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1. IlepeyeHb NJaHUPYeMbIX Pe3yJbTATOB 00yUeHUs N0 JUCIUIIUHE, COOTHECEHHBIX €
IVIAHMPYEeMBIMH pe3y/1bTaTaMH 0CBOCHMS 00pa30BaTeIbHOM NPOrpaMMbl

I1.1.

Huctumnuna b1.0.04 «/HHOBallMOHHBIE TEXHOIOTUM B cdepe [eI0BOrO H

coowrTuiinoro typmsma / Innovative technologies in the field of business and event tourism»

oOecrieuynBaeT OBJIAJICHUC CIICAYIOIUMU KOMIICTCHIIUAMU C y‘{éTOM oTara:

Kon HaumenoBanue Kon HaumeHoBaHMe KOMIIOHEHTA
KOMIIETeHLIUH KOMIIeTEeHILIMHU KOMIToHenTa KOMIIETeHIHU
KOMIIETEeHI[M U
Crnocob6en opmupoBath
TEXHOJIOTHYECKYIO Cniocoben hopMupoBaTh
KOHIICIIIIUIO TypHCTCKOﬁ TEXHOJOTUYCCKYIO KOHICTIIHIO
OpraHu3aIyny, TYPUCTCKOTO MPENPHUATHS, YIIPABIATH
OIIK-1 OpPraHU30BbIBATh BHEPCHUE OIIK-1.1 IIPOLIECCOM BHEJPEHHUS TEXHOJIOTHYECKUX
TEXHOJIOTHIECKUX HOBAIHH HOBAIHWil U IPOTPaMMHOT0 00eCTIeYeHHs B
Y TIPOrPaMMHOTO JESITeNbHOCTD MPENIPUSTHI Chephl
obecrieueHus B cepe TypHU3Ma.
Typu3Ma
CriocobeH ynpaBisiTh
BHEJPCHUEM Cnoco0eH omnpeensiTh KIFUeBbIe
TEXHOJOTHYCCKUX TCXHOJIOTUYCCKUEC TYPUCTCKUC HOBAIUU,
WHHOBAIMH M COBPEMEHHBIX OLIeHNBATh 3()(PEKTUBHOCTH U
K4 WHQOPMAIIHOHHBIX U MKe-d.1 000CHOBBIBATh MPUMEHEHNE COBPEMEHHBIX
KOMMYHUKAaTHUBHBIX I/IH(bOpMaHI/IOHHBIX 1 KOMMYHUKAaTHUBHBIX
TEXHOJIOTHH JUTs TEXHOJIOTHH JUT 00ecTedeH s
obecredeHust KOHKYPEHTOCTIOCOOHOCTH MPENNpPUSTHH
KOHKYPEHTOCITIOCOOHOCTH cdepsl Typu3Ma.
00BEKTOB c(ephl TypU3Ma

1.2. B pe3ynbrare 0CBOCHUS AUCHUILIUHBI y CTYIEHTOB JIOJKHBI OBITH C(HOPMUPOBAHBI:

OTO/T®
(npu nanuvuu
npogpcmandapma)/ Kox
KOMIIOHEHTA Pe3yabTaTsl 00yueHus
TPYAOBBIE UM
KOMIIeTeHIMH
npogeccuoHaIbLHbIC
AeHCTBHUA
OIIK-1.1 Ha YPOBHE 3HAHMM: 3HAET IMOHATHE, PAa3HOBUIHOCTH,

(OpMBI W COCTaBISAIONINEC WHHOBAITUN, WHHOBAIIMOHHOMN
JIEATEIIBHOCTH; OIBIT BEAYLIUX CTPaH M TYPUCTCKUX
NpEeAnpUATAA MHUpa MO BHEAPEHUIO HWHHOBALMOHHBIX

IMPAaKTHK.

HAa YPOBHE YMEHHUIi: yMEET OCYIIECTBIIATh IIOUCK, AHAIIU3,
OTOOp TEXHOJOTHYECKMX HOBAIMi B NpodeccHoHaIbHON
TYPUCTCKON AESITETbHOCTH.

Ha YPOBHEC HABBIKOB: BJIa/ICCT HABBIKOM IMOUCKA, dHAJIM3a
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OTO/T®
(npu nanuvuu
npogpcmanoapma)/
TPYAOBbIE WJIH
npogeccuoHaIbHbIE
necTBUs

Kox
KOMITIOHEHTA
KOMIIETEeHIIUH

Pe3yabTarhl 00y4yeHus

u BLI60pa TCXHOJOTHYCCKUX HOBAITHIA B

HpO(i)CCCHOHaJ'IBHOfI TypI/ICTCKOI‘/'I JACATCIBHOCTH.

OT®.D. Crpareruueckoe
yIpaBIeHUE BEICTABOYHOM
JIeSITEIIbHOCTHIO OpraHU3alny -
npodeccroHaNbEHOrO
OpraHu3aTopa TOProBo-
TIPOMBIINIIICHHBIX BBICTaBOK/
D/01.7 Ynpasnenue peanuzarueit
CTpaTeruy pa3BUTHUs OPTaHU3ALIH
- IpodeCCHOHANTBHOTO
OpraHu3aTopa TOpProBo-
MIPOMBIIIICHHBIX BBICTABOK

OT®.E. Opranuzarus
SKCKYPCHOHHOM JEATCIBLHOCTH/
E/01.7 Onpenenenue KOHIECTIINT
U CTPATETHH Pa3BUTHUS
3KCKYPCUOHHOW OpTraHHU3aluu

[1Kc-4.1

Ha YpOBHE 3HAHMMA: KIIOYEBBIE TEXHOJOTHYCCKHUE

TYPUCTCKHE HOBALUH.

HA YpOBHe YMEHHii: oOIlcHHBaTh 3(P(PEKTUBHOCTH U

00OCHOBBIBAET IIPUMCHCHUEC COBPEMECHHBIX

I/IH(I)OpMaLII/IOHHLIX 1 KOMMYHUKATUBHBIX TEXHOJIOT UM JJIsL

obecrieyeHus  KOHKYPEHTOCIIOCOOHOCTH  MPEANPUSTHI
cepsl TypusMa.

HA YpOBHE HABBIKOB: CIIOCOOHOCTBIO  YNPABISTh
BHE/IPCHHEM TEXHOJOTHYECKUX MHHOBALM u

COBpPEMEHHBIX HMH(MOPMALMOHHBIX M KOMMYHUKATHBHBIX
TEXHOJOTHH JUISI OOecTeYeHHs] KOHKYpPEHTOCTIOCOOHOCTH
00BEKTOB chepbl TypU3Ma.

2. O0beM 1 MeCTO AUCHMINIMHBI B CTPYKTYpe 00pa30oBaTe/ibHOM NPOrpaMMbl

O0BbeM JUCHUILINHBI

Obwan mpyooemkocms oucyuniunsl cocmasisem 6 zauemnsie eounuynl, 216 axadem. uacoe / 162 acmp. uacos.

Bun padorsl TpynoemkocTb
(B akajgeM. yacax)
Ounasi/3a04Has
O0mas Tpy10eMKoCTb 216/216
KonrakTHas paGora 82/26
Jlexrum 28/8
[IpakTrueckue 3aHATHS 52/16
JlaGopaTopHbie 3aHATHS -/-
Koncynpranuu 2/2
CamocrosiTesibHas padoTa 98/181
Kontpons 36/9
@DOopMBI TEKYIIETO KOHTPOJIS P — pedepar, T — TectupoBanue, [13 — npaktuyeckoe
3aHATHE
®DopMa NPOMEKYTOUHOI aTTecTANU JK3aMeH




MecTo IMCHUIUVIMHBI B CTPYKTYpe 00pa30BaTe/IbHOM NMPOrpaMMBbl

Huctunnuna b1.0.04 « THHOBalIMOHHBIE TEXHOJOTHUU B Cepe AETOBOTO U COOBITUHHOTO
typu3Ma / Innovative technologies in the field of business and event tourism» OTHOCHTCS K
6a3oBoil yactu ydeOHoro miaHa HampasieHus 43.04.02 «Typusm» npodwmis «UumycTpus
JIEIIOBOTO U COOBITHITHOTO TypU3May.

Lensto muctumuabl b1.0.04 «HHOBaIMOHHBIE TEXHOJOTUM B cdepe MeI0BOr0 H
coOwITuiiHOTO Typu3ma / Innovative technologies in the field of business and event tourism»
sBisieTcst opinanenue kommereHnusamMu OI'OC BO, mocpeactBom ¢opMupoBaHus 3HaAHUN 00
WHHOBAIIMOHHOM JEATENILHOCTH TYPUCTCKOTO MPEAIPUSATHUS.

Jlis  ycHemHoro OCBOCHHS JUCHMIUIUHBI HEOOXOAMMBI 3HAHUA, TIOJYy4YeHHbIE Ha
MpebIAyIIeM ypoBHE 00pa3oBaHus OakadaBpuara (CrenuaInTera).

JlucuuninuHa  MOXKET  peajM30BBbIBATbCA  C  MPUMEHEHHEM  JAMCTAHIIMOHHBIX
oOpa3zoBarenpHbIX TexHONOTUH (nanee — JJOT).

JlocTynm K cucCTeMe AMCTAaHIIMOHHBIX O0pa30BaTENIbHBIX TEXHOJOTUN OCYIIECTBIISETCS
KOKIBIM OO0YyYarolMMCS CaMOCTOSATENBHO C JIOOOro yCTpoiicTBa Ha mopTane: https://sziu-
de.ranepa.ru/. Ilapoab ¥ JIOTHH K JIMYHOMY KaOWMHETY / MPOUIIO MPEAOCTABIACTCS CTYIACHTY B
JIeKaHaTe.

Bce gopmbl Tekymiero KOHTpoJIs, MPOBOAUMBIE B CHUCTEME AMCTAHLMOHHOTO OOYyYeHMs,
OLICHUBAIOTCS B CUCTEME JMCTAHIIMOHHOTO oOydeHus. [locTynm K BHIEO M MaTepuanaM JICKIHMA
MIPEJIOCTABIISIETCS. B TEUEHUE Bcero cemectpa. JlocTym k KaxkaoMmy BHIY pabOT M KOJIHYECTBO
MOMBITOK Ha BBIMOJHEHUE 3aJaHUs TPEAOCTABISIETCS Ha OrPaHUMYEHHOE BpEMS COTJIACHO
periiaMeHTy AWCHUIUIHHBIL, omyOonukoBanHomy B CJIIO. IlpemonaBarens — OlICHWBAET
BBITIOJIHEHHBIE O0ydJarommmcsi padoTel He mo3aHee 10 pa®odymx JHEH Mmociie OKOHYAaHMs CpPOKa
BBITIOJTHCHHSL.

M3yueHne AUCIUIUIMHBI OCYIIECTBISICTCS B TEYEHUE OJIHOTO CEMECTpa: IUIsSl CTYACHTOB
ouHO# opmbl 00yueHus — Ha 1 cemectpe | Kypca. st CTyA€HTOB 3a049HOM (OpPMBI O0YUEeHHUS B
Teuenue 1 Kypca.

3. ConepxxaHue ¥ CTPYKTYpPa QM CHUATIINHBI
3.1. CTpyKTypa QM CHUATNIAHBI
Ounas hopma oOydeHus

Ne i/t HaumeHoBaHue TeM O0beM JUCHMILUTUHBI (MOAYJIs1), Yac. dopma
W/WJIH pa3iesion Bcero KonTakTHas padoTa CP TeKyLIero
o0y4Jalouuxcs ¢ npenoaaBaresemM KOHTPOJIsI
10 BHAAM Y4eOHBIX 3aHATHI ycneBaeMocTu**,
J/A0T JIP/ | IVIOT | KCP MPOMEKYTOYHOH
A0T * aTTecCTAllui

Tema 1 | CymHOCTb U QyHKIMH
//Topi | maHOBarwmii //The essence

¢l | and functions of 45 l 13 25 P, T
innovation
Tema 2 | Ynopasienue 45 7 13 75 P,

//Topi | ”HHOBAITMOHHBIMU

c2 npoexktamu Gopmbl




(UHAHCHPOBaHUSI
MHHOBAIIHOHHBIX
MpoeKToB //Management
of innovative projects.
Forms of financing
innovative projects

Tema 3 | Crparerus u
//Topi | mnaHupoBaHue
c3 WHHOBAIIMOHHOMN
JIeSTeILHOCTH
TYPUCTHYECKOTO 44 7 13 24 I13
npennpustus //Strategy
and planning of
innovative activities of a
tourism enterprise
Tema 4 | IlHHOBAaMOHHBIE
//Topi | mporiecchl B
c4 | Typuctudeckoi 44 7 13 4 3
JIesITebHOCTH /
/Innovative processes in
tourism activities
IIpoMexyTouHas arrecTanus 36/27 Koncyabsrammu -2/1,5 IK3aMeH
Beero (akap/acrp): 2601 e 5236 | 2/1,5 | 98/73,5
162
Ipumeuanue: *KCP 6 06vem Oucyuniunst He 6X00um.
* * P — pepepam, T — mecmuposanue, 113 — npakmuueckoe 3ansmiue.
3aounas popma oOydeHHs
Ne i/ HaunmeHnoBaHnue TemM O0beM JUCHMILUTUHBI (MOAYJIs1), Yac. ®opma
/W pa3ieioB Bceero KonrakTHas padora (6] TEeKylero
00y4aloIuxcs ¢ mpenojaBaTeiemM KOHTPOJIsI
10 BHAAM Y4eOHBIX 3aHATHI ycneBaeMocTu**,
J/A0T JIP/ | IVIOT | KCP MPOMEKYTOYHOH
AO0T * aTTecCTAllMi
Tema 1 | CymHOCTb U QyHKIMH
//Topi I/IHHOBaI_II/.II/I //The essence 50 ) 4 44 P, T
cl and functions of
innovation
Tema 2 | Ynpasienue
//Topi | MHHOBAIMOHHBIMU
c2 npoektamu Oopmbl
(UHAHCUPOBAHUS
MHHOBAIIMOHHBIX 52 2 4 46 P,
MpoekToB //Management
of innovative projects.
Forms of financing
innovative projects
Tema 3 | Crparerus u 52 2 4 46 113
//Topi | mnaHupoBaHHe
c3 MHHOBAIIHOHHOMN




JIESATSILHOCTH
TYpPUCTUYECKOTO
npeanpustus //Strategy
and planning of
innovative activities of a
tourism enterprise

Tema 4 | UnHOBalIMOHHEIE
//Topi | mpoueccsl B
c4 | TypHCTHYECKOM 51 ) 4 45 3
JIeSITeILHOCTH /
/Innovative processes in
tourism activities
[IpomexyTouHas arTecTanus 9/6,75 KoncyasTammu -2/1,5 JK3amMeH
Bcero (akaa/acTp): 216/ 181/135
162 8/6 16/12 2/1,5 ,75

Ipumeuanue: *KCP 6 06vem oucyuniuHvl He 6X00Uum.
* * P — pegpepam, T — mecmuposanue, 113 — npakmuueckoe 3ausmiue.

3.2. Conep:xaHue QTUCUMILIUHBI

Tema 1. CymHocTs M GyHKIINM MHHOBALMIA

Teopusi MHHOBAMOHHBIX mponeccoB M. Illymmerepa, TEXHONOTHYECKHE 3aKOHOMEPHOCTH
pasButus, CALS-texHonoruu, poib MNpeANpUHUMATENHCTBA B HMHHOBAIIMOHHBIX IIPOIECCaX,
MOJIEJIN MOBEJCHHS «HOBATOPOB» U «KOHCEPBATOPOB», MPEAIPUHUMATENbCKAS 1€ TEIbHOCTh B
chepe TypusMa, pa3BUTHE MeXAyHapoAHOH Topromiu. CojaepkaHHE MOHSTHS «HMHHOBALUS»,
MHHOBAIlMsl M WHHOBAIlMOHHAs AaKTUBHOCTb, (aKTOPbI, OMNpEACIAIONINEe WHHOBAILMOHHOE
pa3BUTHE, CTUMYJIbI K HHHOBALUSM.

Bunsl mHHOBammii: mo cdepe NMpUMEHEHHus, M0 MaclTady pacHpOCTpaHEHUs, MO XapakTepy
MHHOBAIMi, MpPOAYKTOBbIC HMHHOBALIUM, INPOLIECCHBIE HHHOBALIMM, CEPBUCHBIC HWHHOBALWU,
aJlanTUBHbIC MHHOBAIIMY, PaJUKalbHble MHHOBAUWU. JKU3HEHHBIH LUK U (YHKIMU WHHOBALUIL:
MHHOBAI[MOHHBIN IIMKJI, IEPUOJ] CO3/JaHHUs] MHHOBALIUY, )KU3HEHHBIHM LIMKJI MHHOBAIIMH, OCHOBHBIE
¢byHKIMKM WHHOBaUWH. VHHOBAIMOHHAs AEATENBHOCTh B TYpH3MeE: MOTHUBBI BO3HMKHOBEHHS
MHHOBAIlMi, HamnpaBJeHUs pa3BUTHs WHHOBAaUMH B Typu3Me, BHEApPEHHE WHHOBAIMA,
MapKETHUHIOBbIE HHHOBAIMH, IEPUOJNYECKHE HHHOBALMH.

Tema 2. VYmnpasiileHHe HMHHOBAIIMOHHBIMH NpoeKTaMH. DopMbl (PUHAHCHPOBAHHA
HHHOBALIMOHHBIX NPOECKTOB

[loHsITHE MHHOBAILIMOHHOTO MPOEKTA, BUbl MHHOBALIMOHHBIX NMPOEKTOB. DAaKTOPHI, CHIKAOIME
5p(PEKTUBHOCT HMHHOBAIIMOHHBIX MPOEKTOB. 3HAYeHHE (PUHAHCHPOBAHUS B YIPABICHUU
WHHOBAIIMOHHBIMU TIpoeKTaMu. DOpMBI U BUIBI (PHHAHCHUPOBAHUS MPOEKTOB: TOCYIapPCTBEHHOE
¢uHaHcupoBaHue (TpsAMOE U KOCBEHHOE), PBIHOYHOE (MHAHCHUPOBAHHE WHHOBAIIMOHHBIX
IIPOEKTOB — COOCTBEHHbIE CpEJCTBA OpraHMU3allMM, aKIHOHEpHOE (MHAHCUPOBAHUE,
0aHKOBCKOE KpEIWTOBAaHUE, UTIOTEKA, JIU3UHT, BEHUYpHOE (PMHAHCUPOBaHHE Kak ocobas dopma
WHBECTUPOBAHUS B UHHOBAIIMOHHBIE ITPOEKTHI.




Tema 3. Crparerusi M INIAHUPOBAHHWE MHHOBAIMOHHON /JeATEJbHOCTH TYPUCTHYECKOIO
npeanpuATHs

CopmepxxaHve M XapaKTepUCTHKa pa3IMUHBIX BHMJIOB  cTpareruii. I'ocynapcTBeHHas
HHHOBAIIlMOHHAA CTPATCrusA, CTPATCrusd «mepcaadn», CTPATCrusad «3auMCTBOBAHUS), CTPATCTHUA
«HapaluBaHus». MIHHOBaMOHHAs CTpaTerus TYpPUCTHUYECKUX Hpennpustuid. MHHOBalMoHHAs
CTpaterusa: HaCTylnarclibHasd CTpaTcrus, 060pOHI/ITeJ'II)Ha${ CTparerus, CTparcrusd HMUTALUU,
3aBUCHUMas CTpaTerus, TpagulIUOHHAA CTparerus, OIMMOPTYHUCTHYICCKAA Tpaaunus,
TUIEPKOHKYPEHIMA. VIHHOBAIMOHHOE IJIAHWPOBAaHUE M MHHOBALMOHHBIE NPOEKTHI. [IprHIMIBI
WHHOBAIIlMOHHOI'O IJTaHUPOBAHUA. COI[Cp)KaHI/Ie WHHOBAILITMOHHOI'O IMPOCKTA. Ananus
MHHOBAIIMOHHOTO MPOEKTa. BUbl MPOEKTOB, HAyYHO-HCCIIEA0BATEIbCKUE TPOEKTHI, BEHUYPHBIE
MIPOEKThI, IPOEKT MOJAEpPHU3ALUMU. ITamnbl pa3pabOTKM HMHHOBAIMOHHBIX  IPOEKTOB,
dbopMUpOBaHUE HJIEH, MAapKETHUHTOBBIE HCCIEAOBAHUA M pPa3paboTKa MapaMeTpoOB KOHEYHOM
LeJIU TPOEKTa, OMpEENICHUE «JiepeBa Ieneil» U «aepeBa padoT», aHAIW3 HEONPEIEICHHOCTH
pHUCKa, BBIOOp >KM3HECTOCOOHOTO BapHaHTa peaju3alui MpoekTa. PUCKM B MHHOBAIMOHHOMN
NEATeIbHOCTH.  BHaBl  pUCKOB,  SKOHOMHYECKHH  PHUCK, PHUCK  TEXHOJOTHYECKOU
HECOCTOSITENIbHOCTH, PUCK (PMHAHCOBOM HECOCTOSITENFHOCTH, PUCK HEYNPaBISEMOrO MPOEKTa,
MIPaBOBOM pPHCK, HEraTHMBHOE BIMSHUE PHUCKOB. YTpaBieHHE HMHHOBALUSMU U 3HAHUSIMH,
OTHOIIIEHHE K OTpeOUTENsIM Kak He00X0uMoe yciIoBUe pa3Butus. [IpuBieueHue coTpyIHUKOB
K y4acTHIO B MHHOBAIIMOHHBIX MpoIleccax, CO3JaHHE KOMaHAbI JAJisi BHEAPEHUS HHHOBAIUH.
[Monnepxka wWHHOBaIMi, reHepauus wuaed. Kraccupukanus mOpennpusaTHii M0 THITY
WHHOBAIIMOHHOTO TOBeACHUA. HacuinbCTBEHHOE TIOBEIEHHUE, MAIUEHTCKOE TIOBENIEHUE,
SKCINICPCHTHOC MOBCACHUC. KOMMYTATUBHOC IMOBCICHUC.

Tema 4. UHHOBanMOHHBIE MPOLECCHI B TYPUCTHYECKOM AeTeJIbHOCTH

Pa3zpaboTka MHHOBALIMOHHOM CTpAaTEeruy pa3BUTHS TyPUCTHUYECKOTO mpeanpusTs. IHHOBauu B
YOpPaBJIE€HUU KAYeCTBOM Ha TYPUCTMUECKOM  MpEeANnpUsATHH. [00abHblE  CHUCTEMBI
OpOHUpPOBaHMSI W CETH IIEHTPAJIU3OBAHHOTO OpOHMpOBaHUS. VIHHOBAaIlMOHHBIE METObI
dbopMHpOBaHUS TaKeTa TYPUCTHYECKHX YCIyr. VIHHOBalMOHHBIE METOIBI (OPMHUPOBAHUS
CHCTEMBbl OOCTYXXHBAHHUSA TYPUCTHUECKOTO TPEANPHUATHSA. VIHHOBALMOHHBIE TOAXOIBI K
pa3paboTKe KOHIEMNIUU Pa3BUTHUS TYPUCTCKOTO MPEATIPUSITHSL.

Topic 1. The essence and functions of innovation

J. Schumpeter's theory of innovation processes, technological patterns of development, CALS-
technologies, the role of entrepreneurship in innovation processes, behavior patterns of
"innovators" and "conservatives", entrepreneurial activity in the tourism sector, development of
international trade. The content of the concept of "innovation", innovation and innovative
activity, factors that determine innovative development, incentives for innovation.

Types of innovation: by application area, by scale of distribution, by the nature of innovation,
product innovation, process innovation, service innovation, adaptive innovation, radical
innovation. Life cycle and functions of innovation: innovation cycle, period of creation of
innovation, life cycle of innovation, main functions of innovation. Innovative activity in tourism:
motives for the emergence of innovations, the direction of development of innovations in
tourism, the introduction of innovations, marketing innovations, periodic innovations.

Topic 2. Management of innovative projects. Forms of financing innovative projects



The concept of an innovative project, types of innovative projects. Factors that reduce the
effectiveness of innovative projects. The value of financing in the management of innovative
projects. Forms and types of project financing: public financing (direct and indirect), market
financing of innovative projects - the organization's own funds, equity financing, bank lending,
mortgages, leasing, venture financing as a special form of investment in innovative projects.

Topic 3. Strategy and planning of innovative activities of a tourist enterprise

Content and characteristics of various types of strategies. State innovation strategy, "transfer"
strategy, "borrowing" strategy, "building up" strategy. Innovative strategy of tourist enterprises.
Innovation strategy: offensive strategy, defensive strategy, imitation strategy, dependent strategy,
traditional strategy, opportunistic tradition, hypercompetition. Innovation planning and
innovative projects. Principles of innovation planning. The content of the innovation project.
Analysis of the innovative project. Types of projects, research projects, venture projects,
modernization project. Stages of development of innovative projects, idea formation, marketing
research and development of parameters of the final goal of the project, definition of the "tree of
goals" and the tree of "works", analysis of risk uncertainty, selection of a viable project
implementation option. Risks in innovation activity. Types of risks, economic risk, risk of
technological inadequacy, risk of financial inconsistency, risk of unmanageable project, legal
risk, negative impact of risks. Management of innovations and knowledge, attitude towards
consumers as a necessary condition for development. Attracting employees to participate in
innovation processes, creating a team to implement innovation. Support for innovation,
generating ideas. Classification of enterprises according to the type of innovative behavior.
Violent behavior, patient behavior, explerent behavior. commutative behavior.

Topic 4. Innovative processes in tourism activities

Development of an innovative strategy for the development of a tourist enterprise. Innovations in
quality management in a tourism enterprise. Global booking systems and central booking
networks. Innovative methods of forming a package of tourist services. Innovative methods of
forming the service system of a tourist enterprise. Innovative approaches to the development of
the concept of development of a tourist enterprise.

4. MaTtepuaJbl TeKylIero KOHTPOJIsl yCIIeBAeMOCTH 00y4YaloInXcsi
4.1. B xoae peanuzauuu aucuumiudbl 51.0.04 «Hunoeayuonnvie mexnonocuu 6 cghepe
0e1106020 u coovimuiinozo mypusma / Innovative technologies in the field of business and
event tourismy» WCIONB3YIOTCA CIEAYIOIMAE METOJbl TEKYIIEro KOHTPOJS YCIIeBaeMOCTH
00yJaroIuxcs:

Tema u/nam pasaes MeToabl TeKylero KOHTPOJIs
ycneBaeMocCTH *

Tema 1. CymiaocTs u pyHKIMM nHHOBanui //The
essence and functions of innovation

P, T

Tema 2. YripaBieHre UHHOBAIIMOHHBIMU ITPOEKTAMHU
®opMbl HPUHAHCHPOBAHUSI HHHOBAIIHOHHBIX

mpoekToB //Management of innovative projects. Forms
of financing innovative projects

Tema 3. CrpaTerus u miiaHUpOBaHNE WHHOBAI[MOHHON

113

ACATCIIbBHOCTH TYPUCTHYICCKOT'O
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npeanpustus //Strategy and planning of innovative
activities of a tourism enterprise

Tema 4. UHHOBaIMOHHBIE MPOLIECCHI B TYPUCTUICCKON
nestenbHOCTH //Innovative processes in tourism 113

activities

*P — peghepam, T — mecmuposanue, 113 — npakmuueckoe 3ansmue.

B cnyuae peanuzayuu oucyunaunvr 6 JJOT popmam 3a0anuii  aoanmuposau 0.
nramghopmor Moodle.

4.2. TunoBble MaTepHAJIbI TEKYLIET0 KOHTPOJISI YCIIEBA€MOCTH 00yYaI0IIUXCS
TunosBbie oueHOYHbIE MaTepUAJIbI IO Teme Nel u Ne2
IIpumepHbIe TeMbI pedepaToB
HpoaHanumpyzZme, oYyerunme, cpasrume u yKascume ce6oe OnHoueHue K 3amp0Hym01}i meme.

. The impact of scientific and technological innovations on the development of tourism.

. Innovation processes in promotion and commercialization tourism product.

. Innovations in the hotel business.

. Influence of political, economic and social spheres on innovation processes in tourism.

. The role of the World Tourism Organization in stimulating and disseminating innovation.

. Principles of sustainable development of tourism.

. Content, goals and methods of innovation policy

. Economic and financial foundations for enhancing innovation

. Innovative activity of small enterprises in the tourism industry

10. Innovation strategies in a market economy

11. Methods for choosing an innovation strategy

12. Business plan as a tool to attract investors to finance innovative projects

13. Features of innovative processes in the tourism industry

14. Information support for innovation in the tourism industry

15. New forms of innovation market: leasing, franchising

16. Invention and patenting as the main forms of the result of intellectual work in the process of
creating innovations

17. Features of the development and implementation of organizational innovations in the tourism
industry

18. Innovation project: concepts and types

O 00 13 N LU A W N =

19. Stages of creation and implementation of an innovative project in tourism
20. Promising innovative projects in the tourism industry

21. Criteria for evaluating an investment project

22. Competition in innovation

23. Intellectual property as an object of innovative entrepreneurship

24. Patent legislation of the Russian Federation: main provisions

25. Regulatory and methodological support of innovation in the tourism industry

TunoBble OlleHOYHBbIE MaTepHAJIbI 0 TeMe Nel

[IpumepHBIe BompockI 1J1sl MPOBeIeHUsI TECTHPOBAHNSA

(Bonpocwi ¢ 66160pom 00H020 NPABUILHO20 OMEema U3 obuje2o YUcia npeosoHCeHHbIX)
1. The factors determining innovation do not include:

11



a) the market environment; b) resources; ¢) personnel; d) advertising; €) consumers.
2. Peter F. Drucker identifies 7 sources of innovation opportunity.

Which of the following sources is not included in his classification?

a) surprise b) demographic factor;

¢) absurdity (inconsistency); d) new knowledge; e) risk factor;

f) changes in value attitudes.

3. Methods for activating the innovation process do not include:

a) synectics; b) bisociation; ¢) TRIZ; d) correlation analysis;

e) brainstorming; e) laboratory research.

4. "Center" of innovation in the US - "Silicon Valley", and in Russia:

a) Kazan; b) Ufa; c) Skolkovo;

Moscow; e) Kizhi; f) Caspian.

5. Innovative strategy of the enterprise: to fight for survival, using the usual conservative
technologies with a minimum cost of innovation. What is the name of this strategy?
a) offensive; b) traditional; ¢) dependent; d) imitation

6. By duration, projects are:

a) long-term; b) short-term; ¢) intermediate;

d) protracted; ) medium-term

7. The types of rest do not include:

a) Sea and beach holidays; b) Excursion rest;

c) Business tourism; d) Pilgrimage.

8. Active intervention of the state in scientific activity is typical for:

a) Japan b) Germany; in the USA; d) England; e) Russia.

9. The transfer of rights to use intellectual property is:

a) a patent; b) franchise; c) statement; d) power of attorney; e) receipt.

10. Arrange the stages of conducting market research in the appropriate order:
a) competitor research b) consumer research;

c¢) market research;

d) study of the distribution system of goods, services

11. There are 9 rules of functional marketing. Which of the following is not one of them:
a) Sell all known product features;

b) Find and sell hidden features of products;

c¢) Find redundant and harmful functions of products, excluding them,;

d) Sell features at the highest price;

e) Sell product features even when the products are already sold.

12. The main forms of business documentation include:

a) business plan; b) business idea; ¢) conclusion of the expert commission;

d) a letter of trust; e) feasibility study.

13. Innovation in the hospitality industry is

a. a set of techniques and methods to achieve the goals of the hotel;

b. activities not related to scientific and technical developments;

in. end result of innovative activity in a hotel enterprise;

d. service in the hotel services market.

14. A systematic approach to hotel management is

a. accounting for individual events of this level in the hotel planning system;

12



b. a comprehensive analysis of the consequences of the considered event in all areas of the
hotel's economic activity;

in. methods of mathematical analysis used in the preparation of business decisions;
e. all answers are correct

15. The most important controlled variables in a hotel enterprise are

a. the firm's hotel staff, resources, purpose and objectives, culture and image;

b. hotel buildings; in. external environment;

d. state legislation.

16. Planning for innovation in a hospitality business is

a. the process of determining the innovative future of the hotel,

b. the process of introducing a new hotel product;

in. working hypothesis of hotel innovation

d. choice of hotel actions to achieve an innovative goal.

17. Regarding the internal environment, the innovative strategy of the hotel can be:
a. grocery; b. functional; c. resource;

organizational and managerial; e. situational.

18. Innovation management in the hotel:

a. a set of hotel personnel management methods;

b. a set of methods and forms of innovation management;

in. independent science.

19. Hotels that work for a narrow segment of the market and satisfy the needs formed under the
influence of fashion, advertising and other means are

a. patients; b.violent; c.communants.

20. Investment risk management methods can be:

a. diversification; b. transfer (outsourcing);

c. probability of occurrence; d. hedging;

e. logical summation of risks.

21. Select from the list what applies to the subjects of the innovation market:
a.hotel enterprises; b. hotel services

in. funds d.individuals.

22. Regarding the external environment, an innovation strategy can be:

a. offensive; b. defensive;

in. adaptive; d. situational

TunoBbie o1leHOYHbIE MaTepHAJIbI 0 TeMe Ne3 u Ned

IIpumepHble NpakTHUYECKHE 3AHATHS

IIpakTHyeckoe 3ansitue 1.

Buo npaxmuuecxoco szamamus: Ilpakmuueckas paboma — awnamuz (npoaumanuzupyiime
8bICKA3BIBAHUS, OYEHUMe UX, BbICKAJiCUME C80e MHEHUe U OCNOpbme MOYKY 3peHUsl ONNOHEHMA).
Paboma 6 manvix epynnax

Topic and content of the lesson: Content analysis of Internet resources dedicated to the
technologies of innovative development of tourism and hospitality.

The purpose of the lesson: to master the methodology of content analysis of a thematic Internet
site dedicated to the issues of innovation.
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Practical skills: assimilation of knowledge on the subject, experience in content analysis and
research, work with literary sources.

IIpakTHyeckoe 3ansaTHE 2.

Buo npakxmuyecxoeo 3anamus: Cemunap-npakmuxym. Paboma ¢ opuduueckumu HOBeIIaMU.
Topic and content of the lesson: Legal regulation of innovation activity in the Russian
Federation.

The purpose of the lesson: To study the principles of legal regulation of innovation

activities in the Russian Federation, to master the concept of a legal novel and the technique of
working with it.

Practical skills: assimilation of knowledge on the subject, experience in analytical activities and
research, work with literary sources.

IIpakTnyeckoe 3ansiTue 3.

Buo npaxmuueckozco sanamus: Ungozpapuyeckuii npaxmuxym — paboma 6 mManvix epynnax ¢
00KIa0oM-npe3enmayueli pe3yibmamos pabomsl (cobepume un@opmayuio no NPeoroHCeHHOU
meme, OyeHume u cucmemamuzupyume ee, noopasoenume Ha NOOMeMsbl, cobepume ceedeHUs
0Jis1 npezenmayuu, 8blOpPas 2asHoe U Omces8 8mopocmeneHHoe, gvlgedume Ha caaiovt (10 — 15
caai0os), coenaiime 8bl800bl, YKANCUME UCNONIb30BAHHbIE UCMOYHUKU UHpOpMayuLL).

Topic and content of the lesson: Indicators of innovative activities of tourism enterprises:
statistical visualization.

The purpose of the lesson: to master the methodology for presenting information in the format of
infographics, techniques for statistical visualization of indicators of innovation activity

through work in small groups.

Practical skills: assimilation of knowledge on the subject, experience in discussions and research,
work with literary sources.

IIpakTH4eckoe 3ansaTHE 4.

Buo npakxmuuecxoeo 3anamus: Paspabomka cnekmp-0yka UHHOBAYULL U €20 Npe3eHMAayusl

Topic and content of the lesson: A complex of modern innovative technologies for tourism and
hospitality.

The purpose of the lesson: To master the methodology for presenting information in the format
of the spectrum book of innovations; to study the content and characteristics of innovative forms
of activity for individual sectors of the economy

Practical skills: assimilation of knowledge on the subject, experience in speaking and research,
work with literary sources.

5. OneHo4HbIe MaTEPUAJIbI IPOMEKYTOYHOM ATTECTALMHU 10 AUCHUILINHE
5.1. Dk3aMeH NPOBOAMTCS ¢ NIPMMEHEHHEM CJIeTYIONUX MEeTOI0B (CPeACTB): B paMKaxX CIauyu
9K3aMEeHa MpeyCMaTpUBAETCsl YCTHBIM OTBET CTYAEHTOM I10 OUJIETaM U pellieHue Keic-3a1auu.

5.2. OuneHo4Hble MaTEPHAJIbI IPOMEKYTOUHOM ATTeCTALMH

KommnonenT IIpomesky TOUHBIH/KIOYEeBOM Kpurepunii onenuBanus
KOMIIeTeHIINH WHIUKATOP OLleHNBAHUSA
OIIK-1.1 Crioco6en | ®opmupyer TeXHOJOrnyeckyrw | @opmupyer TEXHOJIOTHYECKYIO
¢dbopMHpOBaTH KOHIICNLHUIO TYPUCTCKOTO HPEINPUATHS, | KOHLIETIIHIO TYPHCTCKOTO
TEXHOJIOTHYECKYIO YIpaBiseT MIPOIIECCOM BHE/IPCHUA | pnenmpusrus.
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Kommouenr

IIpoMe:xyTOUYHBIIH/ K04 eBOi

Kpurepuii oueHnBanus

KOMIIeTeHINH WHIUKATOP OllCHUBAHUS

KOHIIETIIHIO  TYPHUCTCKOTO | TEXHOJIOTHIECKHUX HOBAITHHA U | YOpaBiseT TPOIECCOM BHEAPEHHUS
MpeaInpuATHU, YOpaBJIATh | IPOTrPaMMHOIO obecreueHus B | TEXHOJIOIrMYEeCKUX HOBa]_[I/H‘/'I B
MPOIECCOM BHEJIPCHUS | ICATEIIBHOCTh MPEIPUSTHI cepbl JIESTENMBHOCTE  TIPEIPHATHIT  chephl
TEXHOJIOTHYECKUX HOBAIMH | TypH3Ma. —
u MIPOrPaMMHOT0O
T — B CriocobeH  OpraHu3oBaTh  IpoIEce
NESITETBHOCTD BHEPEHUS MIPOTPaMMHOTO
MPEANPUITAN chepsr obecrieueHus B cepe Typusma.
TypU3Ma.
[TKc-4.1 Crioco6eH | OnpefiensieT KIIOUeBble TexHOJoruueckue | OTIIMYHO  3HAKOM C  TIOHUMaeM
OTIpEeNeNsITh KITIOYEBBIE | TYPUCTCKHE HOBAIIHH, OLICHUBACT | crierudUKH po(hecCHOHANTBHBIX
TEXHOJIOTHIECKHE 3 PeKTHUBHOCTH u OOOCHOBBIBAET | ¢porem qia mpeanpuATHil  cdepbl
TYpPUCTCKUE HOBAIIUY, | IPUMCHECHUE COBPEMEHHBIX —
onieHuBaTh 3(Q(OEKTUBHOCTH | HHQOPMAITMOHHBIX W KOMMYHHKATHBHBIX
u 00OCHOBBIBATH | TEXHOJIOTHI TUTS obecrieueHms Moxer CaMOCTOATCIILHO
NPUMEHEHNE COBPEMEHHBIX | KOHKYPEHTOCTIOCOGHOCTH  TpeAnpusiTHii | PA3PA0aThIBATh  PEKOMEHIAIMA 110
MH(POPMAITHIOHHBIX u | chepsl TypusMma. OpraHH3aLun NPUMEHEHUS
KOMMYHUKATHBHBIX COBPEMEHHBIX nH(GOPMAIIMOHHO-
TEXHOJIOT Ui A KOMMYHUKATHBHBIX TEXHOJOTHH IS
obecrieueHus P T E—
KOHKYPEHTOCITOCOOHOCTH

o KOHKYPEHTOCIIOCOOHOCTH OOBEKTOB B
MPEeIpPUATHI cthepsr
TypHIMA. cdepe Typusma.

TunoBbie 0O1leHOYHbIE MATEPHAJIbI POMEKYTOUHON aTTECTALUU
IlepeuyeHnb BONMPOCOB K IK3aMeHY

H3nooxrcume meopemuueckue O0CHO8bI NO OAHHOU meme (Oaiime onpeoeseHus,
nepeuuciume u Hazoeume) u 000CHyime (apzymenmupyiime u npPoOEMOHCMpPUpyiime) ceoe
OomHoweHue K 0aHHOIl meme (Ha KOHKPemHom npumepe):
1 Describe the essence of the concepts of "innovation", "innovation", "innovation management".
2 Expand the typology of innovations in the tourism business
3 Analyze the tasks of innovation management in the tourism business
4 Describe the innovation process
5 Describe the development of an innovative strategy for the development of a tourism

enterprise.

6 Uncover innovation as a ‘“crisis stabilizer”

7 Describe the innovations in quality management in a tourism enterprise.

8 Describe the Internet as an innovative platform for promoting the services of tourist enterprises
9 Analyze the relationship between the globalization of social processes and trends in the
development of tourism services

10 Describe the workforce in the tourism enterprise.

11 Describe innovative methods of motivating the staff of a tourism enterprise

12 Expand the social technologies used in the promotion of tourism services.
13 Describe B2B technologies in tourism

14 Describe global reservation systems and central reservation networks.

15 Open modern approaches to the development of the site of a tourist enterprise

16 Describe innovative systems for promoting the sale of tourism services

17 Discover innovative methods of forming a package of services in a tourism enterprise
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18 Describe the innovative methods of formation of the service system of the tourist enterprise.
19 Describe the brand strategy for tourism enterprise innovation

20 Analyze innovative marketing technologies in the tourism business.

21 Describe the typology of innovative risks in the tourism business

22 Analyze the factors affecting the degree of risk of introducing a new service in a tourism
enterprise

23 Describe innovative approaches to developing a concept for the development of a tourism
enterprise

24 Describe the innovative segment of the boutique hotel market

25 Describe the innovation life cycle and tourism product life cycle

Oopazey cumyayuonnoii 3a0auu (Keiica) K IK3AMeHy
Ilpoananusupyiime ungopmayuro, onpederume, ycmavosume U yKadxdcume c80e
OMHOUeHUEe K 3aMPOHYMOl meme, Copmyaupyiime omeemuol Ha ONPOCHL.

(Case-study) The history of cellular communications begins in 1946. AT&T Bell
Laboratories (USA) put forward and implemented an innovative idea - it created radio
telephones installed in cars. The radio transmitter allowed passengers or the driver to contact the
exchange and thus make a call. For communication, a range with fixed frequency channels is
allocated. The company developed a system of cells, or cells, which is where today's cell phone
name comes from. In 1979, Japan became interested in American development and began to
conduct appropriate tests. In the USSR, the first automatic duplex system of professional mobile
radio communication with moving objects called "Altai" was launched in the late 1950s. For a
long time "Altai" was the only means of mobile communications in the country. In St. Petersburg
in 1991, the cellular company Delta Telecom began its work. It was the first mobile operator in
the Russian market.

Ikana oueHUuBaHuUs

OneHka pe3yJabTaTOB IMPOMU3BOAUTCA Ha OCHOBe [loyokeHHS O TeKylleM KOHTpOJe
yCIEBAEMOCTH  OOy4arlomMXcs M MPOMEXYTOYHOM  aTrTecTaluMd  OOeraroumxcs 1o
o0pa3oBaTeNbHBIM MpOrpaMMaM CpeAHEro Npo(ecCHOHATBLHOTO U BBICHIETO OOpa3oBaHHs B
denepaabHOM TrOCyNapcTBEHHOM OO/DKETHOM| 00pa3oBaTEbHOM — YUPEKICHHH — BBICIIETO
obpazoBanus «Poccuiickas akaJeMHH HApOJHOIO XO3SIMICTBA M TOCYAApCTBEHHOM CIIYXOBI MpH
[Ipesunente Poccuiickoit @enepanun», yrBepxkaeHHoro Ilpukazom Pexropa PAHXul'C npu
[Ipesunente PO ot 30.01.2018 1. Ne 02-66 (11.10 pazgena 3 (mepBswiid a03am) u 1m.11), a Takke
Pemrennss VYuenoro cosera Cesepo-3amagHoro wuHctutyta ynpasieaus PAHXul'C npwu
[Ipesuaente PO ot 19.06.2018, mpoTtokon Ne 11.

OT/IMYHO

OOyuaronuiicss MOKa3bIBa€T BBICOKMH YPOBEHb KOMIIETEHTHOCTH, 3HAHUS MPOIPAMMHOIO
MmarepHuaiga, y4eOHOH JUTepaTypbl, pPacKpbhlBaeT M aHAIM3UPYET MpoOJIeMy C TOYKH 3PEHUS
pa3nYHbIX aBTOpoB. OOydaroluiics MOKa3bIBA€T HE TOJBKO BBICOKUH YpOBEHb TEOPETUYECKHUX
3HaHUM, HO W BHUOUT MEXKAMCUUIUIMHApHble CcBA3U. lIpodeccrmoHanbHO, T'PaMOTHO,
IOCJIEIOBATENbHO, XOPOIIUM  SI3BIKOM  YEeTKO M3JlaraeT Marepuain, apryMeHTHPOBAaHHO
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dbopMynupyeT BBIBOABI. 3HACT B paMKax TpeOOBaHUU K HAMpPaBICHUIO M MPO(UII0 MOATOTOBKU

HOPMaTHUBHYI0 M TIpakTHuYecKyro ©Oa3y. Ha Bompockl oTBeyaeT KpaTko, apryMeHTHPOBAHO,

YBEpPEHHO, 110 cyiecTBy. CriocoOeH nNpuHUMaTh ObICTpBIE U HECTaHAAPTHHIE PEILICHHS.
HecrannapTHoe (MHOTOIIJIAHOBOE) PEIICHUE CUTYAIIMOHHOM 3a/1a4u (Kekca).

XOPOILIO

OOyyaromuiics MOKa3bIBAET JOCTATOUHBIN YPOBEHb KOMIIETEHTHOCTH, 3HAHUSI MaTEpUaJIOB
3aHITUNA, Y4eOHOM M METOAMYECKON JUTepaTyphl, HOPMATHUBOB U IMPAKTUKU €r0 MPUMEHEHHUS.
VYBepeHHO U NPOPECCHOHAIBHO, TI'PAMOTHBIM SI3BIKOM, SICHO, YETKO M IOHSTHO H3JIaraer
COCTOSSHME U CYTh BOIIpOCa. 3HAET TEOPETHYECKYI0 U MPaKTUYeCcKylo 0a3y, HO HpHU OTBETE
JIOTYCKaeT HECYIIEeCTBEHHbIE morpemHoctu. O0yyaronuiicsi noka3plBaeT JAOCTATOYHBIA YPOBEHb
npoecCHOHANIBHBIX 3HAHUM, CBOOOJHO OINEPHUPYET MOHATHSAMH, METOJAMU OICHKU MPUHATHUS
pelieHuid, HMeeT TMpeACTaBlIeHHe: O MEXIUCUUIUIMHAPHBIX CBS3SX, YBS3bIBA€T 3HAHUS,
MOJIyYEHHbIE TPU HU3YUYEHUU PA3IUYHBIX AHCLMIUIMH, YMEET aHaJIU3UpOBaTh IPAKTUUYECKUE
CUTyallu¥, HO JOIyCKaeT HEKOTOpble MNOrpemHOCTH. OTBET MOCTPOEH JOrMYHO, MaTepHuall
U3JIaraeTcsl XOPOILIUM SI3bIKOM, MPUBJIEKAETCs] H(OPMATUBHBIN U UIUTFOCTPUPOBAHHBIN MaTepual,
HO MpPHU OTBETE JOMYCKAaeT HE3HAYUTENbHbIE OMIMOKH, HETOUYHOCTHU 0 HA3BaHHBIM KPHUTEPUSM,
KOTOpBIE HE UCKAXKAIOT CYTH OTBETA.

CrangapTHOe pellleHHe CUTYallMOHHOM 3a/1a4uu (Keiica).

YAOBJIETBOPUTEJIBHO

OOyuaronuiicsi MOKa3bpIBaeT €1ad0e 3HAHWE MATEPHAJIOB 3aHATUH, OTCYTCTBYET JOJDKHAS
CBsA3b MEXJY aHaJIU30M, apryMeHTauued W BbiBojamMu. Ha mocTaBieHHbIE BOIIPOCHI OTBEYAET
HEYBEPEHHO, JOIyckaeT mnorpemHocTd. OOydaromuiics BiajeeT NPAaKTUUYECKUMHU HaBBIKAMHU,
NpUBJIEKaeT WIUIIOCTPATUBHBIM MaTepuall, HO UYyBCTBYeT ce0s HEYBEPEHHO IIpH aHaJIn3e
MEXIUCIUIUIMHAPHBIX CBs3el. B oTBeTe He Bcerma MpUCYTCTBYET JIOTHKA, AapryMEHTHI
IIPUBJICKAIOTCS. HEOCTAaTOYHO Beckue. Ha mocraBieHHBIE BOIPOCHI 3aTPYAHSETCS C OTBETaMH,
MOKa3bIBAaET HEJJOCTATOUHO ITyOOKHE 3HAHMUSL.

CutyannoHnHas 3aaua (Keic) pelieHa ¢ HEKOTOPbIMU HETOUHOCTSIMM.

HEYJAOBJIETBOPUTEJIBHO

OOyyaromuiics MOKa3bIBaeT cliadble 3HAHUS MaTepUaioB 3aHATHH, yueOHOU TuTepaTyphl,
TEOPUU M TPAKTUKU NPUMEHEHHUS H3Y4aeMOro BOMNpOCa, HU3KUI YPOBEHb KOMIETEHTHOCTH,
HEyBEpeHHOE  W3JokeHHe Bompoca. OOywaromuiics  TMOKa3bIBaeT  CiaOblii  ypOBEHb
npoecCHOHANBHBIX 3HAHUM, 3aTpyJHSAETCS IMpH aHaluW3€ MpakThUdecKux cutyauuil. He moxer
NPUBECTU MPUMEPHl U3 pealibHOM MpakTHUKU. HeyBepeHHO W JIOTMYEeCKH HEeNmocie0BaTeIbHO
n3naraet Matepuai. HermpaBuiibHO OTBeYaeT Ha BOMPOCHI WIIH 3aTPYIHSAETCS C OTBETOM.

HesepHoe pelieHne uiu cUTyaliuoHHas 3ajava (Kelic) He pelieHa.

6. MeToquueckue MaTepuaJibl 0 OCBOCHUIO TUCUUNIMHBI
CTyneHT AOIycKaeTcss K dK3aMeHy MO0 JIUCHUUILIMHE B CIydae BBITTOJTHEHHS UM BCEX
3aJaHuil ¥ MEPOTIPUATHI, IPETyCMOTPEHHBIX MPOTPAMMON TUCHIUTUTHHBI.
DK3aMeHbl OPTaHM3YIOTCS B IEPHOJI CECCHMM B COOTBETCTBUM C TEKYIIUM TI'pauKkoM
y4eOHOro Mpoliecca, YTBEPKIEHHBIM B COOTBETCTBUU C ycTaHOBJIEHHBIM B C3UY mopsakom.
[TpoMOKUTENBHOCT JK3aMEHA I KaXJOro CTYJICHTa HE MOXKET TNPEBBIMIATh YEThIPEX

17



aKaJEMHUYECKHX 4YacoB. JK3aMEH HE MOKeT HauumHaTbcs paHee 9.00 yacoB M 3aKaHUMBATHCA
no3aHee 21.00 waca. Dk3aMeH MPOBOJUTCS B ayJIUTOPUU, B KOTOPYIO 3aIlyCKarOTCs
OJHOBPEMEHHO He Ooyiee 5 dyenoBek. Bpems Ha MOATOTOBKY OTBETOB IO OMIJIETYy KaKIOMY
oOyudatomemycst orBoautcs 45 MuHyT. [Ipu siBKe Ha 3K3aMeH 0OYyJarOIIMIACS JTIOJDKEH UMETh TIPH
ce0e 3a4eTHYI0 KHIKKY. Bo Bpems sx3amMeHa o0ydaromuyecs Mo penieHrIo IpernojaBaTess MOryT
MOJI30BATHCA YYCOHOUW MPOTpaMMOM IJUCHUIUIMHBI U CIPABOYHOW JmTepaTypoi. OleHka 3a
9K3aMEH IPOCTaBIISIETCS B 3K3aMEHAIIMOHHON BEIOMOCTH U 3a4ETHBIX KHUXKKAX CTYJIEHTOB, IIPU
9TOM OLIEHKH «HEYJOBJIETBOPUTEIBHO» B 3a4ETHYIO KHUKKY CTYJIEHTOB HE IIPOCTABIISIFOTCSI.

O6yuenue no auciuiuinHe b1.0.04 «HHOBaIMOHHBIE TEXHOJIOTHUHU B cpepe AeTOBOTO U
coOpITHitHOTO Typu3Ma / Innovative technologies in the field of business and event tourismy»
IpeJoiaraeT u3y4eHne Kypca Ha ayJAMTOPHBIX 3aHATUAX (JCKIUU U MPAKTUUYECKUE 3aHATHUA) U
CaMOCTOSITENILHOM pabOThl CTYACHTOB, BKIIIOYas IOJIOTOBKY K OJk3aMmeHy. IIpakTudeckwe
3anatua  aucuuiuinHbel  b1.0.04  «/HHOBalMOHHBIE TEXHOJOTHMH B cdepe IenoBoro u
coOprTHitHOTO Typu3Ma / Innovative technologies in the field of business and event tourismy»
MIPEIOoJIaratoT UX MPOBECHUE B Pa3UYHBIX (POpPMax C IeNbI0 BBISBICHUS TOTYyUYEHHBIX 3HAHU,
YMEHUH, HABBIKOB Y KOMIIETEHIIHA.

Iloozomoexa k nekyuu

C uenbio obecrieuyeHus yCrnenHoro 00y4eHus CTyIeHT J0JKEH TOTOBUTHCA K JIEKIIUH,
MTOCKOJIbKY OHAa SIBIISIETCS BasKHEUIIeH popMoii opraHu3aiii ya4eOHOTo mpoiiecca, HOCKOIbKY:

— 3HAKOMMUT C HOBBIM y4e€OHBIM MaTepUaIoM;

— pa3bsACHAET Y4eOHbIE dJIEMEHTHI, TPYAHBIC JUIS TOHUMAHHUS,

— CHCTEMAaTH3HPYeT yUeOHBIH MaTepua,

— OpHEHTHpPYET B yueOHOM TpoIiecce.

Iloozomoeka K 1ekyuu 3aKa0uaemcs 6 cjiedyruiem:

— BHUMATEIBHO MPOYUTANTE MaTepHall MPEIbITyIIEH JICKIHNH;

— y3HaWTe TeMy MPEACTOSIICH JIeKIUU (10 TEeMaTHYeCKOMY IUIaHy, MO WH(pOpMAIuu
JIEKTOpa);

03HAKOMbBTECH C YUCOHBIM MATEPUATIOM IO YUEOHUKY M YIEOHBIM MTOCOOUSIM;
nocrapaiiTech ysICHUTh MECTO M3y4aeMOW TEMBI B CBOEH MpoQecCHOHANbHOMN MOATOTOBKE;
3aMUIITUTE BO3MOXKHBIE BOTIPOCHI, KOTOPBIE BbI 33/1aJUTE JIEKTOPY HA JICKIUH.
Iloozomoexka Kk npakmuyecKum 3aHAMUAM:

— BHUMATEILHO MPOYUTANTE MaTepUaIT JICKIIMA OTHOCSIIUXCS K JaHHOMY CEMHUHApCKOMY
3aHATHIO, 03HAKOMBTECH C YUEOHBIM MAaTEPHUATIOM IO YYEOHUKY M YIEOHBIM TOCOOUSIM;

— BBINMUAIIUTE OCHOBHBIC TCPMUHBL;

— OTBEThTE Ha KOHTPOJBHBIE BOMPOCHI MO CEMHHAPCKUM 3aHSTHUSM, TOTOBBTECH NaTh
pa3BepHYTHIN OTBET Ha KaXK/IbI U3 BOIIPOCOB;

— YACHHUTE, Kakue ydeOHbIe SJIEMEHTBhl OCTAJIMCh JJIsi Bac HESACHBIMU M IOCTapalTech
MOJNyYUTh HA HUX OTBET 3apaHee (0 CEMHUHAPCKOTO 3aHATHSA) BO BpEMsS TEKYIIUX
KOHCYJITAIMI MPEno/1aBaTes;

— TOTOBUTHCA MOXKHO MHAMBHUAYAJIbHO, TAPAMH WM B COCTaBE MaJIOW I'PYMIIbI, TOCIEIHIE
ABISAIOTCS 3(h(hEKTUBHBIMU (POPMAMU PAOOTHI.

Iloozomoeka Kk onpocy npencTaBisieT coOOW MPOEKTUPOBAHHE CTYJCHTOM OOCYXICHHS B

rpynme B popMe AMCKYCCHH. B 3TuX 1ensx cTyieHTy HeoOX0uMo:
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— CaMOCTOATENIbHO BbIOpaTh TeMy (IIpobieMy) Ui IPOBEAEHUS OIpoca;
— pa3paboTaTh BOIPOCHl, NPOAYMaTh MPOOJEMHbIE CHUTyallud (C HCIOJIb30BaHUEM
MEePUOANYECKOM, HAYYHOH JINTEPATYPhI, a TAKKE UHTEPHET-CAlTOB);
— pa3paboTaTh IUIAH-KOHCHEKT OOCYXXIECHHS C YyKa3aHHMEM BpPEMEHHM OOCYXIEHUs,
BOIIPOCOB, BAPHAHTOB OTBETOB.
BriOpannas cryneHToM Tema (mpoOieMa) J0JKHA OBITh aKTyajdbHa Ha COBPEMEHHOM
JTare pa3BUTHSA, JOJDKEH OBITh MPEACTABICH MMOIPOOHBIH TIIaH-KOHCIIEKT, B KOTOPOM OTpPa)KEHBI
BOTIPOCHI /ISl AMCKYCCHM, BPEMEHHOM perjaMeHT OOCY>KICHHWs, JaHbl BO3MOXKHbBIC BapUaHTHI
OTBETOB, MCIIOJIb30BAaHbI IPUMEPHI U3 HAYKH U TIPAKTHKH.

MeToanueckue yKa3aHus 10 OPraHM3aluu CaMOCTOSITEIbHOM PadoThl

YcmentHoe OCBOEHHE JWCHUIUIMHBI IPEIIoJaraeT akTHBHOE, TBOPYECKOE ydacThe
oOydJaromuxcs BO Bcex (popMax yueOHbBIX 3aHATHIA, ONPEISIICHHBIX IS JaHHOW JUCIUTUTAHBIL.

CamocrosTenbHas padoTa CTYJIEHTOB 10 JAUCIHUIUIMHE MPU3BaHA HE TOJIBKO 3aKPEIUISATh U
YIIyOJIATh 3HAHUS, TOJyYEHHBIE HAa ayJUTOPHBIX 3aHATHSIX, HO M (POPMHUPOBATH yMEHUS
OpUEHTHPOBATHCS B MHOrooOpa3uu MarepHuaia, yMeHus o0oOmarh, pedepupoBaTh, yMEHHUS
OpPraHu30BaTh CBOE BPEMs, CIIOCOOCTBOBATh PA3BUTHIO y CTYACHTOB TBOPYECKUX HABBIKOB,
BHIPA3UTh CBOIO TOYKY 3pEHHUS HAa H3YYCHHBIC BOMPOCHI W 3amaHus. [Ipw BBITIOJHEHUH
CaMOCTOSITENIbHOW PabOThl CTYIEHTY HEOOXOAMMO IMPOYHMTATh TEOPSTUYCCKHMI Marephail He
TOJIBKO B YUCOHHMKAX M y4€OHBIX MOCOOMSIX, YKa3aHHBIX B OMOJIMOrpaiecKuX CIUCKAX, HO U
MIO3HAKOMHUTBCS € MOHOIpaUUYeCKUMHU HCCIENOBaHUAMHU. PekomMeHIanuu 1o Hay4yHOH
auTeparype, HWH(QOPMAIMOHHBIM HCTOYHHKAM H  Y4eOHO-METOAMYECKOMY OOECIICUCHUIO
CaMOCTOSITeNIbHON paboThI coaepxarcs B pazaenax 6 u 7 qannoit PITL.

Bomnpocs! 1J1si caMOCTOATETbHOI MOATOTOBKH K 3aHSATHAM JeKIHOHHOTO H
CeMHHAPCKOIro THIIOB

. Goals and objectives of the course "Innovations in SCS and T"
. Entrepreneurship and innovation
. Development of programs for the creation and implementation of innovations
. Content of innovation processes
. Innovation management: basic concepts, goals and objectives
. Innovative potential of a modern enterprise
. Basic principles of innovation
. Phases of the life cycle of an innovative project
. Advantages and disadvantages of small and large firms in the implementation
innovation

O 00 13 N Ui A W N =

10. Brand innovation strategy

11. Main stages of the innovation process

12. Innovation policy of the state: content and directions

13. Forms of small innovative entrepreneurship

14. Innovation process as an object of management

15. Engineering innovation

16. Stages of innovation processes and sources of their financing

17. Varieties of aggressive strategies in innovation management

18. Introduction of innovations, their role in competition

19. The tasks of the manager for the use of innovations in the field of SCS and T
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20. Content of the innovation management process

21. Motivation, communication and decisions in innovation management
22. Features of innovation management in Russia

23. Consequences of scientific achievements: positive and dangerous

24. Client-oriented organizational structure.

25. The modern concept of an effective leader-innovator.

MeToanyeckue peKOMeHIalUH 110 MOATr0TOBKE I0KJIa1a
Joknan — 310 opunuambHoe coOOIIeHNe, TIOCBAIICHHOE 3aJaHHON TeMe, KOTOPOe MOXKET
COJZIep>KaTh OMHMCAHNE COCTOSHUS el B KaKoi-Tnbo chepe AeaTeIbHOCTH WM CUTYall|H; B3I
aBTOpa HA CUTYAIMIO WM MPOOJIeMy, aHAIM3 U BO3MOXKHBIC ITyTH PEHICHHUs npoOsieMsbl. Jlokman
JIOJKEeH OBITh MPECTaBIEH B MUCbMEHHOH (popMe MpernofaBaTelio U U3JI0KEH YCTHO BO BpeMs
3aHsTH. CTpyKTypa JTOKJIaja BKIIIOYAeT:
1. BBenenue:
—yKa3bIBaeTcsl TeMa U 1IeJb JOKJIa/a;
—0003HayaeTcs MpoOJIEeMHOE MOJie U BBOJSTCS OCHOBHBIE TEPMHUHBI JIOKJIA/a, a TaKke
TEMaTUYECKHE pa3/Ielibl COACPKAHU TOKIaa;
—HaMe4aroTcs METO/Ibl pellieHHsI IPEICTaBICHHON B TOKJIAe MPOOJIeMbl U IIpeanoiaraeMble
pE3yNIbTaTHI.
2. OCHOBHOE CO/iepKaHuE JOKIaa:
— TMOCJEI0BATENIbHO PACKPBIBAIOTCS TEMATUYECKUE pa3Jiesbl JOKIaAa.
3. 3akioueHue:

— MPUBOJATCS OCHOBHBIE PE3YJbTaThl M CY>KJICHHUS aBTOpa I10 MOBOJY IyTel BO3MOXKHOTO
pelIeHUsT PAacCMOTPEHHOH TpoOIEeMbl, KOTOpPbIE MOTYT OBbITH OQGOpMIIEHBI B BHJE
PEKOMEHTALIHMA.

Tekct mokiana M0HKEeH OBITh TOCTPOEH B COOTBETCTBHU C PETJIAMEHTOM IPEICTOSIIETO

BBICTYIUICHUS: HE O0Jiee eCSITH MUHYT.

MeToauyecKue peKoMeHIAIMH 110 MOAT0OTOBKe pedepaTa

Pedepar — 310 camocTosTENBEHOE, COACPIKATEIFHOE UCCIIEIOBAaHUE 110 BHIOPAaHHOW TeMe.
[ToaroroBka pedepara npeaycMaTprBaer:

- H3y4YEHUE JINTEPATYPhI, CIIPABOYHBIX U HAYYHBIX HCTOYHUKOB (BKITIOUAs 3apyOCIKHBIE) 10
TEME  HUCCIIEeIOBAHHUS;

- CaMOCTOSTEIHHBIN aHAJIU3 OCHOBHBIX KOHIIETIUH IO U3ydaeMou mpodeme;

- YTOYHEHUE OCHOBHBIX IMOHSATUI M HAyYHBIX MOJIOKCHU;

- pPE3IOMUPOBAHHE TIOJTYYCHHBIX BHIBOJIOB.

Crpykrypa pedepata TODKHA CIHOCOOCTBOBAaTH PACKPHITHIO H30paHHOW TeMBI M €e
COCTaBHBIX JIEMEHTOB:

- BO BBEIICHUH JIOJDKHO OBITh YKa3aHO: aKTyaJlbHOCTh BHIOPAHHOH TEMBI, €€ 3HAYUMOCTD,
SN ¥ 33134, OOBEKT U TPEJAMET UCCIICIOBAHHS, METOBI JOCTHKCHHS TOCTABJICHHBIX TIeNIeH U
3aya4, 0030p 6ubauorpadun 1mo Teme paboThI;

- OCHOBHasi 4acTb pabOTHl [IOJDKHA COJEpKaTh HE MEHee JABYX IJiaB, Pa3OMUTHIX Ha
naparpadsl.

Jenenue maparpadoB Ha monmaparpadsl Helenecoobpaszno. HazBanus maparpadoB He
JIOJDKHBI TIOBTOPSTH Ha3BaHHE TeMbl pedepara. B koHIle kaxmoro maparpada v KaKaoH TiaBbl
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nenaercss HeOONbIION BBIBOA. Bce 4YacTH MOJDKHBI OBITH W3IIOKEHBI B CTPOTOM JIOTUYECKOM
MOCJIEI0BATEILHOCTU U B3aUMOCBSI3H.

TexcT 1enecooOpa3HO  HWIUTFOCTPUPOBATH — CXeMaMH, TaOiauIamu, JuarpaMMamu,
rpaduKamMu, pUCYHKAMH U T. 1.

B 3aximroueHun TOMDKHBI OBITH C(HOPMYITHPOBAHBI OCHOBHBIC BBIBOJIBI, CJHCIAHHBIC B
pe3yJibTaTe HcCile0BaHus.

Cnucok UCMoJIb30BaHHOM JHUTEPaTyphl OJDKEH cojepkath He MeHee 10-20 na3BaHui,
BKJIFOYAsi HOPMATUBHO-TTPABOBBIC aKThI.

TekcT pedepara T0KEH TPOASMOHCTPUPOBATh 3HAHUE CTYJIEHTOM OCHOBHOMW JINTEPATYPHI
[0 JJaHHOW TeMe, YMEHHE BBLICIUTh MPOOJIEeMy M ONpPENEIUTh METONbl €€ pEIICHUs, YMEHHE
MOCJIEIOBATEIILHO HM3JIOKUTh CYIIECTBO PAacCMaTPUBAEMBIX BOIPOCOB, MPUEMIIEMBIN YPOBEHBb
SI3BIKOBOM TPAaMOTHOCTH, BKJItOUas BiajieHue GyHKIIMOHAIbHBIM CTHJIEM HAyYHOTO M3JI0KECHHUS.

O6mem pedepaTta HOMKEH COCTABIATH 15-20 cTpaHUWIl MeYaTHOTO TeKCTa. B yka3aHHBIHA
00BEM HE BKIIIOUAIOTCA MPHIIOKEHHUS, KOTOPBIE CIIMBAIOTCS BMECTE C Pa0OTOM.

PaGoTa nMeeT TUTYJIBHBIN JIUCT, CTPYKTYPHBINA TUTAH U COOTBETCTBYIOIIEEe odopmiieHre. B
paboTe wucmonb3yercs CIUIONIHAS HyMepalus CTpaHull. Bropoil crTpaHuuel sBhsieTcs
conepkanue paboTel. Ha TUTynpHOM JHcTe HOMEp CTpaHMIIBI HE IMpocTaBisieTcs. BBenenue,
KaKJas TriaBa, 3aKII0YEHHE, a TaKKe CIUCOK HCIOJIb30BAaHHBIX HCTOYHHKOB HAYMHAIOTCS C
HOBOM CTPaHUIIBI.

PexoMeHnganuu 1o moAroToBKe K TeCTHPOBAHUIO

TectupoBanue sBisercs (GopMaMu KOHTPOJIS YCHEBAEMOCTH OOYYArOIIUXCS, OICHKH
YPOBHS OBJIAJICHUS TEOPETUYECKUMH 3HAHUSMU M HAaBbIKAMM IPUMEHEHUS 3TUX 3HAHUU IpU
pELIeHNU IPAKTUYECKUX 3aaa4. [loaroToBka K TECTUPOBaHUIO MPEIIOIaraeT:
- 03HaKOMJIEHHME C MaTepuaiamMH JEKLNI;
- U3y4yeHue yueOHOM JTUTepaTyphl, CIPABOYHBIX U HAYUHBIX UCTOYHHUKOB;
- YTOYHEHHE TEPMUHOB, OCHOBHBIX OHATUN U KaTErOpHii;
- CaMOCTOATENBHBIM MON00p WH(pOpMAIMK, HEOOXOIUMOW ISl apryMEHTAllMH aBTOPCKOM
MO3ULUH.

Bce Bompochl u 3amaHus TECTOB OpPUEHTHUPOBAaHbI Ha CHCTEMATHU3AlMIO 3HAaHUMN
00y4aroImuxcs, pa3BUTHE CIIOCOOHOCTEN K CAMOCTOSTETLHON aHATUTUIECKOHN IS TETbHOCTH.

Pe3ynbraThl KOHTPONTBHBIX Pa0OT M TECTOB MPHU3HAIOTCS TMOJOXKHUTEIBHBIMU, eciu 75%
OTBETOB SIBJISIOTCS PABUIbHBIMU.

MeToanyeckue peKOMeHIAMH M0 MPAKTHYECKHM 3aJaHUAM

[Tpu BbINOIHEHUM 33JaHUI TPAKTUUYECKONH pabOThI CTYJIEHTY HEOOXOIMMO BHUMATEIHHO
MPOCMOTPETh KOHCTEKTHI JIEKIIMM IO COOTBETCTBYIOMICH TeMe. [IpounTath Marepuan mo Teme,
oOcyxgaeMoii Ha 3aHATUH, B YyuyeOHuke. [IpouuTaTh [MOMOJHUTENBHYIO JUTEPATYypy IO
COOTBETCTBYIOIIEH TeMme. BBINOIHUTH MpeasoKeHHble MpernojaBaTeNeM 3aJaHusi 10
npakTuueckoid pabore. [IpoBepuTh MPaBUWIBHOCTH BBHIMOJHEHHS TMOJYYEHHBIX 3a/JaHUU.
[ToaroToBUTHCS K YCTHBIM OTBETaM K BOMpOCAM, MPEAJOKEHHBIM il oOcyxaenus. [Ipu
HE0OXOIMMOCTH 33aJ]aTh BOIIPOC MPEMOAaBaTellto Ha 3aHATHH.
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7. YueOHast 1uTepaTypa M pecypchl HHPOPMALMOHHO-TEJIeKOMMYHHKAIIMOHHOM CeTH
HNHuTepHer

7.1. OcHOBHas JIMTEpaTypa
BerutHes, A. M. MHpopMaIOHHBIE TEXHOJIOTUN B TYPUCTCKOW MHAYCTPUH : YICOHUK IS
By30B/ A. M. Berutnes, B. B. Kosanenko, B. B. KoBanenko. — 2-e¢ u3j., ucrp. u JI0m. —
Mockga : U3natensctBo HOpaiit, 2020. — 340 c. — (Bricmiee oopazoBanue). — ISBN 978-
5-534-07375-1. — Tekcr : onektponnsridi // DOBC HOpaiir [caiit]. — URL:
https://urait.ru/bcode/452006
. Harnos, Cepreii AnexceeBud. Teopus MHHOBALM: MHHOBAIIMM B YCIOBUSAX LU(PPOBOIl
sKOHOMUKH : yueb. mocooue / [C. A. [stios, /1. B. 'miemanos, B. I1. Mapesiaenko] ; M-Bo
obpazoBanust u Hayku Poc. ®@eneparuu, denep. roc. OMOKET. 00pa3oBaT. YUPEKICHHUE
Beicil. oOpasoBanus "C.-Iletep6. roc. sxonom. yu-1". - CII6. : U3n-Bo CIIGIDY, 2018. -
286 c. : wi. ABT. ykazaHbl Ha 00J. - AHHOT. mapajl. pyc., aHri. - bubmuorp.: c. 266-273. -
ISBN 978-5-7310-4034-1 : 0.00.
EcaynmoBa C.II. HudbopmanuoHHBIE TEXHOJOTMHM B  TYPHUCTHUYECKOM  HMHIYCTPHH
[OnexTponHbIil pecypc]: yuebHoe mocobue/ EcaymoBa C.I1.— DieKkTpoH. TEKCTOBBIE
nanneie.— CaparoB: AW Ilu DOp Meama, 2019.— 152 c.— Pexum pgoctyna:
http://www.iprbookshop.ru/80359.html
MHHOBAIIMOHHBIM MapKeTUHT : y4eOHUK Juis OakanaBpuata u wmaructparypel / C. B.
Kapnosa [u np.] ; nmon penakuueit C. B. KapnoBoii. — Mocksa : WU3narensctBo FOpaiir,
2019. — 457 c¢. — (bakanaBp u maructp. Akanemuueckuii kypc). — ISBN 978-5-534-
00354-3. — Texkct : snmektponubii / OBC IOpaiit [caiit]. — URL: https://www.biblio-
online.ru/bcode/432149
WMuHoBaMoHHBI MeHeIKMeHT : yueOHuk st By30B / JI. I1. ['onwapenko, b. T. Ky3Henos,
T. C. bynsimea, B. M. 3axaposa ; nox o6meit pegaxmueii JI. I1. I'onyapenko. — 2-e u3z.,
nepepab. u gon. — Mocksa : HznarensctBo HOpaiit, 2019. — 487 c. — (Bricuiee
obOpazoBanue). — ISBN 978-5-9916-7709-7. — Texkct : anexrponnsiii // ObC HOpaiir

[caiiT]. — URL: https://www.biblio-online.ru/bcode/432166

Y4eb6HO-MeTOqMYECKOE 0O0ecTIeYeHHe CAMOCTOATEIbHO padoThI
bespyruenko FO.B. MapketuHr B COLMAIBHO-KYJIBTYPHOM CEpBHCE U TYypHU3ME:
VYueb6.mocobue Mocksa: [lamkos u K, 2014
. XKyxoB, A.A. Ilepconan. VYmnpasnenue. WuHoBanmu. CoBpeMEHHBIE TMOAXOABI K
OpraHW3aIy YIPaBJICHUS TIEPCOHATIOM Ha MPEANPHUATUIX TYPUHAYCTPUHU : MOHOTpadwus /
A.A. XKyxkos. - Cankr-IlerepOypr. : M3narensckuit noMm «Ilerponomnucy, 2009. - 212 c.
Hosukos, B.C. UunoBanmu B Typusme [Tekcr] : yuebHoe nocodue / B. C. HoBukos. - M. :
Axamemus, 2008. - 208 ¢
Crpenkona, JI.B. DkoHOMHKA W OpraHu3alis WHHOBAIMWA. Teopus M NpaKTUKA: yuyeOHOE
nmocoOue i CTYJACHTOB BY30B, OOyYalONIMXCS IO HAmpaBiIeHUSIM «ODKOHOMHUKA» |
«Menemxment» / JI.B. Ctpenkosa, FO.A. Makymiesa. - 2-e 3., nepepad. u 1om. - Mocksa :
Ot /lana, 2015. - 235 c.

. XaupyimnuHa, M.B. VYmnpasneHue WHHOBaUMsAMH: OPraHU3allMOHHOOKOHOMUYECKUE U
MapKeTHHIOBbIE acmekThl : MoHorpadus / M.B. Xaiipymouna, E.C. TopeBas ;

MunuctepctBo oOpasoBanusi M Hayku Poccuiickoit @enepanun, HoBocubupckuii
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roCyJJapCTBEHHbIN TexHUueckuid yHuBepcuteT. - HoBocubupck : HI'TY, 2015. - 308 c. :
cxeM., Tab. - budmmorp.: ¢.290- 302.

. lenn, KO.II. lHHOBanMOHHBIE TOAXOABI K TNPOEKTUPOBAHUIO U  PA3BUTHIO
TYpUCTCKOPEKpEalMOHHbIX 30H : ydeOHoe mocobme / FO.I1. Illemn, JI.JI. MarseeBa ;
MunucrepcTBo  obpasoBanuss W Hayku Poccuiickoit  ®epepanmu, PDenepanabHOE
roCcyJapCTBEHHOE OI0KETHOE o0Opa3oBarenbpHOE YUpEKICHUE BBICITIETO
npodeccuoHaIbHOTO 00pa3oBanHus «Y QpHUMCKas rocyapcTBeHHasl aKkaleMus SKOHOMUKU U
cepsuca», UHCTUTYT Typu3ma u koMmmyHukaiui, Kadenpa «Typusm u rocrenpuumcTBoy. -
VYoa : Yumckuii rocynapcTBeHHBI YHUBEPCUTET SKOHOMHKH U cepBuca, 2011. - 178 c.

7.2. JlonoJIHUTEIbHAA JIUTEPaTypa

. AnekceeBa, M. b. AHanu3 WHHOBAIIMOHHOW NEATEILHOCTH : YYEOHHK M TMPAKTUKYM IS
OakanaBpuata u Maructpatypel / M. b. AnekceeBa, II. Il. Berpenko. — Mocksa :
NznarensctBo HOpaiit, 2019. — 303 c. — (bakamaBp u Maructp. AKaJeMUYECKHI Kypc). —
ISBN 978-5-534-00483-0. — Tekctr : osnektponHwsii // OBC IOpait [caiit]. —
URL: https://www.biblio-online.ru/bcode/433247

. byiinenko, B. ®@. VMHHOBaMu B COIMAIBHO-KYJBTYPHOM CEPBUCE M TypuU3ME : ydeOHOeE
nocobue / B. @. byitnenko. — Kpacnonap : FOxxHbIi HHCTUTYT MeHekMeHTa, 2008. — 292
c. — ISBN 2227-8397. — TeKcT : 3JIEKTPOHHBIN // DNEKTPOHHO-OMOINOTEYHAs] CHUCTEMa
IPR BOOKS : [caiiT]. — URL: http://www.iprbookshop.ru/9587.html

Cagponosa, T. H. IHHOBanMu B rOCTUHUYHON JESATEIBHOCTH : yueOHoe mocobue / T. H.
CadponoBa. — Kpacnosipck : Cubupckuii penepanbubiii yuusepcuret, 2018. — 156 ¢. —
ISBN 978-5-7638-3948-7. — TeKcT : 3JEKTPOHHBIH // DNeKTpOHHO-OUOINOTEYHAs CUCTEMa
IPR BOOKS : [caiit]. — URL: http://www.iprbookshop.ru/84355.html

CrnupunoHoBa, E. A. YnpaprneHue HHHOBALMSAMY : Y4eOHHK U MPAKTUKYM JJIsl OaKaiaBpuaTa

u maructparypsl / E. A. CniupugonoBa. — Mocksa : M3garensctBo FOpaiit, 2019. — 298 c.
— (bakanaBp u maructp. Axanemuueckuit kypc). — ISBN 978-5-534-06608-1. — Texkcr :
anektporubii // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/442024

. Txauenko, A. C. VHHOBanmuM B YNpaBICHYECKOH AEATEIBHOCTU PpPYKOBOAWUTENEH (Ha
IpUMepe COLUaNbHbIX yupexaeHuit) : monorpadus / A. C. Tkauenko, b. ®. Ycemanos, K. U.
danbkoBckast. — MockBa : MOCKOBCKMI TyMaHUTapHBIM yHUBepcuTeT, 2014. — 186 ¢. —
ISBN 978-5-906768-12-4. — TekcT : 351IeKTpOHHBIH // DIeKTPOHHO-OMOIMOTeUHas cucTemMa
IPR BOOKS : [caiit]. — URL: http://www.iprbookshop.ru/39676.html

. OAMOHACOH, OMH. B3auMopelcTBue B KOMaHI€ : KaK OpraHM3alli ydarcs, CO3JaloT
MHHOBAIIMM U KOHKYPHUPYIOT B SKOHOMMKE 3HAHUM : mep. ¢ aHri1. / OMU DJIMOHACOH. - M. :

Okcemo [u ap.], 2016. - 318, [1] c. : un. - (bubmuorexka Coepbanka ; T. 61). 3ari. u aBT.
opur.: Teaming / Amy C. Edmondson. - bubauorp.: c. 291-300. - Vka3.: c¢. 301-319. - ISBN
978-5-699-87246-6 : 1.00.

7.3. HopmaTuBHbBIE IPaBOBbIe JOKYMEHThI U HHAS NPaBoBasi HH(popMaus
1. Korcturynus Poccuiickoit deneparuu (mocneHsss peaaKiims)
2. Tpynosoii koaekc P® (TK P®) ot 30.12.2001 N 197-®3 (mmocneqHsis peaakims)
3. I'paxxnanckuit kogexc PO (I'K P®) ot 30.11.1994 N 51-®3 (mocienHsst peaakims)
4. Hanorosslit kogekc PO (HK P®) vacts 1 o1 31.07.1998 N 146-D3 (mocneaHsst peaaxius)
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5. ®enepanbHblii 3akoH P® «O0 ocHOBax TypHCTCKOH pedrenbHocTH B Poccuiickoii
®enepaunm» ot 24 Hos10ps 1996 rona, Nel32-D3

6. Ilocranosnenue IIpaBurensctBa P® ot 25.04.1997 N 490 (pen. ot 01.02.2005) "O6
YTBEPKICHUU MTPaBUII IPEIOCTaBICHNS TOCTUHUYHBIX yciyT B Poccuiickoit ®denepanun”

7. Ilpukxa3z Munskonompazsutust PO ot 21.06.2003 N 197 "OO6 yTBep)KICHHU TOJIOXKEHUS O
roCy/IapCTBEHHOW cHCTeMe KiacCU(UKAIMK TOCTUHUI] U JIPYTUX CPEICTB pa3MeuieHHs"
(3apeructpupoBano B Muntocte P® 21.08.2003 N 4996)

8. T'OCT P 50645-94 "Typucrcko-sKCKypcuoHHOe oOcmykuBanue. Kiaccudukamms
rOCTUHHUILL"

9.T'OCT P 51185-98 "Typuctckue yciyru. Cpencrba pasmenienns. Oo6mue tTpedboBanms"

10. ToctuHnYHOE M pecTopaHHOE A€o, TypusM. COOpHUK HOPMATHBHBIX JOKYMEHTOB /
Cocrasutenb: 1O. BonkoB — PoctoB: ®denmnkc, 2010.

7.4. UnTepHeT-pecypchbl
C3UY pacmomaraetr J0CTyIIOM Yepe3 caWT HaydHOW OmOmmoTrekw http://nwapa.spb.ru/

K CJIeAYIOUINM MOAMUCHBIM 3JIEKTPOHHBIM pecypcam:
Pycckoazviunvie pecypcol

. DNEeKTPOHHBIC YYEOHUKHM OJJIEKTPOHHO - OuOimoreunoit cucremsl (DBC)
«AHOYyKC»

. DNEeKTPOHHBIC YUeOHUKH AIIEKTPOHHO — OnbanoredHoit cuctemsl (ObC) «Jlauby

o HayuHo-mpakTideckue craThil 1Mo (puHAHCAM M MEHEIKMEHTY M3maTenbckoro
noma «bubnuoreka ['peOeHHUKOBAY

o CraThu W3 TEPUOMUYCCKUX H3AAHUNA MO OOMIECTBEHHBIM W TyMaHHUTaPHBIM
HaykaMm «HcT - Bero»

o DHIUKIIONEINH, CIOBapH, CIIPABOYHUKH «PyOpuKoH»

. [Tonubie TekcThl auccepranuii u aBTopedepaToB OnekTpoHHas bubnmoreka

Huccepranuii PI'b
. WNudopmanmonno-npaBoBbie 6a3sl - KoHCcynbpranT mitoc, ["apanT.

AHIJIOA3bIYHBIE pecypchl

o EBSCO Publishing — goctyn K MyJIbTHIMCHMIIMHAPHBIM MOJHOTEKCTOBBIM
0a3aM JaHHBIX pPa3UYHBIX MHPOBBIX H3JAaTEIbCTB IO OW3HECY, SKOHOMHUKE, (HUHAHCaAM,
OyXraJTepcKoMy ydYeTy, T'YMaHUTApHBIM W €CTECTBEHHBIM oOJjacTsM 3HaHUWH, pedeparam u
MOJTHBIM TEKCTaM ITyOJIMKAIMA U3 HAYYHBIX U HAyYHO-IOIMYJISIPHBIX KYPHAJIOB.

o Emerald — kpymHeliiee MupoBOe H31aTEIbCTBO, CIIEIUATM3UPYIOIIeeCcs Ha
AJIEKTPOHHBIX JKypHalax M 0a3ax JaHHBIX 0 PKOHOMHMKE M MEHEDKMeHTy. Mmeer craTyc
OCHOBHOT'O HCTOYHHKA MPOPECCHOHATHHON NWH(GOPMAITUU JJIs TTpeToaBaTeliei, HcclieoBaTee
U CTICLUAIMCTOB B 00JIACTH MEHEKMEHTA.

B0o3MOXXHO HCHOJB30BaHWE, KpPOME BBIMICNEPEUYHCICHHBIX pPECypcoB, M JIPYTHX
AIIEKTPOHHBIX pecypcoB ceTH MHTepHeT.

7.5. NHble HCTOYHUKH
1. Caititr Bcemupnoii TypucTcKoM opranuzanuu Pexum mgoctyma: www.unwto.org Cailt
MOCBSAIIEH JCATEIHLHOCTH OpPraHU3aIluy, 3aHUMAIOIICICS BOPOCAMU MEXKIyHAPOIHOTO TYpU3Ma.
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2. Caiit ®enepanbHOro areHTCTBa Mo Typusmy PD - Pexxum goctynma: www.russiatourism.ru —
Ha caiite pa3MmelieHbl HOPMAaTHBHBIE AaKThl, PETYJIMPYIOIIUE TYPUCTCKYK) HHIYCTpUIO PO,
CTaTUCTUYECKHE JIaHHBIE 0 TYpPUCTCKOH AEATENbHOCTH B PETMOHAX CTPaHbl, HEOOXoaumas
UHpOpMAaNUs s IPEANIPUATHHN cPephl Typr3Ma U TOCTEITPUUMCTBA.

3. lHHOBauMOHHOE pa3BUTHE TypusMa U otTasixa B Poccunm - Pexum gocryna:
http://www.innovprom.ru/innovacionnoe-razvitie-turizma-i-otdyxa-v-rossii -. Ha caiite coOpaHbl
OCHOBHBIE HaIlpaBJICHWS MHHOBALMOHHOTO PAa3BUTHUS MHAYCTPUU TypuU3Ma U FOCTENPUHMMCTBA B
Poccun.

4. VaHoBammm u TexHoimoruu - Pexxum pnoctyma: http://www.itportal.ru/ -. DnekTpoHHBII
XKypHaJ, B KOTopoM pacckaszbiBaeTcs 00 IT, T, nHTepHET HOBOCTSAX, Ta/KeTax, HOBUHKA HAYKH
U TEXHUKH.

5. HoBoctm 00 wHHOBamusx B Mupe - Pexum noctyma: http://www.innovanews.ru/ -.
Marepuansl u npecc-penusbl 3anagHelx CMM u  Hayunelx opranuzanmii. ['nmoccapui,
CIPaBOYHHUK 00pa30BaTEIbHBIX U HAYUHBIX YUPEKICHUMN.

6. DHIukIoneaus MapketuHra — Pexxum pocrtyna: http://www.marketing.spb.ru/about/ Cpenu
MaTepHalioB caiiTa B CBOOOJHOM JOCTyIe: 0Opa3oBaTesibHbIE CTaThU, MOHOTpaduu, GpparmMmeHTHI
U TIOJIHBIE TEKCThl KHUI, Y4eOHUKH, W30paHHbIe MyOJIMKAlMM BEAYIIUX >KYPHAJOB, KYpChl
JeKIMH, NpaKTUYeCKue MpUMepbl pabOThl PealbHbIX NPEANPHUATHHA, PYKOBOACTBA, CCHUIKM Ha
Apyrue UCTOUYHUKHU UH(POPMALIHH.

8.MartepuanbHo-TexHUYecKaa 6a3a, MHGOPMaLMOHHbIE TEXHOIOTUN,
nporpammHoe obecnevyeHne 1 MHGOPMaLMOHHbIE CNPABOYHbIE CUCTEMbI

Ne i/t | HammenoBaume

1. Crienmanu3upoBaHHbIE KJIACCHI IS TPOBEICHUS JIEKIIMM U MPAKTUUECKUX 3aHATUN

2. CHCI_[I/IaJ'II/ISI/IpOBaHHaH Me0ens U oprepeacTBa: ayauTopu U KOMIIbIOTCPHBIC KJIACCHI,
O60py,Z[OBaHHI>Ie IoCcaa04YHbIMHU MECTaMU

3. Texuuuyeckue cpeactBa oOyueHusi: llepcoHanbHBIE  KOMIBIOTEPHI;  KOMITBIOTEPHBIC
IPOEKTOPBI; 3BYKOBBIC JUHAMHUKH; MPOTPAMMHBIEC CPEICTBA, OOCCIICUHBAIONINE MPOCMOTP
Buneodaiinos B popmarax AVI, MPEG-4, DivX, RMVB, WMV.

Ilpozpammnobie, mexnuueckue u 31eKmMpPoHHblIE CPEOCMEa 00yUeHUs U KOHMPOIIA
3HAHUI CIYOEHMO08:

[TakeTsl mporpaMmHOro obecrieueHuss oOImero Ha3HauyeHUs (TEKCTOBBIC PEIAKTOPHI,
rpaduyecKue peaaKkToOphbl).

Kypc Britouyaer ucnonp3oBaHue nporpamMmmHoro obecnedenus Microsoft Excel, Microsoft
Word, Microsoft Power Point 118 mNOATOTOBKM TEKCTOBOTO M TAOJMYHOTO MaTepHala,
rpaduuecKuX WUTIOCTPALU.

Metonbl  00ydeHHsI TPEIIONAraroT HUCIOJIb30BaHUE WH(GOPMAIMOHHBIX TEXHOJIOTHUN
(KOMITBIOTEpHOE TECTUPOBAHUE, IEMOHCTPAIUS MYJIbTHMEIUHHBIX MATCPHAIIOB).

3aneiicTBoBaHbl MIHTEpHET-CEPBHUCHI U AIIEKTPOHHBIE PECYPCHI (CIPaBOYHBIC CHCTEMBI, H-P,
KoncyneranT wunu [apaHT, MOMCKOBBIE CHUCTEMBI, 3JIEKTPOHHAs TOYTa, MPO(ecCHOHAILHBIC
TEMaTHYeCKHEe 4YaThl W (QOPYMBI, CHCTEMBl ayJAHO M BUACO KOH(MEPCHIWH, OHJIAWH
SHIUKJIONENH, CIPABOYHUKH, OMOIIMOTEKH, DJIEKTPOHHBIC YYEOHBIE U y4eOHO-METOIUYCCKHE
MaTepHuabl).

JlommyckaeTcsi TpPUMEHEHUE CHCTEMbl JTUCTAHIIMOHHOTO OOYYEeHHS C UCIHOJIb30BaHUE
miathopm TEAMS, Zoom, Skype for Business, CJIO Moodle
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HNupopmManoHHbIE CIPABOYHbIEC CUCTEMBbI:
[IpaBoBas cuctema «I apant-MaTEpHET) [DNEeKTpOHHBIHN pecypc]. — Pexxum goctyma: http: //
www.garweb.ru.
[IpaBoBas cucrema «Koncynmprantllmioc» [DnexktponHBIM pecypc]. — Pexum nmocrtyma:
http: // http://www.consultant.ru/
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