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COJEP)KAHUE

[lepeueHs TTAaHUPYEMBIX PE3YIHTATOB O0yUEHHS MO IUCIUILINHE, COOTHECEHHBIX C TUNIAHUPYEMBIMHU
pe3yabTaTaMH OCBOCHHUS 00pa30BaTeNbHON MPOrpaMMEI

O0BeM 1 MeCTO IUCIMIUIMHEL B CTPYKTYpe 00pa3oBaTeIbHOM MPOrpaMMbl

ConepxaHue U CTPYKTypa JUCLUIUINHBI

THIMBI OLIEHOYHBIX MaTEPHUAJIOB, OKA3aTeIN U KPUTEPUH UX OLICHUBAHUS

@opMBl aTTeCTallMM, THUIIOBBIE OIICHOYHBIE MAaTE€pHabl JUIsl TEKYIIETO KOHTPOJIS YCIEBAEMOCTH
00yYaromuxcsi, KPUTEPHUHU U IIKaJIbl OLEHUBAHUS [10 KOHTPOJIBHBIM TOUKAM

DopMBI TTPOMEKYTOUHON AaTTECTAIlMHM, KPUTEPHUU M IIKajda OICHWBAHWSA, THUIIOBBIE OIEHOYHBIE
MaTepHuabl 10 TUCIUIITNHE

Metoanuecknue MaTepraibl 10 OCBOSHHUIO JUCLUTUIMHBI

VYuyebHasi suTeparypa M pecypchl MH(OPMAaLMOHHO-TEICKOMMYHUKAIIMOHHOW cetn «VHTepHET»

MartepuanbHO-TeXHHYeCKass 0a3za, MH()OPMAIMOHHBIE TEXHOJIOTHUH, MPOrpaMMHOE OOEeCTeueHHEe W
WH(OPMAIMOHHBIE CIIPABOYHBIE CHCTEMBI



1. IlepeyeHs MJIAHUPYEMBIX Pe3yJIbTATOB 00y4eHUS MO TUCHUILJIMHE, COOTHECEHHBIX € MJIAHUPYEeMbIMH
pe3yJbTaTaMM 0CBOEHMS 00pa3oBaTeIbHOIl MPOrpaMMbl

Huctummaa 51.0.03.01 MHOCTpaHHBIA S3BIK MPOQEeCcCHOHATBFHOTO OOIIeHrsT obecrieunBaeT GOpMHUpPOBAHUE y

00YJArOIIMXCS CIEMYIONTNX YHUBEPCAIBHBIX:

OT®/ Kon HaumenoBanne Kon HanMeHOBaHMe HHIUKATOPA Oo0pa3oBaTeIbHBII
TOu KOMIIETE KOM]’[eTeHuHH HHIHUKA JOCTHIKCHUSA KOMHeTeHHHﬁ pesyJabTar
peKBu3 HUUH TOpa
HTBI JAOCTHIKE
nc HHSA
(npu KOMIET
Haauyu CHIIMU
u) ks
YK-4  Cnocoben VK-4.4 Co3naer Ha pycCKOM U VK-4.4 3-1 3naer
OCYILECTBJIATE WHOCTPAHHOM SI3BIKE OCOOCHHOCTH HAyYHOTO U
ACJIOBYIO MHUCHMEHHBIE TEKCTHI 0(HIHATBLHO-IEI0BOI0
KOMMYHHMKALIIO B HAYYHOTO ¥ O(QUIMAIBLHO- | CTHJIEH PEYH HA PYCCKOM
i;ii;i:}mﬁ (opmax JIEIIOBOTO CTHJICH peYH 10 | M HHOCTPAHHOM SI3bIKaX.
HA. FOCYTaPCTBEHHOM poQeCCUOHATHEHBIM VK-4.4 V-1 Ymeer
W HHOCTPAHHOM(bIX) BOIPOCAM; MTPOU3BOAUT C03/1aBaTh U
A3BIKAX PEAAKTOPCKYIO U KOPPEKTUPOBATh TAKHE
KOPPEKTOPCKYIO MPaBKY TEKCTHI B
TEKCTOB Hay4YHOI'O U po¢hecCHOHAITBHOM
ouIHaTBEHO-1EI0BOTO coepe.
CTHIIEH pevr Ha PyCCKOM
¥ THOCTPAaHHOM SI3BIKE.
VK-4.5 [Ipumenser B cBoeit YK-4.5 3-1 3naet HOpMBI
npodeccuoHaNbHON PYCCKOTO M HHOCTPaHHBIX
JESITETEHOCTH CHCTEMBI SI3BIKOB, TIPUMEHSIEMBIE B
HOPM PYCCKOTO po¢heCcCHOHATBHOM
JUTEPaTYPHOTO U OOIICHNH.
WHOCTPAHHOTO(bIX) YK-4.5 V-1 Ymeer BecTu
sI36IKa(OB); HABBIKH JIEJIOBYIO TIEPEITUCKY U
UCTIOJIb30BaHUS WCIIOJIb30BAaTh A3BIKOBBIE
SI3BIKOBBIX CPEJCTB JUIS CpeacTBa JUIs
JOCTHYKEHUS JIOCTHKESHHS TENeH.
po(heCCHOHATBHBIX
menei , BeAeHuEe AeJIOBOM
[IEPETIHCKH.

* Jucyunnuna mooicem Gopmuposams KOMREMEHYUio NOTHOCMbIO UTU YACHMUYHO.
**Tonorcho coomsemcemeosamy Llpunooicenuro 1 k 0bpazoeamenvHoll npoepamme

2. O0beM 1 MeCcTO TUCHMIIMHBI B CTPYKType 00pa3oBaTeJbHONH NMPOrpaMMbl

O0BbeM THCIMNTUHBI

OOBbeM IUCIUIINHEI U BUIBI y4eOHOH paboTEhI.

OO6wias TpyA0EeMKOCTb JUCLUIUTUHBI COCTABIISIET 5 3aU€THBIX €IMHHLBI (IISTHIM cemecTp 2 3.e., MIeCTOH CeMecTp
3 3.e.) /180 akageMu4ecKuX 4acoB (IATHIN ceMecTp 72 ak.d., mecToi cemectp 108 ak.4.).

JII/ICHI/IHHI/IHa PCAIM3yCTCA YaCTUIHO C MIPUMCHCHUEM JUCTAHIMOHHBIX 06pa3OBaTeJH)HLIX TEXHOJIOTHH (zxanee -
JOT).

JlocTyn K cucTeMe MUCTAHIIMOHHBIX 00Pa30BATENBHBIX TEXHOJNOTHI OCYIISCTBIACTCS KAXKIBIM O0YYaIOIIAMCS
CaMOCTOATEIIFHO C JIF00OTO ycTpoiicTBa Ha moprane: https:/Ims.ranepa.ru/. Ilapons w JOTHH K JIHYHOMY
KaOMHETY/IPOQHIIIO MPEIOCTABISAETCS CTYACHTY B IEKaHaTe.



[IpaxkTHueckue 3aHATHS OPTaHU3YIOTCS IO TPYIIaM B BHIE NMPAKTHUYCCKUX 3aHATHH B JHAIIOTOBOM PEKHAME.
OO0t 00beM ITUCIUILTUHBI - 180 akaleMUYeCKUX 4acOB, MX HUX KOHTaKTHas padora — 744, caMOCTOATEIbHAS
pabota — 704.

[Iporpammoii TpemycMOTpeHa CaMOCTOsATENbHAs paboTa CTyaeHToB B oOveme 70 akamemMudeckwx daca. B
paMKax caMOCTOSITEIIBHON pabOTHI 10 mpeaMeTy MHOCTpaHHBIH S3BIK TPOo(heCCHOHAIBHOTO OOIICHIS CTYACHTHI
M3YYalOT JICKCUKO-TpaMMAaTHUECKUH Marepuall ¥ OTpadaThlBAalOT KOMMYHUKATHBHBIC HAaBBIKHM B IEJSIX
MOATOTOBKM K YCTHOMY OIPOCY M TECTUPOBAHUIO IMPOMEXYTOYHOTO KOHTpoya. B kadecTBe OCHOBHOTO
WHCTPYMEHTa OHH BBITIONHSAIOT TPo(heCcCHOHATBHO-OPUEHTHPOBAHHBIE W OOIIESA3BIKOBBIE 3a/JlaHusS B
JucTaHmuoHHOM Kypce MYIJI (paborator ¢ ayamo- M BHAEOMATEpUAllaMH, BBIOJHAIOT JIEKCHUKO-
rpaMMaTHYECKHE YIPaKHEHUS, YYaCTBYIOT B JHUCKYCCHUAX HAa HMHOCTPAHHOM SI3bIKE), a TaKXKe TOTOBSITCS K
MIPOCKTHBIM TTPE3CHTAIIHSM.

MecTto mucuuniannsl B ctpykrype OII BO

Huctummmaa 51.0.03.01 WHocTpaHHBI S3bIK MpodeccHoHaIbHOTO OOMIEHUS BXOIUT B COCTaB TUCIIHILINH
6azoBoii wactu Onoka bl «Jlucrumumasl (Moxynu)» mo HampasieHuto 43.03.03 “T'octurmunHOe nmenmo” u
n3yvaercs B 5-6 cemecTpax.

Hns ocBoennst aucuuminnabl 51.0.03.01 MHocTpanHBIHA A3bIK MPOQECCHOHANBFHOTO OOIIEHHUS 00yYaroumuecs
WCTIONB3YIOT 3HAHWS, YMEHHS, HaBBIKH, CIIOCOOBI JEATEIHHOCTH W YCTaHOBKH, C(POPMHPOBAHHBIE B XOJE
usydenus yueonoro npeamera 51.0.03./1B.01.01 MuocTpanHbIi sS3bI1K (0a30BBIN KypC)..

Ha »tom osrame oOydeHHst ocyuiecTBiseTcss Npo(ecCHOHaJbHAS MOArOTOBKA MO aHTJHICKOMY S3BIKY,
MTO3BOJISIONIAS PElIaTh 3a/1a4l MEKIMYHOCTHOTO, MEXKYIBTYPHOTO U MPO(eCcCHOHAIBHOTO 00IIeHns. BxoqHo
YpOBEHB BIIAZICHUS HHOCTPAHHBIM SI3BIKOM Ha TaHHOM JTare coctaBisieT Bl (mpeamoporoseiii ypoBens). O6mas
TPYAOEMKOCTh JUCIMITINHBI TO3BOJISIET JOCTHYb YpOBHsI B2(TIOpOTroBbIil ypoBeHB) [0 OKOHUAHUH Kypca.
ConeprkaHue NaHHOW JHUCHUILIMHBI SBISETCS YacThIO OCHOBHOW 00OpPa30BaTENbHOMN MPOrPaMMBI, TPOJ0IDKAET
M3y4YeHNE TUCIHIUINH, TMPETNoJaBaeMbIX Ha AaHTJIMACKOM $3bIKE Ha TMPEAbIIyIIHX KypcaX, CIIOCOOCTBYET
CaMOCTOSITEIBHOW pPa0oTe CTYJNCHTOB C KMCTOYHHKAMH JIUTEPATyphl, IPEICTABICHHBIMH AaHTJIOS3BIYHBIMH
ABTOPAMH.

dopmMoii TPOMEKYTOYHOM aTTECTAllMK B COOTBETCTBUU C YICOHBIM TIIAHOM SIBIISETCS

- 5 ceMecTp - 3a4eT;

- 6 ceMecTp - IK3aMEH.



3. CoaepsxaHue U CTPYKTYpPa THCHUIIMHBI

3.1. CtpyKTypa IUCIUTLITUHBI
Ounas gpopma 0byuerus

3 kypc namolii cemecmp

HaunmeHoBaHue TeM O0beM IMCUMIJIMHBI, AK.YaC dopma
(pa3aenon) BCET'O KonTakTHas pa6oTa o0y4arommxcst CamocTosiTe1bHas TEKyILEero
¢ npenojasarteJieM M0 BH1aM Y4eOHbIX 3aHATHI pabora KOHTPOJIsS
Ilepuon TeopeTH4yeckoro ooyueHust Iepuon YCIEBAEMOCTH,
NPOMeKYTOYHOM IIPOMEKYTOUHOU
aTrecTauuu aTTeCTallnn
(ceccusn)
3ansaTus 3ansaTus UK | KCP | KO | Karr | Ko | CPkp | CP3x | CP
JIEKIIMOHHOTO | CEMHHAPCKO K HTP
THIA ro THNA 0JIb
JI BJI | JIP 113
Tema 1 | MapkeTusr. 14 0 0 0 6 0 0 0 0 0 0 8 ¥0O, 5
Marketing.
Tema 2 | Pexitama B TOCTUHUYHOM 10 0 0 0 2 0 0 0 0 0 0 8 KC, T
ousnece. Advertising of hotel
business.
Tema 3 | 'ocTHHMYHBIN OM3HEC U 8 0 0 0 4 0 0 0 0 0 0 4 V0O, D
TIepcoHal.
Hotel business and staff.
Tema 4 | 'OCTUHMYHBIN 3THKET. 10 0 0 0 6 0 0 0 0 0 0 4 KC, T
Jpecc-kon. Manepsl.
PasroBopsi 1o TenedoHy.
Busnec xyneTypa. Hotel
etiquette.
Dress code. Manners.
Telephoning. Business culture.
Tema 5 | Tumnsl roctuHHIl. I OCTUHUYHEIC 10 0 0 0 6 0 0 0 0 0 0 4 Y0, 05
Homepa. OcHaieHue
TOCTUHUYHBIX HOMEPOB.
Types of hotels. Hotel rooms.
Hotel facilities.
Tema 6 | bpoHupoBaHHE HOMEPOB. 10 0 0 0 6 0 0 0 0 0 0 4 KC, T
[Monyuenne nnpopmanyy.
Making a hotel reservation.




Getting information.

Tema 7

Perucrpauus u
pa3MelleHe B TOCTHHHILIE.
Checking-in to a hotel.

10

¥O, 3

prue.ﬂcymounaﬂ ammecmauun

3a4€CT

Hmozo

72

36

36

3 Kypc wecmotii cemecmp

Tema 8

O0cyKBaHUE HOMEPOB.
At the hotel.
Hotel rules. Room service.

[IpaBumna mpoxUBaHUS B OTEIIE.

16

0

8

0

0

¥O, 3

Tema 9

[TpoGnemMbl MPOKHUBAHUSL.
Pemenne criopHBIX BOIIPOCOB.
[Ipuunnb

koH(pHuKTOB. COBETHI 1151
paspenicHus KOH(PIUKTOB.
Problems of accommodation.
Handling conflicts.

Conflict

reasons. Tips for

managing conflicts.

16

KC, T

Tema 10

OpraHu3auusi MUTaHus 1
nocyra. [lomomips B
OpraHU3aIlUH.

Catering and leisure activities.
Offering help.

20

10

10

¥O, 3

Tema 11

Bbie3 /1 U3 TOCTHHHIIBL.
Checking-out of a hotel.

12

KC, T

Tema 12

Jlenoas
KOPPECTIOHICHIIUSL.
JlenoBas nepemnucka.
THITBI ICTOBBIX MHCEM.
Business correspondence.
Business writing. Types
of Business letters.

¥O, 3

Hpome.)fcymouuaﬂ ammecmauus

36

OK3aMCH

Hmozo

108

36

34




3aounas gpopma 0b6yuenus

3 kypc namulii cemecmp

HaunmeHoBaHue TEM O0beM TUCHUILIMHDBI, AK.Yac ®opma
(paszxeson) BCET'O KonTakTHas paGora o0y4arommxcst CamocTosiTeTbHAS TEKYILLETO
¢ mpenojaBaTeJieM N0 BUAaM YuyeOHbIX 3aHATHI pa6ora KOHTPOJISA
Ilepuoa TeopeTH4eCKOro 00y4eHuUst Ilepuon YCIIEBAEMOCTH,
NPOMEKYTOYHOT MIPOMEKYTOUHOU
aTTecTalMu aTTeCcTaluu
(ceccus)
3ansarus 3ansaTus UK | KCP | K9 | Kartr | Ko | CPxp | CP3x | CP
JIEKIINOHHOTO | CEMHHAPCKO IK HTP
THIIA r0 THNA 0J1b
J BJI JIP 3

Tema | | MapkeTusr. 10 0 0 0 1 0 0 0 0 0 0 9 YO, D

Marketing.
Tema 2 | Pexitama B TOCTHHHYHOM 11 0 0 0 1 0 0 0 0 0 0 10 KC, T

6uznece. Advertising of hotel

business.
Tema 3 | ['ocTMHWYHEIA OM3HEC U 10 0 0 0 1 0 0 0 0 0 0 9 Y0, 5

mepcoHal.

Hotel business and staff.
Tema 4 | I'OCTHHUYHBIA 3TUKET. 10 0 0 0 1 0 0 0 0 0 0 9 KC, T

Hpecc-kon. Manepsl.
PasroBopsr 1o Tenedony.
Busnec kynpTypa. Hotel
etiquette.

Dress code. Manners.
Telephoning. Business culture.

Tema 5 Tuns! roctuanil. ['ocTHHUYHBIE 11 0 0 0 2 0 0 0 0 0 0 9 V0O, D
Homepa. OcHalleHne
TOCTUHHYHBIX HOMEPOB.
Types of hotels. Hotel rooms.
Hotel facilities.

Tema 6 | bpoHHpoBaHHE HOMEPOB. 9 0 0 0 1 0 0 0 0 0 0 8 KC, T
[Nonmyuyenne naGOPMAIIH.
Making a hotel reservation.




Getting information.

Tema 7

Perucrpauus u
pa3MelleHe B TOCTHHHILIE.
Checking-in to a hotel.

¥O, 3

prue.ﬂcymounaﬂ ammecmauun

3a4€CT

Hmozo

72

60

3 Kypc wecmotii cemecmp

Tema 8

O0cyKBaHUE HOMEPOB.
At the hotel.
Hotel rules. Room service.

[IpaBumna mpoxUBaHUS B OTEIIE.

19

0

2

0

0

17

¥O, 3

Tema 9

[TpoGnemMbl MPOKHUBAHUSL.
Pemenne criopHBIX BOIIPOCOB.
[Ipuunnb

koH(pHuKTOB. COBETHI 1151
paspenicHus KOH(PIUKTOB.
Problems of accommodation.
Handling conflicts.

Conflict

reasons. Tips for

managing conflicts.

19

17

KC, T

Tema 10

OpraHu3auusi MUTaHus 1
nocyra. [lomomips B
OpraHU3aIlUH.

Catering and leisure activities.
Offering help.

19

17

¥O, 3

Tema 11

Bbie3 /1 U3 TOCTHHHIIBL.
Checking-out of a hotel.

20

19

KC, T

Tema 12

Jlenoas
KOPPECTIOHICHIIUSL.
JlenoBas nepemnucka.
THITBI ICTOBBIX MHCEM.
Business correspondence.
Business writing. Types
of Business letters.

20

19

¥O, 3

Hpome.)fcymouuaﬂ ammecmauus

OK3aMCH

Hmozo

108




Hcnonvzyemvle cokpawenus:

JI - nexkumu - 3aHATHA, IPEIYCMATPUBAIOIINEC MPEUMYIICCTBEHHYIO TIepeaauy yueOHoi MHPOpMAIUK 00yYarOIUMCs TIearoriuecCKuMy pabOTHUKAMH OPraHU3aIlul U
(vnm) TUIaMu, TPUBJIEKAaeMBIMU OpPTaHU3aIel K pean3aiui 00pa3oBaTebHBIX MPOTPAMM Ha HHBIX YCIIOBHSAX, ).
BJI - BUneo nexkmun.

JIP - nabopatopHbie paboTEHI.

13 - mpakTHyeckue 3aHATH (32 HCKIIOUEHHEM JIA00PATOPHBIX padoT).

UK - uaauBUlya bHbIE KOHCYJIbTAIIUH.

KCP - KOHTpOIb caMOCTOSITENFHON paboThI

KD - koHCyIBTaINM TIEpE SK3aMEHOM

KarTtak - koHTakTHast paboTa Ha aTTECTAIMIO B MTEPHO/ SK3aMEHAITMOHHBIX CECCUI

KoHTponb - koHTakTHas paboTa Ha aTTECTAIMIO B IEPUO/] SK3aMEHAIIMOHHBIX CECCUH IS 3a04HON (POPMBI 00yIeHUS
CPxkp - camocrosarensHas paboTa Ha TOATOTOBKY KypCOBOW paboOThl/ KypcOBOTO MPOEKTA.

CPak - camocTosTeNbHAS paboTa Ha MOATOTOBKY K 9K3aMEHY.

CP - camocTosTensHas paboTa B ceMecTpe Ha TOJATOTOBKY K YICOHBIM 3aHATHSM.

T - TecTupoBaHueE.

[IK3 - npakTudeckue KOHTPOJIbHBIE 3aJaHMUsl.

I3 - mpodeccnoHambHO-HCCIEA0BATEILCKIE 3aTaHHS.

YO - ycTHBIi onpoc

KC - kelic (mpe3enTanus)

O — nucnyt

D —nacce

T — TecToBOE 3a1aHue

B mporecce 00y4eHns Ha MPaKTHYECKUX 3aHIATHAX MPUMEHSFOTCS CIEIyIOIIe HHTEPAKTHBHBIE (JOPMBI:

Pa60Ta B MaJIbIX Ipynrax ajid peliC€HUsA KOMMYHUKATUBHBIX 3aa4 U MOATOTOBKHN COBMECTHEBIX IMTPOCKTOB.
[Mapnas oTpaboTKa IUANIOTOB (CIIAPPUHT-MIAPTHEPCTBO) JUIS Pa3BUTHSI HABBIKOB CIIOHTAHHOTO OOIICHMSL.

PoneBblie urpbl, HanpaBIeHHBIE HA MOJISTMPOBAHNE PEATBHBIX CUTYAIUi B OBITOBON U MPodecCHOHATBLHON Cpeie.
B pamkax guctanmmonaoro kypca MY JIJI uaTepakTiBHAs paboTa OpraHN30BaHa Yepes:

Brimonnenue 3a1[aH1/1171 B BUPTYAJbHLIX IMapax U MaJIbIX I'pyIIIax.

VYyactue B aCHHXPOHHBIX U CHHXPOHHBIX JUCKYCCHSX Ha YUeOHBIX (pOpyMax W B 4aTax.

IIpoxoxJieHre UHTEPAKTUBHBIX TPEHAKEPOB U TECTOB C MTHOBEHHOM aBTOMATHYECKON ITPOBEPKOH.
KOMMCHTI/IpOBaHI/IC " pCUCH3UPOBAHNE BBINNOJIHCHHBIX MMMCbMCHHBIX pa60T.

CoBMeCTHYI0 padOTy HaJ| MPOCKTAMU U TIIOCCAPUIMHU.

Tewmst 1-12 moryT ObITh 0cBOeHHI ¢ ipuMeHeHneM D0 u JIOT ¢ KoHTponeM B crCcTeEME IEKTPOHHOTO O0YUeHHS AKaIeMIH.

10



3.2. Cooepotcanue oucuyuniunsl

3 Kypec, S cemecTp

Tema 1. Mapxkemune (YK-4.4, YK-4.5)

MapkeTHHT, COBpeMEHHBIEC B3IJISIbl HA MAPKETHHT, YIIPABIICHUE U YJIOBJICTBOPEHHE CIIPOCA, UCCIIEIOBAHUE
PBIHKA, IPEJOCTaBIIeMbIX ycayr. [lepcrekTuBHOE MIaHupOBaHKUe. BrIOOp 1 aHAM3 1IEJIEBOT0 PhIHKA.
VYiydieHue OTHOIICHUH ¢ kiueHTaMu. JlenoBas urpa: «I[lpuBnedeHne KIMEHTOBY.

I'pammaruka: BumoBpeMeHHas CTpyKTypa aHTIHCKOro s3bIka. Present Simple and Present Continuous
Tema 2. Pexnama 6 cocmunuunom ousnece (YK-4.4, YK-4.5)

Pexnama B cepe roctunnynoro 6usHeca. [Ipenocrasnenne nHGopmMannu, co3aHue NOTPEOUTEIECKOTO
npuopurera. Pexomennanuu. CoctaBieHue pekiIaMbl TOCTUHUIIBL.

I'pammaTrka: BugoBpemeHHast CTpykTypa aHrmiickoro sizbika. Present Perfect and Present Perfect
Continuous

Tema 3. I'ocmunuunutit 6usnec u nepconan (YK-4.4, YK-4.5)

ToctuaMuHbIH Ou3HEC U epcoHan. OcoOeHHOCTH TOCTUHIYHOTO Ou3Heca. [IpaBuiia mpeaocTaBiIeHUs
TOCTHMHUYHBIX yciyr. KaTeropun notpedureneit roctTuHUUHBIX yeiyr. Kimaccudukanus roctuann.  Pabora B
TOCTHHHIIE, BUBI Tpodeccuii, pyHKIINU pabOTHUKOB, 00s3aHHOCTH PaOOTHUKOB. Pabora ¢
NOTEeHIUAIBHBIMY KiueHTaMu. CocTaBlieHHE U JpaMaTH3alisl JUaJIoroB 110 TEME.

I'pammaTrka: BugoBpeMeHHast CTpyKTypa aHTIHicKoro sizbika. Past Simple and Present Perfect

Tema 4. I'ocmunuunstii smuxem. /Ipecc-xoo. Manepwt. Pazzoeopuvt no menegony. busnec kynomypa
(YK-4.4, YK-4.5)

lNoctuamgnk dTHKET. 3anpoc uHpopmarmu. OTBeT Ha 3anpoc uHpopManuu. [Ipenoctasinenne TpedyeMoit
nHpopmanuu. JIpecc-koa. Manepsl. Berpeua rocreii. [IpaBuna Beenus tenedoHHBIX pa3roBopoB. busnec
KyneTypa. CocTaBieHHE U ApaMaTU3alysl JUajIoroB 10 TEME.

I'pammartnka: BunoBpeMeHHas CTPYKTypa aHTIUHCKOTO sA3bIka. Past Simple and Past Continuous

Tema 5. Tunwvt cocmunuy. I' ocmunuunsie Homepa. Ocnauwienue cocmunuunsx Homepos (YK-4.4, YK-4.5)
Tumel rocTuHUL. XapakTepucTHKa rocTHHUL. Kon4ecTBO 1 KaTeropuu TOCTUHHUYHBIX HOMEPOB, UX
OCHAILIEHHE B 3aBUCHMOCTH OT THIIa TOCTUHMLEL. [IpenocraBnsemsie yciryri. OnucaHue TOCTUHUILL Pa3HOTO
THTIA.

I'pammaTrka: BugoBpeMeHHas cTpykTypa aHriamiickoro sizbika. Past Perfect and Past Perfect Continuous
Tema 6. bponupoeanue nomepos. llonyuenue ungpopmayuu (YK-4.4, YK-4.5)

BponnpoBanne HOMEpOB. Y MeHue OpoHUPOBATH HOMEP B TOoCTHHUIIE TI0 Tenedony. [Ipenocrapnenue
WHQOPMAIMH O HATUYUU CBOOOTHBIX HOMEPOB, CTOMMOCTH IPOKUBAHUS, UMEIOIIUXCS TOTIOTHUTEIBHBIX
ycnyrax. [lonmydenne nnpopmanuu. CocraBieHne U IpaMaTH3alusl UaJIOrOB 110 TEME.

I'pammarnka: BunoBpeMeHHas CTpYKTypa aHTIuiickoro si3p1ka. Future Simple, Future Continuous, Future
Perfect and Future Perfect Continuous

Tema 7. Pecucmpauusn u pasmewenue ¢ cocmunuye (YK-4.4, YK-4.5)

Peructpanus u pasmelieHre B FTOCTHHUIIE, OCHOBHBIC IPaBHJiIa pa3MELIeHUs B roCTHHUIAaX. Opranu3anus
JIEITETHHOCTH CITy’K0 MpHeMa 1 pa3MenieHus rocTeil. PasroBopHbIie KiHIIe 1Mo TeMe.

CocraBneHue 1 ApamMaTU3alys JUaJoroB 1o TeEME.

I'pammaruka: BugoBpeMeHHass CTPYKTypa aHTIIMACKOTO s3bIKa. KOHCTPYKIIMM BBIpaKEHUS OyIyIIero
BpeMeHH: to be going to, be about to, be on the point of, be due to etc.

3 Kypc, 6 cemectp

Tema 8. IIpasuna nposcusanun 6 omene. Qociayryicueanue nomepos (YK-4.4, YK-4.5)

[MpaBuna npoxusanus B otene. O0cykuBanne HoMepoB. UteHne u o0cyskaeHue npopeccCuoHaAILHO
OpPUEHTHPOBAHHBIX TEKCTOB. MOHOJIOTHYECKOE BHICKAa3bIBAHUE 110 TEME.

I'pammatuka: Active and Passive Voice

Tema 9. IIpoonemot nposxcusanusn. Peuwenue cnopusix eonpocos. Ilpuuunvt kongpnuxmos. Cosemel 011
paspeuienusn kongnuxkmos (YK-4.4, YK-4.5)

[Tpo6memsr mpoxxuBanus. [punsaTie xanod kmuertoB. OOpaTHas CBsA3b pH padoTe ¢ kanodbamu. OCHOBHBIC
MOJIXOIbl ¥ MPUHIIMITEI pabOTHI C JKanodaMu. Permenue cropHeix Bompocos. [Ipuuntbl KOHGIUKTOB. COBETHI
Jutst pa3penieHust KoHGIMKTOB, COCTaBICHHE U IpaMaTU3allvs JUAJIOrOB M0 TEME.

I'pammaruka: MonanbHbIE TIIarojbl ¥ UX SKBUBAICHTHI.

Tema 10. Opzanuzauus numanun u oocyza. llomoww 6 opeanuzayuu (YK-4.4, YK-4.5)

Opranu3zanyst muTanus u gocyra. [lomons B opranuzanun. [Ipuem 3akazos o tenedony. [Ipuem 3akazos B
pecropane. MUpOBBIE KyXHH, JTFOOUMBIE perenTshl, 0to1a. CeKpeThl MPUTOTOBICHUS PA3THYHBIX OO,
Pacckas o cBouX MpeanoYTeHHsX B €]l ¥ MNThe. MOHOIOTHYECKOe BBHICKa3bIBAHHE TI0 TEME.

[Monyuenue nHGHOPMAIUH O IIPOBOJUMBIX TOCYTOBBIX MEPOIIPHUITHSIX.
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I'pammartuka: [IpaBuna cornacoBanus BpemeH. [lepeBon U3 npsiMoil peuu B KOCBEHHYIO.

Tema 11. Bote3o uz cocmunuynt (YK-4.4, YK-4.5)

Berie3 u3 roctunuiibl. [1opsiok omiaTel 0Ka3aHHBIX yeiryr. UTeHue u o0cyxaeHue npodeccuoHaaIbHO
OPUEHTHUPOBAHHBIX TEKCTOB. COCTABIICHUE U ApaMaTU3alIMsl TUAJIOrOB 10 TEME.

I'pammaruka: IlpunararensHeie. CTENeHH CPaBHEHUS MIPUIIaraTeNIbHbIX U HAPEUU.

Tema 12. /lenosasn koppecnonoenyus. /lenosas nepenucka. Tunwi denoevix nucem (YK-4.4, YK-4.5)
[Henoras xoppecnioneH s, Jlenopas nepenvcka. THIlb e0oBbIX nrceM. [IpaBuia opopMIIeHUS TETOBBIX
nuceM. Kiure mo oopmienuto neinoBbeix muceM. [lepeBox nemoBsix nmuceM. Hamncanue 1emoBBIX THCEM.
I'pamMmatnka: Y CIIOBHBIC THITHI IPEUIOKEHUH B aHTIUHCKOM s3b1ke. CMeIaHHbIe THITHI YCIOBHBIX
IPEMIOKECHHM.

Pa3roBopHbIe TEMBI BKIIIOUAIOT B ce0sl CIEIYIOINE KAaTETOPHUH: H3ydaeMble B ayIUTOPHH y3KOCTICIIHATbHBIC,
U3y4aeMble CaMOCTOSITENIFHO, B TOM 4ncie, B cucteme C/1O, obmue npodeccnoHaabHO-OpUEHTHPOBAHHEIE,
W M3ydaeMble B BHJIE KOMIIGHCHPYIOUIMX 3aJaHuil oOume nenoBble. ['paMMaTHdeckue TEMbl BKIIOYAIOT B
ce0st IBe KaTeropuu: OCHOBHAs rpaMMarvka (major) ¥ JOIOJNHUTeNbHas rpamMMmaTuka (minor). Kareropus
JOTIOJIHUTEINIbHAS TPAMMAaTHKA BBIHOCHTCSI HA CAMOCTOSITEIbHOE H3yUCHHE.

4. TUNbI OLEHOYHBIX MaTepHaIoB, NOKA3aTEC/IM H KPUTEPUU OLICHUBAHUA

4.1. Omnenounble Mmarepuansl mo muctuminHe b1.0.03.01 MHocTpaHHBINA s3bIK MPO(ECCUOHATBHOTO
obmierns B cepe TOCTHHHYHOTO JIela BXOISIT B COCTaB OIICHOYHBIX MAaTEpPHaJOB MO 00pa3oBaTEeNbHOM
nporpamme. COBOKYITHOCTH OIEHOYHBIX MaTEpPHANIOB IO BCEM TUCIHMILIMHAM 00Pa30BaTEIbHOM MPOTpaMMBbl
cocrasinsieT (GoHA oneHouHBIX cpenctB (mamee - GOC). POC ucnonb3yercs MpH MPOBEICHHN TEKYIIETO
KOHTPOJIA YCIIEBAEMOCTH M MPOMEKYTOYHOH aTTecTauud 00yJaromuXxcsl ¢ HeIbl0 OLIEHUBAHUS JOCTHKEHHUS
00y4alonMMICS TUTAHUPYEMBIX Pe3yJIbTaTOB O0yIeHUSI.

4.2. ®OC pa3paboTaH Kak KOMIUIEKC MPOBEPOYHBIX 3aJaHUA PA3TUIHOrO THUIA W YPOBHS CJIOXKHOCTH,
BKIIFOYACT KPUTCPUH U IIKAIBI OIICHUBAHUS, & TAKKE «KIFOUM» NpaBUibHBIX 0TBeTOB. DPOC dopmupyercs
KaK OTACIbHBIA JOKYMEHT M XPaHUTCS B DJIEKTPOHHOM BHJE, noctyn K @OC mpenocraBieH orpaHHuYeHHOMY
KpYTY JIUII.

4.3. s caMocTOATENIbHON paboThl 00yUYaIOMINXCsl TP MOATOTOBKE K TEKYIIEMY KOHTPOJIO yCIIEBAEMOCTH H
MPOMEKYTOYHOH aTTecTallud B pabodMx mporpamMmax TUCIHIUIMH pPa3MENICHBl THIIOBBIE HPOBEPOYHBIC
3aaHusl, KOTOPbIE MOXKHO YCIIOBHO Pa3[eNUTh Ha 3aJaHhs 3aKPBITOT0, KOMOWHUPOBAHHOTO M OTKPHITOTO
THUTIOB.

3agaHus 3aKPBITOTO THUIIA - 3TO TECTOBBIEC 3a/IaHUSI, B KOTOPBIX Ka)KABIM BOMPOC COMPOBOXKIAETCS TOTOBBIMHU
BapHaHTaMH OTBETOB, U3 KOTOPHIX HEOOXOAMMO BBIOPATH OJTUH MM HECKOJIBKO TIPABUIHHBIX.

3amaHusi KOMOMHUPOBAHHOTO THIIA - ATO TECTOBBIEC 33a[aHMs, B KOTOPBIX Ka)IbIi BOIPOC COMPOBOXKIAETCS
TOTOBBIMH BapHaHTaMHU OTBETOB, U3 KOTOPHIX HEOOXOIUMO BHIOPaTh OJMH WM HECKOJBKO MPaBHIBHBIX U
000CHOBaThH CBOM BHIOOD.

3amaHusl OTKPBHITOTO THMA - 3TO 3aJaHMsI, B KOTOPBHIX Ha KaXIbI BOMPOC MOJDKEH OBITh MPEIOKEH
pa3BepHyThIli 000CHOBAHHBIN OTBET.

B 3aBucHMMOCTM OT THNA 3aJaHUsl PEKOMEHIOBAaHBI OINpENeNICHHAs! IOCIEIOBATENbHOCTh BBITIONHEHHUS U
CHCTEeMa OIICHWBAHUS BBITOTHEHUS 3a1aHUH.
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4.4. Tunsl 3a1aHNI, CHIEHAPUM BbHINOJIHEHN S, KPUTEPUH OLlEHUBAHUS

TUIT 3AJAHUA

MHCTPYKLMA

CIHEHAPUH BBIIIOJTHEHUA

KPUTEPUI OLIEHUBAHMA

3agaHue 3aKpbITOrO TUIIA C
BbI60pOM OAHOT'O IPaBUJIBHOI'O
OTBETa U3 HECKOJIbKUX
BapHAaHTOB IPEJI0KEHHBIX

[Ipouwnraiite TekcT, BHIOEpUTE
NIPaBUWJIbHBII OTBET

1.BHMMaTEIbHO POYNTATH TEKCT 3aJIaHUs M IOHSTH, YTO B
KauecTBE OTBETA 0XKUAAETCS TOJIBKO OJIMH M3 MPEAI0KEHHBIX
BapUaHTOB.

2. BHUMaTenpHO POYHTATh NPEIUIOKEHHBIE BADUAHTHI OTBETA.
3. BeiOpats OnvH BEPHBIA OTBET.

4. 3anncaTh TOIBKO HOMep (WK OYyKBY) BRIOpaHHOTO BapHaHTa
otBeTa (Hanpumep, 3 win B).

OTBeT cunuTaeTCsl BEPHBIM, €CIH
MPaBUIbHO yKa3aHa nudpa min Oyksa

3a,Z[aHI/Ie 3aKpBITOI'O THIIA Ha
YCTaHOBJICHHUEC COOTBETCTBUA

[IpouuTaiite TekcT U
YCTaHOBUTE COOTBETCTBHE

1.BHEMaTEIHHO POYNTATH TEKCT 3a/IaHUs M IOHSTH, YTO B
Ka4yecTBE OTBETA 0’KUAAIOTCS Maphl SJIEMEHTOB.

2. BHHMaTenpHO MPOYNTATh 00a CIHCKA: CHUCOK | - BOIPOCHI,
yTBEpXkKIeHHUs, (PaKThI, MOHATHS H T.11.;

CIIFICOK 2 - YTBEP)KICHHS, CBOHCTBA OOBEKTOB M T.J.

3. ComocTaBUTh DJIEMEHTHI CITMCKA 1 € dJIEMEHTAMM CITHCKA 2,
c(OpMHUPOBATH MaphI 3JIEMEHTOB.

4. 3ancaTh nonapHo OYKBBI M IUQPHI (B 3aBUCHMOCTH OT 32 IaHN )
BapHaHTOB O0TBeTa (HampumMep, Al niu b4).

OTBeT cunuTaeTcsa BEPHBIM, €CIIU
MPaBWIBHO yKa3aHbl (P! Win OyKBBI

3agaHue 3aKPBITOrO THIIA C
BBIOOPOM HECKOJIBKUX
NPaBWIBHBIX OTBETOB M3
HECKOJIBKUX BapHaHTOB
NPEIUIOKEHHBIX

[Ipouwnraiite TekcT, BHIOEPUTE
MIPaBUIIbHBIE OTBETHI

1.BHMMAaTEIBHO MPOYUTATH TEKCT 3aJIaHUs M IOHSTh, YTO B
Ka4yeCTBE OTBETa 0XKUIAETCSl HECKOJIBKO MPABUIIbHBIX OTBETOB U3
IPEUIOKEHHBIX BAPHAHTOB.

2. BHUMAaTeNFHO POYHTATH NPEIUIOKESHHBIC BapUAHTHI OTBETA.
3. BeiOpath HECKOJBKO MPaBHIIEHBIX OTBETOB.

4. 3anrcaTh TONBKO HOMepa (MM OYKBBI) BHIOPAaHHOTO BapuaHTa
otBeta (Hampumep, 1 4 umn A TN).

OTBeT cunuTaeTCs BEPHBIM, €CIIH
MIPaBUWJIBHO YCTaHOBJICHBI BCE
COOTBETCTBUS (TIO3HUIIUU U3 OJTHOTO
cToJ011a BEPHO COMOCTABIICHBI C
MTO3HIUSMH IPYTOTO)

3aaHue 3aKphITOTO THIA Ha
YCTaHOBJICHHE
MOCJIE/I0BATENILHOCTH

IIpounTaiite TeKCT U
YCTaHOBUTE
N10CJIE0BATEIBbHOCTD

1. BHMMaTenbHO NPOYHTATh TEKCT 33aHUsI U MOHSTh, YTO B
KauecTBe OTBETa 0XKUAAETCS II0CTIEA0BATEIBHOCTD SIEMEHTOB.

2. BHMMaTeNnbHO MPOYNUTATh NPEUIOKEHHBIE BAPUAHTHI OTBETA.

3. ITocTpouTh BEPHYIO MOCIEAOBATENLHOCTD U3 MPEATI0KEHHbBIX
3JIEMEHTOB.

4. 3anncatb OyKBBI/IMGPHI (B 3aBUCUMOCTH OT 33/1aHHS) BAPHAHTOB
OTBETa B HY)KHOI nocyenoBaresbHOCTH (HanpuMmep, BBA wmn 135).

OTBeT CUHUTACTCA BEPHLIM, €CJIN
MPaBUIBHO YKa3aHa BCs
MOCJIEIOBATENBHOCTD HHpP

3aganue KOMOMHUPOBAHHOTO
THUIIA C BBIOOPOM OJTHOTO
MPaBUJILHOTO OTBETA U3
MPEATI0KEHHBIX U
000CcHOBaHKEM BBIOOpA

[Ipouwnraiite TekcT, BHIOEpPHUTE
NIpaBUJIBHBIN OTBET U
3aIMUIINTE apTyMEHTHI,
00OCHOBBIBAIOIINE BEIOOD
OTBETa

1.BHUMaTEIHHO MPOYNTATh TEKCT 3aJIaHUs M IOHSTH, YTO B
Ka4yecTBE OTBETA 0XKUAAETCS TOJIBKO OJIMH M3 MPEAI0KEHHBIX
BapUaHTOB.

2. BHUMAaTeNbHO POYHTATH NPEIUIOKEHHBIC BADUAHTHI OTBETA.
3. BeiOpats OI¥H BEPHBIA OTBET.

4. 3anmcaTh TOIBKO HOMEp (WK OYKBY) BRIOpaHHOTO BapHaHTa
OTBeTA.

5. 3anmcarp apryMeHThl, 000CHOBBIBAIOIINE BEIOOp OTBETA
(nanpumep, 4 TEKCT 000CHOBaHHUS).

OTBET CUMTACTCS BEPHBIM, CCITH
MPaBUJIBHO yKa3aHa nudpa nin Oyksa u
MIPUBEICHBI KOPPEKTHBIC apryMEHTHI,
HCIIOJIb3yeMbIe MPU BEIOOpE OTBETA

3amaHue OTKPBITOTO THIIA C
Pa3BEepHYTHIM OTBETOM

IIpounTaiiTe TEKCT U
3aIUIINTE Pa3BEPHYTHIN

1. BuaumarenbsHO MMpOYNTATh TEKCT 3aJaHUA U IIOHATH CYTh
BOIIPOCA.

OTBeT CUHUTACTCA BEPHBIM:
1. OrcytcTBHE (haKTHUECKUX OMIHOOK.
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000CHOBAaHHBIN OTBET

2.IIpoyMaTh JIOTHKY ¥ MOJHOTY OTBETA.
3.3ammcaTh OTBET, HCIOJIB3YS YETKUE KOMITAaKTHBIE ()OPMYITHUPOBKH.
4.B ciy4ae pacueTHOM 3a/laud, 3aMUCaTh PEeIICHUE U OTBET

2. PackpbITHe 00BeMa HCIIONB3YyEMBIX
MOHATHH (IIOJHOTA OTBETA).
3.000CcHOBaHHOCTh OTBETA (HAJTHYHE
apryMeHTOB).

4. Jlorndeckas mociie[oBaTeIbHOCTb
M3JIaraeéMoro Marepraa.

3amanue Ha ayTUPOBAHMUE C
HMHTErPUPOBAHHBIM OTBETOM

IIpocnymaiite
ayauo/BuaeopparMeHT u
BBINTOJIHATE 33aHUS K HEMY.

1. BEUMarenpHO mpocitymainTe ay1uo/BuaeopparMeHT.

2. OnpenenuTe OCHOBHYIO HIICIO M KITIOYEBEIE ETAJH.

3. BoInosiHUTE CEAYIOIINe 3aaHusl (Hamp., OTBETHTE HA BOMPOCHI,
3aIIOJIHUTE MPOITYCKU B TEKCTE, BEIOCPUTE BEPHBIC YTBEPKICHIS).

1. IlpaBUIBHOCTH TOHUMAHUS OCHOBHOM
TEMBL.

2. TouHOCTb M3BJIEUEHUS 3aMPALLIMBAEMOM
nHpOpManny (1aT, UMEH, (PaKTOB).

3. [IpaBUJIBHOCTH BBIMIOJIHEHUS
COMYTCTBYIOIIUX 3aJaHUMH.

3agaHne Ha MMUCHMEHHYIO peub
(poxyKTHBHOE)

Hanummre snextpoHHOE
MMUCHMO/3CCE/0OT3HIB HA TEMY...
O6wem: X-X cioB.

1. BHI/IMaTeJ'IBHO HpO‘-ITI/ITe 3aaHUC U onpeaenHTe THII TCKCTA,
AyZAUTOPHUIO U LEITb.

2. CocTaBbTe ILJIaH.

3. Hanmmiure TekcT, cOONI0ast CTPYKTYPY U HOPMBI BEXKITHBOCTH.
4. TIpoBephbTe TEKCT HA HATUYKUE TPAMMATHYECKUAX U JTEKCHUIECKUX
OIIHOOK.

1. CooTBeTcTBHE 3a1aHUIO (PACKPHITHE
TEMBI, XKaHp, 00BEM).

2. JIOrHIHOCTB ¥ CTPYKTYPHPOBAaHHOCTh
W3TI0XKEHHUS.

3. Jlexkcudeckoe pazHooOpasue u
rpamMMaTHYecKas IPaBUILHOCTb.

4. Opdorpadus u nyHKTyauusl.

3agaHue Ha YCTHYIO pedb
(ayamo3zamwch)

3anummre ayanooTBET
(MOHOJIOT/TUAJIOT) HA TEMY...
JnurensHocTh: X-X ceKyH.

1. O3HaKOMBTECH C TEMOI/BOIIPOCAMH ISl 00CYKACHHS.
2. CocTaBbTe KpaTKWH TIaH WA TE3UCHI.

3. 3anummTe ayInocoo0IIeHne, HCIIONB3Y s MUKPO(DOH.
4. IIpocmymaiiTe 3an¥ch Iepea OTIPABKOH.

1. Permenue KOMMyHUKaTHBHOI 3a1a4n
(TmomHOTa PACKPBITHS TEMBI).

2. bernocts peun n NPOU3HOIICHHUE.

3. JIekcuko-rpaMMaTHyeCcKoe
odopmiieHne peun.

4. ColirozeHre periaaMenra.

WHuTepakTuBHOE 3a]aHUE
(dopym/Yar)

OcraBbTe KOMMEHTApHI Ha
(dbopyme Ha TeMy... U OTBETHTE
OJTHOKYPCHUKAM.

1. O3HaKOMBTECH C TEMOH 00CYKACHUSI U KOMMEHTAPHUSIMH JIPYTHX
CTYZIEHTOB.

2. Hanmmmnre cBOM pa3BepHYTHIHf KOMMEHTAPHH, apryMEHTHPYS
CBOIO MO3HLIHUIO.

3. OTBeTHTE HA KOMMEHTAPHH OJHOKYPCHHUKOB, YTOOBI ITOIJEPKATH
JIMCKYCCHIO.

1. ConepkaTenbHOCTh U
apryMEeHTHPOBAHHOCTH TIEPBOHAYATILHOTO
KOMMEHTapHS.

2. KagecTBO 1 peneBaHTHOCTh OTBETOB
OTHOKYPCHHUKAM.

3. ColOmroeHre ceTEBOTO ITUKETA U
SI3BIKOBBIX HOPM.

3agaHue Ha yCTaHOBJICHUE
COOTBETCTBHSI C
MPOCIYIITHBAHUEM/ITCHHUEM

IIpocnymaiite auanoru u
COOTHECHTE HUX C
IoaAXo a1 uMu
TEeMaMH/MECTaMHt JIeHCTBUSL.

1. IlpocnymaiiTe Kaxablii quanor, oopaiias BHUMaHue Ha
KJIFOUEBBIE CIIOBA U OOIINI KOHTEKCT.

2. Ilpo4tuTe CIUCOK TEM/MECT.

3. JIJ1g KaKI0T0 JUaiora BEIOepUTe Hanboee TOaXOasIni
BapUaHT U3 CIHCKA.

OTBeT cunuTaeTcs BEPHBIM, €CIIH
MPaBUJIBHO YCTaHOBIICHBI BCE
COOTBETCTBUS.

3ajaHue Ha 3aII0JHEHHE
nporyckoB B Tekcre (Cloze
Test)

[IpounTaiite TekcT U
3aI0JIHUTE MPOILYCKU
MOIXOASIIUMH IO CMBICILY
CJIOBAMH U3 IPEI0KEHHOTO
crucka (i 6e3 Hero).

1. BHUMaTenbpHO MPOYHTANTE BECh TEKCT, YTOOBI MMOHITH OOIIHI
CMBICII.

2. JInst KaXI0ro MPOITyCcKa ONpeesinTe, Kakas 4acTh peud Hy>KHa
(cymr., rnaros, npui. 1 T.1.).

3. BribepuTe U3 criMcka Wil o0epuTe caMOCTOSITEIbHO CIOBO,

1. IlpaBUIIBHOCTB BBIOOpA CIIOBA C TOYKH
3pEHUs CMBICTIA.

2. I'pammaTtryeckasi IpaBUILHOCTD
(hopMbI citoBa (BpeMsi, YUCIIO, TIANICHK U
T.1.).
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MOAXOJAIIEE 110 CMBICIY U TPAMMAaTHKE.
4. IlepeunraiiTe TEKCT C BCTABJICHHBIMU CIIOBAMH JJISl IPOBEPKH.

3amanne KOMOMHUPOBAHHOTO
THIIA ¢ 000CHOBAHHEM

[IpounTaiite TeKCT, BRIOEpHUTE
NIpaBUJIbHBIN OTBET U
3aIUIIATE KPATKUE
apTyMEHTHI Ha aHTJIMHCKOM
SI3bIKE, 0OOCHOBBIBAOIIIHE
Balll BEIOO.

1. BeiOpath 0IMH BEPHBIH OTBET U3 MPEITIOKECHHBIX.

2. CpopmynupoBaTh MTUCHBMEHHO 1-2 apryMeHTa, OCHOBaHHBIX Ha
TEKCTe.

3. 3anmcate HOMEp OTBETA M CBOW APTYMEHTHI.

1. ITpaBUIBHOCTH BRIOPAHHOTO BapPHAHTA.
2. KoppekTHOCTh 1 YMECTHOCTh
apryMEHTOB, HX CBS3b C TEKCTOM.

3. SI3pIKOBas MPaBUIBHOCTH
(hopMyITUPOBOK.
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4.5. O0mas 1mKana OICHUBAaHUS PE3YJIBTATOB TEKYIEro KOHTPOJS yCIIEBAEMOCTH M TPOMEKYTOYHOMN
aTTecTauy o0yJaronmxcs ¢ npuMeHeanemM bPC

HTrorosas 6anabHas TpanunuonHas cucrema Bunapnas ECTS

OlIEHKA cUcTeMa Jost Jlast
Tpajgu- OnHapHOH
IUOHHOM CHCTEMBbI

CHCTEMBI
95-100 OTnn4yHO 3auTeHo A P/ Passed
85-94 B P/ Passed
75-84 Xopomo C P/ Passed
65-74 D P/ Passed
55-64 Y 10BIETBOPUTEIHHO E P/ Passed
Hey10BIeTBOPUTEIIBHO He 3aureHo F F/Failed

CootHorleHre 0aIoB 3a TEKyLUUH KOHTPOJIb YCIEBAEMOCTH U IPOMEKYTOUHYIO aTTECTALHIO, a TAKKe
MTOBTOPHYIO IPOMEKYTOUHYIO aTTECTALHIO:

MaxkcumanbsHas cymMMa 0aiioB MakcumanpHas cyMMa MakcumanbHas MakcumanpHasi cyMMa
3a TeKyIHH KOHTPOJIb 6aJ1I0B 32 MPOMEKYTOUHYIO UTOTOBas OaNIbHAS 6aJJI0B 3a TOBTOPHYO
YCIIEBaEMOCTH aTTECTaIHIO OLICHKa MIPOMEXKYTOUHYIO
aTTECTALHIO
60 GayutoB 40 daoB 100 GansoB 100 GansoB

5. (I)OprI aTTeCTAallui, TUINIOBbIC OLICHOYHBIC MAaTECPHUAJIbI VISl TEKYLIEr0 KOHTPOJIA

ycneBaeMoCTu Oﬁy‘lalOIIIl/lXCﬂ, KPUTECPUHU U IIKAJIbI OHCHUBAHUSA 110 KOHTPOJbHBIM TOYKaM

5.1. B xome peanu3anuy JUCIMIUIMHBI HCIONB3YIOTCS cieayronme (OpMbl TEKYIIEro KOHTPOJIS
ycreBaeMocTH 00ydarouxcs (B TOM YUCIIe, 33aHNs K KOHTPOJIBHBIM TOYKaM):
VYO - yernsrii onpoc, T — TectoBoe 3ananue, KC- keiic (mpe3enTarus), 3cce.

5.2. TumnoBble OLIEHOYHBIE MaTEpUaNbl A TEKYIIEro KOHTPOJS YCIEBAEMOCTH OOydaromuxcs (BHE
KOHTPOJIBHBIX TOYEK)

Bonpocel /1s1 IpOBeIeHHsT YCTHOI0 OIpoca:
Tema 1 YK-4.4, YK-4.5

L.
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0.

What is the main purpose of marketing for a hotel or restaurant?

Why is it important for a business to know its "target audience"?

How can friendly and helpful staff be good for marketing?

What kind of information should a good hotel website have?

Why do many restaurants and hotels have pages on social media like Instagram or Facebook?
What is one example of a special offer a hotel could use to attract guests?

Why are online reviews from customers so important for a hospitality business?

How can a clean and comfortable room be a form of marketing?

What is one thing a restaurant can do to make customers want to return?

Imagine a guest has a bad experience. Why is it important to solve their problem quickly?

Tema 3 YK-4.4, VK-4.5

SO 0NNk W=

0.

What are the main duties of a hotel receptionist when a guest arrives?

Why is it important for all hotel staff to be friendly and polite to guests?

What does the housekeeping department do to prepare a room for a new guest?

Imagine a guest calls the reception and says, "My room is too cold." What should the staff do?
Why is it important for the front desk to have a good system for taking reservations?

What kind of information should a guest find in their hotel room?

How can a concierge help a guest who is new to the city?

Why must the staff in a hotel restaurant work closely with the kitchen team?

What is one problem that can happen in a hotel, and how can the staff solve it?

Why is teamwork important between different departments in a hotel?

Tema 5 YK-4.4, YK-4.5

1.

What is the main difference between a budget hotel and a luxury hotel?

16




2. A resort hotel is usually located in a vacation area. What facilities might a resort have that a
city hotel might not?

What are three different types of rooms a guest can book in a hotel?

4 What is usually inside a standard hotel room for a guest to use?

5 Why would a family with young children want to book a suite instead of a single room?

6. What facilities in a hotel are often shared by all guests? Name three.

7. Why is a 24-hour front desk an important facility for any hotel?
8
9
1

W

Imagine a business traveler. What two hotel facilities would be most important for them?

. What does "All-Inclusive" mean at a resort hotel?

0. Why is it important for a hotel website to have clear photos of its rooms and facilities?
Tema 7 VK-4.4, VK-4.5
1. What are the three most important things a receptionist needs from a guest during check-in?
2. Why is it important for the receptionist to smile and greet a guest warmly when they arrive?
3. What information does a guest usually write on a registration card?
4. Why does the receptionist need to see a guest's passport or ID?
5. What are two important things the receptionist should explain to the guest after giving them
the room key?

6. What should a receptionist do if a guest's room is not ready at the standard check-in time?
7. Why is it important to confirm how many nights a guest is staying during check-in?

8. What does the receptionist need to do with the guest's credit card during check-in?

9. What are two questions a guest might ask the receptionist during the check-in process?

10. What is the main goal of the check-in process for both the guest and the hotel?
Tema 8 YK-4.4, YK-4.5
1. Why do most hotels have a check-out time, like 11:00 AM?
What are two important rules about safety that guests should follow in a hotel?
Why is it important for guests to be quiet in the hotel corridors, especially at night?
What is room service and what can a guest usually order from it?
What should a guest do if they want to order breakfast from room service?
Where can a guest usually find a list of the hotel's rules?
Why are guests often not allowed to smoke in hotel rooms?
What should a guest do with their room service tray after they finish eating?
Why is it important for the hotel to have rules about who can visit a guest's room?
0. What information should a guest tell room service when they call to order food?
Tema 10 YK-4.4, YK-4.5
What is the main difference between a restaurant and a catering service?
What are two examples of leisure activities a hotel might offer to its guests?
What are two polite phrases you can use to offer help to a guest?
Why is it important for a hotel to have a swimming pool or a fitness center?
A guest looks lost in the hotel lobby. What do you say and do?
What kind of food and drinks might a hotel provide for a business meeting?
A guest asks, "What can I do here this afternoon?" What are two activities you can suggest?
Why is it important to smile when you offer help to a guest?
What information should you give a guest who asks about the timing of the hotel's leisure
facilities? (For example, the pool or gym)
10. How can good catering and fun leisure activities make a guest's stay better?
Tema 12 VK-4.4, YK-4.5
Why is it important to use clear and simple language in hotel business letters?
What is the main purpose of writing a "confirmation letter" to a guest?
What are two important things to check for in any business email before you send it?
What information should you include when you write a "thank you letter" to a customer?
Why is it important to be polite in all business writing, even when you are complaining?
What is the difference between writing an email to a friend and writing a business email to a

SeENANR LN
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uest?

When should a hotel send a "reservation confirmation letter" to a guest?

What is a "subject line" in an email and why is it important?

If a guest sends a complaint letter, what is the first thing you should do when you reply?
What are two types of letters a hotel might send to a travel agency?

= 0 0 Neg DNk W=
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Tema 2

1. Our Hotel's Best Feature: Choose one great feature of a hotel (e.g., the swimming pool, the
restaurant, the friendly staff) and create a simple poster to advertise it.
2. A Poster for Our Hotel: Design a poster for a imaginary hotel. Explain what pictures you
would use, what words you would write, and why.
3. Using Social Media: A Simple Plan: Choose one social media platform (Instagram or
Facebook) and explain what kind of photos and short messages a hotel should post.
4. A Special Offer for Families: Create a special offer or promotion to attract families with
children to your hotel. Explain your offer and how it is good for families.
5. Why Good Photos are Important: Show 2 or 3 examples of good and bad hotel photos.
Explain why the good photos make you want to visit the hotel.

Tema 4
1. Advertising to Different Guests: Compare how you would advertise a city hotel to a business
traveler and a beach resort to a family.
2. Our Hotel's Website Homepage: Draw or describe a simple homepage for a hotel website.
What are the 3 most important things a guest needs to see first?
3. A "Thank You" to Our Guests: Explain how positive guest reviews can be used as advertising.
Show examples of how to use a good review on a website or social media.
4, A Radio Advertisement Script: Write a very short script (30 seconds) for a radio ad for a hotel.
Practice reading it to the class.
5. My Favorite Hotel Ad: Find one advertisement for a hotel that you like. Show it to the class
and explain in simple terms why you think it is effective.

Tema 6
1. The Perfect Welcome: Answering a Phone Call

Show how to answer the phone professionally at a hotel. Practice taking a simple reservation and
asking for key information (name, dates, room type).
2. Understanding a Reservation Form
Show a simple reservation form and explain what information is needed in each section (e.g., guest
name, check-in/out dates, room type, number of guests).
3. A Guide to Our Hotel's Room Types
Create a simple presentation showing different room types in a hotel (e.g., single, double, suite).
Explain the difference between them and who each room is best for.
4. Answering Common Guest Questions
Role-play answering the five most common questions guests ask before booking (e.g., "What is your
Wi-Fi password?", "Do you have a swimming pool?", "What is the price?").
5. How to Make an Online Reservation
Do a simple, step-by-step demonstration showing how a guest makes a booking on a hotel website.
Explain what happens on each screen.

Tema 9
1. Explaining Hotel Rates and Seasons
Create a simple chart showing different prices for high season and low season. Explain why prices
change and what is included in the rate.
2. Confirming a Reservation
Show how to write a short and simple reservation confirmation email. Point out the most important
information that must be in the email.
3. Our Hotel's Facilities: An Information Guide
Create a simple brochure or poster listing the hotel's main facilities (pool, gym, restaurant). Explain
the opening hours and location of each one.
4. Handling a Special Request
Role-play a situation where a guest makes a special request during a reservation (e.g., "I want a quiet
room," "I need an extra bed," "It is my birthday."). Show how to respond.
5. Checking Information: Before a Guest Arrives
Explain the process of checking a reservation details one day before the guest arrives. Why is it
important to check for special requests or errors?

Tema 11
1. The Perfect Goodbye: A Check-Out Role-Play
Perform a short role-play between a receptionist and a guest. Show the steps of a friendly and efficient
check-out, from the guest arriving at the desk to saying goodbye.
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2. Understanding the Hotel Bill

Create a simple, sample hotel bill. Explain the different charges on it (e.g., room rate, restaurant
charges, mini-bar) and how to explain them clearly to a guest.

3. Answering Common Check-Out Questions

Prepare answers for the most common questions guests ask at check-out. For example: "Can I leave
my luggage for a few hours?" "Can I get a copy of my bill?" "What is this charge for?"

4. Our Check-Out Procedure: A Step-by-Step Guide

Create a simple poster or slide show that lists the 5 most important steps for a receptionist to follow
during check-out (e.g., greet guest, retrieve bill, process payment, ask about stay, say goodbye).

5. Handling a Problem at Check-Out

Role-play a situation where a guest is unhappy with a charge on their bill. Show how the receptionist
should stay calm, listen, check the information, and find a solution.

Tembl 3cce

Tema 1

1.The Customer is King: Analyzing the Fundamental Importance of the "Target Audience"

Essay Focus: This essay should explore why identifying a target audience is the cornerstone of any
successful marketing strategy. Students can explain the concept, discuss methods for defining a target
audience (e.g., demographics, psychographics), and use a real-world example to illustrate how a
company's marketing (from product development to advertising) is shaped by its understanding of a
specific customer group.

2. From Billboards to TikTok: The Evolution of Advertising Channels

Essay Focus: This topic asks students to trace how marketing channels have changed over time. The
essay could compare traditional media (TV, radio, print) with digital media (social media, influencer
marketing, SEO). A strong essay would not just list the channels but also analyze the advantages and
disadvantages of each and discuss how the shift has changed the relationship between brands and
consumers.

3. Building a Brand: More Than Just a Logo

Essay Focus: This essay should delve into the concept of brand identity. Students should move beyond
the visual elements (logo, colors) to discuss components like brand voice, values, and personality. The
essay can analyze how a consistent brand identity builds customer loyalty and trust, using a well-known
company as a case study to show these elements in action.

4. The Double-Edged Sword: Social Media as a Modern Marketing Tool

Essay Focus: Here, students can critically evaluate the role of social media in marketing. The essay
should cover the powerful benefits (e.g., low cost, high engagement, direct customer contact, viral
potential) but also address the significant challenges and risks (e.g., the need for constant content,
negative comments going viral, "cancel culture," and algorithm changes).

5. The Ethical Marketer: Balancing Profit and Responsibility

Essay Focus: This topic encourages critical thinking about ethics in marketing. Students can explore
ethical dilemmas such as the use of consumer data, marketing to vulnerable populations (e.g., children),
the problem of "greenwashing" (false environmental claims), and the promotion of unrealistic body
images. The essay should argue for why ethical considerations are essential for long-term brand health
and public perception.

Tema 3

The Frontline of Hospitality: Why the Front Desk is the Hotel's Most Important Department

Essay Focus: Argue for the critical role of the front desk staff. The essay should explore how they create
the first and last impression, handle a wide range of guest requests, solve problems in real-time, and
essentially act as the "face" of the hotel. Discuss how their performance directly impacts guest
satisfaction, online reviews, and the hotel's overall reputation.

2. Beyond a Clean Room: The Multifaceted Role of the Housekeeping Department

Essay Focus: Move beyond the basic perception of cleaning. This essay should analyze the
housekeeping department's vital roles in maintenance (reporting issues), security (reporting suspicious
items), inventory control (linens, amenities), and ensuring consistent quality standards. Argue that
housekeepers are "silent guardians" of the guest experience and the hotel's physical asset.

3. Culture vs. Policy: How a Hotel's Internal Culture Directly Impacts the Guest Experience

Essay Focus: Explore the connection between staff treatment and guest treatment. The essay should
analyze how a positive internal culture—built on respect, empowerment, and good training—fosters
employee satisfaction, which in turn leads to more genuine and proactive guest service. Conversely,
discuss how a toxic culture leads to high staff turnover and poor guest reviews.
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4. The Human Touch in a Digital Age: Balancing Technology with Personalized Service in Hotels
Essay Focus: Examine the modern challenge of integrating technology (online check-in, apps, smart
rooms) while maintaining the essence of hospitality. The essay should discuss what tasks are made more
efficient by technology and, crucially, where the human touch remains irreplaceable. Argue for a model
where technology handles transactions, freeing up staff to focus on personal interactions and creating
memorable moments.

5. From Service to Storytelling: The Evolution of the Modern Hotel Staff Member

Essay Focus: Discuss how the role of hotel staff has evolved from simply providing a service to creating
an experience. Analyze the growing importance of roles like the Concierge as an "experience curator,"
and how all staff are now brand ambassadors who tell the hotel's story through their knowledge,
recommendations, and personal interactions. Contrast this with the more transactional model of the past.
Tema S5

1. Hotel Staff Roles and Guest Experience

How do different hotel staff positions (reception, housekeeping, concierge) directly impact guest
satisfaction and loyalty?

2. Types of Hotels and Their Target Guests

Compare different hotel categories (luxury, budget, boutique, resort) and the specific guest needs each
aims to meet.

3. Hotel Room Design and Function

How do room types (single, suite, accessible) and their amenities influence guest comfort and the hotel’s
reputation?

4. Hotel Facilities as Competitive Advantages

Analyze how facilities like pools, spas, and business centers help hotels attract and retain different types
of guests.

5. Staff Training Across Hotel Types

Why should staff training differ between hotel categories, and how does it align with guest expectations
in each segment?

Tema 7

1. The Importance of the First Impression: Analyze how the check-in process sets the tone for a
guest's entire stay and its impact on guest satisfaction.

2. Technology vs. Human Touch: Compare the advantages and disadvantages of self-service
kiosks and automated check-in versus the traditional front desk experience.

3. The Role of Communication: Discuss the essential verbal and non-verbal communication
skills a receptionist must use to ensure an efficient and welcoming check-in.

4. Handling Special Requests: Examine the procedures for managing special requests during
check-in (e.g., late checkout, room preferences) and their importance for personalized service.

5. Problem-Solving at the Front Desk: Explore common check-in challenges (e.g., overbooking,

missing reservations) and effective strategies for resolving them while maintaining guest relations.

Tema 8

1. The Purpose and Perception of Hotel Rules: Analyze the primary reasons hotels implement
specific rules (e.g., quiet hours, pool safety, no smoking) and discuss how these rules can be
communicated to guests to feel like protective guidelines rather than restrictive policies.

2. Room Service as a Premium Experience: Argue whether room service is an essential luxury
that defines a high-quality hotel or an outdated amenity in the age of food delivery apps. Discuss what
modern room service must offer to remain relevant.

3. Balancing Safety and Hospitality: Examine the critical role of security rules (e.g., key card
access, visitor policies) in a hotel. Discuss how these necessary rules can be enforced while
maintaining a welcoming and trusting atmosphere for guests.

4. The Operational Anatomy of Room Service: Trace the journey of a single room service order
from the phone call to delivery. Analyze the challenges and coordination required between the kitchen,
service staff, and front desk to ensure efficiency and quality.

5. Sustainability and Hotel Rules: Explore how hotels are integrating environmental
sustainability into their rules and services. Discuss the effectiveness of initiatives like optional towel
laundering, waste reduction policies, and sourcing local products for room service.

Tema 10

1. The Unwritten Rules of Guest Etiquette: Move beyond official policies to discuss the
unwritten social contract between guests and the hotel. Analyze how guest behavior (e.g., noise levels,
treatment of staff) impacts the experience of others and the hotel's environment.
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2. Profitability vs. Perceived Value in Room Service: Investigate the economic challenges of
operating a room service department. Discuss strategies hotels use to make it profitable (e.g., high
markup, limited menus) and how this affects the value perceived by the guest.

3. Handling Rule Violations: A Diplomatic Approach: Develop a framework for hotel staff to
effectively and professionally address guest violations of hotel rules. Discuss the importance of
communication, empathy, and conflict resolution skills in preserving the guest relationship.

4, The Evolution of Room Service: From Formal Trolleys to Digital Convenience: Analyze how
room service has evolved over the decades. Discuss the impact of technology, such as in-room tablets
and mobile ordering, on the speed, presentation, and variety of room service offerings.

5. Creating a Home Away From Home vs. Maintaining Operational Order: Write an essay on the
inherent tension between creating a relaxed, personal environment for guests and the necessity of
having rules to ensure safety, cleanliness, and order for all. Where should the balance lie?

Tema 12

1. The Importance of Professional Communication: Why Business Writing Matters in the Corporate

World

Focus: Discuss how clear, concise, and professional writing enhances credibility, avoids

misunderstandings, and fosters positive business relationships.

2. Formal vs. Informal Tone: Striking the Right Balance in Business Letters

Focus: Analyze the differences between formal and informal business writing and provide guidelines for

choosing the appropriate tone based on the audience and purpose.

3. The Anatomy of a Business Letter: Essential Components and Their Functions

Focus: Break down the key parts of a formal business letter (e.g., letterhead, salutation, body, closing)

and explain the role each plays in effective communication.

4. Types of Business Letters: A Guide to Common Formats and Their Uses

Focus: Explore various types of business letters, such as inquiry letters, complaint letters, sales letters,

and cover letters, including their structure and typical scenarios for use.

5. Persuasion in Business Writing: Crafting Compulsive Sales and Marketing Letters

Focus: Examine the techniques used to persuade readers in sales and marketing letters, such as

emotional appeals, logical arguments, and clear calls to action.

TecToBbIE 3aIAHUS

Tema2

Fill in the blanks with the correct word from the word bank below.

Word Bank:

target audience, website, social media, special offer, facilities, online, reputation, photos, brand,
location

A good advertising plan is very important for a hotel. First, the hotel must know

its (1) . Are they families, business travelers, or tourists? The
hotel's (2) , like its logo and name, must be «clear in all ads.
Beautiful (3) of the rooms, pool, and restaurant are essential because they show
guests what to expect.

Many guests search for hotels (4) , so a modern and easy-to-
use (5) is necessary. Hotels also use (6) , like Instagram and
Facebook, to share news and talk to customers. A (7) , like a free breakfast or a
discount, can attract more guests. It is also important to advertise the hotel's (8) ,
such as the gym, spa, or free Wi-Fi. The hotel's (9) near the beach or airport is
another key point to mention. Finally, a good (10) with positive reviews is the best
advertisement of all.

Temad

Read the text and answer the questions:

Hotel Etiquette: Dress Code, Manners, Telephoning, and Business Culture

Working in a hotel means you are always the face of the company. Good etiquette is very important to
create a professional image and make guests feel welcome.

Dress Code

All staff must follow the hotel's dress code. This usually means wearing a clean and ironed uniform.
Your shoes should be clean and comfortable. Hair should be neat, and for many positions, it should be
tied back. Good personal hygiene is essential.

Manners

Always be polite and friendly. Use formal greetings like "Good morning, sir," or "Good evening,
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madam." Remember to smile. You should always use words like "please," "thank you," and "you're
welcome." Never argue with a guest. If a guest is angry, listen carefully and stay calm.
Telephoning
When you answer the phone, speak clearly and politely. Start with the hotel name, your name, and a
greeting. For example: "Good afternoon, Grand Hotel, Maria speaking. How may I help you?" Listen
without interrupting and always repeat important information, like a room number or a time, to confirm
it is correct.
Business Culture
The hotel business culture is about teamwork. You must work well with your colleagues from all
departments, like housekeeping and the kitchen. Always be on time for your shift. Respect your
managers and follow the hotel's procedures. A positive attitude helps everyone.
Comprehension Questions
Part 1: Short Answer

Why is good etiquette important for hotel staff?

What are two important things about a hotel dress code?

What are three polite words you should always use with guests?

What should you do if a guest is angry?

What four things should you say when you answer the hotel phone?

art 2: True or False

True or False: It is not important to have clean shoes.

True or False: You should interrupt a guest if you know the answer.

True or False: Teamwork is an important part of hotel business culture.

True or False: You should only be polite to the guests, not your colleagues.

0. True or False: When answering the phone, you should say the hotel's name and your name.

eMab6
Fill in the blanks with the correct word from the word bank below.
Word Bank:
availability, reservation, dates, check-in, information, credit card, facilities, confirmation, single, view
Maria is a receptionist at the "Seaside Hotel." A guest calls to make a (1)
Receptionist: "Good morning, Seaside Hotel. How can I help you?"
Guest: "Hello, I'd like some (2) about your rooms. Do you have a double room
available next weekend?"
Receptionist: "Certainly, sir. Let me check the (3) for those (4)
For which nights exactly? What is your (5) and (6) date?"
Guest: "We will arrive on Friday the 10th and leave on Sunday the 12th."
Receptionist: "Yes, we have a room. Would you prefer a room with a sea (7) ”
Guest: "That would be lovely. What are the hotel's (8) ? Do you have a swimming
pool?"
Receptionist: "Yes, we have an indoor pool and a spa. To complete your booking, I need your name and
a(9) number to guarantee the room."
Guest: "Okay."
Receptionist: "Thank you. I will send you a (10) email with all the details of your
stay."
Tema9
Read the text and answer the questions:
Problems of Accommodation: Handling Conflicts in a Hotel
In a hotel, problems can sometimes happen. A good hotel employee knows how to solve these problems
calmly and professionally. This is called "handling conflicts."
Common Conflict Reasons
There are many reasons for guest complaints. Sometimes, a guest's room is not ready or not clean.
Another common problem is noisy neighbours. A guest may also complain if the Wi-Fi is slow, or if
hotel facilities like the pool are closed. Sometimes, there is a mistake with the bill.
Tips for Managing Conflicts
When a guest has a problem, it is very important to handle it correctly. Here are some simple tips:
Listen First: Let the guest speak. Do not interrupt them. Show that you understand their feelings.
Apologize and Empathize: Say "I'm sorry for this problem." This does not mean it is your fault. It
shows you care about their bad experience.
Find a Solution: Offer a practical solution. For example, if the room is noisy, you can offer to move
the guest to a quieter room. If the TV is broken, send a technician to fix it immediately.
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4. Follow Up: After you offer a solution, check with the guest later to make sure they are happy. A
simple "Is everything okay now?" can make a big difference.
Remember, a problem is a chance to turn an unhappy guest into a loyal customer.
Comprehension Questions
Part 1: Short Answer

1. What is "handling conflicts" in a hotel?
2. What are two common reasons for guest complaints in a hotel?
3. What is the first thing you should do when a guest has a problem?
4. Why should you apologize to a guest, even if it is not your fault?
5. What does "follow up" mean after you solve a problem?
Part 2: Complete the Sentence
6. If a guest has a noisy room, a good solution is to offer to them.
7. If a guest complains about a broken TV, you should send a to fix it.
8. Solving a problem well can turn an unhappy guest into a customer.

Part 3: True or False
9. True or False: You should interrupt a guest to show you understand the problem quickly.
10. True or False: It is not important to check with the guest after you solve their problem.
Temall
Fill in the blanks with the correct word from the word bank below.
Word Bank:
bill, key, luggage, payment, stay, check-out, reception, late, feedback, card

Mr. Smith is leaving the "City Star Hotel" today. He goes to the (1) desk at 11:00

AM for the (2) process.

Receptionist: "Good morning, Mr. Smith. Are you checking out today?"

Mr. Smith: "Yes, [ am. Here is my room (3) M

Receptionist: "Thank you. Here is your final (4) . It includes your room and the
dinner you had in our restaurant last night."

Mr. Smith: "Thank you. Can I pay by credit (5) "

Receptionist: "Of course. That is a popular (6) method."

Receptionist: "How was your (7) with us?"

Mr. Smith: "It was very pleasant, thank you."

Receptionist: "I'm glad to hear that. Could we store your (8) for a few hours if your

flight is (9) "

Mr. Smith: "That would be very helpful!”

Receptionist: "We would also appreciate your (10) . Please tell us about your
experience on our website."

53 O,Z[I/IH WA HECKOJIBKO TEMATHYECKHX OJIOKOB JAUCHUIIIMHBI 3aBCPIIArOTCA KOHTpOJ'ILHOﬁ TOYKOH (z[anee -

KT). Tekymuii KOHTPOIL YCIIEBAEMOCTH TI0 TUCITUILINHE TIpeIycMaTprUBaeT He MeHee 2 (IBYX) U He Oojiee
(mecstu) KT B TeueHune neproaa OCBOCHUS AUCIIUILTAHEL.
MaxkcuManbHoe KOTHYecTBO 0aJlIoB 3a Mo0oi Tim padoT B pamkax KT cocrasnsier 100 (cto) 6anos.

Pacnpenenenue BecoBbix koapdummeHToB mo KT B paMkax TeKyIIero KOHTPOJIsl yCIeBaeMOCTH 110
JTUCLUIUTUHE U (POpMYJIBI pacueTa:

10

5 cemecTp:
HanmenoBanue MaxkcumanbHoe Koadpunpmenr Beca Pe3ynbpTaT KOHTPOJIBHOU TOUKH,
KOHTPOJIBHOM TOYKH KOJIMYECTBO 0AJIJIOB 32 KOHTPOJIBHOMN TOUKU YYacTBYIOILIHH B
paboty B pamkax KT, (hopMHpOBaHMY HTOTOBOI
KOTOpOE MOKET HaOpaTh 0ayTBHOM OIIEHKH IO
CTYZEHT JUCIUIUIAHE (OTPa)kaeTcsl B
xypaasie BPC B C/10)
KT -1 100 0.15 15
KT -2 100 0.10 10
KT -3 100 0.20 20
KT -4 100 0.15 15
Uroro: X 0,6 60
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6 cemectp:

HaumenoBanue MaxkcumanbHOe Koapduuuenr Beca Pe3ynbpTaT KOHTPOJIBHOU TOUKH,

KOHTPOJIHOH KOJIN4ECTBO OaslIoB 3a KOHTPOJIbHOM TOYKH y4acTBYIOLINI B JOPMHUPOBAHUU

TOYKH paboty B pamkax KT, HUTOTOBOH OaJUTBHOM OIIEHKH IO

KOTOpOE MOXKET HabpaTh TUCHIHTUTAHE (OTpaskaeTcs B
CTYJIEHT xypraie BPC B CJ10)

KT-1 100 0.15 15
KT-2 100 0.10 10
KT-3 100 0.20 20
KT -4 100 0.15 15
Hroro: X 0,6 60

®dopmyna pacueTa pe3yapTaTa KOHTPOJIBHOW TOUKH:
Pesynprar xoHTponmpHOW Toukm = KommdectBo OammoB 3a pabory B pamkax KT X Koaddumment Beca
KOHTPOJILHOM TOYKHU.

5.4 ®opMbl TEKylero KOHTPOJIsS yCleBaeMOCTH oOydvaroruxcss B pamkax KT u THIIOBBIC OIICHOYHBIC
MaTepHabl:

5 cemectp

KT-1

Temsr 1-2

Yemuwiii onpoc

What is the main purpose of marketing for a hotel or restaurant?

Why is it important for a business to know its "target audience"?

How can friendly and helpful staff be good for marketing?

What kind of information should a good hotel website have?

Why do many restaurants and hotels have pages on social media like Instagram or Facebook?
What is one example of a special offer a hotel could use to attract guests?

Why are online reviews from customers so important for a hospitality business?

How can a clean and comfortable room be a form of marketing?

9. What is one thing a restaurant can do to make customers want to return?

10. Imagine a guest has a bad experience. Why is it important to solve their problem quickly?

11. What are the main duties of a hotel receptionist when a guest arrives?

12. Why is it important for all hotel staff to be friendly and polite to guests?

NN R LD =

KT-2

Tewmsr 3-4

cce.

Temsl 3cce:

1. Beyond a Clean Room: The Multifaceted Role of the Housekeeping Department
Essay Focus: Move beyond the basic perception of cleaning. This essay should analyze the housekeeping
department's vital roles in maintenance (reporting issues), security (reporting suspicious items), inventory
control (linens, amenities), and ensuring consistent quality standards. Argue that housekeepers are "silent
guardians" of the guest experience and the hotel's physical asset.

2. Culture vs. Policy: How a Hotel's Internal Culture Directly Impacts the Guest Experience
Essay Focus: Explore the connection between staff treatment and guest treatment. The essay should analyze
how a positive internal culture—built on respect, empowerment, and good training—fosters employee
satisfaction, which in turn leads to more genuine and proactive guest service. Conversely, discuss how a toxic
culture leads to high staff turnover and poor guest reviews.

KT-3

Tewms! 1-4

Keiic (npezenmayusi)

1. Using Social Media: A Simple Plan: Choose one social media platform (Instagram or Facebook) and
explain what kind of photos and short messages a hotel should post.
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2. A Special Offer for Families: Create a special offer or promotion to attract families with children to your
hotel. Explain your offer and how it is good for families.

3. Why Good Photos are Important: Show 2 or 3 examples of good and bad hotel photos. Explain why the
good photos make you want to visit the hotel.

4. Advertising to Different Guests: Compare how you would advertise a city hotel to a business traveler and a
beach resort to a family.

5. Our Hotel's Website Homepage: Draw or describe a simple homepage for a hotel website. What are the 3
most important things a guest needs to see first?

KT-4

Temer 5-7

Tecmosoe 3adanue

TecTbl pacmonoXeHbl B CHCTEME JJIEKTpOHHOTO oO0ydenus uHctuTyTa (CO0), TIepedeHb THIIOB TECTOB
npuBezeH B 11.4.4. Huke npeanokeHsl NpUMephl TECTOBBIX 33aHUI 10 Ka)KA0H U3 TpaMMAaTHUECKIX TEMaTHK,
MIEPEUYHCICHHBIX B MyHKTE 3.2.

TecToBble 3a1aHUsI C UHCTPYKILIUEN 1O BBIMOJIHEHUIO:

TectupoBanue npoBonuTcs B GopMe 3aaHUi 3aKPHITOTO TUMA C BEIOOPOM OJTHOTO MPABHIILHOTO OTBETA W3
HECKOJIBKHX BAPHAHTOB MPEATI0KEHHBIX

Wuctpyxmus: [IpounTaiite TeKCT, BEIOSpHUTE PAaBUIHHBIN OTBET

Cuenapuii BBITIOTHEHUS:

1.BHUMaTenbHO MPOYUTATh TEKCT 3aJaHHUA U MOHATH, YTO B KauyeCTBE OTBETAa OXKHIACTCSA TOJIBKO OAWH W3
NPE/UTOKEHHBIX BApUAHTOB.

2. BHEMaTeNBbHO IPOYUTATh NPEUIOKCHHBIC BAPUAHTHI OTBETA.

3. BeiOpaTh OJTMH BEPHBIH OTBET.

4. 3anucath TOJIBKO HOMEp (HiIH OYKBY) BEIOpaHHOTO BapHaHTa OTBeTa (Hampumep, 3 uiu B).

Temarnka 1

1. Could you tell me ?

A) what time the meeting starts

B) what time does the meeting start

C) what time starts the meeting

D) what time is the meeting starting

2. I was wondering the latest sales figures yet.

A) if you had received

B) had you received

C) if you received

D) did you receive

3. Would you mind explaining this new software works?

A) how

B) how does

C) how do

D) how is

4. Do you know ?

A) who is the project manager for this campaign

B) who the project manager for this campaign is

C) who the project manager is for this campaign

D) B or C are correct

5. Can you let me know available for a call tomorrow?

A) if will you be

B) whether you will be

C) will you be

D) you will be

TemaTuka 2

6. If she more experienced, she would have been offered the directorship last year.

A) was

B) were

C) had been

D) would be

7. We wouldn't be in this financial trouble now if we a more cautious investment strategy.
A) had adopted
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B) adopted
C) would adopt
D) have adopted

8. If he wasn't such a poor communicator, he the team more effectively during the last crisis.

A) would lead

B) would have led

C) had led

D) led

9. IfI a share in the company then, I would be a millionaire today.
A) bought

B) would buy

C) had bought

D) have bought

10. She would be the head of her department now if she that promotion two years ago.

A) accepted
B) would accept
C) had accepted
D) has accepted
TemaTuka 3

11. The CEO said, "We are launching a new product line next quarter."
The CEO announced that they a new product line the following quarter.
A) are launching

B) launched

C) were launching

D) have launched

12. He asked me, "What are the main challenges facing our department?"
He asked me what the main challenges facing our department.
A) are

B) were

C) have been

D) had been

13. She said, "I can finish the report by Friday."

She assured us that she the report by Friday.

A) can finish

B) could finish

C) will finish

D) would finish

14. The manager asked, "Why didn't you attend the safety briefing?"
The manager asked why I the safety briefing.

A) didn't attend

B) hadn't attended

C) haven't attended

D) wouldn't attend

15. They said, "We haven't made a final decision yet."

They confirmed that they a final decision yet.

A) haven't made

B) hadn't made

C) didn't make

D) wouldn't make

Tematuka 4

16. We are committed the highest quality of service.

A) to provide

B) providing

C) to providing

D) for providing

17. The success of the project depends securing adequate funding.
A) of

B) on
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C)in

D) for

18. I look forward from you soon.

A) to hear

B) hearing

C) to hearing

D) for hearing

19. She apologized the delay in responding to my email.
A) for

B) about

C) of

D) with

20. He insisted meeting in person to discuss the contract.
A) for

B) on

C) to

D) with

6 cemectp

KT-1

Tewmsr 8-9

Yemuwiii onpoc

What are the three most important things a receptionist needs from a guest during check-in?

Why is it important for the receptionist to smile and greet a guest warmly when they arrive?

What information does a guest usually write on a registration card?

Why does the receptionist need to see a guest's passport or ID?

What are two important things the receptionist should explain to the guest after giving them the room
key?

What should a receptionist do if a guest's room is not ready at the standard check-in time?

Why is it important to confirm how many nights a guest is staying during check-in?

What does the receptionist need to do with the guest's credit card during check-in?

9. What are two questions a guest might ask the receptionist during the check-in process?

10. What is the main goal of the check-in process for both the guest and the hotel?

11. Why do most hotels have a check-out time, like 11:00 AM?

12. What are two important rules about safety that guests should follow in a hotel?

KT-2

Tema 10

Icce.

Temsl 3cce:

1. The Unwritten Rules of Guest Etiquette: Move beyond official policies to discuss the unwritten social
contract between guests and the hotel. Analyze how guest behavior (e.g., noise levels, treatment of staff)
impacts the experience of others and the hotel's environment.

2. Profitability vs. Perceived Value in Room Service: Investigate the economic challenges of operating a room
service department. Discuss strategies hotels use to make it profitable (e.g., high markup, limited menus) and
how this affects the value perceived by the guest.

kW=

N

KT-3

Tewmsr 8-10

Keiic (npezenmauus)

1. Our Hotel's Facilities: An Information Guide. Create a simple brochure or poster listing the hotel's main
facilities (pool, gym, restaurant). Explain the opening hours and location of each one.

2. Handling a Special Request. Role-play a situation where a guest makes a special request during a
reservation (e.g., "I want a quiet room," "I need an extra bed," "It is my birthday."). Show how to respond.

3. Checking Information: Before a Guest Arrives. Explain the process of checking a reservation details one
day before the guest arrives. Why is it important to check for special requests or errors?

4. The Perfect Goodbye: A Check-Out Role-Play. Perform a short role-play between a receptionist and a guest.
Show the steps of a friendly and efficient check-out, from the guest arriving at the desk to saying goodbye.

5. Understanding the Hotel Bill. Create a simple, sample hotel bill. Explain the different charges on it (e.g.,
room rate, restaurant charges, mini-bar) and how to explain them clearly to a guest.
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KT-4

Temspr 11-12
Tecmogoe 3adanue
TecTupoBaHue

TecTbl pacmonoXeHbl B CHCTEME JJIEKTpOHHOTO oO0ydennsa wuHcTHTyTa (COO0), TIepedeHb THIIOB TECTOB
npuBenieH B 11.4.4. Hike mpeanokeHbl MpuMephl TECTOBBIX 3aJJaHUH 10 KaXKJI0M U3 rpaMMaTHYEeCKUX TEMAaTHK,

MIEPEUHCICHHBIX B TyHKTE 3.2.
TecToBble 3a1aHUsI C UHCTPYKIIUEH MO BBIMOJIHEHUIO:

TectupoBanue npoBonuTcs B GopMe 3aaHUi 3aKPHITOTO TUMA C BEIOOPOM OJTHOTO MPABHIILHOTO OTBETA W3

HECKOJIBKMX BapUaHTOB MPEI0KEHHBIX
Wuctpyxmus: [IpounTaiite TeKCT, BEIOSpHUTE PaBUIHHBIN OTBET
Cuenapuii BBITIOTHEHUS:

1.BHumMaTeanrHO MMpoYUTaTh TCKCT 3aaHWd W IMOHATH, YTO B KaUCCTBC OTBETA OXUAACTCA TOJIBKO OJUH H3

MPEI0KEHHBIX BAPHAHTOB.
2. BHUMaTebHO NIPOYNTaTh NIPEUIOKEHHbBIE BApUAHThI OTBETA.
3. BeiOpaTh OJTUH BEPHBIH OTBET.

4. 3anucath TOJIBKO HOMep (HIH OYKBY) BEIOpaHHOTO BapHaHTa OTBeTa (Hampumep, 3 uiu B).

TemaTuka 1

1. The company decided a new branch in Singapore next year.
A) to open

B) opening

C) open

D) to opening

2. Do you mind the report one more time before the meeting?
A) to check

B) checking

C) check

D) to checking

3. We expect the project by the end of the month.
A) to finish

B) finishing

C) finish

D) on finishing

4. His job involves with international clients on a daily basis.
A) to liaise

B) liaising

C) liaise

D) to liaising

5. The board of directors agreed the proposed budget.
A) to increase

B) increasing

C) increase

D) on increase

TemaTuka 2

6. We need to buy new for the office.

A) equipment

B) equipments

C) an equipment

D) many equipment

7. Do you have any on the new marketing strategy?
A) advice

B) advices

C) an advice

D) many advice

8. There are too unresolved issues in the contract.
A) much

B) many

C) little
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D) less

9. We have time to make a decision, so we need to think quickly.

A) few

B) a few

C) little

D) many

10. She has a great deal of in the technology sector.
A) experience

B) experiences

C) an experience

D) many experiences

TemaTuka 3

11. The team was after working on the presentation all night.
A) exhausting

B) exhausted

C) exhaust

D) exhausts

12. The news about the market crash was very

A) worrying

B) worried

C) worry

D) worries

13. The investors were with the company's rapid growth.
A) satisfying

B) satisfied

C) satisfy

D) satisfies

14. I found his presentation on blockchain absolutely

A) fascinating

B) fascinated

C) fascinate

D) fascinates

15. She felt about the upcoming merger negotiations.
A) worrying

B) worried

C) worry

D) worries

Tematuka 4

16. We need to make a soon. We can't delay any longer.
A) decide

B) decisive

C) decision

D) decider

17. His explanation for the budget deficit was not very

A) convince

B) convincing

C) convinced

D) conviction

18. The of the new software will take place next week.
A) install

B) installer

C) installation

D) installed

19. Good is essential for a successful team.

A) communicate

B) communicative

C) communication

D) communicator

20. We are currently looking for a new to join our sales team.
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A) represent

B) representative
C) representation
D) representing

Hnst kaxmol GpopMbl TEKyLIeTo KOHTPOJIS ycreBaeMocTH o0yuatoumxcs B pamkax KT ompenenensl kpurepun
OLICHUBAHUSA PE3YyJIbTaTOB BBIIIOJIHECHU 3a0aHMs.

Tabauua 1. Kpurepun onieHMBaHUsI YCTHOTO 0TBeTa (MOHOJIOT/THAJIOT)

JlanHas Tabnuila OIEHUBACT KOMILIEKC KOMMYHHKATHBHBIX KOMIICTEHIIUM, BBIXOSIIUX 32 PaMKH HPOCTOTO
BIaieHus s36IKoM. OHa H3MepseT CIIOCOOHOCTh 3PPEKTUBHO UCTIONH30BATH S3BIKOBBIC CPEJICTBA TSI PEIICHUS
KOHKPETHBIX HpO(beCCI/IOHaJII)HBIX U KOMMYHUKATHUBHBIX 3aJdad B CUTyalludaX, MOACIHUPYIOUINX pPEAJIbHOC
po(hecCUOHAIBHOE O0IIEHHE

1. Kpumepuu oyenusanus ycmnozo onpoca:

Kpurepuu onenku Juanazon Omnwmcanue KpUTEPHS
6amoB
Cooepocanue u  peuienue 41-70 Tema packpblTa NOMHO U JOrMYHO. OTBET MOJTHOCTBIO COOTBETCTBYET
KOMMYHUKAMUSHOU 3a0a4u 3aJ1aHUI0, IPUBEICHBI YETKHE M YMECTHBIC IIPHUMEPHI, aPTYMEHTHI.
21-40 Tema packpbITa MOBEPXHOCTHO, €CTh JIOTHUECKHEe HeAoueThl. OTBeT
YAaCTUYHO COOTBETCTBYET 3a/laHHIO, apIyMEHTHI Cla0ble WM He BCeraa
YMECTHBIL.
0-20 Tema He packpeiTa, OTBET HE COOTBETCTBYET 3aJaHHI0. APTYMEHTHI
OTCYTCTBYIOT MJIM HEJIOTHYHBI.

Jlexcuxo-epammamuueckoe 16-20 Hcnonp3yercst IUPOKUI CIOBapHBINA 3amac, COOTBETCTBYIOLINH YPOBHIO
ogopmaenue peuu B1. I'pamMmaTnyeckie KOHCTPYKINMH pa3HOOOPa3HbI, OIMOKN PEAKH U He
3aTPyIHSIOT IIOHUMAaHUeE.

11-15 CrnoBapHBIi 3armac orpaHu4eH, HO JOCTaTOYEH IS Tepeaadd OCHOBHOTO

cMbicia. IIpucyTcTBYIOT MOBTOpSIOIIMECS I'PaMMAaTHYECKHE OIIMOKH,
KOTOpBIE HE MEMIAIOT 00IIeMy IIOHHMAHUIO.

0-10 Kpaiine OenHbIii ClIOBapHBIN 3amac, MHOTO TPaMMAaTHYECKHX OIINOOK,
KOTOPBIE 3HAYUTEIbHO 3aTPYHIIOT MOHUMAHHE.
IIpousnowenue u 6e2rocmy 6-10 IIpousHomenue 4éTKoe, MHTOHAIMS MpaBUIbHAsA. Peub OTHOCHTENBHO
peuu Oeruias, may3sl HOCST 00 JyMBIBAIOLIHH XapakTep.
1-5 [IpousHolieHME MOHATHOE, HO C CHUJIbHBIM  akKLEHTOM. Peub
MIPEPBIBUCTAs, C YACTHIMHU NAy3aMH ISl TONCKA CIIOB.
0 [IpousHomenne Hepaz0OpUYNBO, MHTOHAIMS OTCYTCTBYeT. Peub odeHb

MCUICHHAsA, C JUVIMHHBIMU T1ay3daMH.

Hrtoro MakcuMmaiabHO: 100

Tab6umuna 2. Kpurepun oneHnBaHus Keiica (Mpe3eHTANMH)

JanHas Tabiuna OLEHMBAaeT HE TOJIBKO ITIyOMHY 3HAaHMS IIpeaMeTa, HO U KOMIUIEKC NpodeccHOHaIbHBIX
KOMIIETCHIIUH: CIMOCOOHOCTh CTPYKTYPUPOBATh M BHU3YalMU3UPOBATh HH(GOPMAIIUIO, HABBIK MYOIUYHOTO
BBICTYIUICHUS], yMEHHUE YIIPABISTh BHUMaHUEM ayJUTOPUH U COOJIOAAaTh HOPMBI I€IOBOTO 3THKETA.

2. Kpumepuu oyenusanus xetica (npezenmayui):

Kpurepun ouenku Jwnamnazon Ornucanue KpuTepust

6amioB
Braoenue  mamepuarom u 41-60 [Ipe3enTanusi NOJHOCTBIO  Bblyd€Ha  HAW3yCTb, JEMOHCTPUPYET
YCmHOE U3N0JICEeHUE cBOOOHOE BiageHHe TeMOW. [loyIHOe OTCYTCTBHE BCIIOMOTATEIbHBIX

CpeAcTB (3amuceid, JeKTPOHHBIX yCTpOWCTB). Peup uerkas, yBepeHHas,
JIOTHYECKH BBICTPOEHHAsL.

21-40 [Ipe3eHTaruss B OCHOBHOM BBIy4€Ha, HO JIOIYCKAETCS HCIIOJIb30BaHUE
JICIIOBOM TANK{ JJIs KPaTKOTo O3HaKOMJICHHWsS. BrageHue maTtepuaiom
YAOBIETBOPUTEIHHOE, BO3MOXKHEI HE3HAYUTEIbHBIE Tay3bl. HapymieHsr
HEKOTOpHIe TPeOOBaHMSI K HCIOIH30BAHUIO BCIIOMOTATEIBHBIX CPEJICTB.

0-20 Marepuan He YCBOEH, MPOMCXOIUT UTEHHE C JIHMCTAa WM JKpaHa.
Hcnonw3oBanue 3anpetIeHHbIX BCIIOMOTaTENbHBIX CPENCTB.
[Mpe3eHTanmss HE COOTBETCTBYET TPEOOBaHHSIM M MOXET OBITH HE
JIOTYIIeHA K OIEHKE.
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Coomeemcmaue 21-30 IlomHOE  COOTBETCTBHE BCEM  CTPYKTYpHBIM, TEXHHUYECKHUM U
CIPYKMYPHbIM MPedOBaAHUAM comepxarenbHbiM TpeOoBanusaM (10 ciaiigoB, mnpodeccuoHaIbHBIHN
J3aiiH, cooTHolneHue Ttekct/Busyan 20/80, Te3ucHocTh, TaWMHUHT 60
ceK/craiiyi, ynpaBJeHHe MMPOLIECCOM, dTHKET).
11-20 YactuuHOE  COOTBETCTBHE TpeOOBaHWSM. VIMeIOTCs  OTAENBHEIC
HapyIICHUsT B CTPYKType, OGOPMIICHHH CIAaiOB WIH TaHMUHTE,
KOTOPBIC HE KPUTUYHO BIVSIFOT Ha 00IIee BOCIIPHUSITHUE.
0-10 CyliecTBeHHbIE HAPYILIEHUS! CTPYKTYPHBIX TpeOOBaHUH (HENmpaBUIbHOE
KOJIMYECTBO CJIAM0B, CIUIOIIHOM TEKCT, HECOOJIIOJCHUEC TalMUHTa,
WTHOPUPOBAHME IPABUII JEIIOBOTO STHKETA).
AxmusHocmob ayoumopuu 6-10 Aynutopus TpOsIBIJIa BBICOKYIO AaKTHBHOCTH: 3agaHo 3 u Oolee
CONIEpXKATENBHEIX  BOMPOCA,  IPEIOCTABICHO 3 u  Oomee
CTPYKTYPHPOBAHHBIX KOMMCHTApUSL.
1-5 AKTHUBHOCTh ayJUTOPUU HA MHUHHMAJIBHOM WU HEHUTPaTbHOM YPOBHE
(1-2 Bompoca, 1-2 koOMMeHTapus).
0 Aynutopus HE TPOSBHWIA AKTHBHOCTH (BOMPOCHI W KOMMEHTapHH
OTCYTCTBYIOT).
Hrtoro MmakcumanibHoO: 100

Taoauna 3. Kpurepuu onleHMBaHUsI TECTOBBIX 3aJaHUii

I[aHHa)I Ta6JII/IL[a OLICHUBACT KOMIIJICKC 3HAHUHA M HaBBIKOB C HCITOJIB30BAaHUEM ABYX B3aMMOJOIIOJIHAIOIINX
(hopMaTOB: OOBEKTHBHOTO KOMITBIOTEPHOI'O TECTHPOBAHHS M TBOPYECKOTO MHUCHMEHHOTrO 3amaHus. Takoi
MOJTXOJT MO3BOJISIET OLCHUTh KaK TOYHOCTh YCBOCHHSI KOHKPETHBIX (PAKTOB, MPABHJI M TEPMUHOJIOTUU, TAK U
CIOCOOHOCTh K aHAJHTUYECKOMY MBIIIICHUIO, CTPYKTYPHPOBAHUIO WHPOPMAIM H CaMOCTOSTEILHON
apryMeHTAIlMH B TPOECCHOHATEHOM KOHTEKCTE.

3. Kpumepuu oyernusanus mecmosgulix 3a0anull:

Kpurepun ouenku

Jnanazon
OayoB

Onucanue KpUTepHst

Tounocmv  6blnOIHEHU U
6l1a0€eHIe MaAMEPUATOM

81-90

[lpakTuueckn Bce 3aJaHWsl BBIIOJNHEHBI BepHO. JlomymieHbl
e/IMHUYHbIE ciydaiiHble omuOku (He Oonee 5% oT oOuiero umcia
3aJlaHMiA).

61-80

BonpmmHCTBO 3a1aHuil BBIMOJHEHO BEpHO. [[omyIieHbl HEKOTOphIe
OIMMOKH, TTOKA3BIBAIOIINE HETOYHOE YCBOEGHUE OTACIBHBIX TEM WIIH
HEBHUMATEIBHOCTH (0T 6% 10 20% ommboK).

41-60

BrimonHeHa — mpuUMEpHO — TMOJNOBMHA  3ajaHuil.  JlomyuieHsl
MHOTOYHCIICHHBIE OIINOKH, CBHJICTEIBCTBYIOIINE O TOBEPXHOCTHOM
wii pparmeHTapHOM 3HaHWU Marepuaia (ot 21% mo 40% ommbok).

21-40

BonpmmHCTBO 3aaHuii BBHIMOJIHEHO HEBEPHO. 3HAHHE MaTepuaja
HOCHT CIIy4allHbIIi  XapakTep, CYIIECTBEHHbIe INpoOenbl B
noHnMaHuu TeMslI (0T 41% 1o 60% ommbok).

0-20

3amaHus B OCHOBHOM HE BBITIOJTHEHBL. MaTepuain He ycBoeH (Oonee
61% ommoboK).

3amanue scce

Cooeporcanue u
coomeemcmeue meme

34

Tema packpbiTa IOJIHO U TIIyO0KO. Dcce CTPOro IMOCBSILIEHO padoTe
TaMOXXeHHOro Opokepa B Poccun. Yerko cdopmyiupoBan u
packpbIT COOCTBEHHBIN Te3uc. [IpuBeseHbl YMECTHbIE MPUMEPhI U
aprymenThl. Mcmonp3oBano He MeHee 20 TpeOyeMbIX TEPMUHOB.

Tema packpbITa NOBEPXHOCTHO, €CTh OTKJIOHEHHS OT 3aIaHHOH
Tembl. OCHOBHOM Te3uc cnabelii  wimm  poorly  packpeir.
AprymenTanus cnabast. MicnonszoBano MeHee 20 TSpMHHOB.

Tema He packpbiTa, 3cce HE COOTBETCTBYET 3ajaHHi0. Te3uc
OTCYTCTBYET. TpeOyemble  TEpMHUHBI HE HCIIOJIb30BaHBbI.
OO6Hapy>keHbl Mpu3Haku Al-TeHepanuu TeKCTa.

Cmpyxmypa u noeuxa

2-3

Yerkas cTpykTypa (BBeIEHHE, OCHOBHAs 4YacTh, 3aKIIOUYCHHE).
JlormyHele cBA3KM Mexny ab3amamu. Kamelii a03al packpbiBaeT
OJIHY KJIIOUEBYIO MBICITb.

CrpyKkTypa HapyllieHa, JIOTHYECKUE CBSI3M MEXKIY YacCTSIMHU 3CCeE
cia0bIe.

CTpyKkTypa OTCYTCTBYET, TEKCT MpEACTaBisieT co0oil OecCBI3HBIN
Ha0Op TpeAIOKESHUT.

Kauecmeo sizvika u

2-3

Vcnonp3oBaHyne IPaBWIBHON TEPMHHOJIOTHH W Pa3HOOOpa3HOM
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2PAMOMHOCb JIEKCUKHU. ['paMMaTHYeCKre KOHCTPYKIIMH COOTBETCTBYIOT YPOBHIO
(Present Simple/Present Continuous). OTCyTCTBYIOT
opdporpadpuyeckne u rpammardueckue omuoOku. CoOuromeH
OoHUITHATEHO-IETI0BOM/ Ty OJTMIIMCTUYECKUH CTHJI.

1 Jlexcuka OrpaHUYCHa, JOIYIICHBI MIOBTOPSIOIHECS
rpaMMaTHdeckue  wium  opdorpaduyueckne  OmMOKH, — HE
3aTpyIHsIONHEe 00Iee TOHUMaHHUE.

0 Kpaitne OemHblii CIIOBapHBIN 3amac, MHOTOYHCICHHBIC OIIHOKH,

3aTPYAHAOINEC MOHUMAHUC.

HToro MakcMmaabHO: 100

Kpumepuu OYyeHueaHust acce.

Kpurepuu ouenku Juana3on 6aioB Onucanue KpUTepust
14-20 Hemanvroe, nociedoeamenvroe onucanue 6cex
9MAN08 ¢ KOHKPEMHbIMU NPUMepamu
Cooeporcanue u 713 Ilogepxnocmuoe onucanue 6e3 KOHKpemHvIxX
packpvimue membl npumepos
0-6 Tema packpvlma MUHUMATLHO UIU He PACKDPLIMA
sosce
I'pamomnocms usnooicenus 14-20 Cobniodennl 6ce npaguna epammamuri,

opghoepadpuu u nynxkmyayuu
Ilpasuna epammamuxu, opgozpaghuu u

7-13 RYHKMYyayuu cobio0eHbl YacmuyHoO, HO OHU He
BNUAIOM HA NOHUMAHUE MeKCma
0-6 Mmuoeouucnenuvie owmubku, 3ampyousiouue

eocnpusamue mexkcma

Eounwviti cmune usnoscenus, moyrvlie

14-20 PopmynuUposKU, yMeCmHOe UCNOIb308AHUE
MePMUHO8, TAKOHUYHOCTb

Cmuib u31024CeHUs 8 Yearom eOUuHblll, Ho echb

7-13 omoenvible HAPYULEeHUS TAKOHUYHOCHU UTU

MOYHOCIU (POPMYTUPOBOK

0-6 Hecoomseemcmeue cmuns meme, pasmvimole

dopmyruposku, uzbblmouHoCms meKkcma

Cmuaucmuxa

Yémras nociedo8amenbHoCms U3N0NCEHUS,
14-20 Jlo2udecKue Ces3u MedHcoy Yacmamu mexkcmad,
apeymeHmol ROOMEEePAHCOAIOM 8bl800bl
Ecmb nebonviuue napywenus 102uku u3nodicenus,
Jlo2uka usnooicenus 7-13 HeKomopble apeymMeHmul ciabo ceés3anbl ¢
8b1600aMU
Hapywena nociedosamenvrocmo uznoscenus,
0-6 OMCYymcmeyem 02UNeCKast Ce513b MenCoy 4acmsmu
mexcma

YuuxanvHolii n00X00 K meme, HeCmMaHOapmHule

14-20 peuterus, UHHOBAYUOHHbLE UOelU, COOCMBEHHAs
no3uylsl asmopa

Yacmuuno opueunanvhsle uoeu, Ho

7-13 NPUCYMCIMBYIOM dAEMEHMbL WADIOHHO20

MbIUUTICHUA

0-6 Omcymcemeue 0pucunaibHOCMU, UCNOIb308AHUE

WAOIOHHLIX peuteHUll U N00X0008

Opueunanvrocmo

HUtoro MmakcuManbHO: 100

5.5. OmucaHue JIOTMOJHUTEIBHBIX MAaTEPUAIOB W  O0OPYIOBaHUS, HEOOXOAMMBIX JUIS  BBITOJHCHHUS
MIPOBEPOYHBIX 3aJlaHu (npu Heobxooumocmu).
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Jns BBINONHEHHWS 33JaHUM MO BCEM BHUAAM pEUEBON JEATENbHOCTH (ayJUpOBaHUE, UYTCHHE, IHCHMO,
TOBOPEHNE), BKIIFOYAsl TECTOBBIE 33JaHMUs, ICCE, MPE3CHTANNN U MTPOEKTHBIE PabOTHI, CTYACHTY pa3peliaeTcs U
PEKOMEH]TyeTCsl HCIIOIb30BaHKe CIIEAYIONINX PECYPCOB M IIU(PPOBHIX HHCTPYMEHTOB:

JluarBUCTHUYECKHE pecypchl: Paspemaercss McHoibp30BaHHE OHIAaH-cloBapeil (BKJIIOYas MEpeBOTUYECKUE H
TOJIKOBBIE), TE3ayPYyCOB, TPAMMATHYECKUX CIIPABOYHUKOB M KOPITYCOB TEKCTOB ISl IPOBEPKH ayTEHTHYHOCTH
SI3BIKOBBIX KOHCTPYKIINH.

CpenctBa npoBepkH TekcTa: JlomyckaeTcsi HCIOJIb30BaHUE BCTPOCHHBIX CPEACTB MPOBEpKH opdorpaduu u
IrpaMMAaTHKH B TEKCTOBBIX PENAKTOPax, a TaKKe CHEIMATU3UPOBAHHBIX OHJIAMH-CEPBUCOB Ul aHAIN3a U
YITyqIIeHUs] TIChMEHHON pedm.

Texnonoruu uckyccrBenHoro uHteiuiekTa (MI): Pa3pemaercs ucnons3oBanne Al-aCCUCTEHTOB U S3BIKOBBIX
MoJIeNieil B KauecTBe MHCTPYMEHTOB JUIS T€HEepaluu HICH, MPOBEPKH IPaMMaTHYECKUX CTPYKTYp, moabdopa
CUHOHUMOB U pedeprpoBaHHs TEKCTOB. BaXHO OTMETHTH, YTO MTOTOBAs paboOTa MOKHA OBITH PE3yIbTaTOM
COOCTBEHHOUN MHTEIUICKTYallbHOM JESTETHbHOCTH CTYACHTA; MPSIMOE KOIMMPOBAHUE CTEHEPHPOBAHHOTO TEKCTa
0e3 OCMBICJICHUS U PEAAKTUPOBAHUS HE JOIMYCKACTCS.

MyneTuMenuitaple TaTGopmbl: [ TOATOTOBKH YCTHBIX OTBETOB W TIPE3CHTAIMHA CTYICHTY MOXHO
WCTIONB30BaTh CPENCTBA ayAWO- W BUACO3AIMCH, IOCTYIHBIE HA IEPCOHAIBHBIX YCTPOWCTBAX, a TaKKe
IporpaMMHOe oOecTiedeHne AJIsl CO3/IaHus CIaiiloB U BU3YalIbHOTO KOHTEHTA.

6. @®opMBI IPOMEKYTOUHOI aTTECTAIMH, KPUTEPHH U IIKAJIA OLEHNBAHNS, THTIOBbIE OIIEHOYHbIE
MAaTepUAJIbI 0 TUCHUILIMHE

6.1. [IpoMexxyTouHas aTTecTanys MPOBOIUTCH B popme 3aueTa 5 ceMecTp, 3Kk3ameHa 6 ceMecTp.
3adeT/7K3aMeH TTOBOIUTCS B MUCEMEHHOMN M YCTHOU (opme.

IInceMeHHast YacTh TPOBEpPAET 3HAHWE TEPMHUHOJIOTHUHU 110 U3YYEHHBIM T€MaM U OCHOBHBIX I'PaMMaTHYECKHUX
KOHCTpYKUMHA. Il mpoBepKM 3HAHHUA TEPMUHOJIOTUU MO HM3YyYEHHBIM NMPO(ECCHOHATIBHBIM TEMaM: BCTABUTH
MIPOMYIIEHHBIE CIIOBA B TEKCT, W/WIHM YCTHBIN (MMCHMEHHBIN) MEPEBOJ] C MHOCTPAHHOTO HA PYCCKUH W/HUIHN C
pycckoro Ha MHOCTpaHHBIN SI3bIK MPEAIOKEHHMA, COJEPKAIIUX CIEIHATBHYIO JICKCUKY, U/WIH JICKCHUSCKUHN
tect D0 u JIOT. [lna npoBepky 3HaAHMSI U3yUYEHHBIX OCHOBHBIX I'paMMaTHUYECKUX KOHCTPYKLIMH M JIEKCHKH
00IIIepa3rOBOPHBIX TeM: BCTABUTH IMPOITYIIEHHBIE CIIOBA B TEKCT, W/WJIM YCTHBIA (IIMCHMEHHBIN) TIEPEBOJI C
PYCCKOTO SI3bIKa Ha MHOCTPAHHBIA, W/win rpammaTideckuii Tect 90 u JOT.

Ecnu nucemenHnas yacte peanuzyercs ¢ nomomsio D0/JJOT B Buae Tectuposanus B CJ1O, Ha nmucsMeHHON
YacTH CTYIEHT BHIMOJNHSAET JIEKCHKO-TpaMMaTHYeCcKuii Tect B TedeHune 30 MuHYT (THUN 3amaHuii multiple
choice). Ecmu muceMenHas dacte peanmsyercs 0e3 mpumeHeHuss D0/JIOT, CTymeHT BBIMOTHICT 3adaHMS
"BCTaBUTh TPOIYIICHHbIE CJIOBA B TEKCT', W/WiH "YCTHBIH (IIMCBMEHHBIA) MEPEeBOJ C WHOCTPAHHOIO Ha
pycckuil /umm ¢ pycckoro Ha WHoCTpaHHBIA sI3BIK" 0€3 HMCHOJIB30BAHHUS KaKUX-TMOO BCIIOMOTaTENIbHBIX
cpencte. [lpemomaBarens BBIOMpaeT GOpMy MPOBEACHHUS KOHTPOIBHBIX MEPOTPHUSATHA B 3aBUCHMOCTH OT
HaJIMYHs COOTBETCTBYIOMIETO ()OHIA OIEHOYHBIX CPEJICTB M TEXHUYECKUX BO3MOKHOCTEH.

YcrHasg yacTh NPOBEPSIET HABBIKU CIIOHTAHHOM U IIOJArOTOBICHHON JUAJIOIMYECKOW U MOHOJIOTHYECKOM PEeUn.
Ha ycTHO# wacTu 1j1s1 TPOBEPKH HABBIKOB ITOATOTOBJIICHHOW (MOHOJOTHYECKOI) pedr CTYJEHT BBITIOIHSIET
cooOmieHre mo TemMe B Omiere 0e3 MpenBapUTEIbHONW MOATOTOBKH, IJIsi NMPOBEPKH HABBHIKOB CIIOHTAHHOW
(mmanornueckor) pedn W AEJIOBOTO PEUeBOr0 STHKETa MPOXOJUT Oecela C MperojaBaTeieM M0 TeMe H/HilH
OTBETHI Ha BOIIPOCHI 0€3 MpeIBapPUTENHLHON MOATOTOBKH.

B 3aueTHBIX/PK3aMEHAIMOHHBIX OWJIETaX OCHOBOW MJISi TPOBEPKH JIEKCHKO-TPAMMATHYECKHX HAaBBIKOB
(Jlekcrdeckasi HANOJHEHHOCTh M IpaMMaTHUYecKas KOHCTPYKIMS KOHKPETHBIX MPEUIOKEHUH B 3aaHUSIX Ha
MEPEBO/I/IEKCUKO-TPAMMATHYECKOTO TECTHPOBAHHA), & TaK)Ke CHOHTaHHOW peun ((opMyIHpOBKa BOIPOCOB
IUT CTIOHTAHHOHW Oecelpl MO TeMe) HWCIOJb3yeTCs S3BIKOBOM MaTepHall B paMKax H3yYeHHBIX JIEKCHKO-
rpaMMaTHYECKUX TEM B COOTBETCTBHU C MPOrpaMMoN AUCHUIUTMHBL [lo pemenuio xadeapsl MHOCTPAHHBIX
SI3BIKOB, KOJIMYECTBO OMJIETOB, KOJMYECTBO 33/aHUI B OMIIETe, KOJINYECTBO 3HAKOB LIS MIEPEBO/IA C PYCCKOTO
Ha QHIVIMHACKUA M C aHIVIMICKOrO Ha pPycCKUd B OwmiieTe, rpaMMaTHYecKue KOHCTPYKIHMH, JIEKCHYeCKas
HaINOJTHEHHOCTh W (Ppa3upoBKa KOHKPETHBIX MPEIOKEHUH M BOIIPOCOB B paMKax M3ydeHHOTO MaTephala, a
TaKXKe MOPSIOK CIETOBAaHUS 3a/1aHNil B OMiIeTe MOTYT U3MEHSTHCS.

B cnywae ecnum neHCTBHS CTyJIeHTa HE JAIOT BO3MOXKHOCTHM IPENOJABATENI0 KOHTPOJHMPOBATH IPOLECC
JIOOPOCOBECTHOTO BBIMTOJHEHUS CTYICHTOM 3aJaHHid IOCNE TOJyYeHHs UM Owuiera, MperojaBaTellb HMeeT
MpaBO BBICTABUTH OIICHKY «HE 3a4TE€HO/HEYNOBIETBOPUTENBHO». IIpM STOM HEyIOBIETBOPHUTEIHHBIE
pe3ynbTaThl TMPOMEXYTOUHOW aTTecTalMd TMPU3HAIOTCA aKaJeMHUYeCKOH 3aJl0JKEHHOCThIO, KOTOPYIO
o0y4Jaromyecs J0JLKHbI JUKBUIUPOBATH B YCTAHOBJICHHOM HOPSIIKE.

6.2. TunoBbIe OIIEHOYHbIE MaTepHaIbl IPOMEKYTOUHOI aTTeCTalny.
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I. Translate into Russian:
1. The Great Barrier Reef attracts millions of visitors to Australia each year.
2. Some travelers prefer to learn a few phrases in the local language before their trip.
3. Tourism revenue is crucial for funding the preservation of many historical monuments.
4. A sudden political uprising can devastate a nation's tourism industry overnight.
5. Tonce tried a fried scorpion from a street vendor in Bangkok..
I1. Translate the following sentences into English:
1. Kakoii oTaen 3aHUMaeTCs TEXHUIECKHM 00CITy ) KHBaHUEM ?
2. K coxanennro, pecTopaH yXke 3aKkphuics, HO Bbl MoxeTe mpoitu B O6ap. OH paboraer 1o
yTpa.
3. Ha aHrnuiickoMm s3bIKe pa3roBapyuBacT OOJbLIE MOJIOBUHBI 36MHOTO IIapa
4. TloueMy B BaHHOW He MbUJIA, IAMITYHsI ¥ TIoJoTeHIa? Bee A0mKHO OBIIO OBITH MPUTOTOBIICHO
0 Moero mpuesal
5. Kaxaplif cOTpyAHUK HUMEET CBOH COOCTBEHHBIE 0053aHHOCTH.
III. Answer the following questions:
1. How can countries balance the economic benefits of tourism with the protection of local
environments and communities?
2. In what ways has the rise of short-term rental platforms transformed the experience for
tourists and local residents?
3. What responsibilities do travelers have in respecting the cultural traditions and social norms
of their host countries?
4. How might the increasing awareness of climate change alter travel patterns and popular
destinations in the coming decades?
5. What long-term effects can "overtourism" have on a city's identity and the daily lives of its
inhabitants?
IV. Speak on a topic.

l'[epequL TEM I1JIsA l'lpOMe)KyTO'IHOﬁ aTTECTAIlMH - MOHOJIOTHY€ECKO€e BbICKA3bIBaHUE 0€3 MOATOTOBKH

5 cemecTp YK-4.4, YK-4.5
1. Hospitality marketing.
2. Advertising of hotel business.
3. Hotel Staff Roles and Guest Experience
4. Hotel etiquette. Dress code.
5. Types of Hotels and Their Target Guests
6. Hotel Facilities as Competitive Advantages
7. Business culture.
8. Types of hotels. Hotel facilities
9. Making a hotel reservation.
10. Checking-in to a hotel.

6 cemectp YK-4.4, YK-4.5
1. Hotel rules. The Purpose and Perception of Hotel Rules:
2. Room service. Room Service as a Premium Experience.
3. Problems of accommodation. The Importance of the First Impression:
4. Responsibilities of travellers. Hotel Room Design and Function
5. Handling conflicts. Handling Rule Violations:
6. Handling Special Requests
7. Conflict reasons. Tips for managing conflicts.
8. Catering and leisure activities.
9. Checking-out of a hotel. The Importance of Professional Communication:
10. Business correspondence. Types of Business letters. Formal vs. Informal Tone:

Tpebosanusa K MOHOI0ZUUECKUM BbICKA3bIGAHUAM:
Kamumﬁ MOHOJIOT JOJIZKEH COOTBETCTBOBATH UCTBIPEM KITFOUCBBIM KPUTCPHUAM:
O0BeM u cTpyKTypa
15 pacpocTpaHeHHBIX TIpeIOKeHNH (He MeHee 15, 6e3 KOpoTKuX (pa3z).
YeTkoe eneHre Ha YacTu:

Beenenue (1-2 npeinoxeHus: TeMa U €€ aKTyalbHOCTD).
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OcnoBHas yacTsb (10-12 npennokeHuit: apryMeHThl, IPUMEPBI, OOBSICHEHUS).
3axmouenue (1-2 mpenyIoKeHUs: BRIBO HITH PE3IOME).
TepMHHOIOrUS IO TEME
HUcnonb3zoBanue 13-15 npodeccrnonanbHBIX TEPMUHOB
TepMuHBI HOIKHBI OBITH YMECTHBI 1 00BSICHEHBI IPOCTHIMU CIIOBAMU, €CIIH TPEOYIOTCS.
JlornyHOCTh U CBA3HOCTH
[TnaBHbBIC epexoabl MEXKAY UACIMU (MCIONb30BaHue linking words U MPUYMHHO-CIICICTBEHHBIX CBS3CH)
OtcyTcTBUE IPOTHBOPEUNH B apryMEHTaX.
I'pamMaTuueckasi TOUHOCTh
ba3oBbie KOHCTPYKIIMU YPOBHS S3bIKA
JonycTrMbl He3HAYUTENbHBIE OLIMOKH, HE MELIAIOINe TOHUMAaHHIO.
He nomyckarorcs cepbe3Hble OLIMOKH B MOPSIIKE CIIOB, HENIPABUIIbHBIE ()OPMBI IJIar0JIOB

IIpuMepHBIii NepedeHb BONMPOCOB A5 Oecebl 0e3 MOATOTOBKH (BONPOCHI 0CHOBBIBAIOTCS HA N3YYEHHBIX
TeMax U MOTYT OTJIMYATHCS OT NPUBEAEHHBIX HIKe):

S cemecTp

L.

O NN kW

9

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.

What is the main purpose of marketing for a hotel or restaurant?

Why is it important for a business to know its "target audience"?

How can friendly and helpful staff be good for marketing?

What kind of information should a good hotel website have?

Why do many restaurants and hotels have pages on social media like Instagram or Facebook?
What is one example of a special offer a hotel could use to attract guests?

Why are online reviews from customers so important for a hospitality business?

How can a clean and comfortable room be a form of marketing?

What is one thing a restaurant can do to make customers want to return?

Imagine a guest has a bad experience. Why is it important to solve their problem quickly?
What are the main duties of a hotel receptionist when a guest arrives?

Why is it important for all hotel staff to be friendly and polite to guests?

What does the housekeeping department do to prepare a room for a new guest?

Imagine a guest calls the reception and says, "My room is too cold." What should the staff do?
Why is it important for the front desk to have a good system for taking reservations?

What kind of information should a guest find in their hotel room?

How can a concierge help a guest who is new to the city?

Why must the staff in a hotel restaurant work closely with the kitchen team?

What is one problem that can happen in a hotel, and how can the staff solve it?

Why is teamwork important between different departments in a hotel?

What is the main difference between a budget hotel and a luxury hotel?

A resort hotel is usually located in a vacation area. What facilities might a resort have that a city hotel

might not?

23.
24.
25.
26.
27.
28.
29.
30.

What are three different types of rooms a guest can book in a hotel?

What is usually inside a standard hotel room for a guest to use?

Why would a family with young children want to book a suite instead of a single room?
What facilities in a hotel are often shared by all guests? Name three.

Why is a 24-hour front desk an important facility for any hotel?

Imagine a business traveler. What two hotel facilities would be most important for them?
What does "All-Inclusive" mean at a resort hotel?

Why is it important for a hotel website to have clear photos of its rooms and facilities?

6 cemecTp

1.

nhkwb

0 0=

What are the three most important things a receptionist needs from a guest during check-in?

Why is it important for the receptionist to smile and greet a guest warmly when they arrive?

What information does a guest usually write on a registration card?

Why does the receptionist need to see a guest's passport or ID?

What are two important things the receptionist should explain to the guest after giving them the room
key?

What should a receptionist do if a guest's room is not ready at the standard check-in time?

Why is it important to confirm how many nights a guest is staying during check-in?

What does the receptionist need to do with the guest's credit card during check-in?

What are two questions a guest might ask the receptionist during the check-in process?
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10.What is the main goal of the check-in process for both the guest and the hotel?

11.Why do most hotels have a check-out time, like 11:00 AM?

12.What are two important rules about safety that guests should follow in a hotel?

13.Why is it important for guests to be quiet in the hotel corridors, especially at night?

14.What is room service and what can a guest usually order from it?

15.What should a guest do if they want to order breakfast from room service?

16.Where can a guest usually find a list of the hotel's rules?

17.Why are guests often not allowed to smoke in hotel rooms?

18.What should a guest do with their room service tray after they finish eating?

19.Why is it important for the hotel to have rules about who can visit a guest's room?

20.What information should a guest tell room service when they call to order food?

21.What is the main difference between a restaurant and a catering service?

22.What are two examples of leisure activities a hotel might offer to its guests?

23.What are two polite phrases you can use to offer help to a guest?

24.Why is it important for a hotel to have a swimming pool or a fitness center?

25.A guest looks lost in the hotel lobby. What do you say and do?

26.What kind of food and drinks might a hotel provide for a business meeting?

27.A guest asks, "What can I do here this afternoon?" What are two activities you can suggest?

28.Why is it important to smile when you offer help to a guest?

29.What information should you give a guest who asks about the timing of the hotel's leisure facilities?
(For example, the pool or gym)

30.How can good catering and fun leisure activities make a guest's stay better?

Tpebosanus K OuanozuuecKum 6blCKA3bI6AHUAM
Kaxapiii OTBET TOIKEH COIEPIKATh YEThIPE 00sI3aTENLHBIX 3JIEMEHTA JJIs IMOHCTPAIIMH BEXKIIUBOTO H
PO eCCHOHATLHOTO OOIICHHS:
1. bnaromapHOCTH 3a BOIIPOC
o "Thank you for your question.”
o "That’s an interesting question."
o "l appreciate you asking about this topic."
2. TloaTBepxaeHue MOHUMAaHUS BOIIpoca
o "If  understand correctly, you 're asking about..."
o "To clarify, you’d like to know..."
o "In other words, you're interested in..."
3. CoOcTBeHHO OTBET (UETKHUU U COACPIKATEITHHBIH )
o "In my opinion..."
o "According to customs regulations..."
o "Based on my knowledge..."
4. TlpoBepka yIOBIETBOPEHHOCTH OTBETOM
o "Does that answer your question?"
o "Would you like me to explain further?"
o "Il hope this information is helpful."”

Kpurtepun oueHku

BexnuBocTh (651arojapHOCTh, MPOBEPKA IIOHUMAHHS)

CtpykTypa (4 27eMeHTa, TOTHYHask OCe0BaTeIbHOCT)

SlcHoCTh (TIpocToTa (POPMYIIUPOBOK JJIST YPOBHS S3BIKA)

PeneBaHTHOCTB (OTBET COOTBETCTBYET BOIIPOCY)
[Ipumep:
What are the three most important things a receptionist needs from a guest during check-in?- Thank you for
your question. If I understand correctly, you're asking about checking-in procedure The three most important
things a receptionist needs during check-in are a guest's valid photo identification, a form of payment for the
stay and incidentals, and accurate reservation information to complete the registration... Does this
explanation cover what you wanted to know?

Tunoesoie npoeepounsle 3a0anus 011 CAMONO0Z0MOBKU 06yualomezoc;l K npomeofcymolmoﬁ ammecmayuu:
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Tun 3amanusa

CiieHapuu BBINIOJIHEHUS

IIpumeps! 3agaHuii

3aanne 3aKphITOro
THTIA C BEIOOPOM
OJIHOTO IIPABHIIEHOTO
OTBeETa

1. BHMMaTeNnbHO MPOYHUTATH TEKCT
3aJaHusl.

2. [Ipoananu3upoBaTs BCE
MIPETI0KEHHbBIC BApHAHTHI.

3. BrIOparth oiMH BEpHBI OTBET.
4. 3ancaTh HOMep/OyKBY
BHIOPAaHHOTO BapHaHTa.

Mpumep 3aganns: Why is it important for a business
to know its "target audience"?

A. Tt allows the business to tailor its products,
marketing, and messaging to the specific group most
likely to buy, increasing efficiency and sales.

B. It ensures that the business's products will be liked
by every single person who sees them.

C. It is a legal requirement for filing taxes and business
registration documents.

D. It primarily helps the business to secure the lowest
possible prices from its suppliers.

[pumep 3apanmnsn: What are the most important
"zoning-forming factors" that lead to the creation of a
distinct tourist region?

(A) The presence of a major airport, the number of
five-star hotels, and the availability of international
cuisine.

(B) A unique combination of natural attractions,
cultural heritage, infrastructure, and economic
investment.

(C) The personal preferences of tour operators and the
advertising budget of the national tourism board.

(D) Strict government regulations that designate the
area exclusively for tourist activities.

3a,I[aHI/IC 3aKpPBITOT'O
THIIA HA
YCTaHOBJICHUC
COOTBCTCTBUA

1. BHUMarenpHO IPOYHTaTh 002
CIHCKa.

2. ConocTaBUTh 3JIEMEHTHI CIHUCKa |
C 2JIEMEHTaMH CITUCKa 2 TI0 CMBICITY.
3. 3amucath OoTBeT B BUJe map: Al,
b4 ut.1.

Ipumep 3ananus:

Match the hotel staff role with the correct description
of their duties.

1. Concierge

2. Front Desk Agent

3. Housekeeper

4. General Manager

A. Cleans and maintains guest rooms, restocks
amenities, and reports any maintenance issues.

B. Manages reservations, checks guests in and out,
handles payments, and provides keys and information.
C. Oversees all hotel operations, sets budgets, manages
staff, and ensures guest satisfaction standards are met.
D. Provides personalized guest services like booking
restaurants, arranging transportation, and sourcing
tickets for events.

Ipumep 3ananus:

Match the types of tourism with their description.
1.Ecotourism

2.Geocaching

3.Cultural Tourism

4.Rural Tourism

5. Shop Tourism

A. This form of travel focuses on visiting urban areas
to experience their cultural, architectural, and
entertainment offerings, such as museums, theaters,
and nightlife.

B. Travel motivated by the desire to purchase goods,
often to destinations known for specific products,
lower prices, or unique shopping districts.

C. A form of nature-based travel that emphasizes
conservation, education, and responsible travel to
natural areas, often supporting local communities.

D. An activity where participants use GPS coordinates
to locate hidden containers, or "caches," combining
exploration with a real-world treasure hunt.
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E. This involves traveling to non-urban areas to
experience rural life, agricultural activities, and natural
landscapes, often seeking peace and authenticity.

3amaHue 3aKpBITOrO
THUIA C BBIOOPOM
HECKOJIbKUX
MpaBUJIbHBIX OTBCTOB

1. BuumarenbHO MPOYUTATH TEKCT U
BOIPOC.

2. OnpenenuTh, KAKUE U3 BApUAHTOB
BEPHO OTPAXKAIOT HH(POPMAITHIO.

3. BeiOpaTh HECKOIBKO MPABUIIBHBIX
OTBETOB.

4. 3anncaTh HOMEpa/OyKBBI
BEIOPaHHBIX BAPHAHTOB.

IIpumep 3axanus:
What facilities in a hotel are often shared by all guests?
Name three.
1. The swimming pool.
A business lounge.
The main lobby.
The minibar.
Your guest room.
The television.

SAINAIE ol

Ipumep 3aganus:

Choose 3 advantages of a destination's geographical
location:

1.Natural isolation can create a sense of exclusivity
and unspoiled beauty.

2.Proximity to major tourist-generating markets
ensures a steady flow of visitors.

3.Vulnerability to extreme weather events or natural
disasters can disrupt travel.

4.A remote or landlocked location can lead to high
travel costs and logistical challenges.

5.A favorable climate can be a primary attraction for
tourists year-round.

6.Political instability in a neighboring region can deter
tourists despite local safety.

3amaHue 3aKpBITOrO
THIIA Ha
YCTaHOBJICHUE
MOCIIEIOBATEILHOCTH

1. BHUMaTenbpHO POYHTATH BCE
MPEAT0KEHHS.

2. OnpenenuTs JOTHIeCKue 1
MIPUYNHHO-CJICACTBEHHBIC CBA3H.
3. BricTpouTs correct
MIOCJIE/I0BATENLHOCTb.

4. 3ancath OyKBBI/II(]PHI B
HYKHOM TOpSIJIKE.

IMpumep 3ananus: Put the steps of checking-in in the
correct order.

. The guest provides identification.

. The porter carries the luggage.

. The receptionist issues the room key.

. The housekeeper prepares the room.

. The receptionist greets the guest.

. The receptionist confirms the reservation.

. The guest signs the registration form.

. The bellhop directs the guest to the elevator.

01N Nk~ WLWN —

Mpumep 3apanusi: What were the key historical
milestones that transformed international travel from
an elite privilege to a mass activity? Put them in
chronological order.
1. Thomas Cook and the Invention of the
Package Tour
2. The Industrial Revolution and the Rise of the
Middle Class
3. The Railway Revolution: Making Travel
Accessible
4. Paid Vacation Leave: Creating Leisure Time
for the Masses
5. Post-WWII Economic Boom and Consumer
Prosperity
6. The Jet Age: Shrinking the World with
Commercial Aviation
7. Charter Flights and the All-Inclusive Resort
Model

3aganue
KOMOMHHPOBAHHOTO

1. BeiOpath 01MH BEpHBIN OTBET M3
IPENIOKEHHBIX.

IIpumep 3ananus: Read the text.
Our staff goes above and beyond to ensure every guest
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THUIIA C
000CHOBaHUEM

2. ChopMyaupoBaTh NHCbMEHHO 1-2
aprymMeHTa, OCHOBaHHBIX Ha TCKCTEC.
3. 3anmcath HOMEp OTBETA U CBOH
apryMeHTHI.

feels personally welcomed and cared for, remembering
your name and your preferences to make your stay
exceptional. Their attentive service and local expertise
transform a simple hotel visit into a memorable and
seamless experience. This unwavering commitment to
guest satisfaction is what truly sets us apart.
Question: Does this level of personalized service
make you more likely to choose our hotel? Choose
"Yes" or "No" and explain why in 1-2 sentences.
IMpumep orBeta: Absolutely, it does. Knowing that
every detail will be handled with care and
professionalism provides the confidence and comfort
that modern travelers seek.

IIpumep 3ananus: Read the text.

The "Instagram Effect" is fundamentally reshaping the
geography and experience of top tourist destinations
by concentrating visitor flows on visually striking,
"Instagrammable" spots, which often leads to
overtourism in specific areas while leaving others
overlooked. This dynamic has transformed the very
nature of travel, shifting the tourist's primary goal from
personal immersion to the public performance and
curation of an idealized digital identity. Consequently,
destinations face increasing pressure to prioritize
photogenic aesthetics and installations to cater to this
trend, a shift that can sometimes come at the expense
of authentic cultural preservation and long-term
ecological sustainability.

Question: Is Social Media Reshaping the Geography
and Experience of Top Tourist Destinations? Choose
"Yes" or "No" and explain why in 1-2 sentences.

3anaHue OTKPBITOrO
THIIa C Pa3BEPHYTHIM
OTBETOM

1. BHuMartenpHO MPOYUTATh 3a/JaHUE
Y TIOHSATH CyTh BOIIpOCA.

2. [Ipoxymath JTOTUKY U MTOJHOTY
OTBETA.

3. 3amucatb OTBET, ACIOB3YS
YETKHE KOMITAKTHBIC ()OPMYITHPOBKH.

[pumep 3apanmns: What is the main difference
between a budget hotel and a luxury hotel? Write 3-4
sentences.

Ipumep orBera: The primary difference lies in the
level of service and personalized attention. Luxury
hotels offer extensive amenities like spas, fine dining,
and concierge services, while budget hotels provide
functional, no-frills accommodations. Furthermore,
luxury properties feature high-quality furnishings and
spacious rooms, compared to the simpler, more
compact designs of budget options. Ultimately, the
experience is defined by luxury's focus on indulgence
and comfort versus budget's emphasis on affordability
and essential needs.

IMpumep 3apanmns: What are the key economic and
social benefits of a strong domestic tourism sector for
a country?

IMpumep otBeTta: A strong domestic tourism sector
provides crucial economic stability by retaining
spending within the country, which supports local
businesses, creates jobs in hospitality and retail, and
insulates the economy from fluctuations in
international travel. Socially, it strengthens national
identity and cultural cohesion as citizens explore their
own heritage and landscapes, fostering a greater sense
of shared pride and connection. Furthermore, it
promotes more equitable regional development by
dispersing economic benefits beyond major
international gateways to smaller towns and rural
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areas.

3aganne Ha 1. BHUMaTeIbHO MPOCITyIIATh Ipumep 3ananus: Listen to a dialogue between a
ay/IMpOBaHUE C ayano/BuaeodparMeHT. guest and a manager.
HMHTETPUPOBAHHBIM 2. OnpenenuTs OCHOBHYIO HJCIO U Question: What was the guest’s complaint about?
OTBETOM KJIFOUEBBIE JICTaITH. A. The guest's room is not ready or not clean.
3. BBINOIHUTE COMYTCTBYIOIINE B. There are noisy neighbours.
3amaHus (Hamp., OTBETHTh Ha C. Wi-Fi is slow
BOIIPOCHI). D. There is a mistake with the bill.
Ipumep 3ananus: Listen to a dialogue between a
customer and a travel agent.
Question: What destination did the travel agent
mention?
1. Moscow
2. Saint Petersburg
3. Lake Baikal
4. Golden Ring
3anaHue Ha 1. OnpenenuTs THUII TEKCTA, Mpumep 3apanus: Writing Task: "You are a canine
MTMCEMEHHYIO Peyb ayJMTOPHIO U LEIb. unit supervisor. Write a short memo (120-150 words)
(IpoyKTUBHOE) 2. CocTaBUTH TJIaH. to a new receptionist, outlining three key principles for

3. Hanucath Tekct, coOmonas

CTPYKTYPY.
4. TIpoBepuTh HA HATMYHE OMIHOOK.

effectiveness at front desk. Explain why each principle
is important."

Ipumep oTBeta: TO: New Receptionist

FROM: Front Office Manager

DATE: October 26, 2023

SUBJECT: Key Principles for Front Office
Effectiveness

Welcome to the team. To ensure your success at the
front desk, please prioritize these three key principles.
First, master first impressions. You are the first and
last point of contact for our guests. A warm, genuine
greeting and a professional appearance set a positive
tone for their entire stay. Always project a calm and
friendly demeanor, even during busy periods.

Second, prioritize meticulous organization.
Accuracy in handling reservations, processing
payments, and managing guest information is non-
negotiable. Double-check all details to prevent errors
and ensure a seamless experience. A well-organized
front desk is an efficient one.

Finally, practice proactive problem-solving. Listen
carefully to guest needs and anticipate issues before
they arise. When a challenge occurs, take ownership,
find a solution promptly, and follow up to ensure
satisfaction. Your ability to resolve matters effectively
will define a guest's perception of our service.

We are confident you will excel in this role.

Regards, [Front Office Manager].

Ipumep 3apanus: Writing Task: You are an
experienced travel agent. Write a short memo (120-150
words) to a newtravel agent , outlining three key
principles for effectiveness at sales. Explain why each
principle is important.

IIpumep orBera: TO: New Travel Agent

FROM: Senior Travel Advisor

SUBJECT: Key Principles for Sales Effectiveness
Welcome to the team. Excelling in travel sales requires
blending expertise with empathy. Here are three
principles to guide you:

Listen Actively: Prioritize understanding clients’ needs
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before offering solutions. Ask about their travel
history, preferences, and concerns. This builds trust
and ensures recommendations align with their
expectations, reducing post-booking dissatisfaction.
Personalize Proposals: Avoid generic packages. Tailor
itineraries to reflect clients’ interests—whether cultural
immersion, relaxation, or adventure. Personalized
service fosters loyalty and turns first-time clients into
repeat customers.

Educate, Don’t Just Sell: Teach clients about
destinations, cultural nuances, or logistical tips (e.g.,
visa requirements). Positioning yourself as a
knowledgeable resource establishes authority and
justifies your value beyond online booking platforms.
These principles prioritize relationships over
transactions, laying the foundation for long-term
success. Let’s discuss how to apply them in your
upcoming projects.

Best regards,

[Your Name]

3anmaHue Ha YCTHYIO
pedsb (ayIno3aruch)

1. O3HaKOMHTHCS C TEMOH,
COCTaBUTH KPATKHI TUIAH.

2. 3amucathb ayJu0oCcO00IICHHE,
UCTIONB3Ysl MUKPO(OH.

3. [IpocnymaTs 3anuCh Tiepe
OTIPaBKOM.

Mpumep 3apanns: Speaking Task: "Record a 1-
minute audio message for new front office staff.
Explain why it is important to listen actively to guests.
Give at least two reasons."

IIpumep orBeta: Active listening is critically
important in hospitality for two primary reasons.

First, it allows staff to accurately identify a guest's
underlying needs and expectations, which are not
always explicitly stated. By paying full attention,
asking clarifying questions, and paraphrasing, staff can
uncover the real issue or desire, enabling them to
provide a precise and effective solution or
recommendation.

Second, it makes the guest feel valued, heard, and
respected, which directly builds rapport and trust. This
positive emotional connection transforms a standard
transaction into a personalized experience,
significantly increasing guest satisfaction and fostering
loyalty, encouraging them to return and share positive
reviews.

Ipumep 3ananus: Speaking Task: "Record a 1-
minute audio message for new travel agency staff.
Explain why it is important to personalize proposals.
Give at least two reasons."

IIpumep orBera: Personalizing proposals
demonstrates to clients that you have genuinely
listened to their unique needs and preferences, moving
beyond a generic, one-size-fits-all approach. This
tailored service makes clients feel valued as
individuals, which significantly increases their
satisfaction and trust in your expertise. Ultimately, this
fosters strong client loyalty, encouraging repeat
business and positive word-of-mouth referrals that are
vital for long-term success.

HutepaxkTuBHOE
3amanue (Popym)

1. O3HaKOMUTBCS C TEMOH U
KOMMEHTapPHUSIMH.

2. Hamnucats cBoit
apryMEHTHPOBAHHBIH KOMMEHTapHH.
3. OTBETHUTH OTHOKYPCHUKAM, YTOOBI
MOJJIEPKATH JUCKYCCHIO.

MMpumep 3aaanus: Forum Topic: "Some people
argue that working in a hotel means you are always the
face of the company. Do you agree or disagree? Post
your opinion, giving two reasons, and reply to two of
your classmates' posts."

IIpumep orBera: I strongly agree that working in a
hotel means you are always the face of the company.
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My first reason is that hotel staff are the only tangible
representation of the brand for the guest. A guest
doesn't interact with the corporate mission statement or
the marketing team; they interact with the receptionist,
the housekeeper, and the restaurant server. Every
single interaction, from a cheerful "good morning" in
the hallway to efficiently handling a complaint,
directly shapes the guest's perception of the entire
hotel's quality and values.

Secondly, staff are "always on" because the guest
experience is continuous. Unlike a retail store where a
customer's interaction is brief, a hotel guest is
immersed in the environment for 24 hours a day. A
positive check-in can be undone by a rude encounter at
the bar later that evening. Therefore, every staff
member, regardless of their department or shift, shares
the responsibility of maintaining the hotel's image
consistently throughout the guest's entire stay.

Ipumep 3ananus: Forum Topic: "Some people
argue that there are negative impacts of tourism on a
local community's culture. Do you agree or disagree?
Post your opinion, giving two reasons, and reply to
two of your classmates' posts."

IIpumep otBeta: I strongly agree that tourism often
negatively impacts local communities. The demand for
souvenirs and entertainment can lead to

the commodification of culture, where sacred
traditions, rituals, and art forms are simplified and
performed for paying audiences, stripping them of
their original meaning and significance. Furthermore,
an influx of visitors can cause cultural erosion as youth
may prioritize learning tourism-oriented skills over
traditional ones, and the dominance of foreign
languages and customs can dilute local heritage. This
process, sometimes called "cultural dilution," can
eventually lead to a loss of unique local identity,
making the community's culture feel like a
standardized product for tourist consumption.

3anaHue Ha
YCTaHOBIICHHE
COOTBETCTBHS C
MIPOCITYITUBAHUEM/UT
SHUEM

1. [IpocaymaTh KaXkIIbli TUAJIOT,
obparias BHUMaHHE Ha KJIIOUEBbIE
CJIOBA.

2. [IpounTaTh CMCOK TEM/MECT.
3. JInst KaKI0To THAIIOTa BEIOPATh
HanOoJee MOIXOASIINI BapHAaHT.

IIpumep 3aganus: Listen to three short descriptions
of situations in a hotel. Match each request (1-3) to
the staff’s actions (A-C).

A) Passenger baggage screening in the arrivals hall.

B) Inspection of postal packages in a sorting facility.
C) Screening of vehicles in the customs green channel.
Omnucanmne 1: "The dog works quickly along a moving
conveyor belt, sniffing small parcels." -> B
Omnucanne 2: "The dog moves between stopped cars,
checking wheel wells and trunks." -> C

Onucanme 3: "The dog walks past rows of suitcases
on the floor while passengers watch." -> A

1.A guest checks in late.

2.A room's AC is broken.

3.A guest needs a restaurant.

A.Maintenance is called.

B.The receptionist is ready.

C.The concierge books it.

Ipumep 3ananus: Listen to three short descriptions
of situations between a customer and a travel agent.
Match each customer's request (1-3) to the travel
agent's most appropriate action (A-C).

Customer's Requests:
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1. A client wants to book a last-minute weekend
city break.
2. A customer is unhappy because their flight
was suddenly canceled.
3. A family needs help choosing a safe, all-
inclusive beach resort.
Travel Agent's Actions:
A. The agent researches and presents options with kids'
clubs, shallow beaches, and on-site medical facilities.
B. The agent quickly checks hotel and short-haul flight
availability for the upcoming days.
C. The agent finds and confirms the next available
flight and arranges a complimentary airport lounge
pass.

3ananue Ha
3aroJIHEHNE
MPOIYCKOB B TEKCTE
(Cloze Test)

1. [IpounTath Bech TEKCT IS
MMOHMMAaHMS 00IIIETO CMBICIIA.
2. JIns KaXI0ro IpoITycKa

OTIPEICTNTh HYKHYIO YaCTh PEHUH.

3. BeiOpats cIIoBO U3 CITHCKA,
HOJIXOAAIIEE IO CMBICITY U
rpaMMaTHKe.

4. IlepeuntaTh TEKCT C
BCTaBJICHHBIMH CJIOBaMH IS
MIPOBEPKH.

IMpumep 3aganusi: Complete the text with the words:
target audience, website, social media, special offer,
facilities, online, reputation, photos, brand, location
A good advertising plan is very important for a hotel.
First, the hotel must know its (1)
Are they families, business travelers, or tourists? The

hotel's (2) , like its logo and name,
must be clear in all ads.
Beautiful (3) of the rooms, pool,

and restaurant are essential because they show guests
what to expect.
Many guests search for hotels (4) ,

so a modern and easy-to-use (5) is
necessary. Hotels also use (6) , like
Instagram and Facebook, to share news and talk to
customers. A (7) , like a free

breakfast or a discount, can attract more guests. It is
also important to advertise the

hotel's (8) , such as the gym, spa,
or free Wi-Fi. The hotel's (9) near
the beach or airport is another key point to mention.
Finally, a good (10) with positive

reviews is the best advertisement of all.

IMpumep 3aganusi: Complete the text with the words:
target audience, website, social media, special offer,
facilities, online, reputation, photos, brand, location
A good advertising plan is very important for a hotel.
First, the hotel must know its (1)
Are they families, business travelers, or tourists? The

hotel's (2) , like its logo and name,
must be clear in all ads.
Beautiful (3) of the rooms, pool,

and restaurant are essential because they show guests
what to expect.
Many guests search for hotels (4) ,

so a modern and easy-to-use (5) is
necessary. Hotels also use (6) , like
Instagram and Facebook, to share news and talk to
customers. A (7) , like a free

breakfast or a discount, can attract more guests. It is
also important to advertise the

hotel's (8) , such as the gym, spa,
or free Wi-Fi. The hotel's (9) near
the beach or airport is another key point to mention.
Finally, a good (10) with positive

reviews is the best advertisement of all.
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3ananue
KOMOMHHPOBAHHOTO
THIIA C
000CHOBaHHEM

1. BeiOpath 01MH BEpHBIN OTBET M3
MPEUIOKEHHBIX.

2. ChopMyaupoBaTh TUCbMEHHO 1-2
apryMeHTa, OCHOBaHHBIX Ha TEKCTE.
3. 3amucath HOMEp OTBETa U CBOU
apryMEeHTBHI.

IIpumep 3aganus: Read the situation:

When a guest has a problem, it is very important to
handle it correctly. If a guest is angry, listen carefully
and stay calm.

Question: Do you agree with the statement Never
argue with a guest.

“Options: A) I agree, B) I disagree.

Your Task:

Choose your answer (A or B).

Provide a brief justification in English (2-3 sentences)
explaining your decision.

IIpumep oTBeTa:

A) I completely agree with this statement. Arguing
with a guest only escalates the situation and damages
the hotel's reputation, whereas listening calmly helps
de-escalate the conflict and find a constructive
solution.

IIpumep 3ananus: Read the situation:

Some tourism experts argue that a harsh or extreme
environment (e.g., Arctic, desert) can be successfully
leveraged for adventure tourism.

Question: To what extent can a harsh or extreme
environment (e.g., Arctic, desert) be successfully
leveraged for adventure tourism?

Options: A) to a small extent; B) to a limited extent; C)
to a large extent.

Your Task:

Choose your answer (A or B).

Provide a brief justification in English (2-3 sentences)
explaining your decision.

IIpumep oTBera:

These environments offer unparalleled, exclusive
experiences—such as polar expeditions, desert safaris,
or ice-diving—that cater to a growing market of thrill-
seekers and niche travelers seeking authenticity and
challenge. This "otherworldly" allure allows
destinations to command premium pricing, attracting
tourists who are often more environmentally conscious
and financially capable of supporting high-cost, low-
volume tourism models.On the other hand, success is
constrained by inherent challenges: extreme weather,
remote locations, and fragile ecosystems require
significant investment in specialized infrastructure,
safety protocols (e.g., trained guides, emergency
logistics), and environmental protections. Over-
tourism or mismanagement can rapidly degrade
delicate ecosystems and disrupt indigenous
communities, while perceived risks may deter
mainstream travelers. So I can come to the conclusion
that extreme environment can be successfully
leveraged for adventure tourism to a limited extent.

6.3. Kputepuu u mikana oreHuBanus Ha ocHoBe bPC.

Kpumepuu u 6anivnas wikana onpedensiomes npenodasameinem

KPUTEPUU OLIEHUBAHUWS MIMCbMEHHOM YACTH
(JIekcuko-rpammaruydeckuii Tect B MY LJI)

Maxcumanvnwiii 6ann: 20

| KPUTEPUIM OLIEHNUBAHNA

| PE3VJIbTATB |
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BAJIJIAX

Onenka «OTaIMYHOY

[IpakTHuecky Bce 3a1aHNS BBITIOIHEHBI BEPHO. JIOMyIIEHB! €MHUYHBIC CITydaiiHble OIHOKN (HE
6onee 10%). IIporeMoHCTpHPOBaHO yBEPEHHOE BIaJeHUE TPO(ECCHOHANBHON JICKCUKOH 1
TrPaMMAaTHKOM.

17-20 6annoB

Orenka «Xopomoy»
BonpmmHCcTBO Sa)IaHI/Iﬁ BBITIOJTHEHO BEPHO. Jlonymem)l HEKOTOPLIC OHII/I6KI/I, IIOKa3bIBAIOIIINEC
HETOYHOE YCBOEHHE OTIENBHBIX TEM WM HeBHUMATEIbHOCTE (0T 11% mo 25% ommbok).

13-16 6amios

OueHka «Y IOBJIETBOPUTEIBHO»/3aUTEHO

BbinosHeHO 0KO0JI0 TIOJIOBHUHBI 3a1aHKi. JloMyIeHbl MHOTOUUCIICHHbIE OLIHOKH,
CBHUJICTEIILCTBYIOIIHME O MOBEPXHOCTHOM HIIK (pparMeHTapHOM 3HaHHK Matepuaia (ot 26% 1o
40% ommOoK).

6-12 OaioB

Otuenka «Hey10B1eTBOPUTETHHOY
BonbmuHCTBO 3aaHuil BBITOTHEHO HEBEpHO. Matepuan He ycBoeH (Oomnee 41% ommbok).

0-5 6aiutoB

KPUTEPUU OLUIEHUBAHMUSI YCTHOM YACTH
(MoHoJs0T ¥ 1MAJIOT)
Maxcumanvnoit 6ann: 20

KPUTEPUI OLIEHVBAHNA

PE3VJIBTAT B
BAJUJIAX

Ornenka «OTIMYHOY»

» Conepxanue: JlaH MOJTHBIN, TIOTHIECKH MTOCTIEIOBATEIbHBIN U pa3BEPHYTHII OTBET,
JEMOHCTPHPYIOMNii IITy0oKoe ToHUMaHue TeMbl. CTyIEeHT MPUBOJUT COOCTBEHHBIE IPUMEDPHI 1
yOenuTenbpHbIe apryMEHTHI, paCKpBIBAIOIe MPO(hecCHOHATBHBIH KOHTEKCT.

* I'pammaruka: Mcnonb3yrorest cioxHbIE IpaMMaTHYeCKue KOHCTpyKuuu. [IpakTryeckoe
OTCYTCTBHE OIIHOOK.

* Jlekcuka: CnoBapHbIii 3amac 6oraTblii ¥ pa3HOOOpa3HBI, HCIONIB3YeTCsl MpodeccroHanbHast
JIEKCHKa, COOTBETCTBYIOIIAS CUTYAINH.

* [IponsHomenne u OernocTh: Peus ueTkast, eCTeCTBEHHAs, C PAaBWIBHON WHTOHAaNMEeH. Tem
peu IUIaBHEIH, 0e3 Heo00CHOBaHHBIX May3. CTyIeHT aKTUBHO W YBEPEHHO MOJICPKUBACT
JIMAJIOT, JIETKO TIOHMMAEeT BOIPOCHI M IA€T Pa3BEpPHYTHIE OTBETHL.

17-20 GamnoB

Onenka «Xopomoy»

» Conepxxanue: J[an pa3BepHyThIH OTBET Ha IIOCTaBJIEHHBII BOIPOC, AEMOHCTPUPYIOIIUH
3HaHUEC MaTe€puaa. OTBeT JIOTHYEH U CTPYKTYPUPOBAH, HO AOITYCKAOTCA HE3HAYUTCIIbHBIC
HETOYHOCTH WJIM HEIOCTaTOYHAs MIyOMHA B apIyMEHTalluH ¥ IpHMepax.

* I'pammatuka: Mcnone3yrorcst 6a30BbIe M HEKOTOPBIE CIIOXKHBIE TPAMMATHUECKHE
KOHCTpyKuuu. JlomyckaeTcss HeOOIbIIOe KOJMYECTBO OMINOOK, HE 3aTPy THSIOLUINX TOHUMAaHHE.
* Jlexcuka: ClioBapHblii 3amac 10CTaTOYEH /115l PACKPBITUS TEMBI, HO MOXKET Hik Z uTh
pa3HooOpa3us. JIekcuka B OCHOBHOM YMECTHa.

* [IponsHomenue u Oernocts: [Ipon3HOIIEHNE B OCHOBHOM YeTKoe. Peub JoCTaTOuHO I1aBHAs,
HO MOT'YT IPUCYTCTBOBATh HE3HAUNTEIbHBIE 11ay3bl Ul 00 yMbIBaHus. CTYJJEHT FOTOB K
JUAJIOry, IOHUMAET OCHOBHBIE BOIPOCHL.

13-16 Gamnos

OrieHka «Y IOBJICTBOPUTEIIEHO»/3a4TECHO

» Cozepxanue: JlaH OTBET, paCKPhIBAIOIINI OCHOBHOE CO/IEPIKAHUE TEMBI, HO Ha
MMOBEPXHOCTHOM ypoBHe. JIOTHKa U CTPYKTypa OTBETa MOTYT OBITh HapyIlIeHbl. APryMEHTHI U
MIPUMEPBI OTCYTCTBYIOT WIIM HEAOCTATOUHBI.

* I'pammatuka: Mcnonb3yroTcsi B OCHOBHOM IPOCTHIC TPAMMATHYECKHE KOHCTPYKIIHH.
JlomyckaroTcst 3aMEeTHBIC ONTHOKH, KOTOPBIE MOTYT 3aTPYIHSTH TOHUMAaHUE.

* Jlexcuka: CrioBapHBIi 3ammac orpaHHuCH, YacTO MOBTOPsETCs. MOXKeT HaOI0IaThCs
HECOOTBETCTBHE JICKCUKHA KOHTCKCTY.

* [IponsHomenue u Gernocts: [Ipon3HoNIIeHNE TOHATHOE, HO C CUJIBHBIM aKlIeHTOM. Peun
IpepbIBUCTAA, C YaCTbIMHU ITay3aMU. CTleeHT HCHBITBIBACT 3aTPYAHCHUA C IOHUMAaHUEM
BOIPOCOB U NOAJIEPKaHUEM JIHAJIOra.

6-12 OaioB

Ornenka «Hey0BIeTBOPUTEITHHOY

* Conepxxanne: OTBET HE PaCKPBIBACT TEMY, COACPIKUT CepPhbe3HbIe (DaKTHIECKNE OIIMOKHU HITH
HE COOTBETCTBYET MTOCTaBICHHOMY Bompocy. CTyIeHT He MOKeT cpopMyITnpoBaTh OCHOBHEIE
HICH JaXe C TIOMOIIHIO HABOIAIINX BOIIPOCOB.

* 'pammatrka: MHOTOYHCIICHHBIC TPAMMATHYECKUE OITUOKHY, ACTAIOIINE PEUb MAIOTIOHSITHOM.
* Jlexcuka: KpaitHe OeTHBIN CIIOBapHEIH 3armac, He TO3BOJISIONIHA BEIPA3UTh MBICTTb.

* [Ipousnomenue u 6ernocth: [IponsHonieHre Hepa30OPUUBO. Peub COCTOUT U3 OTACTBHBIX
CJIOB M KOPOTKHX (ppa3 ¢ UIMHHBIMU may3amu. CTYJCHT HE MOHUMACT 3a]]aBaeMbI¢ BOTIPOCHI U
HE MOXKET MOJIEPKATh TUAJIOT.

0-5 6amtoB
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6.4. Omnwmcanue JOMONHUTEIBHBIX MATEPUAIOB W O0OPYAOBaHUS, HEOOXOAUMBIX [UIS BBITOIHEHUS
MIPOBEPOTHBIX 3aTaHUH (npu Heobxooumocmu).

Jns BBINONHEHWS 33aJaHUl MO BCEM BHUAAM pEUEBOM JEATENbHOCTU (ayJUpOBaHUE, UYTEHHE, IMHCHMO,
TOBOPEHNE), BKIIFOYAsi TECTOBBIE 3aJaHHUs, ICCE, MPE3CHTAINN U MTPOEKTHBIC PabOThI, CTYACHTY pa3peliaeTcs U
PEKOMEHTyeTCsl MCTIOIb30BAHNE CIIEAYIOUINX PECYPCOB U UG POBBIX HHCTPYMEHTOB:

JIuareucTHueckue pecypcel: PaspemiaeTcss Hcmofib30BaHHE OHJIANH-cIOBapeil (BKIOYas NepeBOJYECKHE U
TOJIKOBBIE), TE3ayPyCOB, TPAMMATHYECKUX CIIPABOYHUKOB M KOPILYCOB TEKCTOB Ul MIPOBEPKHU ayTEHTHYHOCTH
S3BIKOBBIX KOHCTPYKIIAH.

Cpenctea npoBepkH TekcTa: JlomyckaeTcsi HCIOJIb30BaHUE BCTPOCHHBIX CPEACTB MPOBEPKH opdorpaduu u
rpaMMAaTHKH B TEKCTOBBIX PENAKTOpax, a TaKKe CHEIHMaTU3UPOBAaHHBIX OHJIAMH-CEPBUCOB Ul aHAIW3a U
YITydIIeHus MUChbMEHHOH peyn.

Texnonoruu uckyccrBeHHoro mHTe/uiekTa (MI): Pa3pemaercs ucnomns3oBanmne Al-aCCUCTEHTOB U S3BIKOBBIX
MoJIeNieil B KauecTBe MHCTPYMEHTOB JUIS TE€HEepaluu HICH, MPOBEPKH IPaMMAaTHYECKUX CTPYKTYp, moadopa
CUHOHUMOB U pedeprpoBaHHsS TEKCTOB. BaXHO OTMETHTH, YTO MTOTOBas paboOTa JIOKHA OBITh PE3yIBTATOM
COOCTBEHHON WHTEIJUIEKTYAIbHOM NEATENBHOCTH CTYIEHTa; MpsSMOe KOMHMPOBAHWE CTEHEPHPOBAHHOTO TEKCTa
0e3 OCMBICJICHUS H PEAAKTUPOBAHUS HE JOIMYCKACTCS.

Mynerumenuitapie mnaT@opMer: JIs MOATOTOBKM YCTHBIX OTBETOB M MPE3EHTALMA CTYAEHTY MOXKHO
WCTIONB30BaTh CPENCTBA ayAWO- W BUACO3AIMCH, IOCTYIHBIE HAa IEPCOHANBHBIX YCTPOHCTBAX, a TaKKe
[IporpaMMHOE OOeCTIeueHHe I CO3/IaHus CIaiiIOB M BU3yaJbHOT'O KOHTEHTA.

7. MeToanyeckue MaTepUuaJibl 10 OCBOCHUI0 JUCHUIIIHHbBI
1. Obwas xapaxmepucmuxa u yeau Kypca
OcBoenne aucuumuabl 51.0.03.01 «MHOCTpaHHBIH S3bIK TPO(HECCHOHATBHOTO OOLICHHUS» TPEAIoNaraeT Kak
ayJUTOPHYIO, TAK U CAMOCTOSTENBHYIO pabOTy CTyICHTOB.
AynuropHas pabota mpoBoauTcs B popMe MpakTHIeCKuX 3aHATHH. [loaroToBKa K 3aHATHSAM JOJDKHA HOCUTH
CHUCTEMAaTHYECKUH XapakTep. DTO MO3BOJIUT 00YYarOIIEMyCs B MOJTHOM 00bEME BBITIOJHUTH BCE TPeOOBaHHMS
MIPETOAABATENS.
CamocrosiTensHas paboTa SBISETCS 00s3aTeNbHBIM KOMITOHEHTOM IIpOIiecca MOATOTOBKH OaKalaaBpoOB, OHA
(hopMHpYET OTBETCTBEHHOCTH, MUCIUTUIMHHUPOBAHHOCTH M CIIOCOOCTBYET OCO3HAHHOMW ITO3HABATEIHLHOM
AKTUBHOCTH, BHIPA0OOTKE MPAKTHUUECKUX HABBIKOB PAOOTHI C YUCOHO! JIUTEPATYPO.
OO0muit 00beM ayTUTOPHON M CaMOCTOSITENILHOW PabOTHI ONpeesaeTcsl y4eOHO-TEMaTHUECKUM TLIAHOM (CM.
panee). M3ydeHne IUCHMIUIMHBI 3aBEpIIAcTCs 3a4€TOM Ha TPOMEXKYTOYHBIX JTamax, 3K3aMeHOM (Ha
3aBepIIIAOIIEM 3Tale Kypca).
VYcnemHoe u3y4eHHE AWUCHMIUIMHBL TpeOyeT IOCELIeHMs MPAaKTUYEeCKUX 3aHsATHH, aKTUBHOH pPaboOThHl B
Mporlecce 3aHSITHH, BBHIOJHEHUS Y4YeOHBIX 3aJaHWid IIperoAaBaTess, O3HAKOMIIGHHS C OCHOBHOH U
JIOTIOJIHUTENIbHOM JIUTEpaTypOil.
2. OcHo6Hble RPUHYUNDBL YCNEUWHO20 0CBOEHUSL OUCYUNTUHDBI
Ycnex B WM3yYeHHHM WHOCTPAHHOTO S3bIKa 3aBHCHT OT IMOHUMAaHHS CTYACHTOM CHEIM(UKH IpeaMeTa U
TIPUHATHS OTBETCTBEHHOCTH 32 CBOM yUEOHBIN TTpoIIecc.
CHUCTeMaTHYHOCTb U PETYJSPHOCTH: SI3BIK — 3TO HaBBIK, TPEOYIOIINI MOCTOSIHHOW TpakTHKH. HenocTaTouHo
IIPOCTO BBIYYUTH CJIOBA W TNpaBUia; HEOOXOAMMO aKTUBHO WX MPUMEHSTH B PEYH, MUChME, ayJUPOBAHUH U
yTeHnd. Matepuan Kypca IOCTPOSH IO MPHHIHUITY «OT MPOCTOr0 K CIOXHOMY», W TIPOIYCK TE€M WU
HEBBINIOJIHEHNE 3aJJaHUN BEJET K BO3HUKHOBEHHIO MPOOENIOB, KOTOPHIE 3aTPYAHAT YCBOEGHUE MOCIEIYIOIIEro
MaTepuaia.
AKTUBHOCTh Ha 3aHATHsX: llpakThyeckue 3aHATHS — 3TO Ballla TJABHAS «TPEHUPOBOYHAS TLIOIIAIKAY.
MaxkcuMabHO UCTIONB3YHUTE ATO BpeMs Il OTPAOOTKH PEUeBhIX HABBIKOB, HE OOWTECH JeNaTh OMIUOKH — OHI
SIBIISTIOTCS €CTECTBEHHOW YacThIO Mpoliecca 00ydeHHS.
Kommnexcnsiii nogxon: Paboraiite Hag BceMH aclieKTaMu s3bIKa OAHOBPEMEHHO:
Jlexcuka: PerymispHo yuuTe HE TONBKO OTAEIBHBIE CIIOBA, HO M YCTOWYHMBBIE cioBocodeTanus (collocations) u
npoQecCHOHATBFHYIO TEPMUHOJIOTHIO, TIPEJICTABIICHHYIO B TIIOCCAPHSIX KAXKIOH TEMBI.
I'pammatika: OOpariaiiTe BHUMaHHE Ha TpaMMaTHYeCKie KOHCTPYKIHMH, KOTOPBIE Yalle BCEro UCTIONB3YIOTCS
B NpodecCHOHATEHOW KOMMYHHUKAIMK (HAIIpUMep, MACCHBHBIN 3aJIOT IS OIMCAHUs MPOIenyp, MOJaIbHbIE
TJIaroJIbl A7l 0003HAYEHMSI TPABHIT U TIPEATIMCAHH).
[IpousHomienue: BripabaTeiBaliTe KOPPEKTHOE MPOU3HOIICHUE Yepe3 MHOTOKpPAaTHOE NpOCTyLIMBAaHHE U
MMUTALIMIO PEYU HOCUTENEH A3bIKa B ayJIMO- U BUJeOMaTepuaiax Kypca.
AynupoBaHWE W YTE€HHE: JTO NACCHBHBIE HAaBBIKH, KOTOPBIC SBIISIOTCS OCHOBOM JJISI Pa3BUTHS aKTUBHBIX
(roBopeHre u mHCbMO). PerynspHo paboraliTe ¢ MarepuajaMd Ui ayJIMPOBaHUS W YUTaNTe
npodeccHoOHaNbHBIE TEKCTHI.
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3. Memoouueckue pekomeHOayuu no sudam y4eOHou OessmerbHoCmu

3.1. Paboma na npaxmuyueckux (CeMuHapcKux,) 3ausamusix

[IpakTHueckne 3aHATHUS TPOBOAATCA B  HMHTEPAKTHBHBIX  (Qopmarax, MOACTUPYIOIMIMX peajbHbIe
npodecCHOHANBHBIE CUTYALNH:

PabGora B mampix rpynmax u mapax: HampaBneHa Ha pemieHHe KOMMYHHUKATHBHBIX 3a/ad, ITOATOTOBKY
COBMECTHBIX TIPOEKTOB U OTPAOOTKY JUAIIOTOB (CIIappUHT-IIAPTHEPCTBO).

Ponesbie urper: 1103BONSAIOT MPUMEHUTH 3HAHHUS B CMOJIEIMPOBAHHBIX CUTyallUSIX TaMO>KEHHOTO KOHTPOJIA,
OOIIEHUS C MyTEIIECTBEHHUKAMHY WM Pa3pelieHus KOH(IUKTOB.

Pa36op keiicoB: AHaTN3 peabHBIX WM YIeOHBIX MPOo(heCCHOHAIBHBIX CUTYaIMi U BEIPAOOTKH pEIIeHUH H
WX TIpe3eHTalNH.

Pexomennamumn:

AKTHBHO y9acTBYHTE BO BCEX BHJIAX JIEATEIHHOCTH.

l'oToBBTECH K 3aHATHSAM: IPOCMATPHUBANTE JIEKCUKY TI0 TEME, N3ydaiiTe peKOMEHIOBAaHHbIE MaTEpHabI.

He ucnonb3yiite pyccKuil s13bIK BO BPEMsI BBIIIOIHEHMS 3ajaHUI HA NHOCTPAHHOM SI3BIKE.

3.2. Ilooeomoexa u nposedenue npezenmayuil (Ketic)

IIpesenTanust — 3TO KIOUYEBOW BHUJ KOHTPOJIS, MPOBEPAIONIMN Ballle BJIAJICHUE MaTepHaIoM, OpPaTOPCKOE
MacTEepCTBO U YMEHHUE CTPYKTYPHPOBATh HHPOPMAIHIO.

KiroueBsie TpeboBanusi:

Brnanenne marepuanom: IlpeseHTarusi JomkHa OBITh BEIyY€HA HAW3YCTh. 3alPEIIEeHO MCIIOIh30BAHNE JTFOOBIX
BCIIOMOTATEIBHBIX CPEJICTB JIJIS TO/ICKa30K (TenedoHOoB, 3amuceii) Bo BpeMsl BhICTYIUIeHHs. Hapyienue atoro
MIpaBuUJIa BEIET K HEOMYCKY K 3alluTe.

Crpyktypa u ohopMieHue:

Crpykrypa: Ctporo 10 comepkarenbHBIX ciaimoB: | — Beenenue, 2-9 — OcHoBHas 9acth, 10 — 3akimodeHue.
Busyanbnblit psa: Cnaiigsl J0JKHBI OBITH MpodeccHOHaTbHO opopMieHbl. COOTHOIICHHE «TEKCT/BU3yam» —
20%/80%. 3ampereH CIUIOIIHOM TeKcT. Vcmonb3ylTe TONBKO KIIOYEBBIE Te3uChl (4-6 ¢pa3z Ha crlaiin),
rpaduKy, THarpaMMBbl U PEIIEBAHTHBIC H300paKCHHUS.

YctHoe  compoBoxaeHue: Kaxkaplii  cmaliy  JODKEH — CONMPOBOXAATHCS  YCTHBIM — OOBSICHEHHEM
MIPOJOIKUTENBHOCTHIO poBHO 60 cekyHa. Bara peus He T0oKHA JOCIOBHO MOBTOPSTH TEKCT Ha cilaie.
VYupasnenue npoueccom: OOs3aTeIbHO UCIONB3YHTE BCTYNHUTEIBHYIO H 3aKIIOUUTENBHYIO (hpa3bl, TIaBHBIE
MepexoAbl MEXJy cllaijlaMM, yKa3Ky JUisl akleHTa Ha ciaiijie ¥ NOJJep:KUBaWTe 3pUTENbHBIA KOHTAKT C
ayIUTOPHEH.

BoBneuenue ayauropuu: 3aruiaHupyiTe W NPOBEAUTE MHHAMYM J[BA MHTEPAKTHBA (HAIpUMEp, BOMPOCHI K
ayJUTOPHH) BO BPEMSI BHICTYIIIICHHS.

3.2.1. Tpebosanus k npezenmayuu

Basel 3a mpe3eHTalyio HAUUCISIOTCS IO TPEM KaTETOPHUSIM:

1) Bmagemme warepwanom u | 2) CoOOTBETCTBHE CTPYKTYPHBIM | 3) AKTHBHOCTH ayJIUTOPUHI
YCTHOE U3JI0KEHHE TpeOOBaHUAM

60 30 10

Kareropus 1: Bnanenue maTepuaom U yCTHOE U3JI0KEHHUE

O0s13aTenbHOE yCIIOBHE

[Ipe3enTanus fomKHA OBITH TOJTHOCTHIO BEIYY€HA HAM3YCTh.

3amnpelraeTcs UCTIOJIb30BaHKE JIIOOBIX BCIIOMOTATEIbHBIX CPEJCTB BO BPEMs BBICTYIUICHHS, BKIFOUas:
Tenedonsl, MIaHIIETH U APYTHE JIEKTPOHHBIE YCTPOWCTBA

3anrcu Ha OyMaXKHBIX HOCUTENSX (JINCTHI, TETPAIH | T. I1.)

[opsinox nmpoBeaeHMs Ipe3eHTALNN

Crynent(bl) IPEACTaBISIOT MaTepUall HCKIIOUUTENBHO 110 MAMSTH.

B cinydyae mnomeITKM 3a4uTaTh TEKCT MNPE3EHTALMSI HEMENJCHHO MPEKpaIlaeTcs, a BBICTYIUIEHUE HE
OIIEHHBAETCSI.

[loBTOpHOE mpeAcCTaBIEHHE OAHOM M TOH K€ MpPE3eHTAllMd TEM K€ CTYACHTOM/IAapod CTYAEHTOB He
JIOITYCKaeTCsl.

JomycTuMele BCIOMOTaTeIbHbIE CPEACTBA

Jnd  MHAMBUOyambHBIX MPE3CHTAIMM  paspemaeTcss KpaTKoe O3HAKOMJIEHHE C TEKCTOM  Iepen
BBICTYIUICHUEM TOJIBKO U3 JeJI0BOM manku (hopmat A4).

Hcnonp3oBanue TenedoHa BMECTO MEYATHOTO TEKCTa B IAIKe 3amperieHo. [Ipu HapymeHun 3Toro mpaBuia
MIpe3eHTalUs aHHYJIHPYETCS.

B napHBIX npe3eHTanusaX CTyIeHThl MOTYT OOUEpEIHO MCTI0JIb30BaTh MAMKYy AJIs MOBTOPEHUS MaTepuania, HO
BO BpEMsI CBOETO BBICTYILUICHUS 0053aHBI TOBOPUTH 0€3 MOATIISAIbIBAHUS.

Pexomennanyy o noaroToBKe
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IL]'IS[ 00JIerueHus 3aITOMUHAHUS PEKOMCHAYCTCA UCIIOJIB30BATh KIIHOYCBLIC q)pa31>1, pa3M€II_IéHHLI€ Ha cnal?max.

[Tapnuas paboTa cokpamiaeT 00pEM MaTepuana sl 3amoMuHaHu (5 ciaiimoB BMecTo 10).
IIpumeuanue:

KaTeFOpI/Iﬂ «BJ'Ia,[[CHI/IG MaTCpUuajiOM U YCTHOC H3JIOKCHUCH ABIIACTCA KPUTHUYCCKU Ba)KHOM. HeCO6J’I}0,£[eHI/IC
YKa3aHHbIX Tpe60BaHPII>i NPUBOAUT K HCAOIMYIICHUIO IIPE3CHTALIMN K OLICHKE 1O BCEM OCTAJIbHBIM KPUTCPUSIM.

Kareropust 2 CooTBETCTBUE CTPYKTYPHBIM TPEOOBAHUSIM:

TpeboBanue OdopMmieHHEe IPE3CHTAIMOHHBIX MaTEPHAJIOB

Hauucnsercs
0aJII0B, eciu
TpeOoBaHMe
BBITTOJIHEHO
B Ooiee yeM
%4 CIydaeB

Tekct/HarnsaHocts | 1) BusyanbHoe odopmiieHue claiiion

Crnaiinbl  JOIKHBI  00JIaaTh NPOPECCHOHANBHBIM  JW3AHHOM ¢
WCTIOJIb30BaHUEM:

KauectBennoro ¢gpoHoBoro opopmieHus

COOTBETCTBYIOIIUX TEMATHKE UUTFOCTPALIUAN

WNudopmaTiBHBIX TpaKOB U TUarpaMm

3ampemaeTcs UCMOIb30BaHHE:

[Ipocroro 6enoro goHa 6e3 opopmieHUs

CrnaiiioB, coep Kaniux UCKITFOUUTENEHO TEKCTOBYIO HH(OPMAITHIO
2) Ucnionp3oBanne aHUMAITMOHHBIX (D (PeKTOB

JlomyckaeTcst yMepeHHOE IPUMCHEHHE:

AHUMaIMu Nepexo/I0B MKy cliaiiiaMu

O} dexToB MOSIBIICHUS 3TIEMEHTOB

Upe3MepHOE  HCHONB30BAHWE  AHUMAIMOHHBIX  A(G(EKTOB  HE
PEKOMEHyeTCs

3) CooTHOIIIEHUE KOHTCHTA Ha ciaimax

OnTuMansHOe pacipeeneHne MPOoCTPAHCTBA Cllaiiaa:

TekcToBbIe 351eMeHTH - He 6osee 20% mrommanu

BusyanbHbie KOMIOHEHTHI - He MeHee 80% ruiomaau

4) TpeGoBaHUS K TEKCTOBOMY COJIEPKAHUIO

3anpemniaeTcs pa3MeNICHHE:

CHionHoro TekcTa

[TonHbIX NpeAoKEHUI

Paspemraercs ucmonp30BaHNE TOIBKO:

KiroueBnix Te3ucoB (4-6 ¢pas Ha ciiaiin)

CMBICTIOBBIX CIIOBOCOYETAHUM

MapKupOBaHHBIX CIIICKOB

KonuuecTBeHHBIE TapaMeTPpbl TEKCTOBOTO HAIIOJHEHHS

Kaxxnprit cnaiia MomKeH coepiKaTth:

Ot 4 10 6 CMBICIOBBIX €MHUI] HHPOPMALIUN

B Buje 3aKOHUEHHBIX CIIOBOCOYETaHUH (HE OTIEIBHBIX CIIOB)
[Mpumeuanue: 3aroioBOK cjaijila HE YYUTBIBACTCA B YKa3aHHOM
KOJIMYECTBE

5) IpunIUnsr 0TOOpa KITFOYEBHIX Gpa3

OTOupaeMble TE3UCHI TOJIXKHBI:

TouHO OoTpakaTh OCHOBHOE COZCpIKaHUE Claiiia

CIy>KUTh OMOPHBIMU TOYKAMH TSI YCTHOTO BBICTYTIIICHHS

BoITh MOHATHBIME [T 2y TUTOPUH 0€3 JONOTHUTEIHHBIX MOSICHEHUH
OO0pa3oBbIBATh JOTHYECKU CBI3aHHYIO MOCIIEI0BATEILHOCTh

6) TpeGoBaHMs K 3ar0OJIOBOYHOM YacTH

O0s3aTenbHbIC XapaKTEPUCTHKH 3aT'0JTIOBKA:

JlakonnynocTs (3-5 cioB)

HomunatuHas Gopma (He npeanokeHue)

CMBICIIOBas 3aBEPUICHHOCTD

IIprdToBOE BHIACICHHE OTHOCHTEILHO OCHOBHOI'O TEKCTA

1
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7) 3anpemnieHHbIe TPUEeMBbl TEKCTOBOTO 0QOpPMIICHUS

Kareropuuecku He norryckaeTcs:

JlocioBHOE BOCITPOM3BEIEHUE YCTHOW PEYM Ha ciaiigax
PasmMenieHre moMHBIX MPEJIOKCHHUN WK a03a1leB TEKCTa
Ucnonw3oBanwue ciaiifga kak tenecydiepa A BHICTYIIAIOIETO

8) TpeboBaHMs K BU3yaTbHOMY COIIPOBOKICHHIO

WnmocTpaTuBHBIE MaTepUabl TOIKHBI:

HenocpencTBeHHO COOTHOCUTBCA € COAEPKAHUEM ClIaiiaa
KonkpeTn3upoBats Win JOMOTHATE KIFOUEBbIE TE3HUCHI

VMeTp 4eTKoe CMBICIIOBOE HA3HAYEHUE

BeiTh ipodeccronanbHOro KayecTna

Baxxno: [lekopaTuBHBIE 3JIEMEHTHI 0€3 COIEpKATENbHOW Harpy3Ku
CUYHTAIOTCS HApYyIICHHEM TPeOOBaHUH

Kputepun xauecTBa WUTIOCTPATUBHOTO MaTepHala

Bce rpaduieckue 31eMeHThI TOJKHBIL:

HMeTh mpsiMyr0 CMBICTIOBYIO CBSI3b C COACPKAHUEM Cllaiia
KonkpetnsupoBars Win JOMOTHATH KIIOUEBbIE TE3UCHI BHICTYTUICHUS
Co0TBeTCTBOBAThH MPOYECCHOHATEHOMY YPOBHIO UCTIOJIHEHHUS

BeITh MO100paHbI C y4eTOM KYJIBTYPHBIX OCOOCHHOCTEH ayAUTOPUN
Henocrarku, cBuaeTEIbCTBYIONIHE O c1a00 MOATOTOBKE
Hcnonw3oBanue n3o0paxeHuit:

He nMmeromux oTHOLIEHUS K TeME BBICTYIIICHUS

Huzkoro TexHAYECKOTO KauecTBa (pa3pelieHue, mBeTorepeaada)
Copep:xalux NOCTOPOHHNE WIIM OTBJIEKAIOIINE HJIEMEHTHI

He cooTBeTcTBYIOIIMX CTHIIIO M (hopMaTy Mpe3eHTaluu
Hy6mupyromux nHpOopMAaIiio 0e3 CMBICIOBOTO JIOTIOTHEHHUS
Pexomenmanuy no moaroToBKE:

Ucnonp3yitte npuniun "1 cnaiig = 1 3aKkoH4YeHHAS MBICIB"
[IpoBepsiiiTe  COOTBETCTBHME BH3YAIBHOTO psfa  O3BYYHBAEMOMY
CoJIepKaHUIO

CobOumoaiite 6amaHc Mex 1y HH(GOPMATUBHOCTBIO U HATJISIIHOCTHIO
[TomuuTe: Ccnaiin - 3T0 BU3yasbHas MOAJCP)KKA BBICTYIUICHHS, a HE €ro
3aMeHa

HecoGmonenne nanHbIX TpeOOBaHMI pacCMaTpUBAETCS KaK HEJOCTATOK
B 0(hOpMIICHNH TIPE3EHTALIMH U BIUSET HA HTOTOBYIO OLICHKY PaOOTHI.
9) TpeboBaHUs K YCTHOMY COMPOBOXKICHUIO CITAliIOB

[TonroToBKka yCTHOTO BBICTYTUICHUS

Jnsa kaxaoro crnaiiia Heo6X0AUMO:

CocTtaButs 4-6 comepKaTenbHbIX IPEI0KEHUI

TmarensHO TPopaboTaTh UX CMBICIOBOE HAMTOTHEHHE

BbIyunTh TEKCT HAM3YCTh JJIs1 CBOOOTHOTO U3JI0KEHUS
®opMHpOBaHHE CIAWJOBOI0 KOHTEHTA

W3 moaroToBNEeHHBIX MPEIOKESHUN TPpeOyeTCs:

BrinenmuTh Kit0o4eBbIe CMBICTIOBBIC STUHUITEI (4-6 ¢pa3)

PasmecTuTs UX Ha cilaiiie B CTPYKTYPUPOBAaHHOM BUJE
Hcnonw3oBath ya00HbIE IS BOCIPUATHS OPMATHI:
MapkupoBaHHbIE CITUCKHU

Te3upoBaHHbIE OJIOKH

CMBICIIOBBIE KOJIOHKH

[TpuHIMTIEL 0TOOpA KITFOUEBHIX (pa3

Bribupaembie Gpasbl TOMKHBIL:

TouyHO OTpa)kaTh OCHOBHYIO MBICJb NPENTIOKEHHS

BerTh HHQOPMATHBHO HACBHIIIICHHBIMHU

O06pa30BBIBATH JIOTHUECKYIO MTOCIICIOBATEIIBHOCTE

Cy>XKuTh OOPOH JJISt YCTHOTO BBICTYIUIEHUS

TpeboBanus K YCTHOH Mpe3eHTalnuu

Bo BpeMs BEICTYIUIEHUS] HEOOXOIUMO:

CB000HO M3IaraTh MOATOTOBICHHBIA MaTepHal
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Hcnonw3oBarh KitoYeBbIe (hpa3bl KAK CMBICIOBEIC OPUCHTHPHI
CobmoaTh JOTHYECKHe TIEPEX0Ibl MEXKAY ClIaliaaMu

ITopnepxuBaTh 3pUTEIBHBIIA KOHTAKT C Ay AUTOPUEN

O0BEeM YyCTHOTO BBICTYILICHUS

Kaxapii cnaitg ToKeH COnpoBOXKAATHCS:

TexkcroBbMm ormcanreM: 300-500 3HaK0B (¢ Mpobemamm)

YcTHBIM U310KeHHeM: poBHO 60 CeKyH]T

0O0a napamerpa 00s3aTeIbHBI K OJJHOBPEMECHHOMY COOFOICHUIO

10) Texanueckue TpeOOBaHUS K 0()OPMIICHUTO

[Mapamerpsl mpudTa:

MunuMmanbsHbii pazmep: 20 pt

PexomennyembiempudTel: Arial, Calibri, Times New Roman
KonTpacTHOCTB TeKCTa OTHOCHTENBHO (pOHA

3arpenieHo UCTIoJIb30BaHNe JIEKOPATUBHBIX IPUPTOB

11) KonnuecTBeHHBIE TapaMeTpPhI

O011Iee KOTUIECTBO CIANIOB!

Crporo 10 comepkaTeabHBIX CIalI0B

J1OTIOJTHUTENEHBIC TUTYJIBHBIC CIAH bl HE YYUTHIBAIOTCS
TexHuveckue cinaiapl (01aro1apHOCTh, BOIPOCH]) HE 3aCYUTHIBAIOTCS
12) CtpykTypHBIE TpeOOBaHUS

O0s3aTenbHAs KOMITO3UITHS:

Craiin 1: Beenenue/Introduction

Crnatiner 2-9: OcHoBHOE cofeprkanue (8 CITaiIoB)

Cnaiin 10: 3akrouenne/Conclusion

3anpemaercs:

Hapymats ycTaHOBIEHHYIO TIOCTIEIOBATETFHOCTh

OO0BbeTUHSTD WK JPOOUTH CMBICIIOBBIC OJIOKU

H3MEHATh KOTMYECTBO CONEPKATEIBHBIX CIIAl/I0B

Pexkomennarum 1o moaAroToBke

s cobnroeHnst BpeMEHHOTO periTaMeHTa:

[IpoBoauTe XPOHOMETPAXK PEIICTUIIMN

Paspabotaiite TaliMHUHT ISl K&XKJOTO Claiiaa

Hcnonp3yiiTe METPOHOM HITH CEKYHIOMED TIPH ITOATOTOBKE

Jist KOHTpOIIst 00beMa TeKCTa:

[IpoBepstiiTe KOJIMYESCTBO 3HAKOB B TEKCTOBBIX PEIAKTOPAX
Cobmonaiite mpuniun "1 ciaiin = 1 3akoH4YeHHAs MBICIB"
[Ipumeuanne: HecoOmonenne m000r0 W3 YKa3aHHBIX ITapaMeTpPOB
(oObeMa TEKCTa, BPEMEHM BBICTYIUICHUS, KOJUYECTBA CIIANIOB WU
CTPYKTYpBI) CUUTAETCS HapylIeHHeM TpeOOBaHUN K MPE3CHTAlMA U
BIIMSIET HA UTOTOBYIO OLIEHKY. Bce KpuTeprun JOKHBI OBITH BHITIOTHEHBI
OJTHOBPEMEHHO.

VYnpasnenue
IIPOLIECCOM

13) Tpe©oBaHus kK HaYary Mpe3eHTaNn! (BBOHAS YaCTh)
OO6s3arensHBIN cTapToBBIN cinain (GreetingSlide) momwkeH comepkarth:
[NonHoe Ha3zBaHue npe3eHTanuu (Ipudt 24+ pt)

®HO aBropa/aBTopoB (mpudt 20+ pt)

Hary npencrapnenns (mpudt 18+ pt)

JloroTum y4eOHOTO 3aBe/IeHUs/OpTraHu3anny (py HaTHYHH)
CrpykTypa YCTHOTO NPUBETCTBUS (CTPOTO co0moaaTh
M0CJIE0BATENBHOCTD):

A. IlpuBeTcTBHE ayauTopuu (Ha BEIOOD):

B. O0bsBneHue TeMbl (11a0JIOHHBIE (POPMYITUPOBKH):

C. IIpencraBnenue aBTopoB (00s3aTeNbHBIEC YIEMEHTHI):

TexHu4eckue TpeOOBaHUS K BCTYNUTEIBHON YacTH

Xponometrpax: 30-45 cexyHn

O6mwem Tekcra: 150-250 3HaKkoB

ToH: opunManbHO-AETOBOM C 3IeMEHTAMH IPYKETI00HS
HeBepOasbHbIe KOMIIOHEHTHI:
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3pUTEIbHBINA KOHTAKT ¢ ay AUTOPHEN

YBepeHHas nosa

EcTtecTBeHHBIE KECTHI

14) Obs3arenbHbIi GuHanbHbIA cnaiin (ThanksSlide)

Jomken conepxath:

BexnmuBoe BeIpakeHne OmaromapHoctd (Hampumep: "Cmacubo 3a
Buumanue!" / "Thankyouforyourattention!™)

KonrakTHble JaHHBIE (110 XKeNaHMI0): email / Homep rpymnimbl
HefitpanpHelil i Tematrdeckuii oH (0e3 meperpy3ku TEKCTOM)
3anpemaeTcs:

Pa3zMmemaTe Ha 5TOM chaiifie BEIBOABI WM OCHOBHYIO HH(POPMAIHIO
Ucnonw3oBatk 6onee 1-2 kopoTkux ¢pa3

CtpyKTypa yCTHOTO 3aBEpIICHUS (CTPOTO COOIIOATE):

A. Kpatkoe pesiome (1 npemnioxenue):

B. Bnaropapraocts ayautopuu (00s3aTensHo!):

C. [Ipurnamienue K Bompocam (TI0 KEITaHHIO):

TexHnuueckue TpeOOBaHUS:

Bpewms: 20-30 cexyHn (He 3aTAruBath!).

ToH: ApyXenr0OHBIA, yBepEHHBIH, 0€3 CIEIIKH.

HeBepOaibHbIe KOMITOHEHTHI:

3pUTENbHBIA KOHTAKT C ay TUTOPHEH.

Jlerkwmii mokIOH/yibI0KA (ITO CUTYAIIUH).

15) TpeOoBanus K mepexoaaM MKy claiigaMu MPe3CHTAINH
Obs13arenpHOE BepOaIbHOE COMTPOBOXKACHHE KaXKI0T0 TIepexoaa
3ampeniaercsi MOTYaIUBOE MEPENTUCTHIBAHNE CIIAHIO0B.

Kaxnas cmeHa crnaifma mommkHa OBITH O3BY4YeHAa YETKOW IEPEXOIHOM
¢bpazoii.

CrannapTHble TepeXoAHbIe (pasbl MPU 3aBEPIICHUH TEKYIIETO cllaiiia u
nepes NepexoioM K CleAyIoIeMy clanty

TpeboBaHUs K HCIIOTHEHHIO:

Xpornometpax: 5-10 cekyH]1 Ha Tepexo.

I'poMKOCTE M YETKOCTh: (pa3bl JODKHBL OBITH CHBILHBI BCEH
ayIUTOpUHN

3puTenpHbIi KOHTAaKT: MUHUMYM 70% BpemMeHH mepexona - B3TJsAA Ha
ayJIUTOPHIO

Temm: may3a 1-2 cex nepen nepeaucThiBAHUEM

16) TpeboBaHus K CHHXPOHH3AIIMM YCTHOTO BBICTYIUICHUS U
BU3YaJIbHOTO KOHTEHTA

O0s3arenbHbIE 3JIEMEHTHI B3aUMOJICHCTBUS CO ClaliiaMu:

BusyanbHoe ykazaHue:

Hcnionb3oBanne yKa3Ku/pydKu/JTMHEHKY [T HATIPABIICHNST BHUMAaHHUSI
YeTKue xKecThl OTKPBITOH JIaI0HBIO (HE TaJIbIIeM)

dusnyeckoe NpUOIMKEHHE K SKpaHy IpU HEOOXO0IUMOCTH

BepbanpHOe compoBoXKIeHHE:

Oo6s3atenbHas (pasa npu cMeHe ciaiina: "OOparure BHUMaHUE Ha 3TOT
craug..."

Perynsapusie oTceinku: "Kak BUIHO Ha nuarpamme..."

Konkpertnsie ykazanus: "B neBoii wactu cnaiina nokasaso..."

TexHuKa yKa3aHUs:

[Ipu nepBoM mpencTaBIeHUN Cllaia:

[IIar B cTopoHy 3KpaHa

VYkazaHue jxecToM + BepOalibHast OTChIIKA

[Tay3a 2-3 cexyHABI AJI1 BOCIPUITHUS

B mporiecce oObsICHEHMS:

MunumyM 3 yKa3zaHHUs Ha DJIEMEHTHI 3a ClIaiijg

YepenoBanue: BEpXHUI JIEBBIA Yol — LEHTP — MPaBblil HUKHUNA yroi
ConpoBoXKIEHUE KaXKA0T0 yKa3aHUs MOSICHEHUEM

Hcrionp30Bath cTanaapTHbIC (pasbl Jisl IPUBIICUYCHISI BHUMAHUS:
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17) TpeboBanus Kk BepOaIbHOMY CONPOBOXKICHUIO ATANIOB NPE3EHTALUH
OO0s3aTenbpHOE MPOTOBapUBAHUE BCEX MEPEX0J0B MEXKIY dTaraMu
3anpemiaeTcs ~ MONYAIMBOE  HEPEKIIOUCHHE  MEXKAY  4YacTsIMHU
BBICTYIUICHUSL.

Kaxaplid HOBBII 3Tan JOIDKEH OBITh YeTKO 0003HaYeH BepOabHO.
Hcrnonp30Bath cTangapTHbIE (hpasbl 11 IEpexo0B

TexHuueckune TpeOOBaHUS

YetkocTh: Ppasbl JOHKHBI OBITH pa300PUMBBIME U YBEPEHHBIMH.

[ayssr: Ilocnme oObsBIeHUs mnepexoga — 2-3 CEKyHABI UII CMEHBI
craiiga/sTamna.
3putenbHbli  KOHTakT: Bo Bpems mnepexogoB — wmuHUMyM 80%

BpPCMCHU CMOTPETH HA Ay AUTOPHUIO.

Bosncuenue
yAepKaHUE
BHUMAaHUS
Ay TUTOPHH
baa)

u

(4

TpeboBanus K yIOep)KaHWIO BHUMAHUS AayIUTOPUH BO  BpEeMs
Mpe3eHTaIluN

18) 3purenbHbI KOHTAKT U BOBJICUEHUE

[oanepxuBaiiTe TNOCTOSIHHBIA BU3YyaldbHBIH KOHTAaKT C pPa3HBIMHU
YYaCTHHKAMH ayTUTOPUN

Pacnpenensiite B3I PaBHOMEPHO o 3a1y
(eBast/ieHTpaNbHAS/TIpaBasi YaCTH)
W36eraiire:

B3arisga B mOTONOK/TION

UYreHus co cnaiiioB

Odukcaryy B3 Ha OHOM YEIOBEKe

19) MHTEpaKTUBHBIE 31€MEHTHI (0053aTEIbHBIC)

JIBa 3artaHUpOBAaHHBIX NHTEPAKTHBA!

[Tocne 5-ro cnaiiga: 2 mMpoOBEPOYHBIX BOMPOCA MO COAEPKAHUIO
[Toce 10-ro cnaiina: 2 Bompoca Ha MIOHUMAaHUE KITIOYEBBIX TE3UCOB
TexHuka 3aJ1aBaHUsl BOIIPOCOB:
(1) ®opmynuposka Bonpoca — (2) Ilayza 1-2 cexk — (3) OOparuenue x
KOHKPETHOMY CITYIIIATEI0 MO0 UMEHHU

20) TaltMUHT U CTPYKTypa peuu

JlumuT Ha cnaiin: 60 cexyna (5-7 npeanoxeHuit)

Crtpykrypa BBICKA3bIBAHHUS:
[Tesnc] — [Iloscuenne] — [[Ipumep] — [CBsazka]

3anpeleHo:

IIpeBbllieHNE BpEMEHHOTO JTUMHUTA

MoHoToHHOE TiepedrcieHne (akToB

Hcnonp3oBaHue CIOKHBIX TPaMMaTHYECKUX KOHCTPYKITHIA

21) S3bIkoBBIE TPEOOBAHUS

AnanTanus JeKCHKH:

3amMeHa TEpMUHOB Ha O0IIEYTOTPEOUTENbHBIE aHAIOTH
VYnpolieHue CHHTaKCHYECKUX CTPYKTYP

UYeTkoe mporoBapuBaHUE BCEX 3BYKOB

OO0s3arenpHas IpeaBapuTEIbHA:

®doneTnueckas orpaboTKa

XpoHOMETpaxX perneTUuuit

22) DneMeHThI aKTHBU3aIM BHIMAaHHUS

JIBa 00s13aTebHBIX "IHEPIKa3epa':

Ha 3-4 cnatine: Bu3yanbHbIN CTUMYIT (HEOXKUJAHHOE H300paXKCHHE)
Ha 7-8 cnaiine: mynprumenuiinas BctaBka (5-10 cex ayauo/Bumeo)
Kpurepun 3¢pdpextnBHOCTH:

PeneBaHTHOCTB COLEPKAHUIO

OMoOLMOHaNbHAs IPKOCTh

KparkocTs Bo3necTBUS

23) Texunuka peun

[TapameTpsl HaE€aIbHOTO 3BYYaHHSL:

I'pomkocts: 70-75 nb

Temm: 100-120 cnos/mun
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[May3br: 1-2 cex Mexay Onokamu
TpebyeTcst HCKITIOUNTh:

[IpornareiBaHue OKOHYaAHUMN
IloBbIlIEHNE TOHA B KOHIIE YTBEPXKIECHUN
HepBHbIe OBTOPHI CIOB-NApa3uTOB

CoOuroeHue
JIETIOBOTO, B TOM
4HClie, PEYEBOTO,
DTHKETA

24) TpeboBaHHS K COOJIONCHUIO JEJIOBOTO ITHKETA MPH IPOBEICHUH
Mpe3eHTalun

Hopwmel npogeccnoHanbHOro NOBEACHUS U BHELTHETO BHIA
1.1. Ipecc-koa BBICTYNAIOIIMX:

O06s13aTeNIbHOE NCTIOIB30BAHKE AETOBOTO CTHIIS OJIEXKTBI
3anpemaeTcs:

CriopTHBHAs ¥ IOBCEAHEBHASI 01K 1A

Hepsminubiii Ui HEOTIPSATHBINA BHEIIIHUMN BU/T

1.2. IIpaBusna HEBepOATLHOTO MOBEIEHUS:

[Monnepsxxanne npodeccHoOHaIbHOM O3Bl U OCAHKU
Hcnonp3oBaHue 1€JI0BOM MANKH U MAaTEpPHUAIOB
3anpenieHHbIe TeHCTBUS:

JepkaHue B pyKax MSITBIX MM HEO(QOPMIICHHBIX MaTEpHAIIOB
HenpodeccronansHeie mo3s! (HOra Ha HOTY | JIp.)
ITo604HbIE Pa3roBOPHI C COABTOPAMHU

Hcnonp3oBanue pyccKoro s3bIka B XOZ€ BBICTYIUICHUS
25) [IpoTokon BeeHUS AUCKYCCUH U OTBETOB HA BOIIPOCHI
CranzapTU3UpOBaHHas MIPOLeypa OTBETA:
O06s13aTeNbHBIC AIEMEHTHI KaXKJIOTO OTBETA:
biaromapHocTs 3a Bompoc

ITonTBeprkaeHne MOHUMAaHHUS BOIIPOCa

CoOCTBEHHO OTBET

IIpoBepka y0BIETBOPEHHOCTH OTBETOM

Hcnonp3oBath GOpMYIHPOBKH TSI BEXKIMBOTO OOLICHUS:
26) TpebOoBaHuUs K OpraHU3aldN U TIPOBEICHUIO MTPE3CHTAITIH
TexHudeckas MOArOTOBKA M KOOPAMHALIUS

1.1. [IpeaBapuTenbHOE TNIAHUPOBAHKE:

YeTkoe pacnpeneieHue poiei Mex 1y y4acCTHUKaMH IPe3eHTaLuH
Pa3paboTka nmocinenoBaTeIbHOCTH BBICTYIUIEHUH
IIpoBeneHrEe MUHUMYM OJIHOM I'€HEPAIILHOM peleTuLnu
1.2. Texauyeckoe obecriedeHue:

OO6s3arenpHas MpoBepKa pabOTOCTIOCOOHOCTH:
MynsTUMEIUITHOTO 000PYIOBaHUS

[TporpamMmHoro obecneueHus

Hocwureneit nadopmarmm

Jy6nupoBaHue MaTeprasioB:

OcHOBHas Ipe3eHTaIus]

OtnenbHbIe Qaiiiapl MEANAKOHTEHTA

Pe3epBHbIE KON HA Pa3HBIX HOCUTEIIX

1.3. IlpouenypHsbie TpeOOBaHUS:

3abyaroBpeMeHHas 3arpy3ka MaTepuaioB

ITpoBepka coBMecTUMOCTH (OPMATOB

Hannune nnana geicTBril Ipu TEXHUIECKUX COOSIX

27) CucteMa NoOIIpPEHHsI ay IUTOPUHI

2.1. IlpaBuiia mooLIpEHHUS:

Hcnosnb30BaHrne CHMBOJIMUYECKUX HArpasl:

Konaurepckue nznenus (s y4eOHBIX Mpe3eHTaIHH)
Kannenspckue mpuHaaiIexKHOCTH

CyBeHupHas NPOIyKLUs

2.2. llportenypa BpyUCHUSI:

Obs3arenbHOE BepOaIbHOE COMIPOBOKACHHE:
"brnaromapum 3a akTHBHOE y4acTHe B 00CYXIeHHH..."

"B 3HaK MpU3HATETHFHOCTH 3a IEHHBIA BOMpoc..."
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"3a rmy0okuil aHanu3 npoosieMbl Bpydyaem..."

2.3. Orpanuyenus:

CooTBeTCTBHUE MOOILIPEHUH POPMATy MEPOTIPHUATHS
YMepeHHOCTh B KOJIMYECTBE Harpas
[TpodeccuonanpHbIi c110c00 BpyUEHHS

Kareropust 3: AKTUBHOCTB ayAUTOPUHU
TpeboBaHus K MHTEPAKTUBHOM YaCTH MPE3EHTALUHU U OLIEHKE BOBICYEHHOCTH ayJUTOPUH
Obs3aTenbHble KPUTEPUH OOPATHOM CBA3U
MuHHUMaIBHBIE TPEOOBaHS K AKTHBHOCTH ayIUTOPHU:

e He meHee 1 coneprkaTenbHOT0 BOIpoOca M0 TeMe Mpe3eHTaluu

e He menee 1 cTpyKTypHpOBaHHOTO KOMMEHTAPUS C OLIEHKOW BBICTYIUICHUS
IlocnencTBrA HENOCTATOYHON AKTUBHOCTH:

e  OrcyTcTBHE BOIIPOCOB/KOMMEHTAPHEB: -2 Oaiia K HUTOrOBOW OLICHKE

o dDopmanbHBIE/HECOOTBETCTBYIOIINE TPEOOBAHUAM BBICKAa3bIBAHUS: HE 3aCUUTHIBAIOTCS
[IpoTokon npenocraBieHust 00paTHOM CBA3H
Crpyktypa koMmMmeHTapus (4-5 mpenioxeHni):

1. BnaromapHOCTb M 0011ast XapaKTEPUCTHKA:

2. KoOHKpeTHBIE ONOKUTEIbHBIE ACTIEKTHI:

3. KoHCTpyKTHUBHBIC PEKOMEHIAIMN!

4. 3axkmaro4yuTeNbHAs MO3UTHUBHAS OLIEHKA:
CucreMa OllcHUBaHMS BOBJICUCHHOCTH ayAUTOPHU

YpoBeHb aKTUBHOCTH Bonpocel | KommeHntapuu | baisl
HeynosnerBopurensHerii | 0 0 -2
MuHUMaTBEHBINA 1 0 -2

0 1 -2
Hefitpanbablil 1 1 0
YMepeHHbIH 2 2 +3
Bricokwmid 3 3 +6
O4eHb BBICOKHIA 4 4 +8
HcknrounTesbHbIN 4+ 4+ +10

JononauTensHble TPeOOBAHUS
Jnst BBICTYyHAIOIIMX:
e [OTOBHOCTBH K HEOKUIaHHBIM BOTIPOCAM
e YMeHHe TPaMOTHO HaNpaBJISATh TUCKYCCHIO
e KonTtpons BpeMeHu oocyxaeHus (3-5 MUHYT)
Hnst aynuropun:
e CoOioficHHE PEYCBOI0 ITHKETA
o  KoHCTpYKTUBHBIN XapakTep BbICKa3bIBaHUI
e CooTBeTCTBHE KOMMEHTAPHUEB YCTAHOBICHHOM CTPYKType
IIpumeuanue:
Opranu3aTopbl OCTaBISIOT 3a cOOOHM IMPaBO MPOBEPSITH ECTECTBEHHOCTh B3aUMOACHCTBHSA W NpeceKaThb
HCKYCCTBEHHO OPTaHNU30BAaHHYIO aKTHBHOCTb.
Bce ywactHukm ydeOHOTO IIpoliecca HECYT paBHYI0 OTBETCTBEHHOCTh 3a CO3JaHHME TPOTYyKTHBHOMN
JIUCKYCCUOHHOM CpeBbl.

3.3. I[looeomoska k ycmuomy onpocy

YCTHBIN OMPOC — 3TO BO3MOXKHOCTh MPOJIEMOHCTPUPOBATH IIYOMHY MOHUMAaHUS TEMBl M YMEHUE CBOOOJHO
M3JIaraTh MBICIIH.

Kputepuu olieHKH yCTHOTO OTBETA:

Conepxanue: [lonHoTa, TiyOMHA ¥ TOYHOCTH PACKPBITHS TeMbL VICMONB30BaHUE COOTBETCTBYIOIICH
po(heCCUOHANTBHON TEPMUHOIOTHH.

Jloruka u cTpykTypa: OTBET AOJKEH OBITh CBA3HBIM, MOCIE0BATEIBHBIM M CTPYKTYPHPOBAHHBIM (BBEICHHE,
OCHOBHASl YacTh, 3aKJIIOUYCHUE).

S3bikoBOE OQopMIleHHE: BOraTcTBO JEKCUKH, TpaMMaTh4ecKas NpPaBUIbHOCTh, YETKOE MPOM3HOIICHUE U
0erJIOCTh peyu.
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BszaumopeiictBue: YMeHue NOAAEpKHMBATh JOUANOr, TOHUMATh BOIPOCHI TpenojaBaTeNs M JaBaTh
pa3BepHyThIE, apIYMEHTUPOBAHHBIE OTBETHL. VICHonb3yiiTe MOzienb BEKIMBOro odmenus: «bnarogapHocts 3a
Bonpoc — [lonTBepkaenne nonumanust — OTBeT — [IpoBepka yJIOBIETBOPEHHOCTH.
3.3.1 Tpebosanus k ycmHOMY OnpoOCy
1. COAEPXATEJIbHAA YACTD
e  IlosHOTa pacKpbITUS TEMBI: OTBET JOJKEH OXBATBIBATH BCE ACIEKTHI IPETIOKEHHON TEMBI
e Jlormueckas CTpyKTypa: HATM4YHME YETKON CTPYKTYpHI (BBEIEeHHE-OCHOBHAS YaCTh-3aKIIOUEHUE)
o I'nmyOuHa nNOHMMAaHUS: IEMOHCTpaUUs OCO3HAHHOTO TIOHMMAaHMS TEMBbl, a HE MEXaHHYECKOoe
BOCIIPOMU3BEICHUE 3ayYECHHOTO TEKCTa
e  ApryMeHTanus: MOJKpEIUIeHUE MO3UINN KOHKPETHBIMHA IPUMEpPAMH U YOCIUTEILHBIMU TIOBOJAAMH
o IIpodeccuonanbHBIi KOHTEKCT: yBsI3Ka TEeMBl ¢ Oynymieid mpoQecCHOHATBHON IesSTeIbHOCTBIO B
TaMOKEHHOH cepe
2. JEKCUYECKOE O®OPMJIEHUE
¢  OOBeM ciIoBapHOIO 3amaca: UCIoIb30BaHUE Pa3HOOOpa3HOH JIEKCHKH, H30eraHne TOBTOPOB
o IIpodeccuonanpHas TEPMHUHOJOTHA: AKTUBHOE NPUMEHEHHE  CHEHUAIM3UPOBAHHOM  JICKCHKH
TaMOXEHHOU chepsl
e YMECTHOCTb JIEKCHKH: COOTBETCTBHE UCIIOJIb3YEMBIX CJIOB U BBIPAXKCHUM KOHTEKCTY BBICKA3bIBAHMSI
e  lpanomaTHka: HCHOIBb30BAaHHE YCTOWYMBBIX BHIPAKEHUH U (PPa3eoI0ru3MOB II€ 3TO YMECTHO
3. TPAMMATUYECKA ITPABIJIBHOCTD
e  Pa3HoOOpa3ue KOHCTPYKIMIA: NCIIOJB30BAaHHE KaK IMPOCTBIX, TaK M CIOXXHBIX T'PaMMaTHYECKUX
CTPYKTYp
e  TouHOCTB: COOMIOACHUE MPABUII TPAMMATHKH AHTJTIMHCKOTO SI3bIKA
e CnoxHble MPEIJIOKECHUSA: YMEHUE  CTPOUTH  CIOXKHONOJYMHEHHBIE U  CIOXHOCOYHHECHHBIE
IIPEIIOKEHUS
e  CornacoBaHue BpeMeH: NPaBUIbLHOE HUCIOJIb30BAHIE BPEMEHHBIX ()OPM B COOTBETCTBUH C KOHTEKCTOM
4. POHETUYECKOE O®OPMIJIEHUE
e YeTKoCTh MPOU3HOMICHUA: pa300pUnBas pedb ¢ MPABUILHON apTUKYJIALMEN 3BYKOB
e  MHToHaNMs: UCHOIB30BAHUE HUCXOIALIETO U BOCXOZMAILETO TOHOB B COOTBETCTBHHM C THUIIOM
MIPEUI0KEHUS
e  Tewmm peun: paBHOMEPHBIH, €CTECTBEHHBIN TeMN 0e3 HEOOOCHOBAHHBIX Iay3
e  bBernocts: criocoOHOCTH TOBOPUTH CBSI3HO, O€3 Upe3MEPHBIX 3aMHHOK
5. KOMMYHUKATHUBHBIE HABBIKI1
e [loHumaHue BOIpocoB: clI0COOHOCTH TOYHO MOHSATH 33AaHHBIN BOIPOC
e  PeneBaHTHOCTH OTBETOB: COOTBETCTBHE OTBETOB IIOCTABIEHHBIM BOIIPOCAM
o  Benenue nuanora: ymeHnue nojaep;KuBarth 6eceny, 3a1aBaTh BCTPEUHbBIE BOIPOCHI
e  HesepbanbHoe o0mmieHne: nogaepKaHue 3puTeIbHOI0 KOHTAKTa, HCIOIb30BAaHKUE appropriate ;KeCToB
6. [IPOOECCHUOHAIJIbHA A HAITPABJIEHHOCTD
e  OrtpacneBas cnenr(uKa: HCIOIb30BaHNE TPUMEPOB U CUTYAIMH U3 TAMOXCHHOW MPAKTHKH
e  AKTyalbHOCTh: OOpalleHHE K COBPEMEHHBIM acleKTaM padoThl TAMOKEHHBIX OPTraHOB
e MeXKyIbTYpHBIH aclleKT: y4eT OCOOCHHOCTEH MEXIyHapOJHOIO TAMOXKEHHOI'O COTPYIHUYECTBA
7. CAMOCTOATEJIBHOCTbD
e  CoOcTBeHHAs MO3ULMS: BRIPAKCHHUE JINYHOTO MHEHUS 110 00CYKAaeMBIM BOIIPOCaM
e  Kpurnueckoe MbllIeHHE: CIOCOOHOCTH AaHAIM3UPOBATH U OLICHUBATh HHPOPMALHIO
e  TBopueckuit moaXona: HECTAHAAPTHBIC PEUICHHUS MPO(ECCHOHANBHBIX 3aa4

3.4. [loocomoexa K 6blNOIHEHUIO MeCMO8bIX 3A0AHULL.
TecToBbIle 3amaHusl — 3TO BO3MOKHOCTD Pa3BUTh YMEHHE HMPUMEHSATh TEOPETUUECKHE 3HAHUS ISl PEIICHUS
MPaKTUYECKUX 33134 U POJEMOHCTPUPOBATH ITyOHHY 3HaHUI B cpepe TOCTUHUIHOTO JieTa.
3.4.1.Tpebosanus Kk mecmogvim 3a0aHUAM
1. TouHOCTH M1 AKKYpPaTHOCTH
e  TpebGoBanwue: 3aaHusl JOKHBI OBITH BBIIOJHEHBI C MUHIUMAJIBHBIM KOJTMYECTBOM OIUOOK.
o  Kpurepuii kauectBa: [yis Beiciero 6amna gomyctumo He 6onee 10% ommbok oT 00IIero KoanuecTa
3aIaHUH.
e Ilpaxtmueckoe mnpumenenue: CTyeHTaM HEOOXOAWMO BHHUMATENBbHO NPOBEPATH OTBETHI TEpes
OTIIPaBKOM, yaensisi 0co000e BHUMAaHUE IETaJIsIM.
2. IlonnoTta Beinonuenus
e  Tpebomanmne: HeobxonuMo 1aTh OTBETHI HAa BCE 3aIaHUS TECTA.
e  Kpurepuii xauectBa: [Ipomyiiennble 3agaHns NMPUPABHUBAIOTCSA K HEBEPHBIM OTBETAaM M CHIDKAIOT
o0muii Gait.
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o Ilpaktuueckoe mnpumeneHnue: CTyIEHTBl [JOJDKHBI YIPaBIATH BPEMEHEM TakK, YTOOBI YCHETh
BBIITOJIHUTH BCE 33JaHUs TECTA.

3. Brnangenue Ipodeccunonanpaoit JIekcukoi

e  TpeboBanue: JleMoHCTpauusi yBepeHHOTO 3HaHUS TEPMUHOIOTUH TAMOXXEHHOTO JIea.

o Kpurepuii  kauectBa: [IlpaBunbHOEe  Hcmonp30BaHME  NPO(ECCHOHATBHBIX  TEPMHUHOB B
COOTBECTCTBYIOIIMX KOHTCKCTaXx.

e Ilpaktuueckoe nmpumeHnenue: O0g3aTeabHOE H3YUYEHHE TIIOCCAPUEB U TEPMHUHOJIOIMUYECKUX KapTOUeK
0 KaXKI0U TEME.

4. I'pammatuyeckas KoppekTHOCTb

e  Tpebosanue: Cobito/ieHNE IPaMMaTHUECKUX HOPM aHTIIHICKOTO S3bIKA.

o  Kpurepuii kauecta: [IpaBuiibHOE HCIIOIB30BaHUE N3YUYCHHBIX IPAMMATHYECKUX KOHCTPYKIHH.

o IIpaktuueckoe mpuMeHeHue: PerynsapHoe BBINOJIHEHHE IPAMMAaTHYECKUX YIPAKHEHUH U TECTOB VIS
O0TpabOTKH KOHCTPYKIUH.

5. [lonnmanue Kontekcra

o  TpeboBanue: COCOOHOCTb NPUMEHATh 3HAHUS B PA3JIMUHBIX TPOPECCUOHANBHBIX CUTYAIHAX.

e  Kpurepwuii kagectBa: [IpaBmiibHOE penIeHne 3aIaHAi, MOACIUPYIONINX peallbHbIE TPO(ecCHOHATBHBIC
CIICHApUH.

o [Ipaktuueckoe mnpuMeHeHHE: AHAIN3 NPO(PECCHOHATBHBIX TEKCTOB M KEHCOB Ui TMOHWMAaHHMS
KOHTEKCTa HCIOIb30BaHMs JIEKCUKU U IPAaMMAaTHKH.

6. Texanueckasa VcomHATETLHOCTD

e  TpeboBanue: CobmoaeHne TeXHUIECKUX TpeboBanuii miardopmer MY J1JL

o  Kpurepuii kauectBa: KoppektHoe oopmiieHHE OTBETOB B COOTBETCTBUH C (JOPMATOM 3aJaHUM.

e IIpaktuueckoe npumeHeHue: IIpenBapuTenpHoe 03HAKOMIIEHHE ¢ MHTEp(EicoM CHCTEMBI U THUIIAMHU
3aJIaHUN.

7. Camonposepka u Axanu3 Omuook

e  TpeOomanue: BrlsBieHNEe U aHAIN3 COOCTBEHHBIX OITHOOK.

e  Kpurepuii kauectBa: CiocOOHOCTH MOHSATH IPUYUHY OIIUOOK M HE JIOMYCKATh UX B JaJbHEHIIIEM.

o [Ipaktuueckoe npumMeHeHue: BeneHne TUYHOTO cioBaps OMMOOK W peryisipHas paboTa Haj HUX
UCTIPaBIICHUEM.

3.4. Camocmosimenvuas paboma (05 6cex popm 00yuenus, ¢ AKYESHMOM HA 3A0UHYI0)

CamocrosiTensHas paboTa — 3TO OCHOBA YCIENTHOIO OCBOSHUSI JUCIUILIMHEI, OCOOCHHO JUIS 3a09HOU (hOPMBI
obyuernms. OHa HampaiieHa Ha (GOPMHPOBAHUE HABBIKOB CaMOOOpa30BaHUSA W caMoopraHmu3anui. CTyIeHThI
3204HOM (hOpMBI O0YUCHHUS HYKIAIOTCS BO BCECTOPOHHEH IMEAaroruuecKoi MOIepPIKKe JJIS OBJIAJACHUS UMHU
cnocobamMu U Meronamu 3(G(EKTUBHOW CaMOCTOSATEIBHON y4eOHOU aesrenbHOCTH. B mporecce oOyueHwms
CTY/JICHTBI TOCTETNIEHHO TMONyYar0T HABBIKKM BCE OOJIeE CIOXKHBIX JCHCTBHH CaMOCTOSATENBHON pPabOTHI,
Onaromapss 4Wemy y OyIymuXx CIEIMaIHCTOB OoJiee YEeTKO BBICTPAMBAeTCS CMBICIOBOH OpPUEHTHD,
MO3BOJISAIONIUI €My MpPaKTHKOBAaTh W pa3padarTbiBaTh COOCTBEHHBIC IMOAXOJbI K PEUICHHIO IPOOISMBI
CaMOpa3BUTHS M caM000pa3oBaHus. B Toxe BpeMs CTYJCHTHI 3a09HOM (OPMBI O0YUCHHUS ydaTcs ONPEACsITh
LEeJW TpeCTosNIed paboThl, ONMPENeNsaTh ee 3aJadu, IUIAHWPOBaTh CBOM JICHCTBHUS, BBIOMpATh CHOCOOBI U
CPEICTBAa BBIMOJIHCHUS CIUIAHUPOBAHHBIX JCHCTBUH, CAaMOCTOATEIBHO aHAIU3MPOBATh M KOHTPOJIHPOBATH
pe3ynbTaThl M KOPPEKTUPOBaTh CBOK  JICNBHEHIIYIO JIEATENBHOCTh. B Tporecce  BBHIOJTHEHUS
CaMOCTOSITEIBHOW Pa0OThl TPU H3YYCHHHM JHCUUIUIMHBI y CTYJCHTOB 3a0YHOM (OpMBI 00ydYeHHS
(hopMUPYIOTCS HaBBIKM pa0OThI C y4eOHOW M HAy4YHOW JIMTEPATypOM, Pa3BHBAIOTCS YMEHUS U HABBIKU
CaMOCTOSTEIBHON IT03HABATEIILHON JIEATEILHOCTH, BBIPA0ATHIBAIOTCSA TPUBBIUKH K CHUCTEMATUYECKOMY
camoo0Opa3oBanusi. CaMOCTOsATENbHAS padoTa CTYyICHTOB HAMpaBJicHA HE TOJBKO HA YCBOCHHE MaTepualna, HO
W Ha pa3BUTHE Yy CTYJCHTOB HABBIKOB CAaMOCTOSTEILHOW JIESATEIBHOCTH, CaMOOPTaHW3alud U
CaMOCOBEPIIICHCTBOBAHUS, YTO TMO3BOJUT MM CTaTh KBaJIM(PHUIIMPOBAHHBIMA KOMIICTCHTHBIMU W Hauboliee
BOCTpe0OOBaHHBIMU CIICIIUATIHCTAMHU.

MeTtoauveckue peKOMEH AN K CEeMUHAPCKUM (TIPAKTHYSCKUM ) 3aHSATHSIM

Ha cemuHapcKux 3aHSATHSIX B 3aBUCUMOCTH OT TEMbI 3aHSTHS BBITIOJHACTCS MOUCK WHGOPMAIUH 110 PEIICHUIO
po0JieM, BBIPa0OTKa WHIUBUAYAIBHBIX WU IPYIIOBBIX PEIICHUH, PelICHUE 3aa4, UTOTOBOE 00CYKIICHHUE C
OOMEHOM 3HAHWSMH, yYacTHE B KPYIJIBIX CTOJax, Pa30op KOHKPETHBIX CHUTYyalluil, KOMaHaHas padora,
pelIeHre HHIUBUAYAIbHBIX TECTOB, YYaCTHE B JICTIOBBIX MIPaX.

[ToaroroBKka K KOHTPOJIBHBIM MEPOTIPUATHIM

[Ipu mOATOTOBKE K KOHTPOJIBEHBIM MEPOTIPUATHIM O0YUAFOIIHUNCS JOKEH OCBOUTh TEOPETHUECKUN MaTepHall,
MOBTOPUTh MaTepUal JICKIIHOHHBIX M MPAKTHUECKUX 3aHATHHA, MaTepuall JUIs CaMOCTOSTENbHOU paboThI MO
YKa3aHHBIM ITPETIOIaBaTENISIM TEMaM.

56



CamocTosiTenbHas padoTa OCYIIECTBISETCS B BHIE M3YUEHHUs JHMTEPATypbl, SMIHMPHYECKHX IAHHBIX I10
MyOIUKaVsiIM W KOHKPETHBIX CHUTYaIllii, MOATOTOBKE HWHIWBUAYAIBHBIX pPaboT, paboTa C JIEKIMOHHBIM
MaTepualioM, CaMOCTOSITEIbHOE M3Y4YeHHE OTAEIbHBIX TeM JUCHUIUIMHBI, TIOMCK W 0030p y4eOHOil
JUTEPATYPhl, B T.4. JIEKTPOHHBIX HCTOUHUKOB; HAYYHOH JTUTEPATYPhl, CIIPABOYHUKOB U CIIPABOYHBIX U3JaHH,
HOPMAaTHUBHOM JINTEPATYPHI U MHPOPMAIIMOHHBIX W3/TAHHUM.

HampaBnenust caMmocTosTensHONU pabOTHI:

N3ydeHune nekcHKo-rpaMMaTHYeCKOro MaTepHrana.

PaGora c ayano- u Buaeomarepuanamu B CJ1O.

[ToaroroBka K MPOEKTHBIM MPE3EHTAIMAM 1 YCTHBIM OIIPOCaM.

Hanucanue scce U BBITOTHEHHE MUCHMEHHBIX 3aJJaHUH.

Pabota ¢ yueOHOI 1 Hay4YHOH TUTEpPaTypOl, BKIIIOYAs JIEKTPOHHBIEC PEeCypchl OMONINOTEKH.

PexoMenmanuy st opraHU3aIii CaMOCTOSITETFHON PaOOTHI:

[InaaupoBanne: CocTtaBbTe YETKHUU TUIAaH pabOTHI HA CEMECTp, €KEHEAENbHO BBINENSIS BpeMs Ha W3y4eHHE
MHOCTPAHHOTO SI3bIKa.

Wcnonp3oBanne pecypcoB: AKTHBHO MOJB3YHTECh PEKOMEHIOBAHHOM JMTEpaTypol, moamucHeiMu ObC
(«¥Opaiit», «IPR SMART», «ZNANIUM.COM» u 1p.), a Takke aBTOPUTETHBIMHU OHJaitH-pecypcamu (BBC
Learning English, The Economist, mpodeccuoHansHble cI0BapH).

Texnomorun: Bam paspemaercss M pEeKOMEHAYETCSl HCIOJIb30BaTh OHJIAWH-CIOBapH, TIpaMMaTHYeCKHeE
CIPaBOYHUKH, CpeACTBa mpoBepku opdorpadum u naxe Al-acCHCTEHTHI B KadecTBE HHCTPYMEHTOB IS
TeHepalyy e, IPOBEPKH M MOWCKAa CHHOHMMOB. Ba)XHO MOMHMTH, 4TO (puHanbHAs paboTa AOKHA OBITH
pe3yabTaTOM  Bamed  COOCTBEHHOH  WMHTEJUICKTYalbHOW  JAEATENbHOCTH.  [IpsiMoe  KONHMpOBaHHE
CT€HEPHPOBAHHOTO TeKcTa 0e3 OCMBICIICHUS W TiepepabOoTKH HEe JOMYCKAeTCs M CYMTASTCS aKaJleMHUYeCKUM
HapyIICHHUEM.

4. I[loocomoska Kk KOHMPOTLHHIM MEPONPUATIULM U NPOMEICYMOUHOU ammecmayuu

4.1. Texywuii konmpoaws (Koumponvusie mouxu - KT)

Texymuii KOHTPOJNb BKIIOYAE€T YCTHBIE OIPOCHI, AMCTAHIIMOHHBIE TECTH W Tpe3eHTaruu (Keicwl). s
MIOJITOTOBKH:

[ToBTOpHUTE MaTepuanbl MPaKTUIECKUX 3aHATHH IO COOTBETCTBYIOLINM TEMaM.

Brinonnure TUnoBkie 3a1aHus, MpUBeAeHHbIE B pa3aene 5 PII/I.

Hmst tectroB B CHO morpeHupyiTech Ha aHAJOTHYHBIX 3amaHusx (multiple choice, ycranoBnenue
COOTBETCTBHS, cloze test).

4.2. IIpomescymounas ammecmayus (3avem/IK3ameH)

ATTecTarus IpOBOAUTCS B MUCHbMEHHOM U YCTHOU (hopme.

[Mucemennas yacth: [IpoBepsieT 3HaHWE TEPMHUHOJIOTHU U TPAMMATHUKU. MOKET MMPOBOIUTHCS B (POPME TecTa B
CHAO wiM TpaJuLMOHHOTO 3aJaHus (MepeBoj, BCTaBKa MPOMYLICHHBIX cJoB). Bo BpeMsi MUCbMEHHOH YacTu
3aIperieHo NCIOIb30BaHME JTFOOBIX BCIIOMOTATENBHBIX CPEICTB, €CIIH HHOE HE OTOBOPEHO MPETIOIaBaTEeNIeM.
VYcrHas yacTs: Britouaer:

MoHonor 1O OJHOM W3 H3Y4YeHHBIX TeM (monarotoBka 15-20 muHyT). TpeOGoBaHust kK MoHOJOry: 15
pacipoCTpaHEeHHBIX TPENIOKEHUH, YeTKasi CTPYKTypa, HCIIoNb3oBaHue 13-15 npodeccnoHaIbHBIX TEPMIHOB.
becena ¢ npenogaBaTeneM (OTBETH Ha BOMPOCH! 0€3 MOATOTOBKH). TpeOoBaHUS K AWANIOTY: HUCIIONH30BAHUE
MOJIETTH BEXKIIUBOTO OOIEHHSI, pa3BEPHYThHIC U apTyMEHTUPOBAHHBIC OTBETHI.

[opsimox mpoBeaeHus SK3aMeHa/3auera:

[IponomxurensHocTh: 15-30 MUHYT Ha CTyAEHTA.

IIpu cebe He0OXOAMMO UMETH 3a4ETHYIO KHUKKY.

3ampelieHo UCTIONIb30BaHue TeNe(hOHOB U APYTHX TEXHUIECKUX YCTPOHUCTB.

CryneHT MMeeT MpaBo Ha OJHY 3aMeHy Ouiera ¢ COOTBETCTBYIOIIMM CHH)KEHHEM OIIEHKH. BBIOOp TpeTbero
Owmrera He JTOIMyCKaeTCs.

[Ipu npoBeneHNN TPOMEXKYTOUHOTO KOHTPOJISI B OWJIETE MM BO BJIOKCHUH (IOMOJHEHHH) K OUIIETY MOXET
MPUCYTCTBOBaTh Ha YCMOTPEHHWE IpenojaBarens 3aJaHue (3ajgada, TeCT WM Apyrue (OpMbl KOHTPOIS,
JOITyCTUMBIE TIPH MTPOBEJCHUH aTTECTAINH ), KaK OJTMH M3 3JIEMEHTOB OIIEHKH TIPH OTBETE.

ATTecTallMOHHOE HCIBITaHHE MPOBOAWTCS TMpemnojaBaTeseM WM OK3aMEHAI[MOHHOW KOMHCCHEH s
OLICHMBAHUS CTEIICHH M YPOBHSI JIOCTMXKEHHsI pe3ylbTaToB oOyueHUs. [Ipy mpoxoxkIeHUH aTTeCTaluuOHHOTO
WCIBITAaHUS CTYACHTHI JIOJDKHBI WMETh TIpu cebe 3ad€THhle KHWKKH, KOTOpPbIE OHHU Tiepel] HadaioM
aTTECTAI[IOHHOTO WCHBITAHUS MPEIBSIBIAIOT TPEMOJaBaTeNi0 WM 3K3aMEHAIMoOHHOW Komwmccuu. [lpu
MPOBEIECHUH ATTECTAIMIOHHOTO MCIBITAHUS HE JIOMYyCKAETCsl HATMYUE Y CTYICHTOB MOCTOPOHHUX OOBEKTOB U
TEXHUYECKUX YCTPOWCTB, CIIOCOOHBIX 3aTPyJHHUTH (CAeNaTh HEBO3MOXKHOW) OOBEKTHBHYIO OIICHKY
pe3yNbTaTOB aTTECTAllMOHHOTO WCIBITAaHWSA, B T.4. B YaCTH CAMOCTOSTENHHOTO BBITONHEHHS 3aJaHuUs
(TIOTOTOBKH K OTBETY HA BOIIPOC) CTYICHTOM.
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[IponomxuTeabHOCTh MPOBEACHUS ATTECTALIMOHHOTO HCIBITAHMS, BKJIIOYAash BpeMs MOATOTOBKU CTYAEHTA K
OTBETYy Ha aTTEeCTAIIMOHHOM HCIBITAaHUH, IPOBOJANMOM B YCTHOI opme, coctaBisieT ot 15 mo 30 munyT. llpn
c/lavye aTTeCTAllMOHHOTO HCIBITAaHHWS B YCTHOH (hopMe 1O OMIIeTaM CTYJCHT, UCTIBITHIBAIONINNA 3aTPYAHCHUS
IIpy TOJATOTOBKE K OTBETYy 10 BBIOpaHHOMY OWIJIETYy, HWMEET IIpaBO BBIOOpa BTOpOro Owuiera cC
COOTBETCTBYIOIIMM IPOJICHHEM BPEMEHH Ha MOJTOTOBKY K OTBeTy. lIpu 3TOM OlieHKa CHMXKAaeTcs Ha OJIUH
OaJIT Ipy TPAIUIIMOHHOM CHCTEeMe OTICHUBaHUS. BBIOOp TpeThero Omrera HE TOIMyCKaeTCs.

KomnuectBo O6yanOHH/IXCH, OAHOBPEMECHHO HaXOAANIUXCA B ayAUTOPHUU NIPHU MPOBECACHUN ATTCCTAIIMOHHOTI'O
WCIBITAaHUS ONpEACISeTCs MPernoaaBaTeIeM.

5. 3axniouenue

Jucuurinaa « THOCTpaHHBIN A3bIK B cepe TAMOXKEHHOTI'O JIejiay ABJSCTCS HE MPOCTO YYEOHBIM MPEAMETOM, a
VMHBECTHUIIMEH B Baile OyAyllee KaKk KOHKYPEHTOCIIOCOOHOTO CIEIHAINCTa B OOJIACTH TaMOXKEHHOTO JIela.
Cucremarnyeckasi, BIyMYHBasi ¥ aKTHBHas padoTa MO OCBOSHHIO Kypca MO3BOIUT BaM HE TOJBKO YCIIEIIHO
cAaTh 3adeThl W OK3aMEHbl, HO W TMPHOOPECTH pealbHbIi WHCTPYMEHT I MEXIyHapOIHOTO
POo(heCCUOHATBHOTO OOIIEHUS ¥ KaphEPHOTO POCTA.

8. YueOnas uteparypa u pecypchbl HHPOPMATMOHHO-TEJIEKOMMYHUKAIIUOHHOI ceTu UHTepHET

8.1.0cHoBHas nmuTeparypa.

1. To3zanoBa M.P., Makaposa A.U., Kprutosa T.B., Tropanosa A.A., Jlorunosa H.YO. u np. AHrnuiickuii
SI3BIK B cepe TypusMa u rocrenpuumcTsa : (cepust yueounkoB @YMO 43.00.00 "Cepsuc u Typusm")
- Mockga:KHoPyc, 2025 - 261 c. [docTym B 2BC - https://sziu-
lib.ranepa.ru/cat/output/NLL_ELCAT/cat bb.php?

&table name=clcat cat bb view&found=285&start=0&&sort desc=1&limit=20&forder=cat bb vea
r&&par=120734&func=detail ]

2. JxwuoeBa, A.A. - Teopernueckuii Kypc aHriuiickoro si3bika. ['pammatika: yueOHoe mocobue - M:
NHOPA-M, 2022 - 156 c. [Hoctyn B OBC- https://sziu-
lib.ranepa.ru/cat/output/NL_ELCAT/cat bb.php?
&table_name=elcat_cat_bb_view&found=20&start=0&&sort_desc=1&limit=20&forder=cat_bb_year
&&par=110032&func=detail ]

3. Hectepenko B.I'. Anrnuiickuii s361k B cepe Typusma = English in Tourism - Mocka:Aii [Iu Ap
Memna; CapatoB:IIpodobpazoBanme, 2025 — 105 c. [Hoctym B DObC - https://sziu-
lib.ranepa.ru/cat/output/NL_ELCAT/cat_bb.php?

&table name=elcat cat bb view&found=285&start=0&&sort desc=1&limit=20&forder=cat bb vyea
r&&par=128411&func=detail ]

4. CeménoBa M.IO. Aurnmiickuii A3bIK: Typu3M u cepBuc - Mocksa:KunoPyc, 2024 — 260 c. [[Joctyn B
9bC https://sziu-lib.ranepa.ru/cat/output/NL._ELCAT/cat_bb.php?
&table name=elcat cat_ bb _view&found=285&start=0&&sort_desc=1&limit=20&forder=cat_bb_yea
r&&par=122835&func=detail ]

5. bpens H.M. AHrauiickuii s3pIK AJ11 TOCTUHUYHOTO jena (¢ npaktukymoM) - Mocksa:KuoPyc, 2024 —
278 c. [Hdoctyn B 9BC- https://sziu-lib.ranepa.ru/cat/output/NL ELCAT/cat bb.php?
&table name=elcat cat bb_view&found=285&start=0&&sort_desc=1&limit=20&forder=cat bb_yea
r&&par=121255&func=detail ]

8.2.JlononHuTENbHAS IUTEPATYpA.

1. Taresna Kamsuoa: English Grammar. ['pamMmaTika aHTIHHACKOTO SI3bIKA: TEOPHS M MpakTHKa. YacTb
2. Teopernueckas rpammartuka MznatensctBo: Oxemo, 2017 .

2. Tarpsana KamsHoBa: English Grammar. ['pamMaTtuka anrmuiickoro si3eika. Teopus u nmpaktuka. YacThb

2. YrupaxHeHus ¢ kmodamu Okemo-IIpece, 2017 .

Clandfield L. Global Intermediate. — Macmillan Publishing, 2016 — 161 p

David Cotton, David Falvey, Simon Kent. Market Leader, Intermediate, Longman, 2016- 176 c.

5. Dubicka 1. English for International Tourism New Edition Intermediate / Dubicka 1., O'Keeffe M..-
Longman Pearson, 2015.- 134 p.

6. Eastwood J. English for Travel.- Oxford University Press, 1994- 114p.

7. Miriam Jacob and Peter Strutt, English for International Tourism, Longman, 2007-126 c.

8. Murphy R. English grammar in use: A self-study reference and practice book for intermediate students
: with answers / R. Murphy. - 4nd ed. - G.B.: Cambridge University Press, 2012. - 380 p.

9. Peter Strutt, English for International Tourism New Edition, Intermediate, Pearson, 2013 — 128 c.

10. Walker R. Oxford English for Careers Tourism 3/ Walker R., Harding K.- Oxford University Press,
2015.- 144 p.
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https://sziu-lib.ranepa.ru/cat/output/NL_ELCAT/cat_bb.php?&table_name=elcat_cat_bb_view&found=20&start=0&&sort_desc=1&limit=20&forder=cat_bb_year&&par=110032&func=detail
https://sziu-lib.ranepa.ru/cat/output/NL_ELCAT/cat_bb.php?&table_name=elcat_cat_bb_view&found=20&start=0&&sort_desc=1&limit=20&forder=cat_bb_year&&par=110032&func=detail
https://sziu-lib.ranepa.ru/cat/output/NL_ELCAT/cat_bb.php?&table_name=elcat_cat_bb_view&found=285&start=0&&sort_desc=1&limit=20&forder=cat_bb_year&&par=120734&func=detail
https://sziu-lib.ranepa.ru/cat/output/NL_ELCAT/cat_bb.php?&table_name=elcat_cat_bb_view&found=285&start=0&&sort_desc=1&limit=20&forder=cat_bb_year&&par=120734&func=detail
https://sziu-lib.ranepa.ru/cat/output/NL_ELCAT/cat_bb.php?&table_name=elcat_cat_bb_view&found=285&start=0&&sort_desc=1&limit=20&forder=cat_bb_year&&par=120734&func=detail

8.3 HopmaTuBHBIE IPAaBOBBIE TOKYMEHTHI.
He npenycMoTpeHsl.

8.4 UurepHeT-pecypchl.

1.
2.
3.

Nownk

o

10.
11.

12.
13.
14.

15.

16.
17.
18.
19.

20.

21.
22.
23.
24.
25.
27.
28.

29.

30.
31.
32.

33.
34.
35.
36.
37.
38.
39.

40.
41.
42.
43.

The Economist.http://www.economist.com/topics/business

Business Week.https://www.bloomberg.com/businessweek

Free Management Library(SM) Complete, highly integrated library for nonprofits and for profits.
http://managementhelp.org

The New York Times.https://www.nytimes.com

U.S. News,https://www.usnews.com

ABC-online. Aurnuiickuii s3bIK 15 BceX http://abc-english-grammar.com

EnglishForum — caiit mns w3ydaromux aHTIIMHACKWN SI3BIK C Pa3eIoM JAEIOBOTO aHTIUHCKOTO.
http://www.englishforum.com

EnglishOnline — pecypcsl 1i1st W3yueHHs aHTIMHACKOTO sA3bika. www.english-online.org.uk/

ESL CAFE — nmopran nisi CTyAEHTOB M IpenojaaBaresied: IpaMMaTHKa, TECThl, WUIUOMBI, CIICHT,
repenucka u T.11. http://www.eslcafe.com

FluentEnglish — o6pazoBarenbhbiii mpoektT www.fluent-english.ru/

Karin's ESL PartyLand - cait JUIst CTYJICHTOB U MIPETOAaBaTENEH.
https://www.wyzant.com/resources/lessons/english/esl

NativeEnglish. M3y4enue anrnuiickoro si3sika https://www.native-english.ru/

SchoolEnglish: razera mist n3yyaromux aHTIMACKHHA 361K Www.schoolenglish.ru/
TESOlon-lineactivities - ”HTepaKTUBHBIC 33aJaHUs IS H3YYAIOIINX aHTIIMACKAN S3bIK (OTHOS3BIYHBIE
Y IBYS3BIYHEIC, B TOM YHCIIE PyCCKO-aHTIHicKne). http://adesl.org

Yourdictionary.com Iloptam cioBapeli  (JJMHTBUCTHYECKHE, TEPMHHOJIOIMYECKUE  CIIOBApU
aHTIIMICKOTO s13b1Ka).http:// www.yourdictionary.com

Amnrnuiickuii xiry6 http://www.englishclub.narod.ru

Anrnuiickuit si3p1ik Ha HomeEnglish.ru www.homeenglish.ru

AHIIIMACKUH A3BIK.TU — BCE JJIS U3yYaAIONINX aHTIHMACKU 1361k www.english.language.ru/
AHramiickuit SI3BIK.TUL TectupoBanue u WHTEPaKTUBHbIE YPOKH AHTJIUHACKOrO.
www.english.language.ru/

AyTeHTHYHbIE MaTepHalbl — MpPUMEpPhl KEHCOB pealbHBIX KOMIAHWH, 3aJaHHs MO Pa3IUYHBIM
acriektam OusHec-oOpa3oBanusi.http://businesscasestudies.co.uk

bubmmoreuno-cripaBounslii moptan LibrarySpot. www.libraryspot.com

Bblyun aHrMACKYIA S36IK caMOCTOsTENbHO Www.learn-english.ru

I'pammMaTHKa aHrIMKACKOTO s3bIKa Www.mystudy.ru

Wzydenwne n npenogaBanne aHruiickoro sizbika UsingEnglish.com. https://www.usingenglish.com
Kypc nmoaroroeku k 3x3ameny TOEFL. https://www.ets.org/toefl, http://www.toefl.ru

Paznen mo anrnuiickomy si3bIKy Ha caiite OBbI JI. McToH. http://evaeaston.com/pronunciation/
Pecypcusbiit Hentp HNudopmarnmonssie TEXHOJIOTUU B o0y4eHnun SI3BIKY
http://www.nstu.ru/education/langlearning/

Pecypcbl s yuamuxcsi (poHeTuka, rpamMmarvka, JICKCHKA, WAWOMBL, ayJUpOBaHHE, TOBOPCHUE,
MUCbMEHHAs peyb, YTCHUE, IEJIOBOM aHTIIMHCKUN A3bIK, MexayHapoanble sk3ameHsl TOEFL/TOEIC)
Y Tperno/iaBaTeneit (yaeOHble MaTepHalbl, TNIaHBl YPOKOB, TeCTHI 1 Ap.) http://eslgold.com

Pecypcht n marepuanst BBC. http://www.bbe.co.uk/home/today/index.shtml

Caiiryuebnoronocodus "Internet English". http://www.oup.com/elt/internet.english

CroBapu aHTIUICKOTO s3bIKA W JPYTHEe PECypchl JUIS U3YYarOIIUX AHMIMHCKHHA  A3BIK.
http://www.study.ru

CnoBapu aHTIIMHCKOTO S3bIKa, TE3ayPyC, CHCTEMa MAITMHHOTO nepeBoa. www.dictionary.com
CnoBapumsnarennpctBa Cambridge University Press. http://dictionary.cambridge.org

CrnoBapu m3natenberBa Macmillan. http://www.macmillandictionary.com

CnoBaps cuMBoIOB Symbol.com. http://www.symbols.com

CroBaps cokpauiennii AcronymFinder. http://www.acronymfinder.com/

CripaBouHbIi mopTai cinoBapeit n3narenscrBa OxfordUniversityPresshttp://global.oup.com

CchUIKH I71s1 M3YYCHHS aHTJIMACKOTO s3bIKa Ha caiite HoBocnOupckoit 06acTHOM 00pa3oBaTeIbHOM
certu. http://www.websib.ru

Teszaypycsl Ha cripaBouHO-00pa3zoBarenbHOM Hopraie LibrarySpot. www.libraryspot.com

TecTsl 110 aHTIMIICKOMY S3BIKY Ha caiiTe Karaior oOpa3oBaTenbHBIX mporpamm. http://www.kop.ru
Ypoku OH-JTaliH 1O aHTJIHHCKOMY s13bIKy Www.study.ru/lessons/online

Ounukioneauns «bpuranaukay.https://www.britannica.com

59



C3U1Y pacmonaraer IOCTyIOM depe3 CalWT HaydHoOW OumOmmotekw http://nwapa.spb.ru/ x ciemyrommm
MOANIUCHBIM JJIEKTPOHHBIM pecypcam:

AHTTI0S3bIYHBIE PECYPCHI

EBSCOPublishing-moctyn K MyJibTH-IACIHUIUIMHAPHBIM IOJIHOTEKCTOBBIM 0a3aM JaHHBIX Pa3IMYHBIX
MHUPOBBIX M3JIaTEIbCTB MO0 OU3HECY, IKOHOMUKE, (PHUHAHCAM, OYXTalTePCKOMY YUeTy, T'YMaHUTAPHBIM
W €CTeCTBCHHBIM OONACTSIM 3HAHWH, pedeparaM U TIONHBIM TEKCTaM MyONWKANMA M3 HAYyYHBIX H
HAYYHO —TIOMYJISIPHBIX JKYPHAIIOB.
Anpec pecypca: http://www.neicon.ru/res/EBSCO _trans.pdf
Emerald- kpymnHeiiiee MUPOBOE H3JATENBCTBO, CHEIUANTUZUPYIOIICECS HA DJIEKTPOHHBIX KYpHANIAX |
0a3ax JaHHBIX [0 OSKOHOMHMKE M MEHEIDKMEHTY. lMeeT c¢TaTyc OCHOBHOTO HMCTOYHHKA
npoheCcCUOHANBHON UH(pOpMAaIIMK JIJIs TIPETIoaBaTeiel, ucciieIoBaTeliel U CIISIUAIMCTOB B 001acTH
MEHEDKMEHTA.
Anpec pecypca: http://www.emeraldinsight.com/index.htm
8.5 HHble UCTOYHUKH
He ucnons3zyrores.

9. MaTepuajJbHO-TeXHHYecKkas 0a3a, HHPOPMALHOHHBIE TEXHOJIOTHH, POrpaMMHoe o0ecrieyeHne u
HH(POPMALMOHHBIE CIIPABOYHBIE CHCTEMBI

No i/t HaunmenoBanme

1. Crneuvanu3upoBaHHble  3adbl Uil  TOPOBEACHMSI  JIKIMM,  OCHAlIEHHbIE  IE€PCOHAIbHBIM
KOMOBIOTEPOM/HOYTOYKOM M MYJIbTUMEIHUIHHBIM TPOCKTOPOM

2. AyIUTOpPUH U KOMITBIOTEPHBIC KJIACCHI, 00OPYAOBAaHHbBIC MTOCATOYHBIMU MECTAMH M MEPCOHATBLHBIMU
KOMITBIOTEpaMHU C BBIX0J0M B IHTEpHET /I MPOBEISCHUS MPAKTUIECKUX 3aHITHIA

3. «MTC JInak» — poccuiickas miatdopma s OHJIAH-KOMMYHHUKAIAH ¥ COBMECTHOH paboThl KOMaH/I
;«Aanexc TememocTy — cepBHC Ui BUACOKOHBepeHIwii ot SHaekca; S-MecceHmKep

4, TexHudeckne cpeacTBa OOYYCHHUS: IEPCOHATBHBIC KOMIBIOTEPHI; IMPOTPAMMHEIC CPEICTBA,

oOecrieunBaromue mpocMoTp Buneodaino B dopmarax AVI, MPEG-4, DivX, RMVB, WMV;
MPOrpaMMBbI JJisi pabOThl C 3JICKTPOHHBIMU TaOJUIIAMU Ui O0OpaOOTKH, aHAIMW3a M BHU3YyalH3alud
JaHHBIX; COOTBCTCTBYIOIINE OHJ'IaﬁH-PIHCprMeHTBI JJIA MMOCTPOCHUA HMHTEJIJICKT-KApThl U MOﬂeHeﬁ B
Pa3IMYHBIX HOTAIMSIX

5. Hayunas 6ubnuoteka (B T.4. 2JIEKTPOHHBIE HHPOPMALIMOHHBIE PECYPCHl HAyIHOU ONOIMOTEKN)
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