соотнесенных с планируемыми результатами освоения образовательной программы
	2. Объем и место дисциплины в структуре образовательной программы
	3. Содержание и структура дисциплины
	3.2. Содержание дисциплины
	4. Материалы текущего контроля успеваемости обучающихся
	5. Оценочные материалы промежуточной аттестации по дисциплине
	6. Методические материалы по освоению дисциплины
	Студент допускается к экзамену по дисциплине в случае выполнения им всех заданий и мероприятий, предусмотренных программой дисциплины.
	Экзамены организуются в период сессии в соответствии с текущим графиком учебного процесса, утвержденным в соответствии с установленным в СЗИУ порядком. Продолжительность экзамена для каждого студента не может превышать четырех академических часов. Экзамен не может начинаться ранее 9.00 часов и заканчиваться позднее 21.00 часа. Экзамен проводится в аудитории, в которую запускаются одновременно не более 5 человек. Время на подготовку ответов по билету каждому обучающемуся отводится 45 минут. При явке на экзамен обучающийся должен иметь при себе зачетную книжку. Во время экзамена обучающиеся по решению преподавателя могут пользоваться учебной программой дисциплины и справочной литературой. Оценка за экзамен проставляется в экзаменационной ведомости и зачетных книжках студентов, при этом оценки «неудовлетворительно» в зачетную книжку студентов не проставляются.
	Методические рекомендации по подготовке реферата
	Реферат – это самостоятельное, содержательное исследование по выбранной теме. Подготовка реферата предусматривает:
	- изучение литературы, справочных и научных источников (включая зарубежные) по теме исследования;
	- самостоятельный анализ основных концепций по изучаемой проблеме;
	- уточнение основных понятий и научных положений;
	- резюмирование полученных выводов.
	7. Учебная литература и ресурсы информационно-телекоммуникационной сети Интернет
	7.1. Основная литература

	1. Мотышина, М. С.  Менеджмент в социально-культурном сервисе и туризме : учебник для вузов / М. С. Мотышина, А. С. Большаков, В. И. Михайлов ; под редакцией М. С. Мотышиной. — 2-е изд., испр. и доп. — Москва : Издательство Юрайт, 2020. — 282 с. — (Высшее образование). — ISBN 978-5-534-10440-0. — Текст : электронный // ЭБС Юрайт [сайт]. — URL: https://urait.ru/bcode/456053
	2. Скобкин, С. С.  Стратегический менеджмент в индустрии гостеприимства и туризма : учебник для вузов / С. С. Скобкин. — 2-е изд., испр. и доп. — Москва : Издательство Юрайт, 2020. — 442 с. — (Высшее образование). — ISBN 978-5-534-04473-7. — Текст : электронный // ЭБС Юрайт [сайт]. — URL: https://urait.ru/bcode/453851
	Учебно-методическое обеспечение самостоятельной работы
	1. Bruce McKern R. et al. The Competitive Advantage of Russia. Stanford Graduate School of Business Case No: IB73: p. 43. 2008.
	2. J. A. Mazanec , Karl W. Wober. Analysing International City Tourism. Springer NewYork. 2010
	3. Pitt M., Koufopoulos D Essentials of strategic management.– London: SAGE Publications, 2012
	4. Адизес И.К. Управление жизненным циклом корпорации. СПб., 2008.
	5. Алексеева Н. П.Tourismus. Туризм. Учебное пособие. М.: Флинта, 2012. – 333 с.
	6. Аналоуи Ф., Карами А. Стратегический менеджмент малых и средних предприятий: Учебник для вузов.- М.: ЮНИТИ-ДАНА, 2005.- 400с.
	7. Андерсон К., Керр К. Менеджмент, ориентированный на потребителя. - М.: 2010
	8. Барчуков И.С. Методы научных исследований в туризме: учеб. Пособие для вузов/ И.С. Барчуков.- М.: Издательский центр «Академия», 2008.- 224 с.
	9. Баумгартен Л.В. Стратегический менеджмент в туризме. М.: Аспект-Пресс, 2009.
	10. Березин И.С. Практика исследования рынков. - М.: Бератор-Пресс, 2003. - 376 с.
	11. Дойль П. Маркетинг-менеджмент и стратегии. - СПб: Питер; 2007.
	12. Дурович А. Маркетинговые исследования в туризме: учеб. - М.: Новое знание, 2002.- 348 с.
	13. Дэй Дж. Стратегический маркетинг. - М.: ЭКСМО-Пресс, 2002. - 640 с.
	14. Кабушкин Н.И. Менеджмент туризма:- 2-е изд., перераб. - Минск: Новое знание, 2009.
	15. Коллинз Ж. От хорошего к великому. Почему одни компании совершают прорыв, а другие нет. СПб: Стокгольмская школа экономики в Санкт –Петербурге.2001.
	16. Котлер Ф. и др. Маркетинг. Гостеприимство. Туризм: Юнити-Дана, 2007
	17. Ламбен Ж.-Ж. Стратегический маркетинг: Европейская перспектива. - М.: Наука, 2003. - 589 с.
	18. Маркетинг в отраслях и сферах деятельности: Учебник / Под ред. В.А.Алексунина. - М.: Издательско-книготорговый центр "Маркетинг", 2001. - 516 с.
	19. Мескон М.Х., Альберт М., Хедоури Ф. Основы менеджмента – М.: Дело, 2000. 704 с.
	20. Минцберг Г., Куинн Дж. Б., Гошал С. Стратегический процесс. Концепции. Проблемы. Решения. СПб.: Питер, 2001.
	21. Панкрухин А.П. Маркетинг территорий: Учеб. пособие. - М.: Изд-во РАГС, 2002. - 328 с.
	22. Покровский Н. Е. Черняева Т. И.Туризм: от социальной теории к практике управления. Учебное пособие - М.: Логос, 2009
	23. Райс Эл, Траут Дж. Маркетинговые войны. - СПб: Питер, 2003. - 256 с.
	24. Райс Эл, Траут Дж. Позиционирование. Битва за узнаваемость. - СПб: Питер, 2001.
	25. Токарев Б.Е. Методы сбора и использования маркетинговой информации: Учеб-практ. пособие. - М.: Юристъ, 2001. - 256 с.
	26. Томпсон А.А., мл., Стрикленд III А.Дж. Cтратегический менеджмент: концепции и ситуации: Учебник для вузов. – М.: ИНФРА-М, 2010.
	27. Чудновский А.Д. Менеджмент туризма: Учеб. для студентов вузов, обучающихся по специальности 061100 "Менеджмент организации" / А.Д. Чудновский, М.А. Жукова. - М.: Финансы и статистика, 2002.
	7.2. Дополнительная литература

	1. Амирова З.Б. Инфраструктура туризма и гостеприимства [Электронный ресурс]: учебное пособие/ Амирова З.Б.— Электрон. текстовые данные.— Москва: Московская государственная академия водного транспорта, 2014.— 86 c.— Режим доступа: http://www.iprbookshop.ru/46463.html
	2. Виды и тенденции развития туризма [Электронный ресурс]: учебное пособие/ В.А. Назаркина [и др.].— Электрон. текстовые данные.— Новосибирск: Новосибирский государственный технический университет, 2014.— 235 c.— Режим доступа: http://www.iprbookshop.ru/44910.html
	3. Рейнгольд Е.А. Стоимость бизнеса и стратегия развития компании [Электронный ресурс]: основные принципы построения интегрированной системы/ Рейнгольд Е.А., Черный Ю.И.— Электрон. текстовые данные.— Москва: Международная академия оценки и консалтинга, 2014.— 214 c.— Режим доступа: http://www.iprbookshop.ru/51165.html
	4. Формирование моделей устойчивого развития туризма на региональном уровне [Электронный ресурс]: монография/ В.Г. Гуляев [и др.].— Электрон. текстовые данные.— Москва: Российская международная академия туризма, Логос, 2016.— 408 c.— Режим доступа: http://www.iprbookshop.ru/51878.html
	5. Холодилина Ю.Е. Международный туризм в странах Европейского союза и Америки [Электронный ресурс]: учебное пособие/ Холодилина Ю.Е.— Электрон. текстовые данные.— Оренбург: Оренбургский государственный университет, ЭБС АСВ, 2015.— 133 c.— Режим доступа: http://www.iprbookshop.ru/61371.html
	7.3. Нормативные правовые документы и иная правовая информация
	7.4. Интернет-ресурсы
	7.5. Иные источники
	8. Материально-техническая база, информационные технологии, программное обеспечение и информационные справочные системы


