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1. Hepeqeﬂb IMJIAHUPYEMBIX PE3YyJbTATOB Oﬁy‘lel-[]/lﬂ no JMCUHMIIJIMHE, COOTHECCHHBIX C

IUIAHUPYEMBIMH pPe3yJ1bTaTaMHU 0CBOCHHS 00pa30BaTe/IbHON MPOrpaMMbl

1.1. Juctumumaa b1.B.02 «OcobeHHoCTH 00CTy)KUBaHUS TPEMUATILHOTO CErMEHTA JCIIOBOTO

u cobOsiTuitHoro TypusMa / Features of servicing the premium segment of business and event

tourismy oOecreyrBaeT OBJIAICHUE CIASAYIOIMIMMHI KOMIIETEHITUAMHE ¢ YIETOM dTara:

Kon
Kon HaumenoBanue HauMeHnoBanue KOMIIOHEHTA
KOMIIOHEHTAa
KOMIIeTeHI[HH KOMIIeTeHI[HH KOMIIETEHIIUH
KOMIIETEHIIUH
CriocoGen mpumeHsTh CnocoGeH oCyIecTBIATh
COBPEMEHHBIE
aKaJIEMUYECKOE U PO(ECCHOHATIEHOE
KOMMYHHKATHBHbIE .
TEXHOJNOTHH, B TOM THCIIE HA B3aUMOJIEHCTBHE, B TOM YUCIIE HA
YK-4 MHOCTPaHHOM(BIX) YK-4.1 WHOCTPAHHOM $13BIKE U UCIIOJIb30BaTh
s3pIKe(ax), I COBpPEMEHHBIE HH(POPMAITMOHHO-
aKaneMHIECKoro u KOMMYHHKATHBHbIE CPEICTBA IS
podecCHOHATEHOTO
. KOMMYHHKAIHH.
B3aUMOJIEHCTBHS
Cnoco0Oen ananu3upoBarh U C1oco0eH 0CyIIECTBIIATh COHUATBHYIO
YUHTBIBATH PasHOOOpasue TOJIUTUKY M COLUAIBLHOE PA3BUTHE
YK-5 KyJbTYp B IIpoliecce YK-5.1
OPraHU3aLHHU C YYETOM
MEXKKYJIETYPHOIO .
B3AUMOIEHCTBHS MEKKYJIBTYPHOTO B3aUMOJIEHCTBHSL. .

1.2. B pe3ynbrare 0CBOECHUS AUCUUILINHBI y CTYI€HTOB JIOJKHBI OBITH C(OOPMUPOBAHBI:

Kona
KOMIIOHEHTA
KOMIIETeHIIMH

Pe3yabTarhl 00yueHust

HA YPOBHe 3HAHWIl: OCHOBHBIE IIOHATUS TYPHUCTCKOTO MpPOAYKTa, B T.4. Ha OCHOBE
COBPEMEHHBIX HH(GOPMALMOHHO- KOMMYHUKAaTHBHBIX TEXHOJIOTHH, a TaKXke C Yy4eToM
WHANBHUIYyabHBIX W CIIENUANBHBIX TpPeOOBaHWI TypuCTa; OCOOEHHOCTH TPOJBMKEHUS U
cneunpuKy pealu3alddl TYPUCTCKMX W TPAHCHOPTHBIX YCIYT C  HCIOJIB30BaHHEM
WHQOPMAIMOHHBIX 1 KOMMYHHKATUBHBIX TEXHOJIOTHH.

YK-4.1

Ha YpOBHe yMeHMii: (OpMHUpPOBATh TYPHCTCKHUN MPOAYKT, B T.4. HA OCHOBE COBPEMEHHBIX
WH(POPMAIIMOHHO- KOMMYHUKAaTUBHBIX TEXHOJIOTHH, a TakXKe C Y4eTOM HHIWBUAYAIbHBIX U
CHeIUANIBHBIX TPeOOBaHMWI TYpHCTA; NMPOJBUTATh M PEATH30BLIBATH TYPUCTCKHN MPOLYKT C
UCTIOJIb30BaHWEM HMH()OPMAIIMOHHBIX ¥ KOMMYHUKATHBHBIX TEXHOJIOTHI; MPOTHO3UPOBATH
pa3BuTHE COOBITUMHOTO Typu3Ma C YYETOM TMOTpeOHOCTe H BO3MOYKHOCTEH perHoHa
pa3pabaThIBaTh MPOTPaMMy TYPHCTCKOT'O COOBITHSI.

HA YPOBHE HABBIKOB: (DOPMHPOBAHUS TYPUCTCKOTO MPOIYKTA, B T.4. HA OCHOBE COBPEMEHHBIX
HH(GOPMAITMOHHO- KOMMYHHKATHBHBEIX TEXHOJOTHH, a TAK)Ke C y4EeTOM HHIAWBHAYAIBHBIX M
CreNUATbHBIX TPEOOBAHHI TYpUCTa; K MPOIBHKCHHUIO M PEATU3AIMU TYPUCTCKOTO MPOIYKTA C
UCIIOJIb30BAHHEM ~ MH(POPMAIMOHHBIX W KOMMYHHKATHBHBIX TEXHOJOTWH, HaBbIKAMH
MPOEKTUPOBAHMS COOBITHIHBIX MapIIPyTOB ¥ TYPOB HABBIKAMHU MPOEKTHPOBAHUS TYPHUCTCKUX
COOBITHIA.

YK-5.1

HA YPOBHeE 3HAHMIi: OCHOBHBIE PABUIIA BEJICHHS [IEPETOBOPOB C TAPTHEPAMH, COTIACOBHIBAET
YCIIOBHS B3aMMOJIEHCTBUS TIO peajM3alliii TYPUCTCKUX MPOIYKTOB; MPOIECC OOCITYKUBaHUS
noTpeduTelie u (WIn) TYPUCTOB.

HA YpPOBHe YMEHMIi: BECTH TIeperoBOphl C TMapTHEPAMH, COIJIACOBBIBAET YCIOBHSA
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Kon
KOMIIOHEHTA
KOMIICTCHIIUHN

Pe3yabTarsl 00y4yeHus

B3aPIMOI[eI>iCTBPISI oo

peanu3annu
oOciyxuBaHUs TOTpeOuTeNeH u (MIIN) TypUCTOB.

TYPUCTCKUX  IPOAYKTOB; OpraHu30BaTh  HOPOLECC

HA YPOBHE€ HABBIKOB: IPOBECACHUS NEPErOBOPOB C TMapTHEPaMH, COTJIACOBBIBACT YCJIOBUS
B3aUMOJICUCTBHS 10 pealu3aluil TYPUCTCKHX TPOMYKTOB; K MPOIECCY OOCTYyKHBaHHS
oTpeOuTeNIeH 1 (MIIH) TYPUCTOB.

2. O0beM U MeCTO JUCHHUILIMHBI B CTPYKTYpe 00pa30BaTe/IbHOM MPOrpaMMbl

O0BbeM TUCHUILINHBI

OO61mas TpyJI0eMKOCTh JTUCIUIUIMHBI COCTABIIACT S 3a4eTHBIX eauHuIl, 180 akamem. 4yacoB /

144 actp. yacos.

Bupa padorsi TpyroemkocTs
(B akageM.uacax)
Ounas/3a04Hasn
OO0uas Tpy10eMKOCTh 180/180
KonTakTHas padorta 66/22
Jlekuun 24/8
[IpakTrueckue 3aHATUSA 40/12
JlaGopaTopHbI€ 3aHATHUS -
KoHncynbTamum 2/2
CamocrosiTebHas padora 78/149
KoHTposb 36/9
DOpMBI TEKYIIETO KOHTPOJIISA KP — konTponbHas padora, P — pedepar, K — keiic
®opmMa NpPOMeKYTOUYHOM aTTeCTANNHA IK3aMeH

MecTo IMCHUILIMHBI B CTPYKTYpe 00pa30oBaTe/ibHOM NPOrpaMMbl
Juctumuaa b1.B.02 «OcoberHocTr 00CTyKUBaHUS MTPEMUATILHOTO CETMEHTa JISJIOBOTO U
coosITuiiHOTO Typu3Mma / Features of servicing the premium segment of business and event tourism»
OTHOCHUTCSI K BapHaTUBHON YacTH NPOQPECCHOHANIBHOIO IUKIa Y4eOHOTO IlaHA HampaBICHUS
43.04.02 «Typuzm» npoduns «MHAYCTpHUS AEIOBOTO U COOBITUHHOTO TypU3May.

Henpto muctmmarabl "OcoOEHHOCTH OOCITY)KUBaHHS TPEMHATIHLHOTO CETMEHTA JIEIOBOTO W
coOwrTritHOTO TypusMa / Features of servicing the premium segment of business and event tourism"
SBIISICTCS pacIIUpeHHe W YriayOJIeHHEe TOATOTOBKM B COCTaBE APYTMX BAPHUATHUBHBIX JHMCIUTUINH
o6noka "bmox 1 - Jucuummuasl (Moxynu)" oOpa3oBaTeNbHON MPOrpaMMbl B COOTBETCTBUHU C
TpeOOBaHUSAMH,  YCTAaHOBJICHHBIMH  (pellepajbHBIM  TOCYJapCTBEHHBIM  00pa30BaTENbHBIM
CTaHJApTOM BBICHIETO OOpa3oBaHus 1 (HOPMUPOBAHHS Y BBIMYCKHUKA YHHBEPCATBHBIX
KOMITETEHIIHI, CTIOCOOCTBYIOIIMX PEIIEHUIO MPO(eCcCHOHANBHBIX 33/1a4 B COOTBETCTBUU C BHIAMH
npo(hecCHOHANBHOM  JIeATENBHOCTH, TNPEAYCMOTPEHHBIMH Y4YeOHBIM IUTAaHOM U mpoduiem
noaroToBku "MHIyCTpus 1€7I0BOT0 U COOBITHIHOTO Typu3Ma'.

JJis TOCTHKEHHMSI LIeTTU TIOCTABJICHBI 33a4d BEJCHHS TUCIIUTUINHBI:



® II0JITOTOBKA O0YYAOIIErocs 1Mo pa3paboTaHHON B HHCTHTYTe OOpa3oBaTeIbHON porpaMmMe K
YCIICUTHOM aTTeCTaIluK IIAHUPYEMBIX PE3YJIbTATOB OCBOCHUS TUCIIMILIMHBI,

® [IOJITOTOBKA 00YYAIOMIETOCs K POXOKIACHUIO IPAKTHKH;

® [10JIFOTOBKA 00YYAIOIIETOCs K 3allIUTE BBIMTYCKHON KBAIM(UKAIMOHHOW pabOThI;

® pa3BUTHE COLUAIBHO-BOCIIUTATEILHOIO KOMIIOHEHTA Y4eOHOT0 Tporiecca.

I[I/ICI_[I/IHJII/IHa MOKCT pCAJIM30BBIBATHCA C MPUMCHCHUCM JUCTAHIIMOHHBIX 06pa3OBaTeHBHbIX
texHousoruii (nanee — J10T).

JlocTyn K cucTeMe JMCTaHIMOHHBIX OO0pa30BaTEIbHBIX TEXHOJIOTMH OCYIICCTBIISCTCS
KOKIBIM OOyYalolmUMCsl CaMOCTOSITEILHO C JIF0OOTO YCTpoHCTBAa Ha moprane: https://sziu-
de.ranepa.ru/. Tlaposp U JOrMH K JUYHOMY KaOWHETY / MpOUII0 MPEIOCTAaBISCTCS CTYJCHTY B
JIeKaHaTe.

Bce ¢opmbl Tekymiero KOHTpOJS, MPOBOIUMBIE B CHUCTEME JUCTAHIIMOHHOTO OOYYCHUS,
OIICHUBAIOTCSI B CHUCTEME JIUCTAHIIMOHHOTO OOy4eHwus. JIOCTynm K BHICO M MaTepuayiaM JICKIHH
NPEJOCTABIISICTCS B TEYCHUE Bcero cemectpa. JlOCTym K KaXIOMy BHIY pabOT M KOJIUYECTBO
MONBITOK HA BBIMIOJIHEHUE 3aJ[aHUsl TPEIOCTABJISICTCS HAa OTrPAaHUYCHHOE BPEMs COTJIACHO
periiaMeHTy QUCHUIUTHHEL, omyonukoBanHoMy B CJ1O. IlpenonaBaTenb OllEHUBACT BBHITIOJIHECHHBIC
oOyuarormmMmcst paboTsl He ro3aHee 10 pabounx AHEW Mocie OKOHYAaHUS CPOKA BBITIOJTHECHUSI.

W3ydeHune MUCIMITIMHBI OCYIIECTBISETCS B TEYCHUE OJHOTO CEMECTpa: ISl CTYACHTOB OYHOM
dbopmbl 00ydeHust — Ha 2 cemecTpe | Kypca.

3. ConeprxkaHue M CTPYKTYpPa JUCUMILIMHBI
3.1. CTpyKTypa AUCHUNINHBI

Ounasn ¢hopma odyuenus

Ne n/m | HammeHoBaHMe TeM O0beM qMCHUILIHHBI (MOAYJIsT), Yac. dopma
W/WIH pa3ieioB Bcero KonTakTHasi padora CP TEeKyLIero
o0yyaromuxcsi ¢ npenoaaBaTejieM KOHTPOJIs
10 BUJAM Y4eOHbIX 3aHATHH ycreBaeMocTu**,
J/I0T JIP/ |I3/A0T | KCP* NPOMEKYTOYHOH
AOT aTTecTANUH

Topic | Forms and content of

service organization in
hotels, tourist complexes
DOpMBI U COACpKAHUE
OpraHu3auuu
00CITy>KUBaHHUS B OTEIISIX
U TYPUCTUYECKHUX
KOMILIEKCax

36 6 10 20 KP, P

Topic | Business tourism as a

direction in the tourism
industry
JenoBoi-TypusM Kak
HaIlpaBJICHIE B
WHAYCTPUHU TypHU3Ma

36 6 10 20 KP, P, K

Topic | Information support of the | 35 6 10 19 KP, P, K

process of promotion of
the tourist product and the
implementation of
business services in
transport




Nudopmanmonnoe
obecrnieyeHue mporecca
TIPOJIBIKCHUS
TYPUCTHYECKOTO
MIPOAYKTa U OKa3aHHsI
JIEJIOBBIX YCIIYT B cdepe
TpaHCHOpTa

Topic

Organization of the
provision of additional
and related services in
hotels and tourist
complexes when serving
business tourists
Opraauzarnus
MIPEIOCTaBICHUS
JIOTIOJTHUATEIBHBIX U
CBSI3aHHBIX YCIIYT B
OTCJIAX U TYPUCTUUCCKUX
KOMILIEKCax MpH
00CITy)KUBaHUU JICIOBBIX
TYpPHCTOB

35

19

KP,P, K

IIpomesxyTouHas arrecTauus

36/27

KouncyabTanum — 2/1,5

IK3aMeH

Bcero (akan/actp):

180/135

24/18 | | 4030 | 2

78/58,5

Tpumeuanue: KCP* ne 6xooum 6 00vem OUCYuniumbl;

** KP — konmponvras paboma, P — pegpepam, K — ketic

3aounan hopma odyuenusn

Ne n/n

HaumeHnoBaHue TEM
U/WJm pas3jieioB

O0beM IMCHMILIMHBI (MOAYJIs1), Yac.

Bcero

KonrakTHas pa6ora
00y4JaoIMNXCs C MpenoaaBaTeiemM
M0 BHIAM Y4eOHbIX 3aHATHIA

CP

JUIOT | JP/ O3/I0T | KCP*
JOT

®opma
TeKyLero
KOHTPOJIA
ycneBaeMoCcTu**,
NMPOMEKYTOYHOM
arrecTaluuu

Topic

Forms and content of
service organization in
hotels, tourist complexes
®dopmel U cosiepikaHne
OpraHHU3aIuu
00CITy)KUBaHMSI B OTEIISIX
U TYPUCTHYECCKHUX
KOMILJIEKCax

43

38

KP, P

b

Topic

Business tourism as a
direction in the tourism
industry
[enoBoi-Typu3M Kak
HaIlpaBJICHHE B
HUHAYCTPUU TypHU3Ma

42

37

KP, P, K

Topic

Information support of the
process of promotion of
the tourist product and the
implementation of
business services in
transport
HNudopmanmonnoe
o0ecrieueHne npouecca
MPOJIBHKCHUS

42

37

KP, P, K




TYpPUCTHYECKOTO
MIPOAYKTA U OKa3aHHS
JeTIOBBIX YCIIYT B chepe
TpaHcIopTa

Topic | Organization of the

provision of additional
and related services in
hotels and tourist
complexes when serving
business tourists
Opranuzarnus
MPEOCTABICHHUS
JIOTIOJTHUTENLHBIX U
CBSI3aHHBIX yCIIYT B
OTCIIAX U TypI/ICTI/I‘IeCKI/IX
KOMILIIEKCAxX MpH
00CITy>)KUBaHUH JICTTOBBIX
TYPUCTOB

42 2 2 37 KP,P, K

[IpoMexyTouyHas arrecTauus 9/6,75 KouncyabTanum — 2/1,5 JK3aMeH

Bcero (akan/acrTp): 149/11
180/135 8/6 12/9 2 1,75

Ipumeuanue: KCP* He 6x00um 6 06vem OucCyuniumbl,
** KP — konmponvuas paboma, P — pegpepam, K — ketic

3.2. Conepxxanue Q¥ CHUNINHBI
Topic 1. Forms and content of the organization of service in hotels, tourist complexes
@opMbl W colep:KaHHE OPraHU3aANMH OOCJAYKHBAHHS B OTEJSIX H TYPUCTHYECKHX
KOMILIEKCaX.
Features of the development of the hotel business in servicing business and event trips. The role and
importance of business tourism and event tourism in the socio-economic development of the
country. The concept and significance of services in business hotels. The concept of business -
services in the hotel. Features of business hotels. Features of congress hotels. Business center
equipment in the hotel. Goals of improving business travel by business travelers: Holding meetings,
conferences and negotiations with business partners. Establishment and adjustment of business
contacts. Attending professional events (exhibitions, conferences, etc.). Staff training. Transport
support of the business service process in hotels and tourist complexes: Methods of transport
support of the business service process. Transport management technologies for business services.
Indicators and methods for evaluating the effectiveness of the transport management process in
business services.
OcoOeHHOCTH pa3BUTHSL OTEIBHOTO OHM3HEcCa B OOCITYy)KUBAaHWUHM [EJIOBBIX M MEPONpPUSTHUHBIX
noe3ok: OcoOEHHOCTHM Ppa3BUTUS  OTEJNBHOTO OW3HEca B OOCITYXXHMBAaHHUU JEJOBBIX U
MEpPOTIPUATHUHBIX TOE3M0K. Pojb W BaXHOCTh OW3HEC-TypuU3Ma W TypU3Ma MEPONPHUSITHH B
COIMAJbHO-I)KOHOMHUYECKOM DPa3BUTHH CTpaHbl. [loHATHE M 3HaYeHHE yCIyr B OW3HEC-OTENsX.
Konmernuss 1 3HaueHwWe AeiOBBIX yciyr B otene. OcobeHHocTH Ou3Hec-oteneid. OcoOeHHOCTH
KOHrpecc-oteneil. O0opynoBaHne Ou3Hec-ieHTpa B oTeie. Llemn yiydiieHHs OeNOBBIX TMOE310K
JICITOBBIX ITyTeNIeCTBEHHUKOB: [IpoBeieHne coBenanuii, KOHpEpEHIHiA U TIEPETOBOPOB C JICTIOBBIMU
napTHepamMH.  YCTAQHOBJICHME M  KOPPEKTHPOBKAa  JCJOBBIX  KOHTaKTOB.  YdacTHE B




poeCCUOHATIBHBIX MEPONPUATHIX (BBICTaBKH, KoH(epeHIMH U ap.). Ilogroroska mepconana.
TpancnopTtHoe oOecreyeHne Impolecca JeIOBOr0 OOCITYKHMBAaHHS B OTENAX M TYPHUCTHYECKUX
KOMILIEKcax: MeToJbl TPAaHCIOPTHOrO oOOECcleyYeHus Mpolecca JeI0BOro  00CITyKHBaHUS.
Texnonoruu YOpaBJICHUA TPAHCIIOPTOM [JIsI ACJIOBBIX YCIYT. ITokazarenu u MCTOAbI OLCHKH
3 PEKTUBHOCTH IIpoLiecca YIpaBIeHHs TPAHCIIOPTOM B JICJIOBBIX yCITyTax.

Topic 2. Business tourism as a direction in the tourism industry

Jle10BOM-TYpHU3M KaK HANlpaBJieHHe B MHAYCTPUH TypU3Ma

The emergence of business tourism: The beginning of the development of tourism - the ancient
period. The history of the development of business tourism in the Middle Ages. Renaissance. The
development of business communication in the territory of Ancient Russia. Features of tourist travel
in the XVIII-XIX centuries. Business tourism in the 21st century. The impact of business tourism in
the economic, cultural, social and innovative spheres: Concept and distinctive features of business
tourism. Classification of business tourism. Specificity of business tourism. Economic importance
of business tourism. Social value of business tourism. Cultural value of business tourism.
Innovative character of business tourism. Business Travel Agencies (Business Agencies):
AMERICAN EXPRESS, CARLSON WAGONLIT TRAVEL, KUONI GROUP, HOGG
ROBINSON GROUP AND BCD HOLDINGS. MICE - industry: basic concepts and content: The
concept of MICE - industry, regulatory framework. MICE - industry: basic concepts and content:
MICE - meeting industry. MEETINGS, INCENTIVES, Incentive tours, CONFERENCES,
EXHIBITIONS EVENTS / International fairs and exhibitions. National exhibitions. Wholesale
fairs.

Specialized exhibition advertiser . Permanent expositions. Congress Bureaus (CVB). MICE tourism
infrastructure. Dependence of the MICE industry on global crises and natural disasters. Territorial
distribution of MICE tourism: Development of MICE tourism in the world. Status and development
prospects of MICE-tourism in the Russian Federation. Normative-legal regulation of MICE-
tourism: Federal Law "On the basics of tourism activities in the Russian Federation". Federal
Service for Supervision of Consumer Rights Protection and Human Welfare (Rospotrebnadzor). On
the approval of the Rules for the provision of services for the implementation of the tourist product
"Universal Declaration of Human Rights, which was adopted by the UN General Assembly, the
Manila Declaration of 1980. The Hague Declaration. Global Code of Ethics for Tourism.
Cooperation of the Russian Federation with other states in the field of tourism

Bo3nukHOBeHHE jenoBoro typusma: Havano pasBuTHs Typusma - JIpeBHUH nepuon. Mcropus
pa3BUTHS JIEJIOBOTO Typu3Ma B cpe/iHUE Beka. PeHeccaHc. Pa3BuTHe NelOBBIX KOMMYHHKAIMK Ha
tepputopun JlpeBHeit Pycu. Ocobennoctu Typuctuueckux mytemectBuii B XVIII-XIX Bekax.
HenoBoit Typusm B XXI Beke. BnusHue nenoBoro TypusmMa Ha 3KOHOMHUYECKYIO, KYJIbTYPHYIO,
COITMANIFHYI0O W WHHOBAIMOHHYI0 cepbl: [loHsATHE W XapakTepHBIE YEPTHI JIEIOBOTO TypHU3Ma.
Knaccudukarnus nemoBoro Typmsma. Cnenmduka aenoBoro typuzMa. DKOHOMHYECKAsT BaXKHOCTb
nenoBoro typusma. ColuanbHas EHHOCTh JIENOBOTO Typu3Mma. KynmbTypHas IIEHHOCTBH JI€JIOBOTO
Typu3Ma. HHOBaIMOHHBIM XapakTep [MeJoBoro TypusMma. JlemoBble TypareHTcTBa (OHM3HEC-
arentctBa): AMERICAN EXPRESS, CARLSON WAGONLIT TRAVEL, KUONI GROUP,
HOGG ROBINSON GROUP M BCD HOLDINGS. MICE - uHaycTpusi: OCHOBHBIE NOHSTUS H
conepxanue: [lousarue MICE - unayctpun, 3akononarensHas 6aza. MICE - unayctpus: ocHOBHbIE
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nouatus u cojepxkanue: MICE - wungycrpus mnposenenus wmeponpustuid. BCTPEYU,
[TOOMIPEHUS, noompurensusie Typsl, KOHOEPEHIIMN, BBICTABKW MEPOIIPUATUSA /
MexnyHaponHble spMapku U BbICTaBKA. HanmoHnanbHble BbICTaBKM. ONTOBBIE SIPMapKH.
Crnenuani3upoBaHHbIM BRICTAaBOUHBIN pekiamopaatens. [locTosHuble skcno3unmu. Konrpece 6ropo
(CVB). Hndpactpykrypa MICE-typusma. 3aBucumocts MICE-ungyctpun oT ri1o6anbHbBIX
KPU3UCOB M CTUXHMHHBIX OenctBuil. TepputopuansHoe pacnpenenenue MICE-typusma: PazButue
MICE-typusma B mupe. Coctosinue u nepcrnektuBbl pa3Butus MICE-typusma B Poccuiickoit
®enepaunn. HopmatuBHO-npaBoBoe perynupoBanue MICE-typusma: ®enepanbubsiii 3akoH "O
OCHOBaX TYPHUCTCKOH AesTenbHOCTH B Poccuiickoit Denepanun". DeaepanbHas ciryx0a 1o Haa30py
B cdepe 3amuThl MpaB norpedutenedt u Omaronmomyuust yenoBeka (Pocmorpebnanszop). O6
yTBepkIeHnu [IpaBuil okazaHus ycClyr MO pealv3alid TYPUCTCKOTO MpOoAyKTa "YHuBEpcalbHas
JIeKIapaius TpaB dYeloBeKa, KoTtopas Obuta mpuHsATa [eHepanpHOM Accamb6neeit OOH,
Manunsckas aeknapamus 1980 roga. [Naarckas nexmaparust. ['1oOanbHBIA KOIEKC dTUKHA B cepe
typusma. CotpynnudectBo Poccuiickoil @enepanuu ¢ ApyrumMu rocyiapcTsamMu B cepe Typusma.

Topic 3. Information support for the process of promoting a tourist product and
implementing business services

NudopmannonHoe odecneyeHue mpouecca MPOJABUHKEHUSI TYPHUCTHYECKOIr0 MPOAYKTAa H
OKa3aHUs /IeJIOBBIX YCJIYT B cepe TPaHCIOpPTA

Promotion of a tourist product in the field of business services in transport: The concept and forms
of organizing the promotion of a tourist product. The specifics of promoting a tourist product with a
business component. Participants in the process of promoting a tourist product with a business
component. Implementation of a tourist product with a business component in transport:
Organization of the process of implementing a tourist product. Features and distinctive features of
the implementation of a tourist product with a business component. Information and communication
technologies used in the framework of the processes of promoting tourist products and the
implementation of business services in transport: Features of the use of information technologies in
the framework of the processes of promotion and implementation. Reasons and principles for the
use of communication technologies in the promotion and sale of products with a business
component.

[IpoaBmwkeHHe TYpUCTUYECKOTO MPOAYKTa B cdepe MeNOBBIX YCIYr B TpPaHCIIOPTHOH cdepe:
[Tonsatue u (¢GopMBbl OpraHu3alM MPOABIKEHHS TypUCTHYECKOro mponaykra. Crenuduxa
NPOJBIKEHHUS TYPHCTHYECKOTO TPOAYKTa C JEJOBBIM KOMIIOHEHTOM. YUYacTHUKHM IIpolecca
NPOJBMKEHHS TyPUCTHYECKOTO MPOIYKTa C EIIOBBIM KOMIOHEHTOM. Peanusanus TypHCTHYECKOTO
IPOJYKTA C JICIOBBIM KOMIIOHEHTOM B TPaHCHOPTHOH cepe: OpraHuzaiyst npouecca pearnu3anun
TYPHCTHYECKOTO MpoaykTa. OCOOCHHOCTH M XapaKTEepPHbIE YEPThl pealu3allii TYypPUCTHYECKOTO
NpOJYyKTa C JCJIOBBIM KOMITOHEHTOM. MH(pOpMarmoHHO-KOMMYHHUKAIIMOHHBIE TEXHOJIOTHH,
UCTIONIb3yEeMbIE B paMKax IIPOIECCOB IMPOABMKEHUS TYPHUCTHUECKHX INPOAYKTOB M pealu3anuu
JIEJIOBBIX yCIyI B TpaHCHOpTHOW cdepe: OCOOCHHOCTH UCIOIB30BAaHUA HMH(POPMAIIMOHHBIX
TEXHOJOTUI B paMKax MPOIECCOB TMPOABIKEHUS M peann3anud. [IpyuduHBl W TPUHIUIBI
WCTIOJIb30BaHUSI KOMMYHHKAIIMOHHBIX TEXHOJOTHA B TPOABIKEHHH W TPOAAXe IPOIYKTOB C

JCJIOBBIM KOMIIOHCHTOM.
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Topic 4. Organization of the provision of additional and related services in hotels and tourist
complexes when serving business tourists

Opranm3anusi TNpPeI0OCTABJIEHHS JONMOJHUTEIbHBIX W CBA3aHHBIX YCJIYT B OTeJIfAX H
TYPUCTHYECKUX KOMILIEKCAX MPH 00CTY)KMBAHUH /IEJIOBBIX TYPHCTOB

Features of etiquette in business tourism and in the organization of business events: Business
etiquette in the activities of a tourist enterprise. Principles of business etiquette in tourism. Rules of
business etiquette in tourism. Types of receptions. Dress code. Features of the reception of foreign
delegations. Negotiation. National features of business tourists. Organization of catering services in
hotels and tourist complexes when serving business tourists: Classification of catering
establishments in the hotel service. Requirements for catering establishments. Restaurants and bars
of hotels and tourist complexes. Organization of catering services: catering schemes, service in the
restaurant hall, room service, servicing mass events, banquet services. Comprehensive nature of
serving business tourists by catering establishments, additional and related services at catering
establishments. Quality control of services and services at catering establishments.

Ensuring the safety of residents of hotels and tourist complexes when serving business tourists: The
concept of security in a hotel, tourist complex. Specification of potential threats. General principles
for creating a threat protection system. Security services in the hotel and tourist complex, their tasks
and functions. Standard operating procedures for the security service. Security measures in the hotel
and tourist complex. Engineering and technical means of ensuring safety. Participation of various
hotel departments in ensuring security in hotels, tourist complexes. Security issues in the hotel staff
training program. Modern ways to improve the efficiency of security services. Organization of a
business event in a hotel when serving business tourists: Organization of leisure activities for hotel
guests. The work of entertainment centers at the hotel and the types of leisure provided to guests;
drawing up a scheme for organizing the leisure of guests in a hotel. Organization of a business event
in a hotel. Features of the work of business centers at the hotel and the services they provide.
Organization of sports and recreational activities in the hotel. Transport support for business events:
Air transport. Business Aviation. Railway transport. Requirements for rail transport. Automobile
transport. requirements for road transport. Logistics, visa support.

XapakTeprcTUKa dTUKETA B JICIOBOM TypU3ME U B OPTaHU3AIMH JICJIOBBIX MEpOonpusaTHii: JernoBoii
ITUKET B JACATEIBHOCTU TYPUCTUYECKOTO MpeanpusaThs. [IpUHIMITBI 1ET0BOTO STHKETa B TypH3ME.
[lpaBuna nemoBoro JSTHKeTa B TypusMe. Buabl mpuemoB. [lpecc-koa. OcoOeHHOCTH Tpuema
MHOCTpaHHBIX Jeneranuid. IleperoBopel. HanmoHanbHBIE OCOOCHHOCTH JICJNOBBIX TYPHCTOB.
Opranuzanusi 00CITy’)KMBaHUSI B PECTOpPaHAX M TYPUCTHUECKUX KOMIUIEKCAX MPH OOCITYKUBAHHH
JeNOBBIX TypucToB: Kitaccudukainms oOMECTBEHHOrO MUTAHHS B TOCTUHUYHOM OOCITY)KUBaHHH.
TpeOoBaHusT K OOIIECTBEHHBIM 3aBeleHHsIM. PecTopaHbl W Oapbl TOCTUHUII M TYPHCTHYECKUX
KomruiekcoB. OpraHuzanusi 00CITy)KMBaHUS: CXeMbI 00CITy)KMBaHUs, 00CITy)KHBaHUE B PECTOPAHE,
oOciy’)kxnBaHue B HOMeEpe, OOCITy)KMBaHHE MACCOBBIX MEPONpPHATHH, OaHKETHOE OOCITYyKHBaHHE.
KomruiekcHbI  XapakTep OOCITY)KUBaHHS JEJIOBBIX TYPUCTOB B OOIICCTBEHHBIX 3aBEICHUSIX
OOIIECTBEHHOTO TUTAHUS, JONOJHHUTENBHBIE M COIYTCTBYIOIIME YCIYTH B OOIIECTBEHHBIX
3aBeJICHUSAX OOIIECTBEHHOrO MuTaHus. KOHTpOJIb KadecTBa yCiIyr W cepBHca B OOIICCTBEHHBIX
3aBelICHUSAX OOIIeCTBEHHOrO muTaHus. (OOecrieueHue OC30MACHOCTH JKHTENCH TOCTHUHHI U
TYPUCTHYECKHX KOMIUIEKCOB MPU OOCITY’)KHBAaHUH [EIIOBBIX TypHUCTOB: IloHsATHE 6E€30MacHOCTH B
TOCTHHUIIE, TYPUCTHUYECKOM KOMIUIEKCE. YTOUYHEHHE MOTEHIMAIbHBIX yrpo3. OO0Imue MpUHIIMITEI
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CO3JIaHMsI CHCTEMBI 3aIlUThl OT yrpo3. CiyObl 6e30MacHOCTH B TOCTUHMIIE U TYPUCTHUECKOM
KOMIUIEKCe, WX 3amaud W QyHkuuu. CraHgapTHbIE ONEpPAlMOHHBIE TMPOLEAYPHI  CIY>KOBI
6e3onmacHocTd. Mephl 10 0becreueHut0 0e30MacHOCTH B TOCTUHUIIE M TYPUCTHUECKOM KOMILJIEKCE.
WHXeHepHO-TEXHUYECKHUEe CpeIcTBa oOecreyeHus: 0e30MacHOCTU. YYacThue pa3IMyHbIX OT/ENIOB
TOCTHHHUIBI B oOecrieyeHHH Oe30MacHOCTH B TOCTUHHIIE, TYpUCTHYECKOM KoMIulekce. Bompocsl
0e30macHOCTH B TMporpaMMme TMOATOTOBKM TMepcoHana rocTuHHUIBL. COBpEMEHHBIE CIIOCOObI
HOBBILIEHUS APPEKTUBHOCTH CIyk0 Oe3omacHocTH. OpraHuszalnus J[IelI0BOTO MEpOINpHUITHS B
TOCTHHUIIE IIPU OOCITY’)KUBAaHUM JAETOBBIX TypucToB: Opranusanus 1ocyra Juisi TOCTed TOCTUHUIIBI.
PaboTa pa3BiekaTenbHbIX LIEHTPOB B T'OCTMHHUIE M BUJbI NMPEAOCTABISAEMbBIX YCIYT Ui IOCTEH;
COCTaBJIEHME CXEMbl OpraHu3allld Jocyra rocred B rocruHuue. OpraHuzanus IeJIOBOTO
MeponpusATHs B TrocTHHUIE. OcoOeHHOCTH pPabOThl JIENOBBIX IEHTPOB B TOCTUHUIE MU
IIPEIOCTABIIAEMbIE MMHU yciayrd. OpraHusanus CHOPTHBHO-O3JOPOBHUTEIBHONW MAEATEIBHOCTH B
rOCTUHHIIE. TpaHCIOPTHOE OOECIeYeHUe JCIOBBIX MEPONPUITHI: ABHAIMOHHBIN TPAHCIIOPT.
JenoBass aBuanusa. JKenesHOZOpoxHbIM TpaHcnopT. TpeOoBaHHMA K  IKEIE3HOAOPOXKHOMY
TpaHCIOPTY. ABTOMOOWJIBHBIH TpaHCHOpT. TpeOoBaHMS K AaBTOMOOWUJIBHOMY TPAHCIOPTY.
Jlorucruka, BU30Bas MOJAEPIKKA.

4. MatepuaJbl TeKylIero KOHTPOJIs yCIIeBaeMOCTH 00y4arouIuxcst

4.1. B xone peanusanuu qucuuiuinebl 51.B.02 «Ocobennocmu odcnyrcuseanun npemuaibHo2o
cecmenma 0e106020 u coovimuitnozo mypusma / Features of servicing the premium segment of
business and event tourism» WHCNOJb3YIOTCA CJeAyHOIIHMEe MeTOAbl TeKYyILIero KOHTPOJIs
ycrneBaeMoCTH 00y4aromuxcs:

[Ipu mpoBeneHuM 3aHATUN JIEKITMOHHOTO THUIA: JICKIIMOHHBIA MeTona (JieKius-oecena),
YCTHBIN OITPOC.

IpU TMPOBEACHUU 3aHATHH CEMHHAPCKOTO THUIMA: BBIMOJHEHHE KOHTPOJBHBIX paloT,
HarnvcaHnue pedepara.

IpU KOHTPOJIE PEe3yIbTaTOB CAMOCTOATEIbHOW pabOThl CTYJIEHTOB: CAMOCTOSATEIbHOE
M3YYCHHE JINTEPATYPhI; JOMANTHHUE 3aaHMs], KOTOPhIE BKJIFOYAET B CeOsI BHITOJIHCHUE PA3IMYHOTO
poJia 3aJaHuii, KOTOpPbIE OPUEHTHPOBAHBI Ha Ooyiee TIyOOKOE YCBOGHHME MaTepuaja h3ydyaeMou
JTUCIUTUTAHBI.

B cnyuae peanuzayuu oucyuniuner 6 JOT opmam 3a0anuti adanmupogan Ois
niamgopmur Moodle.

4.2. TunoBbie MaTepUAJbI TEKYIIEr0 KOHTPOJISI YCIIEeBAEMOCTH 00y4al0IIMXCS
TunoBble OLleHOYHbIE MaTePHAJIBLI 10 TeMaM 1-4

Tunosbie KOHTPOJIbHBIE PaGoThI, pedepaThbl

1. Cobepume unghopmayuro no npeodnodicennol meme, coenatime 0030p.

2. Ilpoananuzupyiime, oyenume, CpagHume u yKaxjcume ceoe OmHoueHue K 3amponymou
meme.

- types of business events / THIIbI J€JIOBBIX MEPOIPUATHIA;
- types of business events (Conference. Business seminar) / THIBI JCIOBBIX MEPOTPHUSITHI
(xoHpepennus. buznec-cemuHap);
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- types of business events (Round table. Presentation) / TUTIBI A€TOBBIX MEPONPHUATUN (KPYTIBIH
croi. [Ipe3enranus);

- types of business events (Day of open doors. Press lunch) / Tumnbl 1e10BbIX MeponpuaTuii (1eHb
OTKpBITHIX J1Bepeil. [Ipecc-nanu);

- factors influencing the choice of a hotel for business Events. (Features of business hotels) /
(dakTopbl, BIUAIOLIME Ha BBIOOp OTENs A AENOBBIX Mepomnpusatuil (ocoOeHHOCTH Ou3Hec-
oTenen);

- business - services in the hotel / Guznec-ycnyru B oTene;

- the main stages of business events / OCHOBHBIE 3Talbl POBEACHUS JIETOBBIX MEPONPHUATHIA;

- development of business events in the hotel (for example) / pa3BuTue nen0BbIX MEPONPUATHI B
otelne (Harpumep);

- the essence and role of the quality of services and services in the hospitality industry / cymnocTs
U POJIb KauecTBa yCIyT B TOCTUHUYHON UH]LyCTPUH;

- forms and content of service organization in hotels and tourist complexes / ¢opmbl u
coJiepKaHue OpraHu3aluy 00CITy)KUBAaHUS B OTEJISX U TYPUCTHUECKUX KOMILIEKCaX;

- ensuring the safety of residents of hotels and tourist complexes / obecrieuenne 6e30MacHOCTH
rocTel oTesel U TypUCTHUECKUX KOMILICKCOB;

- catering in hotels and tourist complexes during service business tourists / obecriedeHre MUTAHUS
B OTEJIAX U TYPUCTUYECKUX KOMIUIEKCAX MPH 00CITyKMBAHUU JICTIOBBIX TYPUCTOB;

- organization of animation activities of a hotel enterprise when serving business tourists /
OpraHu3anysl aHUMAIMOHHON JEATENIbHOCTH TOCTUHUYHOTO MPEINpPUATHS NPH OOCITYKUBaAHUU
JIETTOBBIX TYPHCTOB,

- material and technical base and interior of hotel enterprises / MmaTepuanpHO-TEXHHUECKas Oa3a U
WHTEPBhEP TOCTUHUYHBIX TIPEATIPHUITHH;

- modern information technologies and software in the field of management of hotel and restaurant
enterprises / coBpeMeHHbIe HH()OPMAIMOHHBIE TEXHOJOTHM W MPOTpaMMHOE oOecrieueHHe B
00J1aCTH yIpaBJiIeHUs TOCTUHUYHBIMUA U PECTOPAHHBIMU MPEANIPUITUIMHY;

- the role of staff in the hotel and restaurant business. Corporate culture when serving business
tourists / poib mepcoHana B FOCTUHUYHO-pEeCTOpaHHOM Ou3Hece. KoprnopaTuBHas KyJiabTypa mpu
00CITy’)KUBaHUH JICIOBBIX TYPUCTOB;

- regulatory and legal regulation of MICE tourism / mpaBoBoe U 3aKOHO/AaTEJILHOE PETYIUPOBAHNE
MICE-typu3sma;

- MICE-manager - Manager of business tourism / MICE-meHemkep - MeHemxep AeIOBOTO
TypHU3Ma,

- dependence of the MICE industry on global crises and natural disasters /3aBUCUMOCTH
unayctpur MICE ot rnoGanbHbIX KpU3UCOB U IPUPOIHBIX O€ICTBUM;

- MICE tourism infrastructure / uadpactpykrypa MICE-typuzma;

- institutional structure of the meeting industry (MICE) / uHCcTHTYynMOHanIbHasi CTPyKTypa
unayctpuu Berped (MICE);

- territorial placement of MICE tourism / Teppuropuansnoe pazmenienne MICE-typusma;

- MICE-tourism as a kind of business tourism / MICE-Typu3m Kak BHJ 1€J0BOT0 TypU3Ma.

Tunosble OLlEHOYHbIE MATEPHAJIBI IO TeMaM 2-4
Oo0pasen cuTyanuoHHOM 3a1a4M (Keiica)
Ipoananuszupyiime ungopmayuio, onpedenume, YcmaHogume U YKAdCume coe

OmHOUleHUe K 3ampoHymou meme, cooOpmyaupyime omeemsl Ha ONPOCH.
Case 1. RELATIONSHIP MARKETING / MAPKETHHI B3BAUMOOTHOIIEHUI
Each visitor who comes to the office of the Sozvezdie travel company is given a postcard with a
photo of employees, the caption under which reads: “We are listening to you carefully. This is a
free letter addressed to the director of the company, Mr. Pavlov O.I. On the back of the postcard,
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the visitor reads: “We thank you for contacting us. After all, it is thanks to our customers that we
have become one of the leaders in the tourism market. In order to keep our positions, we need to
know what we are doing wrong. Suggestions and comments regarding customer service, no matter
how small, we will accept with gratitude. Each of them will be carefully considered by Mr. O.I.
Pavlov.”

Kaxnomy nocerurento, npuxoasiieMy B opuc Typuctuueckoi kommnanuu "Cozpes3nue", BBIIAIOT
OTKpBITKY ¢ (ororpadueli COTPYJHHKOB, MOJMUCHIO TIOJ KOTOpOW HamucaHo: "MbI Bac
BHUMATEJIBHO ClylIaeM. JTO OecIUIaTHOE MHUCbMO aJpecOBaHO JAUPEKTOPY KOMIIAHMM, TI-HY
[TaBmoBy O.M." Ha oOpaTHOW CTOpPOHE OTKPBITKM IOCETUTENbh uuTaeT: "bimaromapum Bac 3a
oOpamieHre kK HaM. Benp Onaromapst HaluM KJIMEHTaM MblI CTaJIM OJHUMH U3 JIHJIEPOB Ha PHIHKE
TypusMa. UTOOBI COXpaHWTh HAIM IMO3WIMHA, HaM HEOOXOIMMO 3HATh, B YeM MbI OIIMOAEMCHI.
[TpeioskeHUs 1 KOMMEHTApHH K OOCITY)KHBAHHIO KIIMEHTOB, HECMOTPS Ha WX MEJIOYHOCTH, MBI
npumMeM ¢ OnarogapHocThio. Kakmoe w3 HuX OyneT BHHUMATeNbHO paccMmoTpeHo T-HoMm O.H.
[TaBoBbIM."

Questions and tasks / Bonpocwl u 3a0anusn

1. The goals of the "Constellation" company using this method of working with visitors are to
establish quality relationships with customers and increase their satisfaction with the
service. It also allows gathering feedback, identifying weaknesses, and improving the
service according to customer needs.

Henn xomnanuu "Co3Be3aue" mpu UCIIOJIb30BAHUN ATOIO METO/1a pabOThI C MOCETUTEISIMU
3aKJII0YAIOTCS B YCTAHOBJICHUN KaY€CTBEHHBIX OTHOLICHUN C KIIMEHTAMHU U MOBBIIICHUT
YPOBHS UX yJIOBJICTBOPEHHOCTH OOCITY)KHBaHHEM. DTO TaK)Ke MO3BOJISIET COOMPATH
00paTHYIO CBSI3b, BBIABIATH cJ1a0ble MOMEHTHI M YIJIyUIIaTh CEPBUC B COOTBETCTBUU C
MOTPEOHOCTSIMU KJIIMCHTOB.

2. Why does customer satisfaction or dissatisfaction play such a big role in the tourism
business? Justify your answer, give supporting examples and the results of studies
published in the literature.

[Touemy y1OBIETBOPEHHOCTh WJIM HEYIOBIETBOPEHHOCTH KIIMEHTOB UI'PAIOT TAKYIO
OOJIBIITYIO POJTb B TYpHCTHYECKOM OusHece? OOOCHYHTE Balll OTBET, IPUBEIAUTE
HOJI/IEP’KUBAIOIINE IPUMEPBI U PE3YJIbTaThl UCCIIeI0BAaHUMN, Oy OJIMKOBAaHHbIC B
JUTEparype.

3. Tourist enterprises focused on the consumer, try to satisfy it to a greater extent than
competitors, but do not strive to achieve the highest possible level of consumer
satisfaction. Why do you think? Is this consistent with the concept of marketing?
Typuctudeckue npeAnpusThs, OPUEHTHPOBAHHBIC HAa MTOTPEOUTEIIS, CTPEMSITCS
yJIOBJICTBOPHUTH €0 B OOJIBIIICH CTENICHH, YeM KOHKYPEHTBI, HO HE CTPEMSTCS TOCTUYb
CaMoro BBICOKOTO YPOBHS yIOBJIETBOPEHHOCTH TIoTpeduTes. [1o BammemMy MHEHHTO,
noyemy? COOTBETCTBYET JIM 3TO KOHIICTIIIUU MapKETHHTa?

4. Why does a detailed study of the buying decision model help develop more effective
marketing strategies to win and retain customers? How versatile is this model?

[Touemy peranbHOE M3ydeHUE MOJICIH IPUHATHS PEIICHHS O MTOKYTIKE TOMOTAeT
paspaboTtath 60see 3P heKTHBHBIE MAPKETHHTOBBIC CTPATETUH ISl TIPUBJICUCHUS U
ynepkaHust KIueHToB? Hackolibko yHUBEpcabHa 3Ta MOAETH?
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5. How can you reduce your clients' sense of conscious dissonance?
Kak MOKHO yMEHBIINTH YyBCTBO CO3HATEIBHOM JUCCOHAHCA Y BAIllUX KIMEHTOB?

6. Relationship marketing is one of the areas of marketing at the level of a tourist enterprise.
Give him a detailed description.
MapkeTHHT B3aUMOOTHOIICHHH SBIISICTCS OJJHUM M3 HalpaBlICHUH MapKeTHHra HAa YPOBHE
TypUCTHYECKOro npeanpustus. Jaiire emy noapoOHoe onucaHue.

Case 2. HILTON - THE FIRST HOTEL ON THE MOON /Xuxaron — IlepBblii oTesib Ha JIyHe
"Luna Hilton" - this will be the name of the first lunar hotel of the company "Hilton
International". The company that owns the most prestigious hotels in the world has announced its
intention to build the first 5-star hotel on the moon. This announcement came after the discovery of
water on the Moon. The complex is expected to have 5,000 rooms. It will be equipped with two
solar panels that will provide electricity. The project also provides for its own beach, "sea" and farm
to provide guests with food. According to Peter George, managing director of Hilton International,
a hotel on the moon is a grand idea. “WE hope to be the first to build a hotel on the Moon. We are
confident that life can be sustained there,” he said.
Hilton International is working closely with experts from NASA, which is expected to bring guests
to the complex. To implement this idea, Hilton has already spent a little less than 100 thousand
pounds (about 170 thousand dollars). This is much less than the £25 million (almost $42 million)
spent on the "lunar project" by three Japanese companies. In particular, the Japanese company
Shimitsu plans to build a complex with tennis courts and golf courses.
Nishimatsu Construction Corporation intends to build the Escargot City complex on the Moon,
consisting of three 10-story towers. Another company, Obayashi, is working on a project to create a
lunar commune with 10,000 inhabitants.

British architect Peter Inston, who developed the "lunar project", proposed to build a 325-
meter complex on the Moon, which will become the tallest hotel in the universe. There will be
restaurants, a medical center, a church and even a school. High-speed elevators will take guests to
their rooms. The supply of drinking water will be provided by a newly discovered ice reserve. The
same water will be used for the "sea". As a "landscape" it is supposed to leave the natural lunar
mountains. The future hotel even provides a "bus" for excursions on the moon. Inside all the
premises of the complex, according to the plans of "Hilton", normal, earthly pressure will be
maintained. In order to compensate for the lack of gravity, visitors will walk in shoes with magnetic
soles. In addition, the project provides for its own spaceport, where "shuttles" will moor.

"Luna Hilton" - Tak Oyaer Ha3bIBaThbCS MEPBBIM JTYHHBIH oTenb koMranuu "Hilton International".
Kommanwms, Brnaneromas caMbIMU TIPECTIDKHBIMH OTENISIMH B MHUpE, OOBSIBUIA O HaMEpPeHUH
MMOCTPOUTh TEPBBIM 5-3B€3M04YHBIM OTenb Ha JlyHe. DTO OOBSBICHHE TMOCIEAOBAIO IIOCTE
obHapy:xeHus BojbI Ha JIyHe.

Kommekc oxumaercs umetb S000 HomepoB. Ero o6opynoBanue OyneT BKIIOYATh JIBE COJTHEUHBIE
naHenu, oOecredyuBarolive 3JeKTposHeprueil. IIpoekT Taxke mnpegycMaTpuBaeT COOCTBEHHBIN
wipk, "Mope" u depmy ans obecneuenuss rocrei numeid. [lo cnoBam Ilutepa [xopmxa,
ucnomHUTENbHOTO Jupekropa Hilton International, orens Ha JlyHe - 3T0 Benukas wunues. "Mebl
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HajieeMcsi OBITh MEPBBIMHU, KTO MOCTPOUT oTenb Ha JIyHe. Mbl yBepeHBI, UTO >KU3Hb TaM MOXET
OBITH TIOJIepKaHA", - CKa3all OH.

Hilton International TecHo coTpyaHuvaer ¢ skcrnepramu U3 NASA, KOTOpas 0’KUAAETCS TOCTaBUT
rocteil B komruieke. s peanuzanuu 3o unen Hilton yxxe motpatun HemHoro menee 100 Thicsu
¢yHTOB (mpuMepHO 170 THICSY A0JIAPOB). DTO HAMHOIO MEHbIIE, YeM 25 MUJUTMOHOB (PYHTOB
(moutn 42 MWUIMOHA J0JIJIApOB), NOTPA4YE€HHBIX Ha "IyHHBIA MPOEKT" TpeMs SINOHCKHUMH
KOMIIaHUAMHU. B dYacTHOCTH, sSimoHCKas koMmaHus Shimitsu MIaHUPYET NMOCTPOUTH KOMIUIEKC C
TEHHUCHBIMU KOpTaMH M mnojamu Juist rojbga. Koprnopamus Nishimatsu Construction HamepeHa
noctpouth koMmiuiekc Escargot City nHa Jlyne, coctosimmii u3 Tpex 10-3TaxkHpIx OamieH. Jlpyras
kommnanus, Obayashi, paGoTaeT Hajl MPOEKTOM CO3/1aHusl TyHHOU KoMMyHBI ¢ 10 000 xutensimu.
bpuranckuit apxutexkrop Ilutep WHCTOH, paspabGoraBmmii "JMyHHBIH MPOEKT", MPEATOKIII
IIOCTPOUTH KOMILIEKC BBICOTOM 325 MeTpoB Ha JIyHe, KOTOpBIN CTAaHET CaMbIM BBICOKHM OTEJIEM BO
BceJeHHOU. Tam OyayT pecTopaHbl, MEIUIIMHCKUI LIEHTp, LEPKOBb U Jaxe mikoja. CKOpOCTHbBIE
Tu@ThI 1ocTaBAT rocreil B Ux Homepa. [locTaBky mUThEBOM BO/IbI 00€CIEUNT BHOBb OOHAPYKEHHBIN
3amac Jbpaa. Ta ke Bojga Oyaer wucmoiib3oBaThes misi "mMops". B kadectBe "mammmadra"
HpEANonaraeTcss OCTaBUTh INPUPOJAHBIE JIyHHblE Topbl. B Oynymiem oTenb Jaxke NpenocTaBUT
"aBTOOYyC" st aKCcKypcuit o JlyHe.

bputanckuit apxutexkrop Ilurep WHcTOH, pazpa®oTaBmmii "JTyHHBIM NPOEKT", TNPEATIONKUIT
MIOCTPOUTH KOMILJIEKC BBICOTOM 325 MeTpoB Ha JIyHe, KOTOpBI CTaHET CaMbIM BBICOKUM OTEJIEM BO
BceJeHHOU. Tam OyayT pecTopaHbl, MEJUIIMHCKUI LIEHTpP, LEPKOBb U Jaxe mikoja. CKOpOCTHbBIE
TuQTHI TOCTaBAT rocTeil B ux HoMmepa. [locTaBky MUTHEBOM BO/IBI 00ECTICUUT BHOBb OOHAPYKEHHBIH
3armac JpAa. Ta ke Boma Oyaer wucmonb3oBathest st "mops". B kauectBe "mammmadra
NPENoiIaraeTcss OCTaBUTh INPHUPOJAHBIE JIyHHbIE TOpbl. B Oynymem oTenb Jake MperoCcTaBUT
"aBTOOyc" s skckypcuit mo JlyHe. BHyTpu Bcex momenieHuUd KOMILIEKCA, COTJIACHO TIIaHam
"Hilton", Oyzaer mojjiepxuBaThCcsi OObIYHOE, 3€MHOE JaBieHHe. 1 KOMIEeHcaluu OTCYTCTBHSA
IPaBUTALIMHU [TOCETUTENH OYAYyT XOAUTh B O0YBH C MarHUTHBIMH TozomBaMu. Kpome Toro, mpoekt

npeaycMaTpuBaeT COOCTBEHHBIM KOCMOAPOM, Ky1a OyayT MPUILIBAPTOBBIBATHCS ""ATTIIBI".

Case 3.

The company seeks to figure out how to "turn" its employees to customer service. The formation of
a favorable climate is carried out continuously.

The company's human resources department announces a special recruitment of new employees.
Those who are hired are given written instructions on where to show up, what to wear, and how
long each stage of training will last.

On their first day of work, new employees arrive for an orientation seminar. They sit four people at
a table, receive name plates, enjoy coffee and juices. They introduce themselves and get to know
each other. As a result, each new employee receives information about the other three employees
and feels part of the team.

— At the presentation, employees are initiated into the philosophy of the company and get
acquainted with its activities. They learn that they have to work in the entertainment business. They
are the future members of a single team, whose work must be carried out with interest, be
competent, professional and have the goal of serving visitors as best as possible.
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— New employees are additionally trained on how to correctly answer the most frequently asked
questions by visitors. If the employee does not know the answer, he can dial the telephone number
of the help desk operator, which will help him answer the most difficult and non-standard question.
— Employees receive a special newspaper that provides information about the company's activities,
offers for education and staff development.

— Each manager of the company spends one week annually on “cross” work, i.e. leaves his
workplace and goes to the Front Line, for example, to control tickets or disembark visitors from
attractions.

— A survey of the company's employees is regularly conducted on the degree of their satisfaction
with their work, complaints and claims addressed to the management.

KoMmmnanusi cTpeMuTcsl BBISICHUTH, KakK '"MEpPeBEpHYTh"' CBOMX COTPYJHUKOB Ha OOCTYy>KHMBaHUE
KIMeHTOB. DopMupoBaHWE OJArONMPUATHOTO KIMMAaTa OCYIIECTBISETCS HenpepbiBHO. OTaen
KaJIpOB KOMITAHUU OOBSIBIISET CIIEHUATbHBIA HAOOP HOBBIX COTPYJIHUKOB. TeMm, KTO MPUHUMAETCS
Ha paloTy, BBIAIOT MHUChbMEHHBIC HHCTPYKIIUUA O TOM, KyJla SIBUTHCSI, YTO HAZCTh U CKOJBKO OyIeT
JUTUTBCST KX IbIH 3Tar oOydeHus. B cBoit mepBbIit pabounii 1IeHb HOBBIE COTPYAHUKU MPUXOIIT Ha
OPUEHTHPOBOYHBIA ceMuHap. VX caxkaroT 3a CTOJ BUETBEPOM, BBIJAIOT HACTOJIbHBIC TaOIWYKH,
npeaocTaBnsaioT kode u coxu. OHM TPENCTaBIAIOT ce0s W 3HAKOMATCS Apyr ¢ Apyrom. B
pe3ylibTaTe Ka)Iblii HOBBIH COTPYAHHK TOJTy4YaeT MH()OPMAIMIO O TpeX IPYTUX COTPYIHUKAX U
YyBCTBYET c€0s 4aCThIO KOMAH/IbI.

— Ha mnpeseHTammMu COTPYJHUKOB TMOCBAMIAIOT B (DUIOCOMUI0 KOMIIAHHM W 3HAKOMST C €€
JesTeIbHOCThI0. OHM Y3HAIOT, YTO UM MPEJICTOUT PaboTaTh B MHIYyCTPUU pa3BicueHuil. OHu OyayT
YlieHaMH €JIMHOM KOMaHMbI, padoTa KOTOPOW [OJKHA BBIIOJHATECA C WHTEPECOM, OBITh
KOMIIETCHTHOH, MPO(PECCHOHATBHON ¥ MMETh I1eJIb HAWTY4IIIero 00CTYKUBAHHUS TTOCETUTEIICH.

— HoBBIX COTPYIHHKOB JOMOTHUTEIHLHO OOY4YalOT TOMY, Kak MPaBWJIBHO OTBEYaTh HA HamOolee
4acTo 3aJaBaeMble BONPOCHI oceTutenield. Eciau coTpyiHUK HE 3HAeT OTBETA, OH MOKET MTO3BOHUTH
1o TenedoHy orepaTopy CIyKObl CIIPABOK, KOTOPBIM ITOMOKET €My OTBETUTh Ha CAMBIE CIIOKHBIE U
HECTaHJapTHbIE BOIIPOCHI.

— CoTpyIHUKH TMOJNYYalOT CIEHUANbHYIO Ta3eTy, B KOTOpPOW TpeacTaBieHa HHPopMaIus o
JIESITEIbHOCTH KOMITAHUH, TIPEJIOKESHUS 10 00pa30BaHUIO U PA3BUTHUIO TIEpCOHAIA.

— Kaxnaplii MeHeKep KOMITAaHWHM TTPOBOJUT OFHY HEACNI0 B roay Ha "mepekpecTtHoi" pabote, TO
€CTh TOKHIaeT CBOe pabouee MECTO M YXOOUT Ha TEpBYI0 IUHHUIO, HAIpuUMep, YTOOBI
KOHTPOJIMPOBAaTh OWJIETHI WJIM CONPOBOXKIATh IOCETHTENEH Ha aTTpakuuoHax. — PerymspHo
MPOBOAMUTCS OMPOC COTPYJHUKOB KOMIIAHUM Ha TPEAMET YIOBIETBOPEHHOCTH CBOEH pPabOTOMH,
XKayo0 1 MpeTeH3Ui, aApECOBAaHHBIX PYKOBOJICTBY.

5. OIIeHO‘lHLIe MaTepuaJjbl HpOMe)l(yTO‘lHOﬁ aTTeCTAllMM IO JUCHMUIIJIMHE

5.1. Dk3amMeH MPOBOAUTCS ¢ MPUMEHEHHEM CJIEAYIOIIUX MeTOA0B (CPeACTB): B paMKax cAadu
HK3aMEHa MPelyCMaTPUBACTCS YCTHBIM OTBET CTYIEHTOM I10 OUJIeTaM.

B cnyuae nposedenus npomedxcymounot ammecmayuu 6 OUCMAHYUOHHOM pedicume
ucnonvzyemcs niamegpopma Moodle u Teams.

5.2. OneHoYHBIe MATEPHAJIbI IPOMEKYTOUYHOM aTTecTALMHU
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Kommnonenr
KOMIIETEeHIITH

IIpoMe:xyTOUYHBIIH/KII0YeBO
HHAUKATOP OLCHUBAHUSA

Kpurepuii ouenHnBanus

YK-4.1

OcyliecTBIsET aKaJeMHYECKOe M
npodeccuoHaITbsHOe
B3aMMOJICHICTBHE, B TOM YHCJIC Ha
MHOCTPAHHOM SI3bIKE U MCIIOJIb3YET
COBpEMEHHbIE  MH(POPMAIMOHHO-
KOMMYHHKATHBHBIC CpEICTBA IS
KOMMYHHKAIIH.

BricTpoeHa BHYTpEHHSI1 JIOTMKA JI€IOBOM
KOMMYHHUKAIIH.

Capnuunt cobeceqHuKa.

B TekcTe He AOMYIIEHO S3bIKOBBIX OIIHOOK.
Beimonnensl  TpeboBaHuMs 1O 0OpMIIEHHIO
JOKyMEHTA.

Conepxanune JOKyMEHTa JIOTHYECKU
BBICTPOCHO B COOTBETCTBUU C BBIOpaHHOM
(hopmoii.

He wucnobiThIBaET
S3BIKOBBIX CPEJICTB.
Peur rpamoTHasi, cBoOOTHAS.

CapnuuT coOeceHWKA aJeKBaTHO pearupyer
Ha €ro apryMeHTaLuIo.

He nomyckaer peueBbIX OMUOOK.

Bnaneetr crernuQuIecKom JIEKCHKOM,
pacmpocTpaHeHHOH B IeTIOBOH cdepe.
Hcnonp3oBana  cruerudpudeckas
puUMeHsieMas B JCIIOBOI cdepe.
[IpaBuibHO coOpaHna, 00001eHa u
npeacTaBieHa HHGOpManus O pe3yJsibTarax
poeCCHOHANBHOM e TeILHOCTH.

UETKo ormpeseneHbl COBPEMEHHBIE CITOCOObI
MIPEICTaBICHUS Pe3yIbTaTOB aKaJeMHUYECKOM 1
npodeccuoHaNIbHON JESITeIbHOCTH
TYPHUCTCKOTO paboTHUKa, sCHa  HUX
CpaBHHUTENbHAS XapaKTEPHUCTHKA: TEKCTOBHIC
paloThl, yCTHBIE BBICTYIUICHUS, NPE3CHTALNH,
BrAeO(WIbMEIL. 3HATh (GaKTOPHI, BIUIIONINE Ha
BBIOOD CTWIISI 1 (OPM OOIIEHHS C PA3THYHBIMH
ayJUTOPUSIMU YYaCTHUKOB COBMECTHOM
JIeSITEIIBHOCTH.

Xopomio BiajgeeT WHOCTPAaHHBIM S3BIKOM B
o0beMe, HEoOXOOUMOM Uil  BO3MOXKHOCTH
YCTHOW M TIMCHbMEHHOH KOMMYHHUKAlMd |
NOJy4YeHUs: WHPOPMAMH W3 HHOCTPAHHBIX
HCTOYHUKOB.

[IpaBunbHOE HCHOIB30BAHHE COBPEMEHHBIX
CpencTB WH()OPMAITOHHO-
KOMMYHHKaIIHOHHBIX TEXHOJIOTHH.

3aTpyAHEHHH B BBIOOpE

JICKCUKa,

VK-5.1

OcymiecTBisieT COLIMANIBHYIO
MOJMTUKY U COLUAIBHOE Pa3BUTHE
OopraHuvsanuvun C Y4ue€TOM
MEXKYJIBTYPHOTO
B3aHMOJICHCTBHSI.

OddexTuBHO BBISIBIISICT CYIIHOCTh
B3aMMOCBSI3M  COLMAIBHON  TONHUTUKA U
AKTyaJIbHOI'O COCTOSIHUSI COLIMANIBHOM Cdepsi;
OCHOBHBIC  TEHACHIIMM W  MEXaHU3MBI
yIpaBlieHHS B COIMATBHOM cdepe.

Yetko (GOpMYyITHpPYeT OCHOBHBIC MPUHIIUAIIBI
PYKOBOJICTBa KOJUIEKTHBOM B cdepe cBoei
po(eCCHOHANBHOM I TSILHOCTH.

Yetko (OpMyITHpyeT OCHOBHBIC MPUHIIUAIIBI
TOJIEPAHTHOT'O PYKOBOJCTBA KOJUIEKTHBOM B
YCIOBUAX HATUYHUS COIMATBHBIX, ITHUUECKUX,
KOH(ECCHOHANMBHBIX W KYJIbTYPHBIX Pa3THUHiA
B KOJIJICKTHBE.
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TumnoBble OLeHOYHBIE MATEPUATBI IPOMEKYTOUHOMN aTTECTAIINU
IlepeyeHb BOMPOCOB K YK3aMeHY
H3nooxcume meopemuyeckue O0CHO8bI NO OAHHOU meme (Oaiime onpeoeneHus,

nepeuucaiume u Hazoeume) u 0O0CHyime (apcymeHmupyiime u npooemoHcmpupyiime) ceoe
omHuowienue K OAHHOU meme (Ha KOHKpPEemHOM npumepe):

10.
11.
12.
13.

14.

Questions for evaluating the result of mastering '"Know" (Bompochbl 1l OleHKH
YPOBHSI 3HAHUIA):

The main types of business tourism / OcHOBHBIE BUJIBI IETIOBOTO TypU3Ma.

Feature of accommodation facilities in congress and exhibition tourism / OcobeHHOCTH
pa3MeleHus B KOHTPECCHO-BBICTABOYHOM TypHU3ME.

The concept and main types of incentive tourism / IloHSTHE W OCHOBHBIC BHJIBI
CTHUMYJIUPYIOIIETO TYypH3Ma.

Congress. Seminars and trainings. Business meetings / Konrpeccel. CemuHapel u
TpeHUHIu. buszHec-BcTpeyn.

Tourism development and tourism potential for the development of business tourism /
Pa3BuTHE Typu3Ma U TYpUCTHYECKUHN MOTEHIIMAN JJISl Pa3BUTHUS JICIIOBOTO TypH3Ma.

The main tourist areas for the development of business tourism / OcHOBHBIC
TYPUCTHYECKHE HANIPABJICHUS ISl Pa3BUTHUS JICIIOBOTO TypH3Ma.

Trends in the modern development of business tourism in Russia and abroad / Tenaenmmu
B COBPEMEHHOM Pa3BUTHH JICJIOBOTO Typu3Ma B Poccuu u 3a pyOexom.

Prospects for the development of business tourism / IlepcrieKTuBBI pa3BUTHS JETOBOIO
TypHU3Ma.

Major international exhibitions. Major Russian exhibitions / KpynHbie MexayHapoIHbIe
BbICTABKU. KpyIHBIE pOCCUIICKUE BHICTABKH.

The concept, classification and significance of exhibitions / [Tonstue, knaccupukanus u
3HAYEHUE BBHICTABOK.

Territorial placement of MICE tourism / Tepputopuansroe pazmenieaue MICE-Typusma.
Regulatory regulation of MICE tourism / PerynupoBanue MICE-Typusma.

The concept of information and communication technologies / IlonsTre nHGOPMAITIOHHO-
KOMMYHHUKAI[MOHHBIX TEXHOJIOTHH.

Additional services in business services in transport / JIommoTHUTENBHBIC YCIYTH B JETOBBIX
yciyrax B cepe TpaHCIopTa.

Questions for evaluating the result of mastering '""To be able" (Bompocsl ajsi o1leHKH

YPOBHSI YMeHMIi):

1.

Apply the requirements for rail transport when conducting business events. /
dopmupoBaHre TPeOOBaHUH K IKEIE3HOJOPOKHOMY TPAHCIIOPTY NPU TPOBEACHUH
JIETIOBBIX MEPOIIPUSATHH.

Apply the requirements for road transport when conducting business events. /
dopmupoBanue TpeOOBaHUH K aBTOMOOHMJIBHOMY TPAHCHOPTY IPH MPOBEICHHUU JCIOBBIX
MEPOIIPUATHH.

Organize business receptions. / Opranu3zarysi JeJI0BBIX IPHEMOB.

Organize business negotiations. / Opranuzanus 1eJ10BbIX IEPErOBOPOB.
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10.

11.

12.

13.

14.

Organize catering for business events. / OpraHuzanus KeHTepuHra Ha JIEIOBBIX
MEPOTIPHUITHUSX.

Apply the culture of restaurant service. / [IlpumeHeHHe KyJIbTypbl OOCIYXHBaHUS B
pecTopase.

Organize a corporate event. / Opranu3anusi KOpIopaTUBHOT'O MEPOTIPHSTHSL.

Conduct a study of meeting the needs of the individual in services ... (on the example of a
particular enterprise). / IlpoBeneHue wuCCIIEIOBaHUS YIOBICTBOPCHHsI TOTPEOHOCTEH
HOTpeOUTeNs B yciyrax... (Ha mpuMepe KOHKPETHOTO MPEAIPUSATHS).

Apply modern information technologies and software in the field of management of hotel
and restaurant enterprises. / [IppuMeHeHne COBpeMEHHBIX HH)OPMALMOHHBIX TEXHOIOTUH 1
IPOTPaMMHOTO OOECIIeYeHUsI B OOJIACTH YNPAaBICHUS TOCTUHHYHBIMH U PECTOPAHHBIMU
HpEeANPUATHIMHU.

Ensure the safety of accommodation in hotels and tourist complexes when serving business
tourists / OOecnieyeHne 0E30MACHOCTH pa3MELICHUS B TOCTHHHUIAX U TYPUCTHYECKUX
KOMITJIEKCaX MpH 00CITY)KUBAaHUH JETIOBBIX TYPHCTOB.

Analyze the state and prospects for the development of MICE tourism in the Russian
Federation. / Ilpoananm3upyiite coctosiHue U nepcrektuBbl pa3sutus MICE-typusma B
Poccuiickoit @enepanuu.

Analyze the MICE tourism infrastructure. / [Ipoanammsupyiite undpactpyxrypy MICE-
TypHU3Ma.

Apply information and communication technologies in the promotion and implementation
of a tourist product with a business component. / [lpumenenue wuH(pOpPMAIOHHO-
KOMMYHHKAIIMOHHBIX TEXHOJOTMH B TPOJIBMKEHUUM U BHEJPEHUH TYPHUCTHUECKOTO
IPOAYKTA C OM3HEC-KOMIIOHEHTOM.

Provide transport services to tourists as part of the organization of business services. /
Oxazanue TpaHCIOPTHBIX YCIYT TYPUCTaM KaK 4acThb OPTaHU3aIUH JICIOBBIX YCIYT.

Questions for evaluating the result of mastering '"Have skills" (Bompocsl ajs1 onieHKH

YPOBHSI HABBIKOB):

1.

The use of rail transport to ensure business events. / Ficrionb30BaH#e KeIE3HOJOPOKHOTO
TpaHCTIOPTa JJIsl 00ECTIeYeHUS IETOBBIX MEPOTIPHSTHIA.

The use of road transport to ensure business events. / Micnonb3oBanue 10poKHOTO
TpaHCTIOPTa JJIsl 00ECTIEYeHUS! ETOBBIX MEPOIPHITHIA.

Application of the concepts of logistics, visa support. / [IpuMeHnenue KoHIenIUN
JIOTUCTHUKH, BU30BOW TOAICPIKKH.

Organization of public catering services in business tourism. / Opranu3zanus
OOIIECTBEHHOTO IMMUTAHMS B JICTIOBOM TYPH3ME.

Possession of etiquette in business tourism and in the organization of business events. /
BrageHue 3THKETOM B JICJIOBOM TypU3ME U IPH OPTaHU3aLUH JICJIOBBIX MEPOTIPHUSITHH.
Work with individual clients. / PaboTta ¢ uHAUBHU Iy IbHBIMA KIIMEHTAMH.

Application of the main stages of designing the service of corporate events. / [Ipumenenne
OCHOBHBIX 3TAIOB MPOCKTUPOBAHUS YCIYT KOPIOPATUBHBIX MEPOIIPUSATHI.

Catering for business events. / OGecriedeHrne MUTaHUS Ha J€TOBBIX MEPOTIPHATHSX.
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9. Reception of foreign delegations. / [IpuemM HHOCTpPAHHBIX JeNIeTaIlHiA.

10. Negotiating. / [leperoBopsi.

11. Application of requirements for business hotels and conference rooms. / [Ipumenenue
TpeOOBaHUH K JIEJIOBBIM OTEJISIM U KOH(EepeHII-3a1aM.

12. Reception of foreign delegations. / [IpeM HHOCTpaHHBIX AeNeraiui.

13. Promotion of a tourist product with a business component in transport. / [Ipoasmxenue
TYPUCTUYECKOTO TPOTYKTa ¢ OU3HEC-KOMIIOHEHTOM B TPAHCIIOPTE.

14. Implementation of a tourist product with a business component in transport. / BHenpenue
TYPUCTUYECKOTO MPOIYKTa C OU3HEC-KOMIIOHEHTOM B TPAHCIIOPT.

15. Formation of an information support system for the process of serving tourists in the MICE
industry. / ®opmupoBanue HHGOPMAITMOHHONW CUCTEMBI TIOJIZIEPYKKH TTpoliecca
obcmyxuBanus TypuctoB B uHaycTpuu MICE.

IIxaja oueHUBaHUA

Ouenka pe3yJabTaToB HpPOU3BOAUTCS  Ha ocHoBe [lomoxkeHust O TEKyLleM KOHTpOJe
yCIeBaeMoCTH 00yUaroIMXCsl ¥ IPOMEKYTOUHOM aTTecTaluy 00erarLuxcs o 00pa3oBaTeIbHbIM
porpaMMaM CpeJHEro MpoQEecCHOHAIbHOIO U BbICHIEr0 00Opa3oBaHUs B  (enepalibHOM
rOCYJapCTBEHHOM  OIO/DKETHOM| 00pa30BaTeNbHOM  YUYPEXAEHUH  BbICIIEr0  00pa30BaHUS
«Poccwmiickass akajgeMur HapOJHOK XO3SAWCTBA U TOCYAapCTBEHHOW ciykObl mpu I[Ipe3umente
Poccuiickoit ®denepannn», yreepkaeHHoro Ilpukazom Pekropa PAHXul'C npu Ilpesunenre PO
ot 30.01.2018 1. Ne 02-66 (11.10 pasnmena 3 (mepBsiid ab3am) u 1m.11), a Taxke Pemenuss YueHnoro
cosera CeBepo-3anaaHoro nacturyra ynpasieHnuss PAHXul'C npu Ipesunenre PO ot 19.06.2018,
npoTokoa Ne 11.

OneHka «OTJMYHO» BBICTABISETCA B ClIydae, €CJIM [IPU YCTHOM OTBETE CTYJEHT MPOSBUI
(mokazan):
- IIyOOKOE€ M CHUCTEMHOE 3HAHHE BCEro NMPOrpaMMHOI0 MaTepuaia y4yeOHOro Kypca, M3JI0XKHI
OTBET MOCJIEOBATENILHO U YOS TUTEIBHO;
- OTYETIIMBOE U CBOOOJHOE BIAJEHUE KOHIENTYaJbHO-NOHATHUIHBIM anmapaToM, HayYHBIM
SA3BIKOM U TepMI/IHOHOFI/Ieﬁ COOTBGTCTBYIOHIeﬁ JUCHUIIIINHBI,
- YMEHHE IPaBWIbHO IPUMEHATb TEOPETHUYECKUE IIOJIOKEHHS IIPU PELICHUU IPAKTUYECKUX
BOIIPOCOB M 33]1a4;
- YMEHHE CaAMOCTOSTEIBHO BBIIIOIHATE IIPELYCMOTPEHHBIE TPOrPaMMON 3aJaHus;
- HaBBIK 00OCHOBAHMUSA IIPUHATOr0 PCIICHMA.

OneHKH «XOpPOLI0» BBHICTABIISETCS B CIIyYae, €CIM IMPU YCTHOM OTBETE CTYACHT MPOSBHI
(mokaszan):
- SHAHUC Y3JIOBBIX np06neM ImporpaMmbl 1 OCHOBHOT'O COACPKaAHUA JICKHMOHHOT'O KypCa,
- YMEHHE TIOJIb30BaThCsl KOHIENTYaJTbHO-TIOHATHHHBIM anmapaToM YMEHHE NpPEeuMYIIeCTBEHHO
IMPaBUJIBHO IPUMCHATE TCOPCTUYCCKUC ITOJIOKCHUSA IIPH PCUHICHHWHN IPAKTHYCCKHUX BOIIPOCOB H
3ajad,
- YMEHHE BBIIIOIHATH IPETYCMOTPEHHBIE ITPOrPaMMO 3aJaHus;
- B IIEJIOM JIOTUYECKHA KOPPEKTHOE, HO HE BCEI/a TOYHOEC W apryMEHTHPOBAHHOE W3JI0KCHUE
OTBETA.

OneHkH «yI0BJIeTBOPHMTEIbHO» BBICTABISETCS B Cilydae, €ClIM IPU YCTHOM OTBETE

CTYJICHT MPOSBUJI (TIOKa3amn):
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- (parMeHTapHbIe, TTOBEPXHOCTHBIC 3HAHHS BAXKHEWIINX pPa3/lIeTIOB MPOrpaMMbI M COJEP>KaHUs
JIEKIIMOHHOTO Kypca;
- 3aTPyIHEHHs C HCIOJIb30BAaHHEM HAyYHO-NOHATHUIHOTO ammapara U TEPMUHOJOTHH Y4eOHOU
JUCHUITIINHBI,
- 3aTpyaHCHHA C TNPHUMCHCHUCM TCOPCTHYCCKUX MOJIOKEHUU Inpu pPCHIICHUU TPAKTUYCCKUX
BOIIPOCOB M 3a]1ad,

OneHka «HeY/AOBJIETBOPUTEIBLHO» BBICTABISICTCS B CIydae, €CIM MPH YCTHOM OTBETE
CTYJICHT MPOSIBUJ (TIOKa3an):
- He3HaHHeE JH00 OTPHIBOYHOE MPECTABICHHE YUYEOHO-TTPOrPAaMMHOTO MaTepraa;
- HEyMEHHE WCIOJb30BATh HAYYHO-TIOHSATHHHBIA ammapaT W TEPMHUHOJOTHIO Yy4eOHOU
JUCHUITIINHBI,
- HEyMCHHE TPUMEHSITh TEOPETHUYECKHE IOJIOKEHHS TPU PEHICHUU MPAKTUYECKUX BOIPOCOB H
3ajad,
- HEYMCHHE BBITOJIHATh MIPEyCMOTPECHHBIC POTPaMMOi 3aJIaHHS.

6. Meroauyeckue MaTepuaJbl 10 OCBOCHUIO TUCUUIIMHBI
CTYI[GHT I[OHYCKEICTCSI K 3K33M€Hy 110 JUCIIUITIJIMHE B cnyqae BBITIIOJIHCHUS UM BCCX BaﬂaHI/Iﬁ nu

MEPOTIPUATHH, TPEAYCMOTPEHHBIX MTPOTPAMMOI TUCIIUILIAHEI.

DK3aMeHBbI OPTraHU3YIOTCS B MIEPUOJT CECCHH B COOTBETCTBHHU C TEKYIIUM TpapHuKOM yueOHOTO
MpoIecca, YTBEPKICHHBIM B  COOTBETCTBMHM € ycTaHoBieHHbIM B C3UY  mopsakom.
[IpogomKUTENTPHOCTh HK3aMEHA JUId KaXKIOro CTyJEHTa HE MOMKET IPEBbIIIAaTh YEThIPEX
aKaJeMHYECKMX 4YacoB. ODK3aMEH He MO)KeT HauuHaTbead paHee 9.00 yacoB M 3aKaHUYMBATHCS
no3anee 21.00 yaca. Dx3aMeH NMPOBOJIUTCS B ay/IUTOPUH, B KOTOPYIO 3aIlyCKaIOTCSI OJTHOBPEMEHHO
He Oosee 5 yenoBek. Bpemsi Ha MOATOTOBKY OTBETOB IO OMIIETYy KaKIOMYy OOydarolemycs
orBoguTcs 45 MunHyT. [lpu siBKe Ha SK3aMeH 0OydJaromMiicsa JOKEH UMETh MpH cede 3a4eTHYIO
KHIDKKY. Bo Bpems sk3ameHa oOywaromiyecsl 1Mo pelieHuIo MpernojaBaTelis MOTYT MOJIb30BaThCs
y4eOHOW TporpaMMOil JUCHMIUIMHBI M CHpaBOYHOM JnuTepaTypoi. OIlleHKa 3a 9SK3aMEH
MPOCTABISIETCSl B HK3aMEHAIIMOHHOW BEJOMOCTH W 3a4ETHBIX KHIDKKAX CTYACHTOB, MPU 3TOM
OILICHKH «HEYJIOBIETBOPUTEIHHOY» B 3aYETHYIO KHIKKY CTYJECHTOB HE TPOCTABIISIOTCS.

O06yuenue no aucuuminie b1.B.02 «OcobeHHocTH 00CmyKuBaHHUs IPEMHUATLHOTO CETMEHTA
JieroBoro u cobpiTuiiHOTO Typm3Mma / Features of servicing the premium segment of business and
event tourismy mpeanonaraeT U3y4eHne Kypca Ha ayAUTOPHBIX 3aHATHIX (JCKIUU U MPAKTHUYECKHE
3aHATHSA) U CaMOCTOSITENIbHOM paboThl CTYJEHTOB, BKIItOUasi MOATOTOBKY K 3auéry. [IpakTtuyeckue
3aHatua quctuminHel b1.B.02 «OcobGenHocTr 00CTyXKHUBaHUS MPEMUATBHOTO CErMEHTa JIEJIOBOTO
u coOwbrTHitHoro Typu3sMa / Features of servicing the premium segment of business and event
tourismy» mpeAnoaraT UX MPOBEICHUE B PANIUYHBIX (OopMaxX C LENbIO BBISABICHUS MOTYyUYEHHBIX
3HaHWW, YMEHHUI, HABBIKOB U KOMIIETEHIIM.

Iloozomoexa Kk nekuyuu

C nenpto o0ecrieyeHus yCIemHoro 00y4eHus CTyACHT JIOJKEH TOTOBUTHCS K JICKIIUH,

MIOCKOJIbKY OHa SIBJISIeTCs BasKHeH e Gpopmoii opranuszaiiy yueOHOro npoiecca, HoCKOIbKY:
— 3HAKOMUT C HOBBIM yU€OHBIM MaTepUaTIOM;
— pa3bsACHAET y4eOHbIE 3JIEMEHTHI, TPYAHBIE /Ul TOHUMAHMUS;

— cHUCTEeMaTU3UpyeT yueOHbIH MaTepuan;
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— OpHUEHTHUPYET B yUeOHOM ITpolecce.
Iloozomoexa K neKyuu 3aKn04aemcs 6 cneoyruiem:

— BHHMATeJbHO NPOYUTaTe MaTepuai MpeIblIyel JeKIuu;

— y3HaiTe TeMy NpeaCTOoALIeH JeKIHUHU (110 TEeMAaTHYECKOMY IIJIaHy, 10 UH(OPMAIIUHU JIEKTOPA);
O3HAKOMBTECH C YUEOHBIM MATEPHUAJIOM 110 YICOHHKY U Y4eOHBIM TOCOOHSIM;
nocTapanTech ySICHUTh MECTO U3y4yaeMOl TeMbl B CBOEH MPo(ecCuoHaIbHOM MOATOTOBKE;
3alUILINTE BO3MOXKHBIE BOIPOCHI, KOTOPBIE BBl 3a1aJUTE JIEKTOPY Ha JEKIUH.
Iloozomogeka K npakmuuecKum 3aHAMUAM:

— BHHUMATEJbHO NMPOYUTANTE MaTepUall JIEKIMA OTHOCSIIMUXCS K JaHHOMY CEMHUHApCKOMY 3aHSTHIO,
03HAaKOMbTECH C YU€OHBIM MaTEPHUAJIOM IO YYEOHUKY U YUEOHBIM ITOCOOUSIM;

— BBINNMIINTE OCHOBHBIE TEPMUHBIL;

— OTBETHTE HAa KOHTPOJIbHBIE BOIPOCHI MO CEMUHAPCKUM 3aHSTHUSM, TOTOBbTECH AAaTh Pa3BEPHYTHIN
OTBET Ha KaXKJblil U3 BOIIPOCOB;

— YSCHUTE, KaKue y4eOHBIC 3JIEMEHTHI OCTAJMCh JJIS BaC HESCHBIMU U MOCTAapaiTech MOMyYyUTh Ha
HUX OTBET 3apaHee (10 CEMUHAPCKOT0 3aHATHS) BO BpeMsI TEKYLIMX KOHCYJIbTAIUI MIPEeno aBaTes;

— TOTOBMUTBHCS MOKHO MHJUBUAYAJIbHO, TAPAMU UM B COCTABE MAJIOH I'PYMIIbL, TOCIEAHUE SBISIOTCS
s dexkTuBHBIMU hOpMaMU pabOTEHI.

Iloozomogka k onpocy npencTaBisgeT cOOON MPOEKTUPOBAHUE CTYICHTOM OOCYX/IEHUS B IpyIIIE B
dopme quckyccur. B 3THX 1emsx cTyAeHTy He00X0AUMO:

— CaMOCTOATEIILHO BBIOpATh TeMy (Mpo0iieMy) Ui MPOBEACHUS OTPOCa;

— pa3paboTaTh BONPOCHI, MPOAyMaTh MPOOJIEMHbIE CUTYalMH (C MCHOJIB30BAHUEM IMEPHOAMUYECKOH,
HAY4YHOH JIUTEepaTyphbl, a TAK)KE HHTEPHET-CaUTOB);

— pa3paboTaTh IUIAH-KOHCHEKT OOCYXKJIEHUS C YKa3aHHMEM BpPEMEHU OOCYXIEHHUS, BOIPOCOB,
BapUaHTOB OTBETOB.

BriOpanHas cryneHTOM Tema (mpoOjema) JA0JKHA ObITh akTyajbHa HAa COBPEMEHHOM JTarle

Pa3BUTHS, JJOJDKEH OBITH MPEICTaBIICH MOAPOOHBIN TTAH-KOHCIIEKT, B KOTOPOM OTPaKEHBI BOITPOCHI
JUI JTUCKYCCHH, BPEMEHHOW periIaMeHT OOCYXKIEHHs, TaHbl BO3MOXXHBIE BAapHaHTHI OTBETOB,

HCITOJI30BAHbI IPUMEPHI U3 HAYKH U ITPAKTHKU.

MeToanuyeckne yKa3aHus 10 OPraHU3amMUun CaMOCTOSITEIbHOM PadoThl

CamMocTosATenbHasl BHEAyAUTOPHAs padoTa MO KypCy BKIIIOYAET U3yueHHE y4eOHOW M Hay4YHOUI
JUTEpaTyphl, TTOBTOPEHUE JIEKIIMOHHOTO MaTepuaja, MOJATOTOBKY K MPAKTUYECKUM 3aHATHSIM, a
TaK)Xe K TeKyIIeMY U UTOTOBOMY KOHTPOJIIO.

[TpakTiyeckue 3aHATHS MPEIyCMATPUBAIOT COBEPIIEHCTBOBAaHHE HABBIKOB pPalOTHI C
AyTEHTUYHBIMU TEKCTAaMU M JIEKCHUKO-TPAMMATUYECKUM MAaTepUaIoM, METOJOJIOTUU H3yUYECHHS
MpeIMEeTHOM crieupuKU Kypca

Bormpockl, He pacCMOTpEHHBIC Ha JIEKIUAX U MPAKTHYCCKUX 3aHATHUSX, JOJDKHBI OBITh N3YYCHBI
MarucTpaHTaMH B XOJI€ CaMOCTOSTENbHON paboThl. KOHTpPOIb CcaMOCTOSTENBbHON paboThI
MarucTpaHTOB HaJ y4eOHOI MporpaMMoil Kypca OCYIIECTBIISETCS B XOJ€ MPaKTUYECKUX 3aHATUN
METO/IOM YCTHOT'O OIPOCa MJIM OTBETOB HAa KOHTPOJBHBIE BOMPOCHI TeM. B Xoae camocTosTenbHOM
paboThI KOKIABI MAaruCTPaHT 00s3aH MPOYUTATH OCHOBHYIO M IO BO3MOXXHOCTH JIOTIOJHUTEIIEHYIO
auTepatypy mo wuszydaemMoil Teme. OOydYaroumuics JIOJDKEH TOTOBUTBCS K MPEACTOSAIIEMY
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MPAKTUYECKOMY 3aHATHIO TI0 BCeM, OOO3HAYEHHBIM B METOAMYECKOM IMOcoOMU Bompocam. He
MPOsACHCHHBIC (III/ICKYCCI/IOHHI)IC) B XO04€ CaMOCTOSITEIILHOU pa6OTI)I BOIIPOCHI CJICAYCT BBIIIUCATH B
KOHCIICKT HCKI_II/Iﬁ n  BHOOCJICACTBUHU IHPOACHUTL HX Ha MNPAKTUYCCKUX 3aHATUAX UIIH
HHIAWBUAYAJIbHBIX KOHCYJIbTAIHUAX C BEAYIIUM NPCIIOJABATCIICM.

CamocrosTenbHas pabota OOyYarOUIMXCS TPEANONIAraeT HM3YYEHHE B COOTBETCTBHH C
JAHHBIMU METOJIMYECKUMHU PEKOMEHJAIUSAMU y4yeOHONW W Hay4dyHOH JIUTepaTypbl, HOPMATHUBHBIX
JOKYMCHTOB, OAHHBIX HAYYHBIX HCCHGI{OBaHHﬁ, MaTCpraJIOB HUHTCPHCT-UCTOYHUKOB, a TaKKEC
BBIMIOJTHEHUE NPAKTHMYECKUX 3aJlaHuii, MOJATOTOBKY JOKJIAJOB U pedepara, MOATOTOBKY K
TECTUPOBAHUIO U KOHTPOJBHOM paldoTe, K ompocaM Ha 3aHATUSAX U K 3adery. PexomeHnanuu 1o
HAYYHOH JIMTepaType, WHPOPMAIMOHHBIM HCTOYHHKAM H Y4eOHO-METOIUYECKOMY OOeCTICUeHHIO
CaMOCTOSTENIbHON pabOThI coaepkarcs B pazaenax 6 u 7 nannou PIT/I.

Bonpocsl /151 caMOCTOATEILHOM MOATOTOBKHU K 3aHATHSIM JIEKIIMOHHOT0 M CEMUHAPCKOT0
TUIIOB
KonTposbHbIe BOIPOCHI

1. What is program tourism? / Uto Takoe nmporpaMMHBIN TYpU3M?

2. What is the basis of all types of tourism programs? / UTo neXUT B OCHOBE BCEX BHJOB
TYPUCTHYECKHUX TPOTrpaMm?

3. What is the programmatic approach to tourist services based on? / Ha uem ocHoBaH
MPOTPAMMHBIH MOIX0/1 K TYPUCTUIECKOMY O0CITY)KUBaHUIO?

4. What are the necessary components of tourism programming? / Kakue ecTb OCHOBHBIE
HEOOXOIMMBbIE KOMITOHEHTBI TYPUCTUYECKOHN MPOrpaMMbI?

5. What is included in the concept of a quality and attractive service program? / Uto BXoauT B
MOHSATHE KAYECTBEHHOM U MPHUBIIEKATEIBHOM MPOrpaMMbl 00CTYKUBaHUA?

6.What is the optimality of the tourist program? / Uro Takoe ONTHMalbHOCTh TYPHUCTUYECKOMH
IIPOrpaMMbI?

7. What are the psychological principles of tourist programming based on? / Ha yemM ocHOBaHBI
MICUXOJIOTHYECKUE TPUHIUITBI (YOPMUPOBAHHS TYPUCTHUUECKUX TPOrpaMm?

8. Name the modern principles of software maintenance. / Ha3oBuTe coBpeMeHHbBIE MPUHIIHITBI
COIPOBOKACHUS IPOTPAMMHOTO 00ECTICYCHHUSI.

9. What is characterized and by what methods is hospitality achieved in tourist services? / Uem
XapaKTepU3yeTcss M KAKUMH METOAAMHU JOCTUTAETCSl TOCTEITPUUMCTBO B TYPUCTHUECKUX yCIyrax?
10. Tell us about the service technology and the climate of interaction with tourists. Name the signs
of attention rendered to tourists during service. / Pacckaxxute 0 TEXHOIOTHUSAX U MPUHIUIIAX
00CITy’)KUBaHUS M B3aUMOJICHCTBHS ¢ TypucTamu. HazoBuTe OTIIMYNTEIBHBIC TPH3HAKH,
OKa3bIBa€MBbIC TYPHCTaM BO BPEeMsl 0OCITYKUBAHHS.

11. Tell us about the principle of exemption and its importance in serving tourists. / Pacckaxxure o
MIPUHITATIE OCBOOOXKIICHHSI U €T0 3HAYCHUH B 0OCITYy>)KHBAaHUH TYPUCTOB.

12. What are the three main installations of modern tour operating. / HazoBute Tpu 0CHOBHBIE
YCTaHOBKH COBPEMEHHOT'O TypoIepaTopa.

MeTtoauyeckue peKOMeHIAIMHU 10 MOATOTOBKE K ONMPOCY
YCTHBI ONpOC SBISETCS OJHUM W3 OCHOBHBIX CIOCOOOB TPOBEPKH YCBOCHHS 3HAHUUN
00y4JaroImuMucs. Pa3BepHyThIH OTBET CTyJICHTa JIOJKEH MPEACTABIATh COOOH CBSA3HOE, JJOTHYECKH
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MoCcJIeI0BaTeNbHOE COOOIIEHNE Ha OIpPENeICHHYI0 TeMy, MOKa3blBaTh €ro yMEHHE IMPUMEHSThH
ONpezeNieHus, NpaBuiia B KOHKPETHBIX ciydasix. OCHOBHbBIE KPUTEPUU OIIEHKM YCTHOI'O OTBETA:
NPaBUIBHOCTh OTBETA MO COJIEPKAHMIO; ITOJIHOTA U TTyOMHA OTBETA; JIOTUKA U3JI0KEHUSI MaTeprasa
(Y4uTBIBAa€TCS YMEHHUE CTPOUTDH LIEIOCTHBIN, MOCIEI0BATENIbHbIN paccKas, IpaMOTHO MOJIb30BaThCS
CIELMAJILHOM TEPMHHOJIOIMEN); NCIIOJIBb30BaHUE JONIOJHUTEIBHOTO MaTepraia.

[ToaroroBka oOydaromuxcst K ONpocy MpeArnojaraeT U3yuyeHUe B COOTBETCTBUU TEMAaTUKOMN
JUCHIUTUTMHBI OCHOBHOW/ JTOTIOJIHUTENBHON JUTEPaTypbl, HOPMATUBHBIX JOKYMEHTOB, WHTEPHET-
HMCTOYHHUKOB.

MeToanuyeckue peKOMeHIAIUM 110 MOAT0TOBKe pedepara

Pedepat — 310 camocTosiTenbHOE, COJlEpKaTENbHOE UCCIIEI0BAaHUE IO BEIOPAaHHON TeMe.

[ToaroroBka pedepara npeaycMaTpuBacT:

- U3yYCHHUE JIUTEPATYPHI, CIIPABOYHBIX M HAYYHBIX HCTOYHUKOB (BKIIFOUAs 3apyOCKHBIC) 10 TeME
UCCJICIOBAHMUS,

- CaMOCTOSTEIHHBIN aHAJIN3 OCHOBHBIX KOHIIETIUH TI0 U3ydyaeMou mpodiieme;

- YTOYHEHHE OCHOBHBIX MOHSATUI U HayYHBIX MOJIOKEHUH;

- PE3IOMHUPOBAHUE MOTYYCHHBIX BHIBOJIOB.

CrtpykTypa pedepara AODKHA CIOCOOCTBOBATH PACKPBITUIO W30pPaHHON TEeMBI W €e
COCTaBHBIX AJIEMEHTOB:

- BO BBEJICHUH JIOJDKHO OBITh yKa3aHO: aKTyaJIbHOCTh BBIOPAHHON TEMBI, €€ 3HAYUMOCTD, IIeJId U
3a/1a4i, 0ObEKT U MpEeAMET UCCIENOBAHUS, METObI JOCTHKEHHS TIOCTABICHHBIX IIeNiel U 3a1ad,
0030p Oubmorpaduu mo Teme padboThI;

- OCHOBHAsI YacTh pa0OTHI JOJKHA COAECPKATh HE MEHEE JIBYX IJIaB, pa30UTHIX Ha maparpadel.

Henenue maparpadoB Ha moamaparpadbl Heuenecoobpaszno. Haspanus maparpadoB He
JOJKHBI TIOBTOPATH Ha3BaHWE TeMbl pedepara. B koHile kaxaoro maparpada v KaxaoW TIaBbl
nenaercss HeOOJNbIIOW BHIBOJ. Bce 4acTw JOMKHBI OBITH W3JIOKEHBI B CTPOTOH JIOTUYECKOU
MOCJIEIOBATEILHOCTH M B3aUMOCBSI3U.

Texcr memecooOpa3HO  WJUTIOCTPUPOBATH  CXEMaMH, TaOMWIlaMH, JUarpamMMmamw,
rpaduKamMu, pUCYHKaMH1 U T. JI.

B 3akmtouennn m0KHBI OBITH COPMYIMPOBAHBI OCHOBHBIE BBIBOJBI, CIEIaHHBIC B
pe3yJsibTare UCCIeA0BaHNUS.

Crnucok HCHOJIb30BAHHOM JIUTEPATYPhI JNOKEH coaepkaTh He MeHee 10-20 Ha3BaHuM,
BKJIFOYasi HOPMATHUBHO-IIPABOBBIE aKThI.

TexcT pedepaTta A0TKEH MPOJEMOHCTPUPOBATH 3HAHUE CTYJIEHTOM OCHOBHOM JIMTEPATyphI
M0 JTaHHOW TeMe, YMEHHWE BBIICIUTH MPOOJIEMy U OMPEICIUTh METOJbl €€ PEIICHHS, YMEHUE
MOCIIEI0BATENbHO H3JIOKUTH CYIIECTBO PACCMATPUBAEMBIX BOIPOCOB, MPHUEMIIEMBIH YPOBEHb
SI3BIKOBOM TPaMOTHOCTH, BKJTFOYAs! BIaICHHE (PYHKITMOHAITHHBIM CTUJIEM HAYYHOTO U3JIOKEHUSI.

O0Bem pedepara TODKEH cOCTaBiATh 15-20 cTpaHuIl mMeyaTHOTO TeKcTa. B ykazaHHBIM
00BEM HE BKIIIOUAIOTCS MIPUIIOKEHUS, KOTOPBIE CIIMBAIOTCS BMECTE € pabOTOH.

PaGota meeT TUTYNBHBIN JIHUCT, CTPYKTYPHBIN IJIaH U COOTBETCTBYIOIIEee oopmieHue. B
paboTe ucnob3yeTcs CIUIONIHAS HyMepalus cTpaHull. Bropoil cTpaHulielt sBiseTcs coiepkanue
paboTel. Ha TUTyNbHOM JTMCTE HOMEpP CTPAaHMIIBI HE MpOCTaBiseTcs. BBeneHue, kaxnaas riasa,
3aKJII0YEHHUE, a TAK)KE CIIUCOK UCIIOJIb30BAHHBIX HCTOYHUKOB HAUMHAIOTCS C HOBOW CTPaHUIIBL.

MeTonnyeckne peKOMeHIAIUH 110 3aIIUTe KelCoB:
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Kelicel — »53T0 mnpoOiieMHBIE CHUTyallMd, CIELUAIbHO pa3paboTaHHBIE Ha OCHOBE
(axTHUeCKOro MaTepHuaa sl OLICHKH YMEHUN M HaBBIKOB 00YYaIOMIUXCS.

llenrr MerToma TpPHMEHEHUsS KEWCOB - HAyYUTh OOYYalONIMXCS, AaHAJIU3UPOBATH
poOJIEMHYIO CHTYalnI0, BOSHUKIIYIO IIPH KOHKPETHOM IIOJIOKEHUH JIEIT, M BBIpadOoTaTh Hanbosee
palMoHaNbHOE — pelleHHe; Hay4yuTh paboTarb ¢  WHPOPMALMOHHBIMH  HCTOYHUKAMH,
nepepadaTbIBaTh U aHAJTM3UPOBATH UX.

Ha 3nakoMcTBO M pemieHue keiica oOydaromemycs orBogutcs 30 muH. OOyyaroutuiics
3HAKOMUTCS ¢ MaTepuanoMm keiica. OcwmbiciuBaeT cutyanuio. Ecim HeoOxommmo, coOupaer
HE0O0X0IMMYI0 HH(OPMAIIHIO 110 CHUTyaluu. PaccMaTpuBaeT ajabTepHATUBEI PEIICHHSI POOJIEMBI U
HaXOJIUT €€ BEpHOE WJIM ONTUMaIbHOE pemeHne. OOyJaronuics npe3eHTUPyeT (3aIIHIIaeT) CBOE
pemenne. IlpenonaBarensh OIIEGHWBACT KayeCTBO BBINIOJNHEHUS 3aJaHUS 10 KPUTEPHSIM:
JTUArHOCTHKH MPOOJIeMbl, KauecTBa MPEUI0KEHUN U PEKOMEH AL 110 pelIeHuIo Kelica, KadyecTBa
W3JI0KECHUSI MaTepHaa.

MeToanuyeckne peKOMEHIAIUN 10 KOHTPOJIbHOI padoTe

KonTponbHast paboTa BEIMOTHIETCS C LEbI0 3aKpeIICHHs 3HAHUH, MOJYYeHHBIX CTYIEHTOM
B XOJI¢ JICKIMOHHBIX W CEMHUHAPCKUX 3aHITHUA U MPUOOPETEHUS HABBIKOB CAMOCTOSTENILHOTO
MOHMMAaHUA W TPUMEHEHHs HOPMATUBHO-TIPABOBBIX aKTOB U CIEHUAIBHON JHUTEpaTypoi.
Hanucanne KOHTpoOJbHOW pa®OThl NPHU3BAHO OMNEPATUBHO YCTAHOBHUTH CTENEHb YCBOEHUS
CTyJEHTaMH Yy4eOHOro MmaTepuana IJUCHMIUIUHBI U (dhopMupoBaHus COOTBETCTBYIOIIUX
komrereHnuii.  KoHTponbHass ~ pabora  MOXKET  BKJIIOYaTh 3HAKOMCTBO C  OCHOBHOM,
JIOTIONTHUTEILHOW M HOPMATHBHOM JIUTEpATypOM, BKJIOYAs CIPABOYHbIE H3/IaHUsS, 3apyOeKHbIe
UCTOYHUKH, KOHCIIEKT OCHOBHBIX IIOJIO)KEHUH, TEPMHUHOB, CBEACHUN, TpeOyrolmux i
3alIOMUHAHUS U SIBJISIFOIIMXCS OCHOBOIOJAralolMMU B TeME U (WUJIM) COCTaBJIEHHWE aHHOTalUN K
IIPOYUTAHHBIM JINTEPATYPHBIM HCTOYHHMKAM, PELICHHE KOHKPETHBIX IPAaBOBBIX BOIPOCOB, 3a]ad
U opuanydeckux kazycon. CojaepikaHHe MOJATOTOBJIIEHHOTO CTYJEHTOM OTBETa Ha MOCTaBJICHHbIE
BONPOCHI KOHTPOJBHOH pabOThl JOHKHO TIOKa3aTh 3HAHWE CTYJCHTOM TEOPUHM BONpOCAa H
MIPAKTHYECKOI'0 €€ pa3perieHus.

KonrtponbHast paboTa BBHINOIHIETCS CTYACHTOM, B CPOK YCTaHOBJIGHHBIH IpeIojiaBaTesieM B
MMCbMEHHOM (II€YaTHOM MJIU PYKOIMCHOM) BHJIE.

Ilepen nHamucanueM pabOThl HEOOXOAMMO BHUMATEIbHO O3HAKOMHUTBCS C COJEpKAHUEM
BOMPOCOB (WJIM 33Ja4yM) 1O JIEKUUH, y4eOHUKY, M3yUUTh NCHCTBYIOIIEE 3aKOHOAATEIBCTBO M
PEKOMEHYEMYIO  JINTEPATYPY, JACUCTBYIOLIEE KOHCTUTYLIMOHHOE 3aKOHOJATEIIbCTBO U B
HEOOXOIUMBIX CIIy4asx -CyJeOHyI0 U TpPaBOINPHUMEHUTEIbHYIO IPAKTHUKY. OtBeTbl Ha
KOHTPOJIbHBIE BOIPOCHI JOJDKHBI OBITH TOJHBIMU, OOCTOSATENBHO W3JIOKEHBI U B IEIOM
PacKpbIBAIOIIMMHU COJIEpKaHuEe Bompoca. Vcrosb3ys HOpPMaTHMBHBIM MaTepuall, HY’KHO [1aBaThb
TOYHBbIE U KOHKPETHBIE CCHUIKM Ha COOTBETCTBYIOIIME HOPMATHUBHBIE aKThl: yKa3aTh WX Ha3BaHUE,
KeM M KOrJa OHM TPHUHATHI, TIae omnmyOsiukoBaHbl. [Ipy 3TOM oOueHb BaXKHO OOpaIIaThCs
HEMOCPEACTBEHHO K CaMHUM aKTaM, TOYHO H3jaraTh COJEp)KaHuWe, a HE BOCIPOHM3BOAUTH HX
MOJIO’KEHHUS HA OCHOBaHUH Y4eOHOUM MTUTepaTyphl WU MOMYJISIPHON JIUTEPaTyPhl

7. YueOHas quTepaTypa U pecypcbl HHPOPMAIHOHHO-TEJIeKOMMYHHKANMOHHOM CeTH
HNurepuer

7.1. OcHoBHAas JUTEpaTypa
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1. Bypakosckas, H. B. OO0ciyxuBanue B TOCTHHUYHOM KOMIUIEKCE OCOOBIX KaTerOpUil KIUEHTOB :
yaeOHoe nocobue aist By3oB / H. B. Bypakosckas, O. B. Jlykuna, 0. P. CononopankoBa. — 2-¢
m3n. — Mocksa: W3garensctBo HOpaiit, 2020. — 98 c.— (Briciiee oOpa3oBanue). —
ISBN 978-5-534-11735-6. — Tekctr : osnekrponnbii // DBC HOpaiit [caiit]. — URL:
https://urait.ru/bcode/457038

2. Baneesa E.O. TexHonorusi u opranu3aiiysi TypareHTCKOW JAeITeTbHOCTH [DNeKTPOHHBIN pecypc]:

yueOHoe mocobue/ Baneesa E.O.— DnekTpoH. TekcToBble naHHble.— CaparoB: By3soBckoe
obpasoBanue, 2015.— 74 c.— Pexxum poctyna: http:// www.iprbookshop.ru/31940.html

3. KazakeBuu, T. A. Opranu3zanus v INIaHUPOBAHUE JCATEIHLHOCTH MPEANPHUATHI CEpBHUCA : yIeOHOE
nocobue ans By3oB/ T. A. KazakeBuu. — 2-e¢ u3a., mom. — Mocksa : M3garensctBo FOpaiir,
2019. — 188 c.— (YuuBepcurersl Poccum). — ISBN 978-5-534-07278-5. — Tekcr
anexkTpoHHbI // OBC FOpaiir [caiit]. — URL: https://urait.ru/bcode/437462

4. ConoryboBa, ['.C. OpraHuzanuss mOpOU3BOJACTBA U OOCIY)XMBaHHMSI Ha MPEANPUATHIX
o01IecTBEHHOTO MUTaHus : yueOHuk ais By3oB / I'. C. Conory6oBa. — 3-e u3f., UCIp. U IO —
Mocksa : U3znarensctBo Opaiit, 2020. — 332 c. — (Bricmiee oOpazoBanue). — ISBN 978-5-
534-09303-2. — Tekct : oanektponnbii //  OBC  Hpaitr [caiit]. —  URL:
https://urait.ru/bcode/451744

Y4eOHOo-MeTOAHYECKOE 00ecTIeYeHre CAMOCTOATE/IbHO PadoThI

1. AcanoBa, M. M. Opranuzanust KyJbTypHO-I0CYroBoi aearenbHocTd [Tekct] : yueb. ams
By30B / 1. M. AcanoBa, C. O. [leps6ouna, B. B. UrnatseBa. - 4-e usm., crep. - M. : Akaaemus,
2014. - 192 c. : mpuu. - (bakanaBpuar). - bubnuorp. - ISBN 978-5-4468-1428-2

2. Becenoa H.IO. Opranmzaius TypuUCTCKOW ACATEIBHOCTH [DJEKTPOHHBIA pecypc]: ydeOHOe
nocobue/ H.}O. BecenoBa— DnexTpoH. TekcToBble AaHHble.— M.: JlamkoB u K, Aii IIu Op
Menua, 2014.— 256 c.

3. Kosnosa E.B., 3aBbsnoB A.A. "Opranuzanus 6uzHec-oocnyxuBanus’ [Tekct] : yued. mocodbue
s 6akanaBpo/ Kosmosa E.B., 3aBesnmoB A.A. PoctoB-na-/lony, ®I'bOY BO PI'VIIC. -
PocroB w/]1 : [6. u.], 2016. - 150 c.

7.2. lonoJTHUTEIbHAS JTUTEpPaTypa

1. bepapimme C.H. Opranuzanusi BBICTABOYHOM JEATEILHOCTH [DJIEKTPOHHBIN pecypc]: ydeOHOe
nocobue/ bepasime C.H.— DnektpoH. TekcToBbie qanHble.— Mocksa: [amkoB u K, Aii [1u Op
Menua, 2010.— 178 ¢.— Pexxum noctyma: http://www.iprbookshop.ru/851.html

2. EpmakoBa JK.A. DKOHOMHKa TPAaHCIOPTHOTO OOCIYXHMBaHUS B Typu3Me (KOHCHEKT JIEKIUH)
[DnexTponHbIii pecypc]: yuebnoe nocobue/ Epmakosa XK.A., Terepsatauk O.I1., Jlyuko H.B.—
DNeKTpoH. TeKcToBble NaHHbIe.— OpenOypr: OpeHOyprckuii TocyJapCTBEHHBIH yYHHBEPCHTET,
OBC ACB, 2013.— 111 c.— Pexwum gocrtyna: http://www.iprbookshop.ru/30141.html

3. Edwumosa I'.H. Opranuzanus obcnyxuBanus. Yacts 1 [DnekTpoHHBIN pecypc]: yueOHoe mocooue/

Epumoa I''H.— DnexkTpoH. TekcToBble aaHHble.— MockBa: MOCKOBCKHII T'yMaHMTapHBIN
yHuBepcuteT, 2012.— 52 ¢.— Pexxnm noctyna: http:// www.iprbookshop.ru/14520.html
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4. KupeeBa HO.A. OcHOBBI Typu3Ma [DIEKTPOHHBIM pecypc]: ydeOHO-TpakTH4eckoe mocobue/
Kupeea FO.A.— OnexkTpoH. TekcToBble aaHHble.— MockBa: Poccuiickas MexIyHapojHas
akagemuss  Typusma, Coserckut  cnopr, 2010— 108 c— Pexum  pocryna:
http://www.iprbookshop.ru/14289.html

5. Maneiruna M.B. TexHomoruss opraHu3anvu TYpareéHTCKOM U TypOIIEPaTOPCKOW JEATENbHOCTH

[DnexTpoHHBIH pecypc]: yuebHoe nocobue/ Manbirnia M.B.— DnekTpoH. TeKCTOBBIE JaHHbIC.—
OMcK: N3 maTenpckuit LIEHTP KAH, 2017 — 136 c.— Pexum JIOCTyTa:
http://www.iprbookshop.ru/95633.html

7.3. HopmaTuBHBIC IPABOBbIe JOKYMEHThHI M HHAS IPABOBasi HHPOPMALHs

1. Koncturyuus Poccuiickoit @enepauuu (C y4yeToM HONPAaBOK, BHECEHHBIX 3aKOHAMU
Poccuiickoit @enepanuu o nonpaskax k Koncturynuu Poccuniickoit @enepanyn)

2. ®epepanbHblii 3ak0oH "O TexHUYeckoM perynupoBaHun" ot 27.12.2002 N 184-D3 (nocneanss
penaKims)

3. ®enepanbHblil 3akoH "OO OCHOBaxX TypUCTCKOH aesTenbHOCcTH B Poccuiickoit denepanuu’ ot
24.11.1996 N 132-®3 (mocnenHsst peJaKiius)

4. 3axoH P® o1 07.02.1992 N 2300-1 (pex. ot 24.04.2020) "O 3amuTe npas norpeduteneit”

5. Tlpuka3z Munkyinbtypel P® ot 11 wmroms 2014 r. N 1215 «O0 yTBepkIeHUH TIOpsAKa
KJIaccu(uKauy 00bEKTOB TYPUCTCKON MHIYCTPUH, BKIIOUYAIOIIMX TOCTUHHIIBI U MHBIE CPEICTBA
pa3MelIeHusl, TOPHOJIBDKHBIE TpPacchl M IUISKH, OCYLIECTBISIEMOM  aKKpEIUTOBAHHBIMU
OpraHU3aLUsIMN»

6. TOCT P 53603-2009 «Omnenka cootBeTcTBUs. CxeMmbl cepTU(UKAIUKA MPOIYKIUH B
Poccniickoit ®denepanum».

7. TOCT P 54659-2011 «Omenka cootBercTBus. [IpaBuna mnpoBeneHus g00pOBOJIBHON
ceprudukanuu ycayr (padboT)».

8. TTOCT P 50690-2000 «Typuctckue yciayru. Oomue TpeOoBaHus»

9.TOCT P 51185 — 2008 «Cpenctsa pazmemenus. O0mue TpeOoBaHU

10. TOCT P 53423 — 2009 «Typuctckue yciayru. [[OCTUHUIIBI U APYrUe CPEACTBA Pa3MEICHUS
TYpPUCTOB. T€PMUHBI U ONIPEACICHUS.

11. TOCT P 53522 — 2009 «Typucrckue u 3KCKypCUOHHbIE YCIyrd. OCHOBHBIE MTOJIOKEHUS».

12. TOCT P 50644-2009 «Typuctckue yciyru. TpeboBanus mo obOecrniedeHHI0 0€30MMacHOCTH
TYPHUCTOBY.

13. TOCT P 50681-2009 «Typuctckue ycayru. [IpoekTupoBaHre TYpPUCTCKUX YCIYT».

14. TOCT P 53997 — 2010 «Typuctckue ycayru. Mudopmarus mis notpedburenein. O6mume
TpeOOBaHUS.

15. TTOCT P 53998 — 2010 «Typucrckue yciyru. Y ciayru TypusMma uis JII0Jei ¢ OrpaHUYEHHBIMU
¢u3nuecKkuMu BO3MOXKHOCTAMU. OO011ne TpeGoBaHUD.

16. TOCT P 54599 — 2011 «Ycnyru cpeactB pasmemienusi. O0mue TpeOOBaHUS K yCIIyram
CaHaTOPHEB, IAHCUOHATOB, LICHTPOB OTABIXAY.

17.TOCT P 54604 — 2011 «Typucrckue yciryru. OKcKypcHuoHHbIe yciuyru. O0mue TpeboBaHus».
18. TOCT P 54605-2011 «Typuctckue yciayru. YcCiayrd AETCKOIO M FOHOIIECKOTO Typu3Ma.
O6m1me TpeGoBaHUM.

19.TOCT P 54606-2011 «Ycnyru Manbix cpeacTs pazmenieHus. Oomumie TpedoBaHus».

20. 'OCT P 54600-2011 «Typuctckue yciayru. Y cinyru TypareHTcTB. O0mme TpeOoBaHUs.
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21.TOCT P 54601-2011 «Typucrckue yciayru. be3onacHOCTh akKTUBHBIX BUAOB Typu3ma. O01mue
MIOJIOKEHUSD.

22. TOCT P 54602-2011 «Typucrckue yciayrd. YCIyrd HHCTPYKTOPOB-IIPOBOAHUKOB. OO1me
TpeOOBAHUS.

23. TOCT P 54603-2011 «Ycayru cpenctBs pasmemenus. OOmue TpeboBaHHS K
00CITy)KHBAIOIIEMY TIEPCOHATTY.

24. TOCT PEH 13809-2012 «Typucrckue yciuyru. Typomeparopsl U TypareHTHI.
TepMUHOIOTHSD.

25.TOCT P EH 14804-2012 «Typuctckue yciayru. OpraHu3zaTopbl 00pa30BaTeNIbHbIX SI3bIKOBBIX
TypoB. TpeOoBaHM .

26. TOCT P EH 15565-2012 «Typuctckue yciuyru. TpeboBaHuss K 0O€CIEYEHUIO
npoQeccHOHaIbHOM MOATOTOBKU TYPUCTCKUX THAOB U IPOrPaMM MOBBILIEHNS KBATU(DUKALIUN).
27.TOCT P 55318-2012 «Typuctckue yciyru. O6mue TpeboBaHus K MEPCOHATY TypOIepaTopoB
U TypareHTOBY.

28. TOCT P 55319-2012 «Ycayru cpenctB pasmemieHus. OOmme TpeOoBaHHS K
CHELMAIU3UPOBAHHBIM CPEACTBAM Pa3MEIIECHUS.

7.4. UnTepHeT-pecypcebl

C3UY pacnonaraeT IOCTynmoM dYepe3 calT HayudHoil Oubmmorexku http:/nwapa.spb.ru/

K CJIeIYIONINM MOAMKUCHBIM 3JIEKTPOHHBIM pECypcam:

Pycckoazviunvie pecypcol

® DJIEKTPOHHBIE YICOHUKH AJICKTPOHHO - OnbimmoTeunoit cucreMsl (OBC) «AiOyke»

® DJICKTPOHHBIE YUEOHUKH JIEKTPOHHO — OnbmmoTeuHo cucteMsl (OBC) «Jlanb»

e HayuHo-npakTuueckue craThu MO (UHAHCAM W MEHEKMEHTy M3natenbckoro moma
«bubnuoreka I'peOeHHIKOBAY

o CTaTby U3 NMEPUOJUUECKUX U3JaHUI M0 OOIIECTBEHHBIM W I'yMaHUTapHbIM HaykaM «JcrT -
Brro»

© DHIIMKJIONIENH, CIIOBAPH, CIIPABOYHUKH «PyOpHKOH»

e [lonmHbIe TEKCTHI AMCcepTanuii U aBTopedepaToB DnekTponHas bubnuoreka Jluccepramnmii
PI'b

¢ npopmarmonHo-npaBoBbie 6a3sl - KoHcynpranT mitoc, ["apanr.

AHIJI0513bIYHBIE PECYPCHI

¢EBSCO Publishing — goctym K MyJabTHAMCIUIUIMHAPHBIM ITOJHOTEKCTOBBIM 0Oa3aM
JMAHHBIX Pa3TUYHBIX MUPOBBIX M3ATEILCTB MO OM3HECY, IKOHOMUKE, (PMHAHCAM, OyXTalTepCKOMY
y4eTy, TYMaHUTapHbIM M €CTECTBEHHBIM OOJAcTsIM 3HaHUN, pedepaTaM U TOJHBIM TEKCTaM
myOauKanuil U3 HayYHBIX U HAyYHO-TIOMYJISPHBIX JKypPHAJIOB.

e Emerald — kpymHeiiee MUpOBOE M3IATEIBCTBO, CIICIHATTU3UPYIOMICECS Ha AIIEKTPOHHBIX
KypHaJIax u 0a3axX JaHHBIX MO SKOHOMHKE M MEHE/PKMEHTY. IMeeT cTaTyc OCHOBHOTO MCTOYHHKA
npodeccoHaTbHOW WHGOPMAIMK JIJIs TPETNoJaBaTeNieid, WCCIeA0BaTeIe W CICIUAINCTOB B
00J1acTH MEHEKMEHTA.

B0O3MOXHO  HCIIONIB30BaHHME, KpPOME  BBHINICTICPEUUCICHHBIX  PECypcoB, W  JIPYTHX
AIIEKTPOHHBIX pecypcoB ceTu VHTepHeT.
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7.5. UHble HCTOYHHUKH

1. http://www.rata.ru/ - Poccuiickuii coro3 TypHUHIYyCTpUH,

2. http://www.unwto.org/index.php - Bcemupnas typuctckas opranuzamuss UNWTO.
3. http:/www.russiatourism.ru/ - Caiit ®DenepanbHOr0 areHTCTBa IO TYpPUIMY

MunkynbsTypsl Poccun.

8.MarepuajbHo-TexHUYecKasi 6a3a, HHGPOPMAIUOHHbIE TEXHOJIOTMH, IPOrPAMMHOE
o0ecrieyenue M1 HUHGOPMALMOHHbIE CIIPABOYHbIE CHCTEMbI

Ne /1 | HaumenoBanue

1. Crnenyann3upoBaHHbIE KJIACCHI AJIs MPOBEACHUS JIEKINN U TPAKTUYECKUX 3aHATHI

2. CHCHI/IaJII/I?»I/IpOBaHHaﬂ Me0ens U oprepeacTBa: ayIMTOpUN U KOMIIbFOTECPHBIC KJIACCHI,
O60py,Z[OBaHHI)Ie IocCaa04YHbIMHU MECTaMH

Buzeodaiinos B popmarax AVI, MPEG-4, DivX, RMVB, WMV.

3. Texnuueckue cpcacTBa O6y‘-ICHI/I}II HepCOHaJ'ILHBIe KOMIIBIOTCPHLI, KOMITIBIOTCPHBIC
IMPOCKTOPLI; 3BYKOBBIC IWHAMHKHU,; IIPOTpaMMHBIC CpCICTBA, O6€CH€‘II/IBaIOH_II/IC IIpOCMOTP

Ilpozpammnsbie, mexnuueckue u 31eKmMpPoHHbIE CPEOCMEa 00YUEeHUA U KOHMPOIIA
3HAHUIL CMYOEHMO08:

[lakeTsl mporpamMmMHOro oOecmedyeHuss OOIIero Ha3HAYeHHS (TEKCTOBBIE PENaKTOPBI,
rpaduyecKue peaaKkToOphbl).

Kypc Britouaer ucmonbp3oBaHHEe MporpammuHoro otecmneuenuss Microsoft Excel, Microsoft
Word, Microsoft Power Point mi1s mMOATOTOBKM TEKCTOBOTO M TaOJWYHOTO Marepuaa,
rpadUueCcKuX WILTFOCTPAIIUH.

Metoasl 00ydeHHs NpEAIoararoT HCIOIb30BaHHE HWH()OPMAIMOHHBIX  TEXHOJIOTHI
(KOMITBIOTEPHOE TECTUPOBAHUE, IEMOHCTPALNS MYJIbTUMEAUUHBIX MATEPUATIOB).

3aznelicTBoBaHbl VIHTEpHET-CEPBUCHI U 3JIEKTPOHHBIE PECYpChl (CIPAaBOYHBIE CHCTEMBI, H-D,
Koncynprant wmnm ['apaHT, NOMCKOBBIE CHUCTEMBI, JJIEKTPOHHAs MOYTa, NPOo(hecCHOHANbHBIC
TEeMaTHYECKHE YaThl U (POPYMBI, CUCTEMBI ayIM0 U BUAE0 KOH(pEPEHINH, OHJIAH SHIMKIIONEINH,
CIPAaBOYHUKH, OMOIHOTEKH, HJIEKTPOHHBIE YUeOHbIC H YUeOHO-METOINYECKAE MaTEPHAJIBI).

JlomyckaeTcsi NpPUMEHEHHE CHUCTEMBbl JUCTAHIMOHHOTO OOYYeHHS C HCIIOJIb30BaHHE
wiatpopm TEAMS, Zoom, Skype for Business, C/IO Moodle

HNudopManuoHHbIE CIPABOYHbIE CHCTEMBI:
1. TIpaBoBas cucrema «l'apanT-MHTepHeT» [DnekTpoHHBIN pecypc]. — Pexxum nocryna: http: //
Www.garweb.ru.

2. IlpaBoBas cucrema «Koncynprantllmtoc» [DnekTpoHHbIN pecypc]. — Pexxum nocryma: http: //
http://www.consultant.ru/
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